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Prime  prospects  for  financial  advertisers  are  the  people 
with  extra  funds  for  savings  accounts  or  investment. 
To  reach  this  audience  in  the  Chicago  market,  financial 
advertisers  spent  more  for  advertising  in  the  Chicago 
Tribune  last  year  than  they  spent  in  all  three  other 
Chicago  papers  combined. 

Leadership  in  this  important  advertising  classifica¬ 
tion  is  add^  evidence  of  the  greater  buying  power 
enjoyed  by  Tribune  readers.  Isn’t  this  the  audience 
you  should  be  reaching  more  regularly  in  the  important 
Chicago  market? 


More  readers . . .  more  advertising , . .  more  results 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGO! 


Circulation 
over  100,000 
Printed  on 
14  SCOTT  Units 
at  over 
30,000  PPH 


SCOTT 


By  permission  ...we  print  the  foliowing  excerpt  of  a 
letter  from  Donald  G.  Borg,  publisher  of  the  Bergen 
Evening  Record— 

.  I  spent  more  than  a  year  investigating  the  prin¬ 
cipal  press  suppliers  and  their  products  before  choosing 
SCOTT.  Since  that  decision  10  years  ago  I  haven’t 
changed  my  mind.  Our  original  order  in  1949  was  for 
six  units  and  a  folder,  increased  by  two  more  units 
and  another  folder  the  next  year.  In  1956  we  installed 
four  additional  units,  and  we  are  now  adding  another 
two.  Our  present  press  run  is  in  excess  of  100,000  and 
our  papers  averaged  50  V2  pages  last  year.  Our  SCOTT 
(with  automatic  pasters)  dependably  put  into  the  Mail 
Room  better  than  30,000  papers  an  hour.  I’m  still  sold, 
and  so  are  our  pressmen.” 

This  endorsement  of  SCOTT  Pressroom  and  Reelroom 
equipment  is  typical  of  newspaper  approval  from  coast 
to  coast.  If  your  plant  facilities  are  overtaxed,  by  all 
means  let  a  SCOTT  engineer  show  you  how  modern  high 
speed  press  units  and  3/2  Folders  have  increased  pro¬ 
duction  and  cut  operating  costs  for  these  plants. 

Send  for  literature. 

mim  SCOTT  £  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Piont:  nomfi«id,N.j. 
EXECUTIVE  &  SALES  OFFICE:  SOI  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1875 


You're  in 
•  •  •  in  Indiana 
with  the  STAR 
and  the  NEWS 


When  your  advertising  is  in  the  Star  and  the  News, 
your  products  are  in  the  stores  and  the  homes  of 
this  $3.8  billion,  45-county  market. 

The  proof  is  in  the  food  advertising  figures 
for  1959.  72.18%  of  retail— 81 .79%  of  general 
food  lineage  was  placed  in  this  morning 
and  evening  newspaper  combination! 


The  Indianapolis  Star 

Mornlno  ft  Sunday 

The  Indianapolis  News 

Evanln* 
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'  V/y' 


K  v/  : 


'  ■  ''-fC 


WHO  BENEFITS  WHEN  ONE  AD  IS 
SENT  TO  DO  THE  WORK  OF  TEN? 

Not  the  newspaper,  certainly.  It  loses  advertising 
revenue. 

Not  the  advertiser.  He  passes  up  the  multifold  reader- 
ship  that  is  known  to  sprout  in  advertising  continuity 
and  repetition. 

If  neither  is  satisfied,  what's  so  sacrosanct  about 
today's  methods  of  selling  newspaper  advertising 
space?  There  must  be  a  better  plan  than  the  kind 
which  concentrates  on  selling  one  ad  at  a  time! 

We  have  the  feeling  that  a  better  plan  would  be  one 
which  offers  an  incentive  for  continuity  in  newspaper 
advertising.  We  advocate  it  for  three  reasons:  Rec¬ 
ognition  of  the  part  continuity  plays  in  advertising 
by  advertisers  and  agencies  constitutes  a  sound 
plank  in  a  selling  platform;  incentives  for  continuity 
in  schedules  are  sales  weapons  used  against  us  by 
competing  media;  “continuity”  discounts,  more  than 
other  forms  of  incentive,  invite  the  steady  advertising 
revenue  that  enables  us  to  better  plan,  week-to-week, 
the  improvement  of  our  product  and  service. 

These  considerations  have  prompted  us  to  adopt  our 
current  CID  Plan  for  our  Louisville  newspapers.  It 
may  not  fit  the  needs  of  all  publishers,  and  therefore 
may  not  be  the  perfect  plan.  Such  plans  are  mighty 
rare. 

But  since  our  CID  Plan  has  helped  us  in  our  selling 
efforts,  maybe  some  form  of  it  could  be  helpful  to 
you.  Our  “case  history”  file  is  wide  open  to  you.  I’ll  be 
glad  to  write  you  at  length  about  any  details  you 
might  be  interested  in. 


The  Courier-Journal  and 
The  Louisville  Times 

Represented  nationally  by  the  Branham  Company 


E>ITOR  &  PUBLISHER  CALENDAR 


APRIL 

20— Associated  Press  Managing  Editors  Continuing  Study  Commihn 
Chairmen  and  APME  Directors,  Statler  Hotel,  Washington,  D.C. 

20 —  Wisconsin  Associated  Press  Sports  Writers  Association,  Loraine  Hotil 
Madison. 

2 1 >23 — North  Dakota  Press  Association,  Bismarck. 

21- 23 — American  Association  of  Advertising  Agencies,  Boca  Raton,  Hi. 

21-23 — American  Society  of  Newspaper  Editors,  Statler  Hilton,  Washingtos, 

21-23 — Nebraska  Press  Association,  Shereton-Fontenelle  Hotel,  Omaha. 

21- 23 — Southern  Short  Course  in  Press  Photography,  Holiday  Inn,  Durhae 
N.  C. 

22 —  Editor  and  Publisher  Highway  TrafRc  Safety  Seminar,  Hotel  Maroit 
Indianapolis,  Ind. 

22-23 — National  Headliners'  Frolic  and  26th  Awards  Program,  Atlatrtic 
City,  N.  J. 

22-23— Virginia  Press  Association,  Old  Dominion  Advertising  Conferencs 
Cavalier  Hotel,  Virginia  Beach,  Va. 

I  22-23 — Nevada  State  Press  Association,  Reno. 

24-28— Journalism  Week,  University  of  Florida,  Gainesville,  Ra. 

24- 26— Ohio  Circulation  Managers  Association,  Statler-Hilton,  Cleveland 

25 —  Associated  Press  meeting  and  luncheon.  Waldorf-Astoria,  New  Yo»l 

25— 28— American  Newspaper  Publishers  Association,  Waldorf-Astoria,  Ns> 
York. 

26—  National  Cartoonists  Society  dinner,  Waldorf-Astoria  Hotel. 

27 —  Mid-Atlantic  Circulation  Managers  Association,  Colonial  Court  Mold 
Florence,  S.  C. 

27-30— Photojournalism  Conference,  University  of  Miami,  Coral  Gables,  Ri 

30— UPl  Indiana  Newspaper  Editors,  Sheraton-Lincoln,  Indianapolis. 

30-May  I— New  England  Daily  Newspaper  Composing  Room  Executive 
I  Association,  Taunton  Inn,  Taunton,  Mass. 


MAY 

1-4— National  Newspaper  Promotion  Association,  Phoenix,  Ariz. 

1- 7-— Journalism  Week,  Missouri  School  of  Journalism,  Columbia,  Mo. 

2- 13 — Publishers,  Editors  and  News  Executives  seminar,  Columbia  Univefsily 

New  York. 

4— Canadian  Press.  Royal  York  Hotel,  Toronto. 

4- 7 — National  Editorial  Association,  75th  convention,  Dinkler-Plaza,  Atlairti 

Ga. 

5- 6— Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  HoW 

Toronto. 

6- 7 — University  of  Wisconsin  Journalism  Institutes. 

6- 7— News  Executives  Conference,  School  of  Journalism,  University  o* 

Minnesota,  Minneapolis. 

7 —  Minnesota  AP  Newspapers,  Minneapolis. 

7-8 — North  Carolina  Associated  Press  News  Council,  Hotel  Charles,  Shalbii 
N.  C. 

7-8 — Georgia  Associated  Press,  Biltmore  Hotel,  Atlanta. 

10-11— Iowa  AP  Managing  Editors,  Burlington. 

13 — United  Press  International  Newspaper  Editors  of  Massachusetts,  Some- 
set  Hotel,  Boston. 

13-14 — North  Carolina  Editorial  Writers'  Conference.  Chapel  Hill,  N.  C 
j  14-15— The  Associated  Press  Society  of  Ohio,  Fort  Hayes  Hotel,  Columbe. 
i  15-17— Advertising  Managers  Bureau,  New  York  State  Dailies,  Shersfo) 

I  Inn,  Binghamton,  N.  Y. 

I  15-17 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Jacba 

^  Hotel.  Nashville.  Tenn. 

I  15-18 — Cooperative  Editorial  Association  Institute,  Iowa  State  Universify 
I  Ames.  Iowa. 

16— New  England  Associated  Press  News  Executives  Association,  Bosfw 
I  Globe  Building,  Boston. 

j  16-27 — American  Press  Institute,  New  Methods  of  Producing  Newspapr 
I  seminar  (for  newspapers  over  50,000  circulation),  Columbia  University 

'  New  York. 

I  18-21 — Accredited  Home  Newspapers  of  America,  Somerset  Hotel,  Boston 

20- 21— Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Park,  Pi 

21- 22 — California  Press  Association,  tour  and  meeting.  Hearst  Castk 
San  Simoon,  Calif.,  and  California  State  Polytechnic  College  Printan 
School. 

23-25 — International  Federation  of  Publishers  (FIEJ),  Biltmore  Hotel,  N. Y 
26-28 — Newspaper  Personnel  Relations  Association,  Roosevelt  Hotel,  Na* 
Orleans,  La. 


I  Vol.  93,  No.  15,  April  9,  1960,  Editor  &  Publisher,  the  Fourth  Batste  a 

published  every  Sstiuday  by  Editor  &  Publisher  Go.,  Ine.  Editorial  and  ^  i 

I  ness  offices  at  Suite  1700,  'nmes  Tower,  1476  Broadway,  New  York  S6,  M.  >.  *' 

j  (Printed  by  Hughes  Printing  Go.,  Bast  Stroudsburg,  I^)  Second  class  ^  •< 

'  privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  llau-ch  3,  1879,  . 

Titles  patented  and  Registered  and  contents  (Copyrighted  1960  by  the  Edit^  *' 
Publisher  Co.,  Ine.  Annual  subscription  36.50  in  United  States  and  posseaaiaM  | 
and  in  Canada.  All  other  countries,  HO.OO.  Payment  in  Sterling  may  beji*  (j 
to  E&P  “American  Account”  Rrst  National  City  Bank  of  N.Y.,  117  Old  Bw* 

St,,  London,  E.  G.  2,  or  to  the  Australia  and  New  Zealand  Bank  Ubb* 

Royal  Exchange  Branch,  86  Pitt  St.,  Sydney,  N.  S.  W,  . 

Postmastor:  if  undelivered,  please  send  form  3579  to  Elditor  &  Publisher  (*. 

I  Inc.,  147'5  Broadrway,  New  York  36,  N,  Y, 

EDITOR  ac  PUBLISHER  for  April  9,  19» 


WHO  OWNS  THE  KANSAS  CITY  STAR? 


For  the  benefit  of  its  readers.  The  Kansas  City 
Star  recently  published  a  series  of  16  articles 
under  the  title  “This  Is  Your  Star,”  tellinf^ 
about  itself  and  how  it  serves  the  community. 
This  is  one  of  the  series. 


OWNERSHIP  of  a  newspaper  is  significant.  Who  owns  The  Star?  Not  a  news¬ 
paper  dynasty,  not  a  publishing  chain,  not  an  estate,  not  banks,  but  your 
own  Kansas  City  neighbors. 

The  ownership  plan  of  The  Star  is  unique  among  American  newspapers. 

It  was  set  up  in  1926  at  the  death  of  Laura  Nelson  Kirkwood,  last  heir  of  William 
Rockhill  Nelson,  founder  of  The  Star.  The  facts  were  public  property  then,  but  an 
entire  generation  has  grown  up  since  that  time  and  many  of  our  readers  do  not 
know  about  The  Star’s  ownership. 

A  group  of  employees,  including  some  of  Mr.  Nelson’s  top  lieutenants,  formed 
a  company  in  1926  and  bought  the  newspaper  from  the  Nelson  estate.  The  Star 
wasn’t  simply  handed  over  to  them.  They  paid  11  million  dollars.  This  was  the  second 
highest  price  ever  commanded  by  a  newspaper  to  that  time. 

The  Nelson  estate  trustees  received  a  down  payment  of  214  million  dollars 
from  the  73  original  stockholders.  The  remainder  was  in  notes,  at  514  per  cent  in¬ 
terest,  that  took  the  company  many  years  to  retire.  Today  The  Star  owes  no  money. 

IN  order  that  the  new  employee-stockholders  would  not  be  obligated  to  outside 
interests  because  of  borrowing,  Irwin  R.  Kirkwood.  Mr.  Nelson’s  son-in-law, 
lent  them  money  at  6  per  cent  interest  to  buy  stock.  These  notes  were  obligations 
of  the  individuals,  of  course,  and  were  paid  by  them. 

All  too  often  when  a  newspaper  owner  dies  the  property  is  tied  up  in  estates, 
with  difficult  management  problems.  To  forestall  that  and  to  continue  control  of 
The  Star  by  working  employees,  all  stock  was  optioned  back  to  the  company.  In 
the  event  of  a  stockholder’s  death  or  complete  retirement,  shares  are  purchased  by 
the  firm.  Every  single  share  of  stock  today  is  owned  by  persons  active  in  building 
The  Star. 

There  are  now  over  400  Star  stockholders.  We  aVe  proud  of  our  ownership 
policy,  which  has  now  been  in  operation  34  years.  Key  executives  who  are  major 
stockholders,  started  as  bookkeepers  and  copy  boys.  To  assist  younger  employees  in 
buying  stock,  the  company  lends  them  money  at  1  per  cent  interest. 

WHY  is  this  newspaper  ownership  significant?  Because  everybody  connected 
with  The  Star  has  his  major  stake  in  the  future  of  Kansas  City  and  its  imme¬ 
diate  territory.  The  only  way  to  make  The  Star  grow  is  to  help  the  city  and  terri¬ 
tory  grow.  Our  obligation  is  to  our  community  and  readers — no  one  else. 

The  11  million  dollars  paid  for  The  Star  bought  the  art  treasures  that  now  enrich 
the  William  Rockhill  Nelson  Gallery  of  Art,  the  principal  Nelson  benefaction.  Along 
with  other  funds,  the  estates  of  Mrs.  Nelson  and  Mrs.  Kirkwood  went  into  the  erec¬ 
tion  of  the  imposing  structure  that  houses  the  Nelson  art  collection. 

Such  was  the  heritage  the  present  Star  company  took  over — a  tradition  of  com¬ 
munity  building,  regional  development  and  civic  service.  Through  the  years  the 
newspaper  and  its  employees  have  supported  every  worthwhile  project  for  the 
advancement  of  this  great  metropolitan  area.  To  fulfill  our  obligation  of  good 
citizenship,  generous  news  space  is  devoted  to  civic  programs.  In  addition,  stock¬ 
holders  give  liberally  of  company  and  personal  funds  to  support  worthy  causes. 

The  Star  expects  to  continue  to  serve  an  expanding  Greater  Kansas  City  and 
this  2-statc  region,  welcoming  opportunities  to  participate  in  community-building 
projects  and  to  contribute  to  the  welfare  of  our  neighbors. 

like  to  have  one? 

I'This  Is  Your  Star”  is  now 
in  booklet  form.  If  you’d 
like  to  receive  a  copy,  just 
drop  us  a  line. 


THE  KANSAS  CITY  STAR 
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Among  all  the  newspapers 
on  the  Pacific  Coast, 

file  ^tego  ISnion 

and 

Evening  Tribune 

rank 

second 

and 

third 

in 

TOTAL  COLOR  LINAGE 

for  1959! 

Nationwide,  The  San  Diego  Union  was  twenty-second  in  color 
linage  last  year  —  moving  up  seven  places  from  1958.  And  the 
Evening  Tribune  advanced  six  places  to  rank  twenty-fifth  in  the  U.S. 

Write  to  our  National  Advertising  Department  for  proof  of  color’s 
sales  power  in  the  soaring  San  Diego  market. 


%\\t  ^an  0ie0a  Mnion  I  EVENING  TRiBUNt 

ON  FILM,  THE  R.O.P.  STORY!  We  have  produced  a  29-minute  motion 
picture  explaining  our  award-winning  R.O.P.  color  printing. 

We  will  be  happy  to  arrange  a  special  screening  or  to  provide  a  print 
for  you  to  show  at  your  convenience.  Ask  your  West-Holiday  man  . . . 
or  write  Copley  Productions,  7776  Ivanhoe,  La  Jolla,  California. 

No  charge,  of  course. 


:rT,r  ^  Coj^  WeuKpaiz&tg 

15  Hometown  Daily  Newspapers  covering  Northern  Illinois  — 

Springfield,  Illinois  —  San  Diego,  California  —  and  Greater  Los  Angeles. 

Served  by  the  COPLEY  Washington  Bureau  and  the 
COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC.  j 


editorial 


Historic  Postal  Role 

¥t  IS  fairly  certain  that  repeated  postal  rate  increases  for  second 
-*•  class  mail  will  result  only  in  the  Post  Office  pricing  itself  out  of 
the  market  as  far  as  newspapers  are  concerned.  Newspapers  that  had 
to  pay  three  successive  10%  increases  prior  to  1953  and  are  in  the 
second  year  of  three  successive  10%  increases  on  editorial  matter 
(20%  on  advertising  matter)  are  finding  that  other  methods  of 
distribution  can  be  more  efficient  than  the  Post  Office.  Some  magazines 
are  experimenting  in  that  direction. 

Now  there  are  Post  Office  proposals  not  only  to  add  further  in¬ 
creases  but  to  eliminate  the  "free  in  county”  mail  privilege  granted 
to  weekly  newspapers  for  88  years. 

The  second  class  {x>stal  rate  was  established  to  facilitate  the  dis¬ 
semination  of  information  in  this  country.  The  free-in-county  privilege 
has  been  an  integral  part  of  a  historic  policy.  Now,  apparently,  the 
government  feels  this  historic  role  should  be  abandoned  without  any 
consideration  to  the  damage  it  might  do  to  the  nation’s  weekly  press. 

The  Post  Office’s  accounting  system  has  always  been  a  subject 
of  dispute.  The  second  class  “deficits”  were  open  to  question. 

We  have  stated  many  times  that  Congress,  not  the  Post  Office, 
must  decide  whether  die  government  is  going  to  continue  its  piolicy 
of  facilitating  the  distribution  of  news  and  information  through  the 
Post  Office. 


Labor  Violence 

lOLENCE  surrounding  the  strike  in  Portland,  Oregon,  is  a  black 
^  mark  on  the  reputation  of  unions  in  the  newspaper  field.  The 
bombing  of  newspaper  trucks  there  has  been  followed  by  bomb  at¬ 
tacks  on  the  homes  of  non-union  workers  in  Oklahoma  City  who  had 
worked  temporarily  for  the  strikebound  Portland  papers.  It  is  fortu¬ 
nate  that  no  one  has  been  killed  although  others  have  died  because 
of  it  indirectly. 

It  must  be  assumed  that  the  perpetrators  of  these  acts  are  either 
union  members,  officers  or  their  hirelings  (in  Portland  a  member 
of  the  stereotyfjers’  union  negotiating  committee  is  under  indictment 
for  participating  in  the  dynamiting).  This  resort  to  intimidation  and 
violence,  the  use  of  goons  and  dynamiters,  is  a  reflection  on  the 
sincerity  and  purpose  of  all  the  newspaper  unions  involved  in  the 
Portland  strike.  It  is  incumbent  upon  the  officers  of  those  unions  to 
help  bring  to  justice  those  responsible  and  to  put  an  end  to  such 
lawlessness. 


Newspaper  Strength 

¥t  IS  refreshing  to  hear  someone  in  the  broadcasting  industry  admit 
that  newspapiers  have  at  least  one  strength  which  is  a  threat  to 
their  business.  Kevin  Sweeney,  president  of  the  Radio  Advertising 
Bureau,  told  the  National  Association  of  Broadcasters  in  Chicago  this 
week  that  ROP  color  represents  that  threat  to  radio.  “This  one  is 
murder  when  it  hits  your  town,”  he  is  quoted  as  saying. 

Every  newspaper  advertising  man  can  think  of  a  lot  more  ad¬ 
vantages  that  newspapers  havevover  radio  but  this  comment  ought 
to  be  enough  stimulation  to  those  papiers  that  are  reluctant  to  offer 
color.  And  it  is  encouraging  to  Editor  8c  Publisher  to  have  a  rep¬ 
resentative  of  a  compietitive  medium  give  such  a  testimonial  to  a 
newspaper  advertising  technique  which  we  have  spent  so  much 
time  and  effort  promoting. 
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Peace  t  leave  tvith  you,  my  peace  I  |w 
unto  you,— John,  XIV ;  27. 


Editor  &  Publisher 

•  THE  FOURTH  ESTA1 


Th»  Oldest  Publishers'  end  Advertisen' 
Newspeper  in  Americe 
With  which  hes  been  merged:  The  Journa 
esteblished  Merch  22,  1884;  Newspepsfxlc- 
established  March,  1892;  the  Fourth  Estat 
March  I,  1894;  Editor  &  Publisher,  June 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-1959 
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Robert  U.  Brown 


General  Manager 
James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  Featsml 
Ray  Erwin,  Richard  Friedman,  Philip 
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360  North  Michigan  Ave,  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg. 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  P^tf 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pk' 
Coast  Editor:  Duncan  A.  Scott,  Advertiwa 
Representative;  85  Post  St.  Garfield  1-795 

Los  Angeles:  Frederic  C.  Coonradt,  Con* 
spondent.  School  of  Journalism,  Univsnl 
of  Southern  California,  3518  University  A*- 
Duncan  A.  Scott,  Advertising  Represw* 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager,  2 
Ethelbert  Road,  Birchington,  Kent,  Engle* 
Peter  Bostock,  correspondent,  14,  Alberee* 
Street,  London.  Wl. 

Paris,  France:  G.  Langelean,  Correspoedi^ 
48  Avenue  de  Paris  Vincennes  (Seine) 
Charter  Member  Audit  Bureau  of  CireaWM 
Member  Asaociated  Business  Publieatiis^ 
mo.  averace  net  paid  December  31,  1#6I 
Reoewaia  to  Aprii  SO,  1»S»— 74.7S%. 
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aRTOON  IDEA  OF  THE  WEEK 


letters 


UNDO  SOME  DAMAGE 

The  editorial  (April  2)  on  the  Iwo  Jima 
flag-raising  rhubarb  ia  magnificent. 

It  puts  the  whole  background  in  beauti¬ 
ful  perspective,  and  should  help  undo  some 
of  the  damage  done  by  NBC's  television 
“Showcase”. 

Alan  J,  Gould 

Executive  Editor, 

The  Associated  Press. 


RIGHTS  OF  OTHERS 

The  letter  from  Robert  L.  Lippert  (Feb. 
20)  notes  that  the  viewers-with-alarm  who 
write  letters  to  the  editors  of  newspapers 
“always  want  to  be  masters  of  the  other 
person’s  destiny.” 

I  agree  that  Chester  Gould,  or  any  other 
artist,  has  the  right  to  present  the  exploits 
of  his  characters  in  any  way  he  sees  fit, 
but  that  doesn’t  mean  he  also  has  the  right 
to  have  them  appear  in  newspapers  who 
object  or  to  be  viewed  by  readers  who  ob¬ 
ject.  They  also  have  rights.  It  should  be 
remembered  that  motion  picture  producers, 
editors,  broadcasters,  advertising  agencies 
and  others  whose  output  is  being  threat¬ 
ened  with  censorship  seem  just  as  anxious 
to  push  their  standards,  or  lack  of  them, 
on  to  the  general  public  as  are  any  censors. 

Let’s  remember  that  some  of  our  so- 
called  rights  are  only  privileges  and  some¬ 
times  have  to  give  way  to  the  rights  or 
privileges  of  others. 

Winston  H.  Taylor 
Director  of  Public  Relations, 
Califomia-Nevada  Conference 
of  the  Methodist  Church, 

San  Francisco,  Calif. 

*  *  * 

PAYING  FOR  OPINIONS 

Your  lead  editorial.  “Where  There’s 
Hope,”  (March  19)  is  really  absurd.  It 
is  evident  enough  that  you  support  the 
American  Newspaper  Publishers  Associa¬ 
tion,  the  U.S.  Chamber  of  Commerce  and 
other  big  business  mouthpieces  in  their 
effort  to  have  declared  tax  deductible  poli¬ 
tical  advertising  that  suits  their  own  pur¬ 
poses.  But  if  you  are  going  to  make  out 
a  case  in  support  of  this  fallacious  doc¬ 
trine,  why  make  an  ass  of  yourself  hy 
choosing  a  newspaper  publisher  as  an  ex¬ 
ample? 

A.  H.  Washburn  of  the  Hope  (Ark.) 
Star  has  his  paper — its  news  and  editorial 
pages — to  do  all  the  campaigning  he 
wants.  If  he  also  decides  to  engage  in 
extra-curricular  advertising  to  promote  his 
thinking  on  a  state  sales  tax  argument, 
that’s  his  business  and  he  will  have  to  pay 
for  it.  Don’t  ask  the  government  and  the 
taxpayers  to  support  Mr.  Washburn’s  ad¬ 
vertising  expenditures. 

Burton  H.  Wolfe 

Editor  and  Publisher 
The  Californian 
San  Francisco,  Calif. 

(Mr.  Washbnm  is  a  newspaper  pub¬ 
lisher  but  is  also  a  businessman.  IRS  rul¬ 
ings  prevent  any  businessman  from  claim¬ 
ing  as  a  deductible  expense  any  funds 
spent  for  advertising  to  fight  legislation 
even  though  the  measure  may  seriously 
affect  the  taxpayer’s  business.  E&P  feels 
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Headlines: 

Nut  Group  Honors  3. 
(Mich.)  State  Journal. 


Lansing 


Ike  Says  Nixon  Can’t  Stand  Pat, 
Macon  (Ga.)  News. 


Dead  Pilot  Said  Using  Tranquilizers. 
•  Jacksonville  (N.  C.)  Daily  News. 


Man  Cleaning  Gun  Injures  Thumb, 
5  Others  Treated.  —  Sunbury  (Pa.) 
Daily  Item. 


Vice  Acquitted  Of  Pandering. 
Rouge  (La.)  Morning  Advocate. 


Baton 


E  &  P  Index 


Advartising  Newt  . 

Circulation  . 

OiHified  Clinic  . . . 
Miterial  Workshop  , 
^arsenal  Mention  . , 

Photography  . 

Plant-Equipment  . . 

Promotion  . 

Pohlie  Relations  .  . 
Pay  Erwin's  Column 

Shop  Talk . 

Syndieatos  . 

Weekly  Editor  .... 


TOP  STORIES 

Pfofit  of  37,000-Circ.  Daily . 

N.Y.  Timet  Over  $I03M  Income 
Movies  Reaffirm  Their  Ad  Code  . 
0^  Day  Costs  AP  $98,000  .... 
l-abor  Reporting  It  Improved  . . 
Editors  Views  of  Advertising 
Ifome  Delivery  Milking  Reader? 

^•'"ays’  New  Top- 10  Ust . 

®oof  Schleppey  Pays  $S00  Rne 

editor  ac  PUBLISH! 


this  places  a  penalty  tax  on  opinions. —  ! 

Ed.)  ^ 

*  *  * 

MORE  FOR  PR  | 

You  may  be  sure  all  of  us  have  noticed  i' 
the  increased  attention  to  PR  which  E&P  i 

has  been  giving.  I  am  sure  it  will  be  re¬ 
ceived  with  equal  warmth  on  both  sides  of 
the  desk,  editorial  and  PR. 

Ed  Creif 

Banner  &  Greif. 

New  York,  N.  Y. 

*  *  * 

THE  MAINSTAY 

It  was  quite  amusing  reading  “The  Facts 
About  Newspaper,  No.  8,”  in  your  Jan.  30 
issue. 

How  naive  do  the  radio  people  think  a 
hard-headed  business  man  is?  Newspaper 
advertising  has  been  the  builder  and  main¬ 
stay  of  the  American  way  of  life,  and  will 
continue  to  be  so. 

The  facts  speak  for  themselves.  If  radio 
advertising  h^  the  effect  they  would  like 
people  to  believe,  advertisers  would  be  at 
each  other’s  throat  to  get  on  the  air. 

Millions  of  radios  are  not  turned  on 
for  months  but  newspapers  are  read  daily. 

Ronald  E.  Anders 
Arcadia  Feature  Syndicate, 

Chicago.  Illinois.  I 

*  *  * 

SUPPORT  FOR  SCHOOLS 

I  was  amused  to  note  (Jan.  16)  that 
coincidentally.  I’m  sure,  an  article  hy 
Allen  M.  Widem  entitled  “Liberal  Arts 
Keyed  to  Objective  Thinking”  greatly  sub-  ' 
stantiated  the  conclusions  of  DeWitt  C.  j; 
Reddick  in  his  letter  to  you.  ; 

After  comparing  these  two  articles  it 
should  he  rather  apparent  that  if  journal- 
ists  desire  to  add  college  graduates  to  |' 

their  ranks,  they  must  support  the  schools 
of  journalism  where  young  people  are  en-  i 
couraged  to  become  journalists. 

George  Link 

Lawrence,  Kansas.  | 

»  »  * 

SAVING  EXPLAINED 

In  your  March  26  issue,  you  gave  a  re¬ 
port  of  the  information  given  about  G>ld 
Type  by  Mr.  Jacobs  of  Johnstown  and  my¬ 
self.  This  article  is  misleading  and  not 
what  we  meant. 

“Productivity  up  50%”  refers  mostly  to 
the  ad  assembly  and  partly  to  machine 
operation.  However,  you  must  point  out 
that  a  savings  here  is  cut  somewhat  by  the 
fact  that  you  have  an  engraving  process 
which  must  be  paid  for  in  order  to  give 
a  real  savings  figure.  This  would  at  the 
present  time  be  about  7%  total  overall 
saving  in  cost  of  ad  production  after  en¬ 
graving  charges  are  deducted  for  Mr. 
Jacobs  and  about  a  5%  reduction  for  the 
Sharon  Herald. 

This  figare  will  go  higher  as  the  G>ld 
Type  Process  develops  and  production 
methods  are  ironed  out.  Neither  Mr. 
Jacobs  nor  I  want  to  give  a  wrong  steer 
to  anyone  not  familiar  with  the  fact  that 
there  is  the  extra  step  to  he  figured. 

R.  C.  SCHWANBECK  Jr. 
Production  Manager, 

Sharon  (Pa.)  Herald 
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The  Houston  Post  uses 
consistent  advertising  like  this 
in  The  New  York  Times  to 


reach  the  executives 


among 

advertisers  and  at 
agencies -who  make 
advertising  media  decisions. 
Tell  the  story  of  your  market 
and  your  ability  to  sell 
that  market  with  your 
advertising  in 

She  Net®  ijurk  Sime^ 


The  Houston  Post 
is  Houston's 
largest  newspaper 
7  days  a  week* 


Post .209,066 
Chronlole  195,448 
Press  101,398 


Post  218,509 
Chroniole  216,567 


The 

Houston 

Post 


first  in  media  advertising  among  all  U.S.  newspapers 


Your  promotion  message  this  size 
(125  lines)  in  The  New  York  Times 
would  cost  you  only  $281.25  at  the 
open  rate,  much  less  on  contract 
discount. 


Every  Saturday  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Profit  of  Medium- Size  Daily 
Soars  with  Local,  Classified 


Total  Ad  Revenue  Climbs  15.19%; 
Circulation  Income  Up  Slightly 


Bv  Robert  U.  Brown 


Sizeable  gains  in  local  and 
classified  advertising  during 
1959  enabled  a  medium-city 
newspaper  of  37,600  circulation 
to  increase  its  total  operating 
revenue  by  $261,000  or  11.55% 
and  its  net  profit  after  taxes  by 
J42,000  or  19.27%  over  the  1958 
figures. 

Total  advertising  revenue  in 
1959  was  $1,903,000  which  repre¬ 
sented  75.51%  of  operating 
revenue  and  was  a  15.19%  gain 
over  the  previous  year.  Circula¬ 
tion  revenue  of  $617,000  repre¬ 
sented  24.49%  of  revenue  and 


was  a  1.65%  gain  over  1958. 

Local  advertising  accounted 
for  $1,348,000  or  53.49%  of  total 
operating  revenue  and  was  a 
12.9%  gain  for  the  year.  Classi¬ 
fied  produced  $409,000  or  16.23% 
of  revenue  which  was  a  30.12% 
gain.  National  advertising  ac¬ 
counted  for  $146,000  of  revenue 
which  was  a  7.35%  gain  over 
the  previous  year  but  which  ac¬ 
counted  for  only  5.79%  of  total 
revenue. 

Local  and  classified  revenue 
increased  in  their  relation  to 
total  revenue  during  the  year 


but  national  advertising  and 
circulation  decreased  in  their 
percentage  to  the  total. 

Expenses  Up  9.3% 

Total  operating  revenue  in 
1959  was  $2,520,000  compared 
to  $2,259,000  in  1958,  a  gain  of 
11.55%.  Total  operating  ex¬ 
penses  were  $2,009,000  com¬ 
pared  to  $1,838,000,  an  increase 
of  9.3%.  Operating  profit,  there¬ 
fore,  was  $511,000  compared  to 
$421,000,  an  increase  of  21.38%. 
In  1959  other  income  amounted 
to  $49,000,  profit  before  taxes 
was  $560,000,  provision  for  in¬ 
come  taxes  was  $300,000,  and 
net  profit  was  $260,000,  a  gain 
of  19.27%  over  the  1958  figure 
of  $218,000.  In  1958  other  in¬ 
come  amounted  to  $47,000,  profit 
before  taxes  was  $468,000  and 
provision  for  income  taxes  was 
$250,000. 


All  major  items  of  expense 
(shown  in  ^the  accompanying 
table)  showed  increases  during 
the  year  with  the  exception  of 
“general  and  administrative” 
and  “operation  of  building  and 
plant.” 

I.ar|cer  Issues 

Some  of  the  increase  was 
attributable  to  larger  issues. 
There  were  307  issues  in  both 
1958  and  1959  but  there  was  a 
10.67%  increase  both  in  the 
number  of  pages,  9,300  to  10,- 
292  pages,  and  in  the  number 
of  columns  in  the  final  edition, 
74,400  to  82,336. 

Aside  from  business  taxes  and 
provision  for  bad  debts,  the 
largest  percentage  increases 
were  in  “paper  and  ink”  and 
“employe  benefits.”  Paper  and 
ink  increased  11.38%  (the  ratio 
of  cost  for  these  two  items  is 
usually  50-1)  and  employe  bene¬ 
fits  went  up  12.04%.  Conse¬ 
quently  these  two  expense 
classifications  increased  in  their 
percentage  relationship  to  total 
operating  expenses  whereas  all 
other  classifications  were  down 

(Continued  on  page  64) 


Cost  Study  on  37,600  Daily 


A  “t3rpical  50,000  circulation” 
newspaper  was  the  basis  for 
E&P’s  annual  study  of  revenues 
and  expenses  from  1945  through 
1958.  In  that  period  E&P  re¬ 
ported  the  narrowing  profit  mar¬ 
gin  of  that  anonymous  news¬ 
paper  from  $191,826  in  1945  to 
194,918  in  1958,  after  taxes,  on 
total  revenue  that  increased 
from  $1,250,000  to  $2,880,927. 

Because  of  a  basic  change  in 
operations  of  this  newspaper, 
EtP  feels  that  the  comparisons 
should  not  be  continued  because 
the  1959  figures  cannot  be  com¬ 
pared  with  previous  years’  oper¬ 
ations. 

E&P  is  fortunate  in  being 
able  to  substitute  the  actual  ex¬ 
pense  and  revenue  figures  of 
another  medium-sized  news¬ 
paper  in  this  series.  The  accom- 
PMying  article  gives  the  finan¬ 
cial  details  of  a  newspaper  of 
37,600  circulation.  There  is  no 
relationship,  therefore,  between 
this  newspaper  and  the  one  ex¬ 
amined  for  the  last  14  years. 


Income,  Profit  and  Loss 


Operafin9  Revenue 

Adv. — Local  . 

National  . 

Classified  . 


Total  Adv. 
Circulation 


Operatinq  Revenue 

Operating  Expenses 

Paper  and  Ink . 

Press  Room  . 

Composing  Room  . . 
Stereotype  Dept.  .  . . 
Advertising  Dept.  . . . 
Circulation  Dept.  .  . . 

Editorial  Dept . 

Business  Office  . 

Business  Taxes  . 

Adm.  and  General  .  . 
Employe  Benefits  . . . 

Bldg,  and  Plant . 

Depreciation  . 

Bad  Debts  . 


Operating  Expenses 


(This  is  the  second  of  the  series  Income 


rronr  oerore.  laxej 

paper  operations.  Last  week,  the  |„come  Taxes _ 

report  covered  a  newspaper  of 

12,860  circulation.)  Net  Profit  . 
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%of 

%  inc. 

%of 

1959 

Total 

over '58 

1958 

Total 

$1,348,000 

53.49 

12.90 

$1,194,000 

52.86 

146,000 

5.79 

7.35 

136,000 

6.02 

409,000 

16.23 

30.12 

322,000 

14.25 

$1,903,000 

75.51 

15.19 

$1,652,000 

73.13 

617,000 

24.49 

1.65 

607,000 

26.87 

$2,520,000 

100.00 

11.55 

$2,259,000 

100.00 

$  372,000 

18.52 

11.38 

$  334,000 

18.17 

50,000 

2.49 

8.69 

46,000 

2.50 

326,000 

16.23 

7.95 

302,000 

16.43 

54,000 

2.69 

8.00 

50,000 

2.72 

142,000 

7.07 

8.40 

131,000 

7.13 

179,000 

8.91 

10.49 

162,000 

8.81 

309,000 

15.38 

8.42 

285,000 

15.51 

74,000 

3.68 

7.25 

69,000 

3.76 

42,000 

2.09 

50.00 

28,000 

1.52 

129,000 

6.42 

0.00 

129,000 

7.02 

242,000 

12.05 

12.04 

216,000 

11.75 

50,000 

2.49 

0.00 

50,000 

2.72 

31,000 

1.54 

—  3.13 

32,000 

1.74 

9,000 

.44 

125.00 

4,000 

.22 

$2,009,000 

100.00 

9.30 

$1,838,000 

100.00 

$  511,000 

21.38 

$  421,000 

49,000 

4.26 

47,000 

$  560,000 

19.66 

$  468,000 

300,000 

20.00 

250,000 

$  260,000 

19.27 

$  218,000 
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N.Y.  Times  Revenue 
IS  $103  Million 


Top! 


Gross  operating  revenue  of 
the  New  York  Times  reached  a 
record  high  of  $103,269,682  in 
1959. 

This  was  reported  by  Arthur 
Hays  Sulzberger,  chairman  and 
publisher,  in  the  newspaper’s 
annual  report,  which  also 
marked  his  25th  anniversary  as 
publisher. 

The  revenue  was  produced,  the 
report  shows,  by  continued 
record  highs  in  circulation  and 
advertising  linage. 

Total  net  income  in  1959  was 
$3,001,460,  compared  with  $1,- 
285,359  in  1958  and  $3,010,067 
in  1957. 

Eamingrs  per  share  of  common 
stock  after  deducting  preferred 
dividends  in  1959  were  $29.02, 
compared  with  $7.11  in  1958  and 
$26.91  in  1957.  A  common  stock 
dividend  of  $4  per  share  was 
paid  March  1,  the  total  being 
$325,280. 

The  report  pointed  out  that 
the  1958  figrures  were  not  com¬ 
parable  because  of  the  strike  of 
the  Newspaper  and  Mail  De¬ 
liverers’  Union,  which  shut  down 
New  York  City  newspapers  for 
19  days  in  December  of  that 
year.  Net  income  from  news¬ 
paper  operations  in  1959  was 
$1,867,869  compared  with  $166,- 
052  in  1958  and  $1,462,814  in 
1957. 


Circulation  in  the  last  quarter 
of  1959,  continuing  a  7-year 
trend,  reached  new  high  aver¬ 
ages  of  685,728  on  weekdays 
and  1,356,199  on  Sundays. 
“Among  standard-size  news¬ 
papers,’’  the  report  says,  “the 
Times  now  has  the  largest  Sun¬ 
day  circulation  in  the  country, 
and  the  third  largest  weekday 
circulation.” 

Sale  of  the  business  of  its 
subsidiary.  Times  Facsimile  Cor- 


breaking-in  period  of  a  new 
building  and  new  equipment,  the 
plant  assumed  the  production 
load  for  a  substantial  part  of 
the  Sunday  edition,  which  had 
outgrrown  our  heretofore  exist¬ 
ing  capacity.  Eventually,  the  en¬ 
tire  operation  of  the  Times  will 
be  moved  to  this  new  site,  but 
we  have  no  definition  of  the  word 
‘eventually.’  As  it  stands,  we 
have  no  immediate  plans  for 
leaving  43rd  Street  or  for  ex¬ 
tending  this  new  building.  Con¬ 
siderable  new  equipment  can  be 
added  without  the  need  of  en¬ 
larging  it.  *  •  * 

“Our  problems  are  chiefly  the 
problems  of  growth  and  of  keep¬ 
ing  our  rising  costs  safely  with- 


100  Weeklies 
Run  Religion 
AdinPrimar) 


New  York  Times  at  a  Glance 

1959  1958* 

1957 

Advertising  Revenue  . 

$80,792,555 

$65,833,213 

$66,922,473 

Circulation  Aevenue 

20,426,594 

17,969,856 

17,899,419 

Total  Operating  Revenue  .  .  . 

Net  Income  from 

103,269,682 

85,576,162 

86,844,399 

Newspaper  Operations 

Dividends  from  Spruce  Falls  Power 

1,867,869 

166,052 

1,462,814 

and  Paper  Co.  Ltd.  (net)  . 

1,133,591 

1,119,307 

1,547,253 

Net  Income  for  the  Year  . 

Earnings  Per  Share  of  Common 
Stock  outstanding  at  end  of 
year  (after  deducting 

3,001,460 

1,285,359 

3,010,067 

preferred  dividends)  . 

29.02 

7.11 

26.91 

Advertising  Linage  . 

Circulation  ( 12-month  average) 

.  60,056,995 

50,655,463 

52,334,513 

Monday-Friday  . 

644,881 

623,588 

597,875 

Sunday  . 

1,303,600 

1,261,874 

1,224,130 

Newsprint  Tonnage  . 

235,335 

200,626 

199,195 

Employes  . 

5,756 

5,346 

5,287 

Affected  by  strike 

Paper  Company  Di^idend^ 


In  addition,  the  Times  received 
a  net  income  of  $1,133,591  in 
dividends  from  Spruce  Falls 
Power  Company  Limited. 

Almost  80%  of  the  Times 
revenue  from  its  newspaper 
operations  comes  from  adver¬ 
tising. 

“In  1959,”  the  report  says, 
“advertisers  invested  more  than 
$90,000,000  in  the  New  York 
Times — more  money  than  they 
have  ever  spent  in  any  other 
newspaper.” 

After  advertising  agency  com¬ 
missions,  the  Times  received 
$80,792,555  of  this  amount,  $13,- 
000,000  more  than  in  19M,  its 
previous  record  year. 

This  advertising  income  came 
from  the  60,056,995  lines  of  ad¬ 
vertising  which  the  Times  pub¬ 
lished  in  1959,  a  record  that 
exceeded  its  previous  high  in 
1956  by  almost  6,000,000  lines. 

Readers  all  over  the  coimtry, 
the  report  also  notes,  spent 
“more  than  $31,000,000”  for  the 
Times  in  1959.  “Of  this,”  the 
report  says,  “approximately 
$11,000,000  went  to  wholesalers 
aad  retailers,  and  $20,426,594 
was  retained  by  the  Times.” 


poration,  in  1959  enabled  the 
Times  to  add  $1,156,298  directly 
to  earnings  reinvested  in  the 
business.  This  amount  is  not 
included  in  net  income  for  the 
year. 

In  the  quarter-century  Mr. 
Sulzberger  has  been  publisher, 
the  Times  has  grown  from  $17,- 
000,000  in  operating  revenue  to 
its  present  $103,000,000;  from 
2,400  employees  to  5,700;  from  a 
payroll  of  less  than  $8,000,000  to 
last  year’s  $39,000,000;  from 
consumption  of  93,000  tons  of 
newsprint  costing  $4,000,000  to 
235,000  tons  costing  ^2,000,000. 

“The  foundation  for  these  tre¬ 
mendous  advances  in  physical 
size  and  scope  of  operation,”  Mr. 
Sulzberger  says,  “rests  on  the 
quality  of  the  News  York  Times 
as  a  newspaper.  We  have  held  to 
our  principles  and  have  resisted 
any  temptation  to  yield  to  ex¬ 
pediency  or  to  lower  our  stand¬ 
ard  of  service  to  readers.  Thus 
we  have  fortunately  always  been 
able  to  emerge  from  times  of 
difficulty  stronger  than  when  we 
entered  them.  ♦  *  * 

“The  principal  symbol  of  our 
progress  and  our  optimism  for 
the  future  is  the  new  plant  which 
we  opened  last  Fall  at  101  West 
End  Avenue.  After  the  initial 


in  the  limits  of  our  revenues.” 

In  the  building  program,  Mr. 
Sulzberger  said,  only  $4  mil¬ 
lion  of  the  $14  million  line  of 
bank  credit  had  been  used.  Total 
cost  has  been  $18.9  million,  or 
about  $1  million  less  than  antici¬ 
pated.  The  payments  were  made 
from  working  capital  reserves 
and  earnings. 

Interstate  Broadcasting  Co.,  a 
subsidiary  which  operates 
WQXR  and  WQXR-FM,  enjoyed 
the  largest  dollar  volume  of  busi¬ 
ness  in  its  23-year  history  de¬ 
spite  the  fact  that  more  than 
300  announcement  positions  per 
week  were  eliminated  to  reduce 
the  amount  of  advertising. 

Contributions  by  the  Times  to 
the  Retirement  Annuity  Plan 
amounted  to  $1,400,000  last  year, 
bringing  the  total  to  $16.8  mil¬ 
lion,  of  which  $2.6  million  has 
been  contributed  by  employees. 


’60  Earnings  Up 

Los  Angelis 
President  Norman  Chandler 
of  the  Times-Mirror  Co.  re¬ 
ported  to  stockholders  this  week 
that  first-quarter  earnings  in 
1960  were  $837,000,  as  com¬ 
pared  with  $578,000  for  the 
same  period  in  1959. 


Madison,  Wi. 
The  first  paid  newspaper  id 
to  raise  the  religious  issue,  nrj 
ing  Protestants  to  vote  for  Stt 
Hubert  Humphrey,  added  fgti 
to  the  political  blaze  that  swep 
across  the  state  in  the  closiif 
dkys  of  the  Wisconsin  pith 
dential  primary. 

The  two-column,  four-inch  id, 
sponsored  by  the  “Fair  Dal 
for  Humphrey  Committee,”  wii 
offered  to  about  260  weekly 
newspapers  for  publication  « 
the  week-end  prior  to  the  ela¬ 
tion,  April  5. 

The  ad  was  paid  for  by 
$1,400  check  to  the  Wisconin 
Press  Association,  which  serve 
as  advertising  representatm 
for  member  papers. 

Carl  Zielke,  managyer,  sue 
about  25  papers  immediately 
turned  down  the  ad,  some  say¬ 
ing  the  ad  was  not  received  ii 
time  for  publication,  others  ii- 
dicating  their  disapproval 
copy  raising  the  religious  issue 
Ateut  100  papers  published  tin 
ad. 

Charles  Schultz,  Wisconsi 
AFL-CIO  vicepresident,  repudi¬ 
ated  both  the  chairmanship 
the  “Fair  Deal”  committee  am 
the  ad.  He  said  its  contents  wen 
unknown  to  him. 

Charles  P.  Greene,  former  W» 
consin  state  legislator  and  Desh 
ocratic  party  leader,  told  tk 
Milwaukee  Sentinel  that  he  hid 
placed  the  ad  through  the  Pres 
Association.  He  said  the  $1,4# 
was  contributed  by  persons 
Wisconsin  and  Florida. 

The  ad  said  in  part: 

“Let’s  give  Humphrey 
square  deal.  A  leading  pollshr 
reports,  ‘The  solidarity  of  Cath¬ 
olic  voters  behind  Kennedy 
far  greater  than  that  of  Prot* 
tants  behind  Humphrey.  Five 
out  of  six  Catholics  who  ww 
interviewed  favor  Kennedy  ove 
Humphrey.  Included  are  maay 
normally  Republican  voters  vk 
say  they  would  back  Nil* 
against  any  Democrat  eicefi 
Kennedy.’ 

“Should  the  Republican  voteB 
quoted  above  determine  who  tk 
Democratic  nominee  for  Pr** 
dent  should  be?” 

Political  analysts  debated  tk 
extent  to  which  religion  was 
factor  in  the  primary  as 
studied  the  vote:  478,901 
Kennedy,  372,043  for  HumphW 
and  341,463  for  Vice  Presid*! 
Nixon  who  was  unopposed 
the  Republican  ballot. 
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Movie  Producers  Reaffirm 
‘Reasonable’  Rules  for  Ads 


Code  Adopted  in  1930  Sent  Out 
To  Newspapers;  Honesty  Urged 

By  Philip  N.  Schuyler 

Convinced  its  own  “strict  copy  somewhat  similar.  They  are  the 
desk  system”  of  self-regulation  Lincoln  (Neb.)  Star;  Salt  Lake 
of  advertising  is  “reasonable  for  City  (Utah)  Deseret  News  and 
reasonable  people,”  the  Motion  Tribune;  Indianapolis  (Ind.) 
Picture  Producers  of  America  Star  and  News;  Worcester 
is  again  circulating  to  all  daily  (Mass.)  Telegram  &  Gazette; 
newspapers  its  advertising  code  Cincinnati  (O.)  Enquirer; 
first  adopted  June  10,  1930.  The  Wichita  Falls  (Tex.)  Record- 
industry  plans  to  spend  $70,-  News  and  the  Norfolk  (Va.) 
000,000  in  all  forms  of  adver-  Virginian-Pilot, Ledger-Dispatch 
tising  during  1960.  &  Star. 

Gordon  White,  a  former  copy  Most  recently  the  Baltimore 
desk  man  of  the  Chicago  Daily  newspapers  suggested  a  similar 
News,  and  code  administrator  code  to  the  Mayor’s  committee 
for  15  years,  announced  MPPA’s  for  decency, 
intention  of  re-emphasizing  the  Mr.  White  said  he  believes 
document  and  regulations  of  its  that  most  newspapers  are  satis- 


administration. 

‘Reasonably  Decent' 


fied  with  ads  passed  under  the 
industry’s  own  ad  code,  which 
has  been  amended  only  slightly 


As  he  did  so,  a  subcommittee  since  adoption. 


of  the  group’s  advertising  and  Definite  Improvement 

publicity  directors  committee 

met  April  5  in  New  York  to  im-  Jenkin  Lloyd  Jones,  editor  of 
plement  a  fact-finding  study  to  the  Tulsa  'Tribune,  said  this 
determine  whether  Mr.  White  week  he  had  noted  a  definite 
was  correct  in  a  recent  report  improvement  in  motion  picture 
that  the  code  is  standing  the  ads  since  his  paper  adopted  the 
test  of  time  and  there  is  no  code  and  ran  an  editorial  at- 
need  for  further  outside  or  in-  tack.  There  has  been  no  need 
side  censorship.  for  further  editorial  castigation, 

“The  great  bulk  of  motion  said, 

picture  advertising  is  reason-  “We  discovered  that  exhibi- 
ably  decent  and  would  be  so  tors  are  furnished  with  three 
accepted  by  reasonable  people,”  or  four  different  types  of  ads 
Mr.  White  reported.  in  their  press  books  and  that  we 

A  total  of  223  motion  pictures  were  being  offered  the  worst 
were  approved  under  the  MPPA  ones,’  Mr.  Jones  said.  ‘Cur- 
production  code  last  year.  To  ^ntly  we  seem  to  be  getting  a 
exploit  them  169,680  pieces  of  class  of  advertisements.^ 

advertising  material  were  read  .  admitted  that  the  provi- 
by  the  White  copy  desk.  He  is  code  commented  upon 

assisted  in  Hollywood  by  M.  A.  White  was  “drastic”  and 

J.  Healy.  Of  the  total  1,375  were  “would  not  permit  advertising 
ejected  or  changed  to  conform  “Hamlet”  or 

to  the  advertising  code,  or  .81%.  Macbeth. 

Not  subjected  to  this  self-regu-  “What  we  were  aiming  at 
lation  are  foreign  imports  and  were  the  advertisements  of  clean 
»  few  productions  by  independ-  movies  that  were  made  to  seem 
ents.  It  is  estimated  there  are  salacious,”  he  said. 

100  to  150  foreign  pictures  a  Settled  in  a  satisfactory  man- 
year,  most  of  them  small  pic-  ner,  Mr.  White  reported,  is  the 

who  tk  ®®®"  oaly  by  foreign  Ian-  situation  that  arose  when  the 

r  Pif»  groups.  Los  Angeles  Newspaper  Pub- 

So  far  as  Mr.  White  could  lisbers  Association  about  a  year 
ated  tk  ^*^rmine  during  the  past  year  ag®  asked  for  but  did  not  get 

1  wu  *  “*^apers  in  23  cities  pub-  advance  copies  of  all  ads  for 

as  they  ®°'a®  criticism  of  motion  censorship. 

901  t*  ads.  Beginning  with  the  Upholding  the  rig^t  of  news- 

jmphnJ  (Okla.)  World  and  Trib-  papers  to  censor  any  ad  copy 
’resid**  ***  (E&P,  Oct.  31,  1959)  eight  presented  to  them  for  publica- 
newspapers  have  adopted  their  tion,  Mr.  White  said  it  was  pat- 
motion  picture  ad  codes,  all  ently  impossible  to  permit  any 

9,  m  ac  PUBLISHER  foe  April  9,  19« 


one  group  of  papers  to  see  ads 
in  rough  lay-out  form  as  he 
does. 

Fact  Finders 

The  fact-finding  sub-commit¬ 
tee  to  determine  if  Mr.  White’s 
report  represents  a  true  picture 
is  headed  by  Jonas  Rosenfeld, 
Columbia  Pictures.  He  and  the 
five  members  were  named  by 
Silas  Seadler,  Metro-Goldwyn- 
Mayer,  chairman  of  the  larger 
body.  They  are:  Martin  Davis, 
Paramount;  Ernest  Emmerling, 
Loew’s  Theatres;  Roger  Lewis, 
United  Artists;  Charles  E.  Mc¬ 
Carthy,  Council  of  Motion  Pic¬ 
ture  Organizations,  and  Mr. 
White. 

Mr.  Seadler’s  larger  commit¬ 
tee  that  holds  monthly  sessions 
met  in  e.xecutive  session  March 
15  because  some  members  com¬ 
plained  that  on  top  of  their 
own  self-regulation,  additional 
and,  they  believed,  unnecessary 
changes  had  been  imiiosed  by 
newspapers.  Variety,  the  enter¬ 
tainment  trade  paper,  published 
an  account  of  this  meeting  and 
in  the  original  and  subsequent 
reports  implied  a  fight  was 
brewing  between  the  movie  in¬ 
dustry  and  the  press. 

Not  Fighting  with  Press 

“That  is  not  true,”  Taylor 
Mills,  secretary  of  the  commit¬ 
tee  and  MPPA’s  public  relations 
director,  said.  He  and  Mr.  White 
in  an  interview  insisted  there 
was  no  fight  involved. 

They  outlined  the  code’s  his¬ 
tory  and  philosophy,  explained 
how  it  was  administered,  dis¬ 
cussed  recent  specific  changes 
of  ad  copy  made  by  a  few  news¬ 
papers.  They  took  the  attitude 
that  all  concerned,  the  public, 
the  newspapers  and  the  indus¬ 
try,  would  be  best  served  by 
laying  all  the  cards  on  the  table. 

“Motion  pictures  are  more 
adult  today  than  they  used  to 
be,”  Mr.  Mills  stated.  “Before 
TV,  motion  picture  theatres 
were  places  for  family  recrea¬ 
tion.  "TV’s  tough  competition  has 
brought  production  of  different 
types  of  pictures,  requiring  a 
more  selective  attitude  on  the 
part  of  the  public.  To  enable 
people  to  make  selection  of  the 
kind  of  pictures  they  want  to 
see,  honest  advertising  is  re¬ 
quired.  If  the  picture  shows  vio¬ 
lence,  the  public  should  be  so 
informed.  If  it  is  highly  sophis¬ 
ticated  from  the  point  of  view 


Gordon  Whit* 

'reasonably  decant' 
of  sex,  that  should  be  told  in 
the  ads. 

“But  the  ads  can  and  must 
be  in  good  taste,  and  we  believe 
that  Mr.  White,  working  with 
the  industry  under  the  30-year- 
old  code,  is  giving  it  reasonable 
interpretation  and  administra¬ 
tion.” 

Both  traced  the  current  ac¬ 
tion  to  the  Tulsa  code. 

Industry’s  Code 

The  industry’s  code,  amended 
Dec.  3,  1947  and  June  21,  1950, 
follows : 

1.  We  subscribe  to  a  code  of 
ethics  based  upon  truth,  honesty 
and  integrity.  All  motion  pic¬ 
ture  advertising  shall  (a)  (jon- 
form  to  fact,  (b)  Scrupulously 
avoid  all  misrepresentation. 

2.  Good  taste  shall  be  the 
guiding  rule  of  motion  picture 
advertising. 

3.  Illustrations  and  text  in  ad¬ 
vertising  shall  faithfully  repre¬ 
sent  the  pictures  themselves. 

4.  No  false  or  misleading 
statements  shall  be  used  direct- 

(Continued  on  page  68) 


Ex-Publi$her*a  Film 
On  ^Condemned*  Li$t 

“The  Private  Lives  of  Adam 
and  Eve,”  a  motion  picture  pro¬ 
duced  by  a  former  newspaper 
publisher,  has  been  post^  on 
the  Legion  of  Decency’s  C  (con- 
denrned)  list  although  it  has  re¬ 
ceived  the  Production  Seal  of 
Approval. 

The  producer,  Albert  Zug- 
smith,  was  onetime  publisher  of 
the  defunct  Atlantic  City  (N.J.) 
World  and  later  was  associated 
vrith  Smith  Davis  in  a  newspa¬ 
per  brokerage  firm.  He  has 
turned  out  several  Hollywood 
box-office  hits.  The  Legion  of 
Decency,  a  Catholic  Church 
board  of  review,  has  objected 
to  “Private  Lives”  on  the  ground 
it  makes  sex  an  instrument  of 
the  Devil. 


BROADCASTERS  TOLD 


Chicago  691,000,000  in  1959  as  compared 
Newspapers’  No.  1  strength  with  $390,000,000  for  local  ra- 
is  ROP  Color,  a  spokesman  for  dio. 

radio  told  the  38th  annual  con-  • 

vention  of  the  National  Associa-  H.ts  Print  Media  Qainis 

tion  of  Broadcasters  here  this  Don  Durgin,  NBC  vicepresi- 
week.  dent  for  TV  network  sales,  told 

“This  one  is  murder  when  it  NBC  affiliates  that  NBC  has 
hits  your  town,’’  declared  Kevin  allocated  $120,000,000  for  1960- 
B.  Sweeney,  president  of  the  61  programming  to  make  it 
Radio  Advertising  Bureau,  pay-  “better  prepared  than  ever  be¬ 
ing  his  respects  to  ROP  Color  fore  for  the  challenge  of  the 
for  both  retail  and  national  ad-  new  season.’’ 
vertisers.  “We  are  taking  the  lead  in 

His  appraisal  came  in  a  pre-  exposing  the  inflated  claims  of  tinguished  Service  Award, 
sentation,  entitled  “The  Nature  print  media  now  being  made  in  o  ui  j  m 

of  the  Enemy,”  which  attracted  their  all-out  attack  on  televi-  Problems  and  Ills 

a  capacity  audience  in  the  Con-  sion,”  he  said,  displaying  news-  “The  problems  of  rigging, 
rad  Hilton’s  grand  ballroom.  He  paper  ads  placed  by  print  me-  payola  and  perhaps  others  that 
was  attired  as  a  Confederate  Jia.  have  been  overlooked  by  the 

general,  saying:  “The  civil  war  in  January,  he  said,  the  New  overseers  —  are  phenomen  not 
continues.  .  .  .”  The  “enemy”  York  Times  and  Herald  Tribune  peculiar  to  us,”  he  said.  “We 
as  far  as  radio  is  concerned  in-  carried  70  full-page  ads  attack-  have  had  them  before.” 
eludes  newspapers,  magazines  jng  television  —  plus  many  “Among  the  fundamental,  un- 
and  television.  smaller  ads  —  a  total,  180  in-  derlying  ills  of  broadcasting  are 

Mr.  Sweeney,  citing  newspa-  sertions  in  one  month.  rate  manipulations,  trade  deals, 

per  strengths,  called  attention  “But  somehow,”  he  remarked,  down-grading  the  competition  in 
to  retail  acceptance  of  newspa-  “these  ads  seldom  get  down  to  our  own  media  and  kindred  ac- 
pers  as  the  primary  medium,  basics  such  as  how  many  copies  tivities,”  he  noted.  “United  we 
He  added  that  millions  of  dol-  are  sold,  or  how  many  purchas-  cure  them  —  and  we  can  only 
lars  are  spent  in  newspapers  ers  actually  read  an  ad  in  a  cure  them  individually,  not  in 
at  the  local  level  through  co-op-  newspaper  or  magazine.  concert  —  we  run  the  continu- 

erative  advertising  allowances  “ifs  not  fair  to  talk  about  ing  risk  of  loss  of  advertiser 
to  dealers.  He  also  mentioned  print  circulation  without  men-  confidence.” 
the  “magic”  of  dealer  listings  tioning  that  the  trend  in  print 

in  national  ads.  media  research  has  been  to  try  More  Local  Activity 

‘News  Available  Dailv’  prove  that  the  six  million  jjjg  speech  to  the  in¬ 

copies  of  Life  don  t  really  stay  dustry  since  being  appointed 
He  reminded  broadcasters  at  home  (like  my  copy  does),  chairman  of  the  Federal  Com- 
that  newspapers  are  the  only  but  really  reach  15  million  munications  Commission,  Fred- 
place  “Where  the  news  in  de-  households.  .  .  .  erick  W.  Ford  scolded  the  broad¬ 
tail  is  available  every  day.”  “Where  are  newspaper  rat-  casters  for  failing  to  honor  re- 

Another  strength,  he  said,  is  ings?  For  28  years  the  firm  of  quests  for  time  by  local  organi- 
represented  in  newspapers’  ex-  Daniel  Starch  and  Staff  has  zations  to  bring  matters  of  im- 
clusive  features  such  as  comics,  been  measuring  print  reader-  portance  to  the  attention  of  the 
financial  news  and  stock  market  ship,  revealing,  for  example,  community, 
reports,  sports  and  women’s  that  the  average  1,000-line  Such  requests,  he  said  are 
features.  newspaper  ad  is  noted  by  only  consistently  ignored  or  rejiicted 

Mr.  Sweeney’s  list  of  weak-  1  out  of  5  readers.  Yet  these  because  of  disruption  of  com- 
nesses  of  newspapers  included  figures  are  available  for  only  mercial  schedules.  Mr.  Ford  in- 
the  charge  that  newspaper  cir-  a  handful  of  newspapers.  This  dicated  he  will  use  FCC  powers 
culations  have  not  kept  pace  measure  is  the  one  most  news-  to  make  stations  more  coopera- 
with  the  growth  of  family  papers  are  trying  hardest  to  tive  with  their  public  in  matters 
households  in  metropolitan  escape  from.  of  education,  religion,  culture, 

areas.  Newspapers,  he  asserted,  “In  short,  the  case  for  tele-  wholesome  entertainment  and 

show  relatively  poor  coverage  vision,  just  in  terms  of  sheer  responsibility  toward  children, 

in  the  retail  trading  area  out-  numbers  of  units  of  anything  “it  is  not  merely  a  question 
side  the  city  zone.  in  its  45  million  homes  is  over-  of  whether  there  is  too  much 


FIRST.  RUN — Watching  copies  of  the  Wall  Street  Journal  flow 
the  presses  in  the  new  Cleveland  plant  are  (left  to  right)  Joupll 
Auer,  president  of  R.  Hoe  &  Co.,  press  builders;  William  F.  Kt4 
editorial  director  of  the  Journal;  and  J,  J.  Ackell,  Dow  Jones 
manager  of  development  and  planning.  (Story  on  Page  56), 


2-Paper  Deal 
For  Floridians 

Miami,  F: 

The  Miami  Herald  and  tiJ 
Pompano  Beach  Town  Nm 
have  made  an  arrangement  1 
which  the  two  will  be  sold  u| 
package  in  the  Fort  LaudetiL- 
area. 

The  tabloid-sized  Town  Nr- 
is  being  converted  from  seL 
weekly  to  daily  by  its 
owner,  Henry  Slane  of  fe 
Peoria  (Ill.)  Journal  Star, 
Miami  Herald  is  a  Knight  ner. 
paper.  The  package  will  be  » 
at  5c  daily  and  20c  Sunday. 

Gore  Publishing  Compa- 
publisher  of  the  Fort  Lam-  j 
dale  News,  is  bringing  out^ 
new  paper  for  the  area,  H 
Pompano  Beach  Morning 
nel,  on  April  18.  * 

The  Miami  Herald -T«n 
News  package  is  similar  to  b 
distribution  of  the  Samt^p 
Springs  (N.  Y.)  Sarato^ 
with  the  Albany  (N.  Y.)  Ktr 
erbocker  News  which  was  V 
gun  last  year.  Both  were  in  t 
Gannett  group. 
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One  Day  in  the  World  Costs  AP  $98,597 


OW  f; 

•.  K 


It  took  $98,597.94  every  day 
in  1959  for  the  Associated  Press 
to  keep  reportorial  eyes  on  the 
I  etrth,  the  moon  and  all  the  space 
beyond. 

Keeping  step  with  Nikita 
Khrushchev  and  tagging  along 
with  President  Eisenhower  on 
their  “cold  war”  journeys  im- 
poeed  special  expenses  on  the 
i  bi*  cooperative  news  agency  and 
ijit  went  into  the  red  by  about 
R$416,000.  The  AP  “team”  on 
Mr.  K’s  visit  to  the  U.  S.  in¬ 
cluded  100  people. 


i). 


MI,  F 

md  ul 
t  .Vml 
ment 
old  u. 


j  A  7%  boost  in  the  basic  as- 
isessments  and  increases  up  to 
20%  on  supplemental  services, 
«Kich  went  into  effect  toward 
:he  end  of  1959,  are  expected  to 
'hold  the  $36  million-a-year  bud- 
|get  in  balance  at  least  until  the 
idecennial  revision  in  1962,  the 
I  membership  was  told  in  the  an- 
;al  report  which  was  dis- 
.nljiiied  this  week  as  a  preface 
:o  the  New  York  meeting  April 
|23. 


‘Repealed  Triumphs' 


'  In  a  sharply  competitive  en- 
m  ser'  General  Manager 

its  Efv*  Starzel  reported,  the 

j.,  tP’s  staff  teamwork  and  bril- 
tar  l  i  individual  craftsmanship 

htnew  i  repeated  triumphs  under 

1  be  y  “ '  most  extraordinary 

iday  ■  "  ’  "  pressures  ever  experi- 

Luui;  “The  staff,”  Mr.  Starzel  said, 
g  outJ  :i;:^wed  gni^at  resourcefulness 
irea,  n  coping  with  extraordinary 
ig  S"  i  idicaps  of  censorship  hazards, 
1'!^  ..cessibility  of  some  areas  to 
Id-Tc*  !  American  reporters,  and  revolu- 
ar  to  1 4  ‘  "ary  conditions.  Yet  the  re- 
r-ti  maintained  traditional 
■  V  lards  for  penetrating  re- 
.)  K^'  ;  -rtliig,  thorough  dependability 
wu  I  'id  keeping  in  sharp  focus  such 
!re  in  t  Tipiex  events  as  the  Russian 
shot,  civil  war  in  Laos, 
*  flight  of  the  Dalai  Lama, 
f  "d  the  year-long  upheavals  of 


the  Castro  revolution  in  Cuba.” 

Mr.  Starzel  singled  out  AP’s 
coverage  of  President  Eisen¬ 
hower’s  11-country  tour  of  Eur¬ 
ope,  Asia  and  Africa  as  an  ex¬ 
ample  of  reporting  with  dis¬ 
tinction.  “Competitively,”  he 
commented,  “there  was  no  ques¬ 
tion  of  AP  superiority.  Through¬ 
out  the  trip,  three  out  of  four 
dispatches,  published  in  news¬ 
papers  having  two  or  more  news 
services,  have  the  (AP)  credit.” 

‘Without  Touches  of  Bias* 

Also  pointing  up  AP’s  per¬ 
formance  against  unnamed  com¬ 
petition,  Mr.  Starzel  mentioned 
the  coverage  of  Foreign  Minis¬ 
ters’  Conference  at  Geneva  and 
said,  “Here,  as  in  many  other 
stories  of  ideological  conflict,  the 
AP  covered  the  news  objectively 
and  without  the  touches  of  bias 
that  marked  some  other  report¬ 
ing.” 

For  two  weeks  or  more,  he 
added,  AP  alone  provided  re¬ 
liable  news  at  the  start  of  a 
strange  war  in  Laos,  where  the 
government  in  power  was 
threatened  by  rebels  backed  by 
Communist  forces  in  North  Viet¬ 
nam. 

During  the  year,  Mr.  Starzel 
reported,  AP  picked  up  164  more 
radio  and  television  stations  as 
associate  members  for  a  total  of 
2,042,  while  the  net  gain  in  the 
publications  grroup  was  15  to  a 
total  of  1,778.  The  General  Man¬ 
ager  has  been  having  discussions 
with  the  officers  of  the  AP  Radio 


and  Television  Association  “with 
a  view  of  the  fullest  possible 
participation  of  that  organiza¬ 
tion  in  the  affairs  of  AP,”  it  was 
noted  at  a  meeting  of  the  Board 
of  Directors. 

Technical  changes  in  the  com¬ 
munications  business  are  coming 
so  rapidly  that  the  AP  directors 
authorize  the  General  Manager 
to  tap  a  reserve  fund  of  up  to 
$200,000  for  research  and  de¬ 
velopment  projects. 

Operating  Cains  for  Papers 

Mr.  Starzel  said  spectacular 
new  techniques  in  high-speed 
wire  service  are  achieving  im¬ 
portant  operating  gains  for 
newspaper  members.  He  cited 
particularly  the  flnancial  tabu¬ 
lar  service  which  began  in  mid- 
1959  and  told  of  one  afternoon 
newspaper  that  was  doing  “with 
ease”  on  four  automated  ma¬ 
chines  the  stock  setting  job  that 
tied  down  26  manually-operated 
machines.  The  complete  New 
York  Stock  Exchange  tabulation 
is  now  transmitted  and  set  into 
type  in  about  35  minutes  even 
when  there  are  more  than  1,200 
issues  traded,  Mr.  Starzel  said. 

The  Wirephoto  network, 
marking  its  25th  anniversary, 
had  a  record  of  537  members. 

In  the  World  Service,  the 
principal  gains  in  subscribers 
were  in  the  Far  East,  the  Middle 
East  and  Middle  America,  but 
there  were  offsetting  losses  in 
Cuba,  Argentina  and  France- 
Germany-Luxembourg,  which 


CHIEFS  OF  BUREAU  From  ev«ry  part  of  the  country  got  a  peek  into 
tha  future  last  week  at  a  6ve-day  meeting  with  management  and  depart¬ 
ment  heads  of  the  Associated  Press  in  New  York.  General  Manager 
Frank  J.  Stariel  got  the  sessions  under  way  with  a  statement  that  AP 
continues  to  be  a  "growth"  organisation.  He  called  attention  to  news 
service  improvements  and  said  many  more  are  on  the  way.  Assistant 
General  Managers  Alan  J.  Gould,  Harry  T.  Montgomery,  Wes  Gal¬ 
lagher,  Oliver  S.  Gramling  and  Lloyd  Stratton  discussed  AP  operations, 
with  particular  emphasis  on  the  future.  After  each  talk,  chiefs  of  bureau 
asked  questions  and  made  suggestions  regarding  AP  policies  and  pro¬ 
cedures.  Chief  Engineer  Harold  Carlson  demonstrated  electronics 
marvels  that  will  be  used  to  expedite  the  gathering  and  distribution  of 
news  and  photos  in  the  years  ahead. 


were  attributable,  Mr.  Starzel 
said,  to  governmental  changes 
and  the  economic  pinch  in  Cuba 
and  Argentina,  and  cut-rate 
competitive  practices  in  France 
and  Germany.  The  total  number 
of  regular  subscribers  to  AP 
services  outside  the  U.  S.  was 
greater  than  in  1958,  the  number 
of  countries  receiving  the  news 
service  climbing  to  75  with  the 
addition  of  Bulgaria  and  Hon¬ 
duras. 

Mr.  Starzel  said  an  arrange¬ 
ment  had  been  made  where  by 
Tass  transmits  its  full  report 
in  English  from  Moscow  directly 
to  AP’s  New  York  office. 

The  Teletypesetter  Sports 
Wire  had  a  10%  gain  in  sub¬ 
scribers  and  Japan’s  keen  inter¬ 
est  in  the  Olympic  Games  at 
Rome  will  entail  the  leasing  of 
special  news  and  photo  wires 
to  Tokyo.  A  daily  file  of  50,000 
words  on  the  Olympics  is  antici¬ 
pated.  In  1924,  when  interest  in 
U.  S.  athletes  was  the  chief  con¬ 
sideration,  Mr.  Starzel  said  AP’s 
total  wordage  on  the  Olympics 
was  about  50,000. 

Expenses  Itemized 

AP’s  operating  expenses  for 
1959,  totalling  $35,988,239,  were 
three  times  the  cost  of  the  serv¬ 
ice  in  the  19403  when  a  world 
war  required  coverage. 

The  1959  statement  showed 
these  items : 

Domestic  news  collection  and 
distribution,  $19,769,918. 

Foreign  news  collection  and 
distribution,  $4,849,839. 

Supplemental  services,  $8,876,- 
819. 

Administrative  and  clerical 
salaries,  $786,811. 

Employees’  benefits,  $1,045,- 
534. 

Taxes  and  social  security, 
$443,652. 

Legal  fees  and  expenses,  $84,- 
046. 

(Continued  on  page  65) 


STILL  A  LONG  WAY  TO  GO,  BUT 


Reporting  on  Labor  Affairs  Is  Improved 


By  Eld  Hirschmann 

University  Park,  Pa. 

Press  coverage  of  labor  affairs 
has  improved  greatly,  but  it  still 
has  a  long  way  to  go. 

This  was  the  common  conclu¬ 
sion  of  A.  H.  Raskin,  labor  re¬ 
porter  of  the  New  York  Times; 
Charles  T.  Douds,  director  of 
the  Pennsylvania  Mediation 
Bureau;  Dale  McPeatters,  vice- 
president  for  information  serv¬ 
ices  of  Westinghouse  Electric 
Corp.,  and  Gordon  H.  Cole,  pub¬ 
lic  relations  director  for  the  In¬ 
ternational  Association  of  Ma¬ 
chinists. 

The  four  were  among  the 
speakers  at  the  Pennsylvania 
Newsmen’s  Seminar  April  1  and 
2  at  Pennsylvania  State  Uni¬ 
versity.  More  than  40  editors, 
editorial  writers,  and  labor  re¬ 
porters  attended  the  seminar, 
sponsored  annually  by  the  Penn¬ 
sylvania  Society  of  Newspaper 
Editors,  the  Pennsylvania  News¬ 
paper  Publishers’  Association, 
and  the  university’s  School  of 
Journalism. 

Mr.  Douds  spoke  of  a  “tre¬ 
mendous  improvement”  in  press 
coverage,  saying  that  “some  of 
the  big  metropolitan  dailies  are 
doing  the  best  job  anybody  can 
on  coverage.”  But,  he  added,  it 
varies  widely  around  the  coun¬ 
try. 

Skillful  Manipulator 

Mr.  Raskin  called  Walter 
Reuther  of  the  Auto  Workers 
Union  “one  of  the  most  skillful 
manipulators  of  the  press  we 
have,”  and  said  the  press  has 
built  up  the  “legend  of  un- 
stoppability”  of  James  R.  Hoflfa, 
the  teamsters’  president. 

“We  may  be  the  best  friends 
Hoflfa  has,”  said  Mr.  Raskin.  “He 
gets  on  pretty  well  with  man¬ 
agement— too  well  sometimes — 
so  that  when  he  needs  a  whip¬ 
ping  boy,  he  has  to  turn  to  the 
press.” 

Management,  said  Mr.  Ras¬ 
kin,  “wraps  itself  behind  pha¬ 
lanx  after  phalanx  of  public  re¬ 
lations  people  who  just  can’t  get 
the  needed  information.  So  the 
labor  people  run  off  with  the 
story  day  after  day.” 

Mr.  McFeatters  said  he  con¬ 
ducted  a  small  survey  of  man¬ 
agement  executives.  A  large 
majority  felt  that  the  press  was 
fair  in  its  news  coverage,  but 
only  a  small  majority  felt  that 
the  press  was  doing  a  good  job 
in  covering  labor-management 
relations. 


tion  did  not  permit  the  fc 
phone  call  that  would  have  nut 
a  story  accurate  and  objectin' 


’liOaded  Words’ 


LABOR.  MANAGEMENT  AND  PUBLIC  it  the  tubject  of  a  newt 
seminar  at  Pennsylvania  State  University.  Participants  included,  left 
to  right,  seated:  Edward  J.  Donohue,  city  editor  of  the  Scranton  Timet; 
Joseph  G.  Rayback,  department  of  labor  education,  and  H.  Eugene 
Goodwin,  director  of  the  School  of  Journalism;  standing:  Richard 
Haratine,  press  secretary  to  Gov.  David  L  Lawrence;  George  P.  Walsh, 
business  editor  of  the  Scranton  Times;  George  Draut,  editor  of  the 
editorial  page  of  the  Harrisburg  Patriot-News;  and  James  A.  Dunlap, 
managing  editor  of  the  Sharon  Herald. 


The  complaints,  Mr.  Mc¬ 
Peatters  found,  came  in  four 
categories: 

1.  “Too  many  untrained  re¬ 
porters  are  handling  business 
and  labor  news.”  Too  few  news¬ 
papers  have  men  who  are  fami¬ 
liar  with  the  problems. 

2.  “The  newsman  who  gets 
most  of  his  news  from  the  labor 
side  (chiefly  because  of  manage¬ 
ment  reticence)  tends  to  favor 
his  sources.  .  ,  .  Many  newsmen 
feel  sympathy  for  the  underdog, 
and  many  get  to  know  the  union 
people  better.  .  .  .  Some  labor 
editors  have  become  polemicists, 
apologists,  and  even  press 
agents  for  certain  union  leaders. 

.  .  .  Many  reporters  are  mem¬ 
bers  of  a  union  themselves  and 
this  prejudices  their  thinking.” 

3.  Newsmen  “sensationalize 
the  news”  through  “cute”  head¬ 
lines  and  blowing  up  insignifi¬ 
cant  details.  (“Most  people  have 
a  guilt  complex  on  sensational 
news,”  Mr.  McFeatters  said  par¬ 
enthetically.  “Over  the  lunch 
tables  they  talk  about  the 
weather  and  the  Pinch  Trial,  but 
they  think  their  newspaper 
should  be  devoted  to  serious  sub¬ 
jects  like  Africa  and  the  atom 
bomb.”) 

4.  Union  spokesmen  are  “fast 
on  their  feet  and  skilled  at  pre¬ 
senting  good  leads.”  They  are 
more  prolific  with  their  state¬ 
ments  and  more  “prone  to  ex¬ 
treme  statements.”  Manage¬ 
ment,  on  the  other  hand,  is  more 
inhibited  and  more  guarded  in 
what  it  releases. 

Mr.  McFeatters  said  it  is  the 


responsibility  of  management: 

1.  “To  make  a  conscious  and 
intelligent  effort  to  educate  re¬ 
porters  with  whom  it  deals — to 
brief  them  on  the  facts  of  cor¬ 
porate  operation.” 

2.  To  ^  as  frank  and  open  as 
possible,  and  honest  and 
straightforward  in  its  dealings 
with  the  press. 

3.  To  understand  and  respect 
the  news  and  editorial  policies 
and  procedural  operations  of  the 
press  —  its  news  values,  dead¬ 
lines,  printing  problems,  de¬ 
mands  for  interviews,  etc. 

On  the  other  hand,  Mr.  Mc¬ 
Featters  continued,  the  press 
has  these  responsibilities: 

1.  “To  insure  to  the  utmost 
that  your  reporters  are  well  in¬ 
formed  and  objective.” 

2.  To  have  labor  and  business 
editors  and  reporters  learn  the 
workings  of  the  economic  sys¬ 
tem  and  its  problems. 

3.  To  present  factual,  balanced 
stories:  “This  may  be  heresy, 
but  I  would  like  to  question  the 
importance  placed  on  deadlines. 
...  I  can  assure  you  that  man¬ 
agement  will  not  buy  the  idea 
that  a  deadline  for  the  next  edi- 


Mr.  Cole  said  that  while  tkj 
has  been  some  improvemeat^ 
labor  reporting,  misleading  q 
loaded  words  still  creep  ia 
stories,  such  as  “labor  bat 
“right  to  work,”  and  “feaftg 
bedding.” 

The  Associated  Press  is 
of  the  principal  offenders, 
said.  “It’s  my  observation 
AP  thinks  that  if  it  doesn’t 
barrass  a  union,  it’s  not  net; 
The  United  Press  Intemation 
he  said,  is  not  so  bad  in  b 
regard.  (AP  comment  on  pg 
65). 

As  for  editorial  columns,  id 
Cole  said,  “Their  needle  is  ^ 
in  the  same  g^roove.  Many  m 
papers  have  never  writtai 
editorial  praising  a  union  or 
union  leader  or  advocatn 
higher  wages.  They  often  di 
wait  to  get  the  facts  when  a 
leap  on  a  union.” 

But  Mr.  Cole  said  he  hadk 
complaints  on  strike  covern 
“This  is  because  labor  affa 
are  no  longer  covered  off  off 
police  beat,”  he  said.  “Kdih 
know  that  you  need  more 
a  good,  brassy  police  repoi 
to  cover  labor.” 

Mr.  Douds  analyzed  I:^ 
year’s  Landrum-Griffin  Act 
the  newsmen  and  said  thatd 
meaning  of  many  of  the  n 
visions  must  await  court  tq 
But:  “There  are  two  tl 
about  which  we  can  be  ; 
that  union  officers  will  be 
busy  filling  out  forms,  and 
lawyers  will  bum  the  mi  dn|| 
oil  preparing  cases  under 
drum-Griffin  and  Taft-  Haidi 
If  one  could  purchase  stock 
law  firms,  this  would  be  a 
time  to  buy.” 


Winning  Fewer  Elertioat 

Other  speakers  at  the 
were: 

Frank  B.  Rackley,  pre«H 
of  the  Jessop  Steel  Co.,  Wi 
(Continued  on  page  68| 


Cartoonists  Irom  the  sundry  corners  of  America  are  in  Atlanta 
this  week  and  for  the  fourth  annual  convention  of  the  AssocMkil 
American  Editorial  Cartoonists.  The  meeting  is  the  first  dip  id* 
Deep  South  for  the  AAEC,  a  professional  organization  includii|( 
full-time  editorial  cartoonists  who  draw  for  U.S.  newspapers  »*»'_ 
members  also  from  Canada  and  Latin  America.  Current  presoM 
Charles  Werner,  Indianapolis  Star.  Just  for  the  occasion,  EftP 
Scott  Long,  Minneapolis  Tribune,  to  comment  with  pen  and  ink^ 
life  of  a  cartoonist.  He  came  up  with  "Some  Helpful  Hints  for 
Cartoonists"  on  the  page  opposite.  Mr.  Long,  incidentally, 
relations  chairman  for  AAK. 
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BUT  don't  procrastinate/ 

A  BLANK  SMCEr  OF  PAPER 
QBrs  LARGER  ANP  .  .  „  v  :: 

BLANKER  A&  NOU 
APPROACM  A  y 
DEADLINE/  J 


REMEMBER/  YOU  ARE  AN  EKPERr 
^  iM  EVERYTHING/ 


let  A  FEW^A 
FACT^ 

$POIL  A 
SWEEPING  . 

opinion/ 


BUr  BE  SURE 
YOUR  DRAWINGS  ARE 

wiTTir/ 

Vtou  MUST  HAVE 
A  UNIVERSAL 
APPEALWITH  A 
RING  OF  TROrN/ 


ABOVE  ALL 


ITS  ONLY  A 
MATTER 
OF 

LIFE  DEATH 


PRAWN*  C&PCCIAILV  TOR  CDI1t3f2.  P06L(S^Cf^  9Y 


OF  Tl4C  MIHNieAPOL*^  TjaLteONe 


Advertising  and  Integrity 
Go  Together,  Editors  Agree 


They 


Find  Some  Fault,  Also 
Praise  Papers’  Paid  Content 


do  not  tell  at  all.  The  advertise- 


Mr.  Hudson  of  Wooiisfclwt 
expressed  agreement  with  the 
editor’s  need  to  be  wary  of  ‘ad- 
vertising  disguised  as  lewa." 
Aside  from  the  all-imi>ortaBt 
consideration  of  exploitation  of 
readers,  he  said,  is  the  “l  oalix*. 
tion  that  advertising  and  ciren- 
lation  pay  the  freight — if  1  toakii 
and  Company  can  say  for  fr« 


By  John  P.  Hackett 


ment  of  the  news  story  that  what  should  be  stated  in  paid 
leaves  out  essential  facts  is  advertising,  the^  paychecks  of 
gfuilty  of  flim-flam  and,  worse  ^he  editor  and  his  confreres  an 
than  that,  of  degrading  the  work  jeopardized  just  that  much.” 
of  every  reporter,  ad  writer,  “Legitimate  advertising  is  nH 


Providence,  R.  I. 

Ads  and  news  are  an  insepar¬ 
able  combination  in  the  Ameri¬ 
can  newspaper. 

Together  with  opinion  matter 
— the  editorials  and  columns — 
they  form  a  dish  desired  and 
needed  by  hungry  readers. 

But  the  newsside  must  keep 


niques  and  skills  in  telling  a 
story  developed  by  admen  as  a 
goad  to  improving  their  own 
news  writing  and  presentation. 

And  the  harshest  criticism 
they  directed  toward  the  adver¬ 
tising  side  was  that  too  often  ad 
copy  does  not  strive  for  the  in¬ 
tegrity  editors  require  of  the 


constantly  alert  to  invasions  newsroom  and  wish  to  impart 
from  Ad  Alley,  and  to  the  latter’s  to  the  public, 
sometime  excursions  from  Truth. 


editor,  and  even  printer  who  has 
put  his  time  and  abilities  into 
producing  the  paper.’’ 

“Perhaps,’’  he  said,  “you  have 
read  some  real  estate  advertise¬ 
ments  that  sinned  by  silence.” 
Mr.  Duffy  pointed  also  to  “most 
automobile  advertising”  and  to 
cigarette,  medical  and  beauty 
treatment  advertising  as  fre¬ 
quently  violating  the  editor’s 
views  of  fairness. 


These  were  the  opinions  of 
New  England  newspaper  editors 
invited  to  speak  on  a  panel — 
“The  Editors  Look  at  Adver¬ 
tising”  —  at  the  1960  Eastern 
Conference  of  Women  in  Adver¬ 
tising. 


Need  Confidence 


More  Than  They  Pay  For 


Panel  Members 


The  conference  here  (April 
1-3)  attracted  more  than  150 
women  from  Maine  to  Florida. 

Easily  accorded  the  spotlight 
role  was  the  editor’s  panel.  Its 
members  were: 

Miss  Jessie  Ash  Arndt, 
woman’s  editor,  Christian  Sci¬ 
ence  Monitor  (Boston) ; 

Garrett  Byrnes,  special  fea- 


“When  I  look  at  advertising,” 
Mr.  Duffy  said,  “I  think  of  it  as 
a  means  of  communication  — 
communication  between  someone 
who  has  something  to  sell  and 
all  the  readers  of  our  paper. 

“Some  of  these  readers  may 
have  no  urge  to  buy  anything. 
Some  may  be  mildly  interested 
in  a  product  being  advertised. 
And  there  are  always  a  few  who 
are  actively  eager  to  possess 
a  product  or  obtain  some  adver¬ 
tised  service. 

“But  they  all  have  one  need 
in  common.  They  all  need  con¬ 
fidence  in  the  daily  paper,  for 


Mr.  Byrnes  hit  at  some  of  the 
gimmicks  he  said  were  used  by 
advertisers  to  get  more  than 
they  paid  for — heavy  black  ads 
that  show  through  on  the  re¬ 
verse  page;  what  he  called 
“.sneaky  Pete”  ads  that  used 
tricky  space-buying  and  odd¬ 
shaped  ads  to  monopolize  a  page 
for  only  a  part  of  which  they 
had  paid;  “reader”  ads  resem¬ 
bling  news  stories  and  which 
cause  resentment  when  a  sub¬ 
scriber  finds  he  has  been  duped; 
use  of  comic  characters  to  sell 
products. 


a  deliberate  manipulation  of 
public  taste,”  Miss  Arndt  told 
the  women’s  ad  audience.  “It  it 
the  forthright,  arresting  jjresei- 
tation  of  a  service  or  product,  it 
is  information  with  a  natunl 
appeal,  integrity  behind  it.” 

She  said:  “If  false  claims  ii 
advertising  shatter  public  cat 
fidence,  the  advertiser  has  dow 
himself  almost  irreparable  dam¬ 
age.” 

“In  this  country,”  the  Monitm 
woman’s  editor  said,  “truth  ii 
advertising  is  the  rule  and  the 
law.  And  it  is  as  sound  from  the 
advertiser’s  viewpoint  as  it  ii 
essential  from  that  of  the  am- 


Mature  Women 


From  a  feminine  point  of 
view,  she  urged  advertisers  nit 
to  portray  all  women  shoppen, 
for  example,  as  about  20  years  of 
age  and  wearing  a  size  10.  A 
personal  survey  convinced  her, 
Miss  Arndt  remarked,  thst 
women  readers  would  “be  glsd 
to  see  a  mature  woman,  wearinj 


a  size  16  or  20,  in  a  fashion  ad. 
On  the  last  point,  he  said :  “As  putting  a  load  in  her  new  elee 

1 _ xl _ TN _ I  _ /N _  r  o 


_ _ _ ,  _ _  without  confidence  in  their  basic  you  know,  the  Ford  Motor  Com-  tj.jp  washer  or  displaying  h« 

tures  editor,  Providence  Journal-  source  of  information,  they  pany  s  advertising  agency  new  wall  oven.” 

Bulletin;  simply  cannot  make  the  decisions  bought  secondary  rights  to  the  Qjj  the  plus  side  for  advo- 

Ward  E.  Duffy,  editor.  Hart-  that  shape  our  daily  lives  and  Peanuts  comic  strip.  It  seemed  tisers  was  the  virtually  unani- 

ford  (Conn.)  Times;  ultimately  shape  the  fate  of  our  ^  many  of  us,  and  we  were  mous  praise  for  the  way  adw 

J.  Richard  Early,  managing  country  and  the  world.”  really^  sincere  about  it,  that  tising  presentation  dresses  up 

editor.  New  Bedford  (Mass.)  “The  advertising  that  can  be  Charlie  Brown  and  Linus  and  newspaper. 

Standard-Times;  questioned  on  grounds  of  credi-  Snoopy  and  the  rest  of  those  g  g  ^  Byrnes  of  Proii- 

Buell  W.  Hudson,  editor  and  bility,  good  taste,  or  integrity,”  wonderful  little  kids  had  no  busi-  Jence : 

publisher,  Woonsocket  (R.  I.)  he  went  on,  weakens  reader  con-  oess  peddling  automobiles.  ...  “.  .  .  Only  in  the  relativdy 

Call;  fidence  in  the  whole  paper.”  If  What  we  have  in  our  news  and  j-ecent  past  have  editors  aaJ 

Sylvester  Sprag;ue,  managing  readers  don’t  trust  the  paper,  feature  columns  must  be  above  newsmen  accomplished  anythai 
editor,  Pawtucket  (R.  I.)  Times,  the  Hartford  editor  said,  they  suspicion  in  the  eyes  of  the  equal  the  research  you  (»i- 
What  particularly  surprised  will  not  place  reliance  in  its  ads.  reader.”  vertisers)  devote  to  your  bos- 

Mrs.  Gertrude  Meth  Hochberg,  “The  newspaper  is  a  unit  and  Mr.  Early  of  New  Bedford  ness,  but  the  things  you  haw 
public  relations  director  at  Prov-  its  standing  with  its  readers  is  added  to  the  indictment-adver-  learned  about  type  and  read- 
idence’s  Bryant  College  and  raised  or  lowered  by  everything  Using’s  insistence  on  so  “singing  ability,  about  white  space 
panel  moderator,  she  explained  — everything — that  appears  in  the  praises  of  its  favorite  prod-  format  have  been  extremelj 
afterward,  was  that  “no  blood  any — in  any — of  its  columns.”  ucts,  it  makes  no  concessions  to  helpful  to  those  newsmen  wk 

possible  flaws.”  bothered  to  look  at  what 

„„  .  .  u..  are  doing  and  to  find  out  why. 

ppara  us  i  believe  that  many  of  the  desip 

From  that  point,  he  went  on  changes  in  newspapers  in  re- 
to  criticize  the  “public  relations  cent  years  were  sparked  by  yow 
apparatus  .  .  .  aimed  at  getting  discoveries  about  readers.” 

Mr.  Sprague  of  Pawtuckit 
“In  comparing  news  present*’ 

live  with,  we  can’t  live  without  guilty  of  inaccuracy  just  as  are  vast  scheme  of  mailings  to  news  tion  with  ad  presentation,  I  w** 
it.”  a  good  many  news  stories  media.  These  (the  advertiser)  forced  to  the  conclusion  that tk 

But  aside  from  this  nod  to-  through  the  sin  of  omission,  chooses  to  call  ‘releases,’  or  some  advertising  copywriter  by  s*" 
ward  financial  interdependence  They  may  tell  the  truth,  as  far  such  term.  These  ‘releases’  are  large  does  the  better  job  of 
with  advertising,  the  panel  re-  as  they  go,  but  it  may  well  be  related  directly  or  indirectly  sentation.  During  my  checIoK 
peatedly  acclaimed  the  tech-  outweighed  by  the  truths  they  with  the  product  to  be  sold.”  (Continued  on  page  64) 
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was  spilled.”  The  editors  seemed 
to  like  advertising  copy  and 
copywriters,  she  said  delightedly. 

Reason  for  these  expressions 
was  summarized  by  Mr.  Byrnes, 
who  paraphrased  the  old  chest- 


Advertising's  Sins 

What  were  some  of  adver¬ 
tising’s  sins  as  discerned  by  the 
panel? 

While  few  advertisements 
nut  about  women :  “. .  .  while  ad-  seem  to  be  deliberately  mislead-  some  space  for  nothing.”  The 
vertising  is  sometimes  hard  to  ing,  Mr.  Duffy  said,  “they  are  device  used  here,  he  said  is  “a 


PI 

T 


Drj 
pie  ai 
vertis 
hanki 
Walk 
Pre 
expec 
tion 
copies 
ftirl  t 
We 
baby 
Th( 
porte< 
tear 
‘doze 
print! 

Th( 
be  re 
repor 
dent. 
Walk 
years 
tures 
tion. 


Vei 


assur 
utiliz! 
gan  1 
tinuir 


appes 

above 

“T1 

menti 

feel 


our  n 
anytl 
time,' 
PUBL 

Th( 

theV 

ton, 

chart 

relati 

Utah 

lies. 

Th 


as  w 
Thre 
the  s 


Th 

only 

phoU 

Love 

tion 

phoh 

died. 

As 

ad 


ED] 


16 


cket 

thi 

'ad- 

ws.» 

■taat 
n  of 
ilia- 
ireo- 
)ak(i 
fm 
paid 
s  of 
s  an 
h." 

3  tM( 
)n  of 
told 
‘It  ii 
■esoB- 
ict,it 
itanl 
t.” 

ms  ii 
cat 
1  dOM 
daa- 

onita 
ith  ii 
id  the 
>m  the 
it  b 

e  COB- 


Photos  Add  Readers 
To  Bank  Ad  Series 


Salt  Lake  City,  Utah 
Dramatic  photojfraphs  of  peo¬ 
ple  are  pulling  readers  into  ad¬ 
vertising:  copy  tell  inf?  of  various 
hanking:  ser\'ices  offered  by  the 
Walker  Bank  &  Trust  Company. 
Proof  of  this  pull  came  un- 
‘i  expectedly  and  without  solicita¬ 
tion  in  a  public  demand  for 
copies  of  a  picture  showing:  a 
■i  girl  telling:  her  young  brother: 

■  ‘We  are  going  to  have  a  new 
baby  brother.”  (see  cut). 

The  Salt  Luke  Tribune  re¬ 
ported  more  than  100  calls  for 
tear  sheets.  The  bank  received 
“doiens”  of  requests  for  re¬ 
prints. 

The  photos  selected  have  to 
be  related  to  the  sales  point, 
.  .  .t-,  reports  R.  G.  Love,  vicepresi- 
*”‘^Ldent,  Harris  &  Montague,  Inc., 
rs  rm  Rack’s  agency  for  seven 

years.  This  policy  rules  out  pic- 
^®”*“gtures  which  simply  drew  atten- 

I®’ *ition. 
d  her, 

,  thltfs  .Space  Used 

e  glad  ^ 

earinfl-  Vertical  half-pag:e  format  to 
ion  »iP  ^ure  page  dominance  is  being 
w  eleei!  the  series  which  be- 

le  her!  September  and  is  con- 

tinning.  Customarily  the  photo 

annooi»e  in  t)l6 
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an  experi¬ 
mental  campaign  for  us,  but  we 
feel  we  are  getting  more  for 
our  money  with  this  series  than 
anything  we’ve  done  in  a  long 
time,”  Mr.  Love  told  Editor  & 
Publisher. 

The  campaign,  directed  for 


nythiMl  campaign,  directed  lor 
)U  (ad-i  Walker  Bank  by  C,  C.  Ramp- 
®  ton,  senior  vicepresident  in 
charge  of  advertising  and  public 
relations,  is  mnning  in  three 
I’tah  dailies  and  in  three  week¬ 
lies. 

This  covers  local  branch  offices 
as  well  as  the  main  bank  here. 
Three-column  copy  is  used  in 
the  smaller  papers. 
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Exception  Provided 

The  “little  brother”  ad  is  the 
only  one  of  the  series  where  the 
photo  came  before  the  idea,  Mr. 
Love  said.  It  also  was  an  excep¬ 
tion  in  that  it  was  from  a  stock 
photo  book  and  not  locally  han¬ 
dled. 

As  a  further  distinction,  the 
nd  was  produced  when  the 

editor  Sc  publisher 


Advertising 

SECTION 

Edited  by  Robert  B.  McIntyre 


agency  was  behind  schedule.  Mr. 
Love  saw  the  picture  by  Harold 
M.  Lambert  Studios  of  Philadel¬ 
phia.  He  phoned  for  a  copy  and 
the  ad  was  put  together  over  the 
weekend. 

“When  its  time  to  tell  the 
children  there’s  a  new  baby  com¬ 
ing,  it’s  time  to  decide  he’ll  be 
paid  for  in  advance,”  the  copy 
l)egan.  It  urged  an  expanded  or 
new  savings  account,  regular  ad¬ 
ditions,  and  pointed  to  the  value 
of  a  good  credit  reputation. 

Other  examples  from  the  fall 
series  on  checking  accounts  in¬ 
clude  a  picture  of  a  young  man 
climbing  a  “ladder”  composed  of 
the  words:  “Memo  to  a  young 
man  ...  on  his  way  up.” 

Another  is  dedicated  to  the 
young  man  who  wants  to  be  a 
pillar  of  the  community.  It  pic¬ 
tured  a  youth  on  a  pillar.  Copy 
suggested  a  checking  account. 

I»an  Now 

Savings  accounts  were 
stressed  in  the  opening  months 
of  this  year.  Home  improvement 
loan  ads  appeared  in  March  and 
auto  loans  are  now'  appearing. 

“Do  you  hold  a  job,  or  does 
the  job  hold  you?”  was  the 
header  for  a  checking  account 
message.  Art  showed  a  young 
man  hanging  from  a  hook. 

Harris  &  Montague  layouts 
for  the  series  are  handled  by 
Dick  Bailey,  with  photos  by 
Bernard  Lee  of  Stockdale  and 
Co.  Both  are  free  lancers  with 
studios  here. 

The  series  has  generated  a 
great  deal  of  customer  comment 
to  bank  officials,  which  is  prob¬ 
ably  indicative  that  the  ads  are 
lieing  read  better  than  most 
bank  advertising,  Mr.  Love  re- 
jiorted. 

“We  hope  at  the  same  time 
the  series  is  selling  bank  serv¬ 
ices  in  an  alert  manner,  and  that 
we  are  helping  build  Walker’s 
reputation  as  an  important  seg¬ 
ment  of  the  community,”  he  ob¬ 
served. 

• 

‘Ad  Week’  Aiinounceil 

The  10th  Annual  Inside  Ad¬ 
vertising  Week  of  the  Associa¬ 
tion  of  Advertising  Men  and 
Women,  New  York,  will  lie  held 
April  17-22. 


'Wt're  going  to  havi  a  now  baby  brothn.' 
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Geyer,  Morey  Gets 
Wash.  Rambler  Dealers 

The  Washington,  D.  C.,  Ram¬ 
bler  Dealers’  Association  has 
named  Geyer,  Morey,  Madden  & 
Ballard,  Inc.,  as  its  advertising 
agency  for  an  intensified  news¬ 
paper,  radio-TV  program  in  the 
Washington  area. 

GMM&B,  which  handles  the 
American  Motors  Corp.  account 
nationally,  also  serves  Rambler 
dealer  groups  in  Detroit,  St. 
Louis,  Kansas  City,  Dallas-Fort 
Worth,  Houston,  Philadelphia 
and  Baltimore. 

• 

Research  Director 

William  B.  Carr,  president  of 
Million  Market  Newspapers  Inc., 
has  announced  the  appointment 
of  Albert  G.  Forbes  as  research 
director  of  the  group.  Mr.  Forbes 
was  formerly  director  of  re¬ 
search  of  the  Crowe  11-Collier 
Publishing  Company.  Just  prior 
to  joining  MMN  he  was  with 
Alfred  Politz  Research. 


YoungAdmen 
Must  Learn 
Print  Media 

A  whole  new  generation  of 
younger  advertising  men  must 
be  educated  to  the  uses  of  print 
media,  Anderson  Hewitt,  a  sen¬ 
ior  vicepresident  of  Compton 
Advertising,  Inc.  told  the  Maga¬ 
zine  Promotion  Group,  of  the 
Magazine  Advertising  Bureau, 
in  New  York  last  week. 

MiH»ing  a  Bet 

Print  people,  he  said,  are 
missing  a  bet  unless  they  imbue 
TV-happy  advertising  men  who 
have  come  along  in  the  elec¬ 
tronic  age  and  neglected  to 
fully  understand  techniques  of 
using  print. 

“I  think  it  is  interesting,”  he 
said,  “that  when  RCA  wanted 
to  sell  color  television,  they  took 
four  color  double  spreads  in  the 
magazines.  May  I  also  point  out 
that  great  advertising  agencies 
have  built  tbeir  reputations  on 
print.  It  is  a  great  medium  for 
getting  a  sales  message  into  a 
consumer’s  bean.” 

‘.Slay  on  Balance' 

“I  am  fully  aware  of  the 
great  power  of  TV,”  Mr.  Hewitt 
said,  “but  I  think  it  extremely 
important  to  stay  on  balance 
and  not  be  overwhelmed  by  cost 
per  thousanditis  or  Neilsonitis. 
Both  print  and  TV  must  realize 
that  a  blending  of  the  two  is  the 
important  thing.” 

Mr.  Hewitt  went  on  to  say 
that  the  real  breakthrough  in 
the  TV-print  controversy  may 
come  as  a  result  of  studies  of 
the  growth  patterns  of  large 
companies  in  connection  with 
the  patterns  of  their  buying  in 
the  two  media.  “At  Compton 
we  are  extremely  interested  in 
knowing  how  companies,  who 
used  all  print,  fared  over  the 
years  in  relation  to  how  com¬ 
panies  who  used  all  TV  or  a 
blending  of  TV  and  print  fared. 
I  know  such  studies  are  being 
made  elsewhere  and  I  think  the 
print  people  will  find  from  this 
information  that  ‘The  mix  is 
the  thing.’  In  the  long  run  it  is 
useless  for  print  people  to  fight 
TV.  If  you  can’t  beat  them,  as 
they  say,  join  them.  Sell  the 
TV-print  mix.” 
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- - 1  ‘Snob  Appeal’  Snares  HBIHia 

AD-lines  |  r 

lobert  B.  McIntyre  ^  N.Y.  Times  Readers 


' — By  Robert  B.  McIntyre  ’ 

Silence  isn’t  always  golden, 
and  this  is  one  of  those  times. 

Wisconsin  Medical  Journal,  of-  i 
ficial  publication  of  the  State  ! 
Medical  Society  of  Wisconsin,  i 
recently  published  an  editorial.  ' 
“Hucksters  and  Hoaxes,”  in 
which  it  criticized  ad  agencies. 
newspapers,  and  broadcasting 
stations  for  their  practices  of  ac¬ 
cepting  “worthless  remedies”  and 
misleading  ads  in  the  health  field. 

“Despite  the  sad  moral  tone  of 
this  kind  of  advertising.”  the  edi¬ 
torial  said,  “few  advertising 
agencies  or  media  of  communica¬ 
tion  have  found  the  strength  to 
refuse  to  touch  it  .  .  .” 

*  * 

The  editorial  noted  that  the 
advertising  lip-service  to  “Truth 
in  Advertising”  has  proved  “re- 
markedly  elastic  when  time  and 
space  sales  are  involved.”  It  cited 
allegiance  to  the  National  Code 
of  Broadcasters  which  “has 
merely  produced  a  sanctimonious 
evasion  of  the  point.  To  adver¬ 
tisers,  the  restrictive  provisions 
of  the  code  have  become  obstacles 
to  challenge  ingenious  side¬ 
stepping  rather  than  principles 
to  uphold. 

“But  even  worse  is  the  irre¬ 
sponsibility  of  the  local  news¬ 
papers,  which  continue  to  accept 
copy  promoting  the  most  errant 
nonsense  imaginable  in  the  health 
field,”  the  editoral  charged. 

*  •»  * 

Since  the  editors  of  the  .Tournal 
invited  comments  on  the  editorial, 
we’d  like  to  remind  them  of  a 
recent  survey  of  219  newspapers 
which  rejected  $8,090,400  worth 
of  advertising  because  they  felt 
it  was  false  or  misleading.  That 
dollar  figure  would  be  multiplied 
many  times  if  every  newspaper 
in  the  U.S.  were  surveyed. 

We’d  also  like  to  remind  the 
Journal  editors  that  Victor  H. 
Nyborg,  president.  Association  of 
Better  Business  Bureaus,  recently 
told  the  Federal  Trade  Commis¬ 
sion  that  “The  daily  newspaper 
puts  its  integrity  ahead  of  all 
other  considerations.” 

The  editoral  offered  five  steps 
to  stop  misleading  advertising 
and  the  sale  of  worthless  “reme¬ 
dies.”  One  of  the  steps  urged 
county  medical  societies  to  “bring 
pressure  to  bear”  on  local  news¬ 
papers  which  accept  misleading 
advertising. 

*  *  * 

Newspapers  in  general  have 
done  a  good  job  of  protecting 
the  public  “from  the  avarice  of 
advertisers  in  the  health  field.” 
We  suggest  you  write  the  Journal 
editors.  Box  1109,  Madison  1, 
Wis.,  and  give  them  facts. 
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What  was  described  as  a  “re¬ 
markable  spontaneous  response” 
greeted  the  Feb.  1  ad  that  opened 
an  18-week  New  York  Times 
campaign  to  promote  home  de¬ 
livery  of  the  newspaper  to  sub¬ 
urban  housewives. 

Text  and  cartoon  illustrations 
delivered  a  strong  “snob  appeal” 
with  mentions  of  Bennington 
College,  Spinoza,  Country  Club, 
and  Instant  Lobster  Cantonese. 
Tbe  series  started  with  full 
pages  and  is  continuing  with 


r 


that  is  also  ahead  of  the  popu¬ 
lation.” 

‘Grealeel  Effect’ 

Irvin  S.  Taubkin,  Times  pro¬ 
motion  manager,  said  the  present 
campaign  had  “produced  more 
reaction  and  the  greatest  effect 
since  we  started  promoting  cir¬ 
culation.” 

To  help  select  the  audience 
and  to  localize  the  copy  the  name 
of  the  community  is  dropped 
into  each  ad  as  it  runs  in  each 
of  the  21  suburban  dailies  and 
17  weeklies  on  the  schedule. 

“Women  of  Darien,  Look!” 
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omen  o  .  •  copywriter’s  telephone  was  jat 

shouted  one  large  un-Times-hke 


CITATION 
Effective 
Newspaper 
Advertising 


1,000-line  copy.  It  is  part  of  a 
10-year  Times  circulation  drive 
conducted  under  the  supervision 
of  Ivan  Veit,  assistant  business 
manager  and  director  of  re¬ 
search  and  promotion. 

9  Coupons  Used 

Nine  coupons  appeared  in  the 
original  ad  (see  cut)  as  pre¬ 
pared  by  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  the  Times’ 
agency.  This  “omnibus  coupon” 
idea  was  conceived  by  BBDO’s 
John  Bergin,  who  also  wrote  the 
copy.  It  was  written  in  humor¬ 
ous  style  in  keeping  with  illus¬ 
trations  by  Charles  Saxon,  a 
New  Yorker  magazine  artist. 
Barry  McCarthy  is  management 
supervisor  of  the  Times’  account. 
Tony  Mandasino  did  the  layout 
with  an  assist  from  Jack  Gold¬ 
smith. 

Coupons,  each  illustrated, 
w’ere  designed  to  attract  atten¬ 
tion  rather  than  use.  However, 
Mr.  Veit  said  the  Times  received 
a  couple  of  hundred  replies. 
Some  suburban  housewives  even 
drew  their  own  coupons  as  better 
suited  to  their  own  personalities. 

“With  this  campaign  our 
steady  upward  curve  in  sub¬ 
urban  circulation  is  continuing,” 
Mr.  Veit  said.  “Over  the  last  10 
years  our  suburban  week-day 
circulation  has  increased  86%, 
twice  the  rate  of  population 
growth.  Our  Sunday  circulation 
is  up  63%  in  the  suburbs,  and 


headline.  Copy  continued:  Greenwich  the  night  the  ad 

‘  Nine  personalized  coupons  Greenwich  Tim 

created  to  express  your  secret 

suburban  self.  “Next  day  requests  for  r 

,  1  j  u  j  j  ^  prints  began  to  pour  into  tk 

“Youve  mailed  hundreds  of  ^rimes,”  Mr.  McCarthy  said.  “A: 
coupons-all  cold,  businesslike  ^ 

jmpersonal  Now,  the  New  York  ^  BB^O,  even 

Times  creates  coupons  with  you  ^  ^  ^ 

in  mind.  Warm,  human,  ^b-  ^ 

urban  coupons  to  help  you  order  . 

the  Times  with  feeling.  One  of  male,  writing  t®  ti* 

them  is  right  for  you.  Each  will  Times,  noted  on  a  coupon :  SeK 
bring  the  big,  bright,  bountiful  it  •  •  •  I  ^  see  that  she  reaM  it. 
New  York  Times  to  your  front  Another  new  subscriter  clippe. 
door  .  .  .  as  exciting  and  satis-  descriptive  phrases  from  eac 
fying  and  grownup  a  newspaper  the  coupons,  sent  in  her  or. 
as  you’ve  ever  read.”  tailor-made  job.  A  young  hou» 

„  ,  •  j  i.  i.T.-  1  wife  created  one  from  scratd 

Readers  were  invited  to  Pick  ^  ,  ..  , 

the  one  that  fits  you  best  and  Mr.  McCarthy  continu^:  t 
mail  it  today!”  ^  "ot®  congratulating  BBDOc 


as  you’ve  ever  read.”  tailor-made  job.  A  young  hou» 

„  ,  •  j  i.  i.T.-  1  wife  created  one  from  scratd 

Readers  were  invited  to  Pick  ^  ,  ..  , 

the  one  that  fits  you  best  and  Mr.  McCarthy  continu^:  t 
mail  it  today!”  ^  "ot®  congratulating  BBDOc 

^  u  j  o  ,  the  ad,  a  publishing  firm  \‘ice- 

One  coupon  show^  Saxon  s  president  ended  with  ‘I’m  sorr 
suburbanite  peering  through  the  ^ 

one  subscription  : 

spokes  of  an  antique  spinning  give  for  my  admiration!’ 
wheel,  with  text  saying:  , 

,,,,  ,  ,  T.  “One  urgent  request  for  i 

Help!  I  m  a  prisoner  in  an  accompanied  by  i 

adoraWe  Cape  Cod.  Early  Amer-  of  exposure  to  son* 

lean  Me,  too,  I  m  afraid.  Help  jgo  party  guests-planned  t. 
me  keep  up  with  today  s  world.  ^  ^  l^itohen  bulleti: 

Dehver  the  New  York  Times  Lo„g  tr 

readers  of  the  tabloid  Newtiti 
Another  coupon  poses  a  pony-  asked  the  Times  for  larpt 
tailed  young  matron  perched  proofs, ‘suitable  for  framing.’ 
atop  a  stepladder,  her  bare  toes  New  Jersey  Grand  Union  Store 
dipped  in  what  the  copy  calls  a  pR  man  simply  tore  the  ad  oo 
“sea  of  trivia.”  Copy  reads:  of  his  local  paper  and  had  it 

“I  never  thought  I’d  run  for  framed 
the  Senate  Nor  did  I  expect  to  ..p^^^tune  Magazine  petition- 
spend  my  days  in  a  sea  of  tnvia.  ^ 

The  biggest  issue  I  face  these  ^ 

days  IS  whether  I  should  use  tap  .  ...  .  .  .  ,i « 

i  •  i.  •  T  1  goes  bv  without  calls  to  tell » 

water  in  my  steam  iron.  In  col-  ^  ^  wn-nwui-  »  .  ,  ^ 

lege  I  wrote  an  A  paper  debunk-  »  sisters  Aunt  who 
ing  Spinoza.  Today  I  write  gro-  reads  ads  but  read  this  one  fi* 
eery  lists.  Maybe  the  Times  will  beginning  to  end  and  loved  if. 
start  the  gears  running  again.  Mr.  McCarthy  said. 

We’ll  try  anyway.”  The  newspaper  drive  »t‘ 

“Everyone  felt  that  this  big  supplemented  by  a  schedule  d 
opening  ad  would  ^tract  att^-  ^^^io  commercials.  TV? 

tion,  said  Mr.  McCarthy.  No  ,  a  „  jigt 

one  foresaw  the  remarkable  ^egan  Feb.  15.  on  five 


one  foresaw  the  remarkable  ^ 

spontaneous  response  it  enjoyed  York  and  three  Conn 
in  all  quarters.  Westchester  stations  as  part# 

“First  rumblings  were  in  evi-  the  suburban  housewife  bon* 
dence  when  Whit  Hobbs  BBDO  delivery  promotion. 
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COMMODITY 


You  get  Sales  Action 
every  morning  in  Cleveland 


DRUGS  and  SUNDRIE 


Take  a  half  million  Greater  Cleveland  families  with  a  respectable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
of  nearly  4  billion  dollars— and  that’s  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  sales  of  goods  or  services  in  the  Cleveland  market  do  not  exceed  those 
of  35  states-WRITE-WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


Represented  by  I'resmer  &  Woodward.  Inc..  New  York.  Chicago,  Detroit,  Atlanta.  San  Francisco.  Los  Angeles. 
Member  oj  Metro  Sunday  Comics  and  Magazine  Network. 


Whatever 
you  sell  in  Greater 
ClevelancI  you’ll 
sell  more  of  it 
In  The  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


CLEVELAND 
CUYAHOGA  COUNTY 
(000) 


36  ADJACENT 
COUNTIES 
(000) 


Total  Retail  Sales  $2,183,389  $1,816,558  $3,999,947 

Retail  Food  Soles _ 580,592 _ 479,486  1,060,078 

Retail  Drug  Soles  85,464  51,380  136,844 

Automotive _ 353,778 _ 337,921  691,699 

Gos  Stations _ 145,825 _ 1 65,980 _ 311 ,805 

Furniture,  Household  Applionces  113,896  91,658  205,554 

{Source,  Salet  Management  Survey  of  Buying  Power,  May  10,  1959) 

t^AkrMi,  CawtMi  inmI  YosHmetow*  C««Ntiet  ar*  •••t  inehMieid  !•  above  talee 


$3,999,947 
1,060,078 
1 36,844 
691,699 
311,805 
_ 205,554 


Section  Marks 
200th  Birthday 


More  Color  Datu 

Add  to  the  list  of  newspapers 
offering  ROP  color  ( E&P,  March 
pages  36-64)  the  Union  City 
(N.  J.)  Hudson  Dispntch.  It 
offers  one  color  and  black  with 
no  minimum  size  required  at  a 
30%  premium  on  weekdays  ex¬ 
cepting  Thursday.  Its  closing 
date  is  four  days  in  advance  of 
publication  and  it  retjuires  two 
progressives  and  proofs. 

Footnote  for  the  Miami  (Fla.) 
Herald  listing  (page  40)  should 
read  “Multi-color  Mon.,  Thurs., 
Fri.,  Sunday.”  It  erroneously 
listed  Saturday  instead  of 
Sunday. 


Tapeline  Edition  carpet  supplement  to  every  U.S.  daily.  1.000  w.ekk 

le  insert  r  and  retailers  in  all  market  areas. 

2,000,000  Hastings,  Neb. 

The  annual  Tapeline  edition  ‘CaFoet  Tlmc  Supplement  Rcadv 

prepared  the  Hastinyn  Tribune,  pub-  *  *  ' 

[  agency,  lished  recently,  had  168  pages.  Retail  carpet  and  rug  adver-  favor  the  fall  for  promotiot 
its  pub-  including  eight  special  sections  tising  linage  is  expected  to  get  Participation  by  local  dealerj 
iidney  .J.  with  a  different  color  on  each  »  boost  as  a  result  of  “Carpet  has  also  been  increasing.  Copit  j 
front  cover  plus  a  color  full-  Time”  promotions.  of  the  supplement  are  .sent  to; 

page  on  the ’back.  More  than  200  The  local  retail  promotion  list  of  11,000  leading  carp- 
local  accounts  bought  space,  to  was  introduced  by  the  American  stores  in  all  markets  along  wi: 
ij  the  tune  of  16,000  inches.  Carpet  Institute  in  1956.  Last  letters  from  the  Institute  urgir.] 

•  year  “Carpet  Time”  events  were  their  advertising  support  forti 

ection  in  cities.  event. 

ite  in  the  *  The  1960  edition  of  the  Insti-  The  Institute  will  also  sec 

Sunday,  Miss  Frances  Marotta  has  tute’s  newspaper  supplement,  a  follow-up  personalized  letten; 
ed  exclu-  been  appointed  media  director  four-page  section,  has  34  arti-  any  retail  carpet  advertiser  sjy 
Anniver-  of  Miss  Associates,  Inc.  She  was  cles  on  new  carpet  styles,  fea-  cified  by  papers  planning  to  r; 
‘My  Fair  formerly  with  Friend-Reiss  Ad-  tures  on  carpet  use  and  shopping  the  section. 

vertising.  information  in  addition  to  a  Retail  carpet  advertising  la^ 


cover  page. 


Everywhere, 

men  who  discover  and  attack 
new  markets 

read  The  Wall  Street  Journal 


Ohio  Daily  Admen  ^"‘1  surer.  The  newspaper  is  tk 

¥¥  I  1  r**  /i¥/¥  one  medium  that  can  and  da 

Hold  First  Meeting  hest  provide  local  marketh: 

Columbus,  O.  information,  tie-ins  for  tiii 
First  annual  meeting  of  the  national  advertiser,  localize 
Advertising  Executives  Associa-  merchandising  servdce,  and  ela¬ 
tion  of  Ohio  Daily  Newspapers  sifted  advertising.  New.spap* 
was  held  here  recently  with  advertising,  more  than  any  otli' 
Charles  W.  Staab,  executive  advertising,  is  acceptable  in  th 
vicepresident  and  business  man-  home.” 

ager  of  the  Cincinnati  Enquirer,  AEA  President  R.  E.  Pifo 
as  main  speaker.  the  Sandusky  Register,  m 

Mr.  Staab  told  nearly  50  news-  ducted  a  business  session  < 


THE  WAU  STREET  MBHAL 


puhUsbtd  at: 

NEW  YORK 
WASHINGTON.  D.  C. 

CHICAGO 
CLEVELAND 
DAUAS 
SAN  FRANaSCO 


RETAIL  SURVEY 


Color-on-Color 


Retail  Food  Ads 
To  Imorove  in  ’60 


Chicago 

Retail  food  advertising  will 
change  and  improve  consider¬ 
ably  in  the  1960’s  as  retailers 
add  more  “professionalism”  to 
store  advertising,  it  was  re- 


and  its  products  in  her  own 
language.  Women  have  a  lan¬ 
guage  all  their  own  and  re¬ 
tailers  will  be  wise  to  use  it 
in  advertising  copy.” 

Mr.  Davidson  described  the 


supermarket  operator  are  in 
copy  and  research,  he  said. 

“Ideas  make  ads  and  selling  ii  j  a 

ideas  with  copy  and  illustrations  FiRIICQ  A  F  IFSt 

is  one  of  the  big  reasons  why 

supermarket  operators  need  Milwauki.e  Wb 

trained,  experienced  people  with  Another  “first”  in  Wi.so)Mir 
creative  backgrounds,  unfet-  newspaper  history  was  included 
tered  by  other  store  responsibili-  ^ith  the  Sunday,  March  27,  edi- 
ties,”  he  added.  tion  of  the  Milwaukee  SentinA 

Mr.  Hooper  advised  retailers 


ported  last  week  by  four  adver-  various  art  and  layout  services 


tising  specialists  at  the  “Food 
Store  Management  Seminar”  at 
International  House  on  the  Uni¬ 
versity  of  Chicago  campus. 

The  three-day  executive  con¬ 
ference  for  fo^  retailers  and 
key  personnel  was  co-sponsored 


currently  available  to  retailers 
who  are  seeking  assistance  in 
preparing  their  own  ads.  He 
warned,  however,  that  these 
services  are  only  an  aid  to  get¬ 
ting  the  retailer  started  in  the 
right  direction.  Preparing  an  ad 


by  National  Association  of  Re-  that  represents  a  store  requires 


tail  Grocers  of  the  United  States 
(N ARGUS)  and  the  School  of 
Business  of  Florida  State  Uni¬ 
versity. 

Participating  in  the  panel 
presentation  on  advertising  were 
Arthur  Leemis  of  Minneapolis, 
Minnesota,  director  of  advertis¬ 
ing  for  Super  Valu  Stores,  Inc., 
panel  moderator;  George  E. 
Hooper,  Chicago,  advertising 
counsel  and  account  executive 
with  the  Bureau  of  Advertising, 
ANPA;  Donald  Davidson,  ad¬ 
vertising  sales  representative  of 
Chicago  for  Ladies’  Home  Jour¬ 
nal;  and  Budd  Gore,  advertis¬ 
ing  manager  of  the  Chicago 
Daily  News. 

Mcmu  Ideas 

The  panel  participants 
agreed  that  since  women  read¬ 
ers  of  store  advertising  think  in 
terms  of  a  complete  meal,  store 
advertising  should  include  ideas 
for  menus  as  well  as  recipes 
for  appetizing  dishes  featuring 
the  products  advertised. 

“Women  shoppers  want  to  be 
sold  creatively  and  they  like  to 
see  the  finished  dish  in  the  ad,” 
Mr.  Davidson  said.  “Tell  the 
woman  shopper  about  your  store 


hard  work  and  ingenuity,  he 
added. 

Mr.  Leemis  suggested  that  the 
best  store  ad  is  one  that  sells 
both  the  store  and  the  products. 
“Every  ad  is  institutional 
whether  it’s  planned  that  way 
or  not,”  he  said.  “It  conveys 
a  true  or  a  false  picture  of  your 
store.” 

According  to  Mr.  Hooper, 
most  of  the  supermarket  indus¬ 
try  in  the  U.  S.  could  benefit 
by  the  services  of  a  good  ad¬ 
vertising  agency.  Those  who 
could  not,  he  said,  are  the  super¬ 
market  operators  w'ho  feel  they 
must  do  everything  for  them¬ 
selves  and  there  are  some  who 
are  not  prepared  to  efficiently 
utilize  the  services  of  an  agency. 

“Your  advertising  is  your 
character,”  Mr.  Hooper  said, 
“and  character  is  everything  in 
business.  Research  experts  call 
this  character  the  ‘image’  or 
personality;  basically  they  are 
one  and  the  same,  for  it  is  the 
sum  total  of  how  and  what  peo¬ 
ple  think  of  you.” 

Wliere  Agency  Helps 

Two  basic  areas  where  a 
qualified  agency  can  help  the 


to  read  the  woman’s  page  in  the 
newspaper  to  learn  how  an  ex¬ 
pert  —  the  woman’s  page  editor 
—  talks  to  women. 

Mr.  Gore  said  that  no  one 
can  generalize  about  food  ad¬ 
vertising  because  the  retail  food 
business  is  more  local  in  char¬ 
acter  and  operation  than  any 
other  business. 

If  an  advertisement  is  to  at¬ 
tract  as  many  customers  as  pos¬ 
sible  to  the  store,  it  should 
possess,  according  to  Mr.  Gore: 
1)  a  striking,  attention-winning 
layout;  2)  attractive,  hunger- 
inspiring  artwork;  3)  persua¬ 
sive  headlines  that  sell;  and  4) 
sufficiently  detailed,  clinching- 
the-sales  body  copy. 

Long-Range  Tliinking 


It  was  an  eight-page  color-ou- 
color  advertising  section  n 
which  Schuster’s  department 
store  emphasized  spring 
fashions. 

In  this  multi-color  presenta¬ 
tion,  four  pages  of  green  new 
print  stock  carried  the  art  db- 
play  in  pink  ink.  On  the  other 
four  pages,  the  colors  were  n- 
versed — green  ink  on  pink  stock. 

The  stock  is  special.  It  was 
ordered  in  January  to  contain  i 
slightly  harder  finish  than  usna, 
newsprint.  The  inks  also  an 
special,  having  been  augmentcc 
to  compensate  for  the  coloRd 
paper.  These  special  inks  wen 
developed  by  Internationa 
Printing  Inks. 

The  display  was  worked  oa 
in  close  cooperation  with  tin 


Sentinel’s  advertising  and  nn- 
“Too  many  advertisements  are  chanical  departments  by  the  ad- 


Everything  in  Baltimore 
revolves  around 


simply  devised  to  meet  the 
schedule  created  by  the  wheel 
of  the  weekly  calendar,”  he  said. 
“There  is  no  basic  promotional 
plan  in  evidence,  no  careful,  ad¬ 
vance  thinking  has  been  done. 
And  without  hard,  long-range 
thinking,  advertising  is  ineffec¬ 
tive,  wasteful,  extravagant,  dull 
and  non-productive.” 

Item-and-price-only  advertis¬ 
ing  can  be  used  if  each  item  is 
linked  to  an  obv’ious  low,  low 
price,  Mr.  Gore  said,  otherwise 
the  store  must  capitalize  on  its 
other  features.  He  warned  re¬ 
tailers  not  to  let  a  committee 
produce  their  advertising,  but 
rather  hire  the  best  professional 
advertising  personnel  available. 

“You  automatically  gain  a 
proper  store  image  if  your  ad¬ 
vertising  is  planned  and  ex¬ 
ecuted  properly,”  he  said.  “The 
good  advertising  man  or  woman 
will  explore  and  make  note  of 
the  strengths  and  weaknesses 
of  your  operation.  Good  man- 


vertising 

Schuster’s. 


department  of 


‘Sale-O-Rama’  Boosts 
New  Car  Sales  36% 

Akron,  Ohio 
New  auto  sales  are  36%  abon 
what  they  were  a  year  ago, 
rise  credited  to  a  joint  Sale-0- 
Rama  effort, 

Sale-O-Rama,  the  third  at 
nual  campaign,  was  promotto 
by  the  dealers  with  a  major 
assist  from  the  Beacon  Jounii 
This  year’s  effort  began,  t* 
in  the  past,  with  a  special  ate- 
tion  —  38  pages  —  in  the  Ba 
con  Journal.  Sales  figures  off¬ 
ered  the  last  day  of  February 
and  the  first  10  days  of  Mardi 
The  increase  came  during 
period  of  heavy  snows  and  to- 
ord  cold  weather. 

E.  John  Lehman,  secretaij- 
manager  of  the  Akron  Auto¬ 
mobile  Dealers  Association,  sak 
he  had  requests  for  dozens 


copies  of  the  Beacon  Journals 
Sale-O-Rama  section.  “Tk 
whole  newspaper  deserves  a  W 
of  the  credit  in  helping  us  it 
the  automobile  industry  put  this 
important  event  over,”  he  said 


motional  personnel.  Good  pro 
motional  personnel  help  spec¬ 
tacularly  to  get  good  profits.” 


Headg  Retailer  PR 

Nathan  J,  Gold,  board  chair 


ftvvni 


Dept.  Store  Honored 

Walla  Walla,  Wash. 

Gardner’s,  the  oldest  depart¬ 
ment  store  in  Washington  state 

which  is  observing  its  100th  man.  Gold  &  Co.,  Lincoln,  Ndt 
anniversary  this  year,  was  con-  has  been  appointed  chairmassf 
gratulated  by  numerous  of  its  the  Public  illations  Commits 
^  suppliers  and  fellow  business  of  the  National  Retail 
P  establishments  in  an  18-page  chants  Association.  Mr.  Gold 
section  in  the  Walla  Walla  Unr  immediate  past  -  president 
ion-Bulletin.  NRMA. 
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^^Representative  coverage  my  elbow.  Give  me 
one  of  your  masterpieces  in  a  page  in  the 
New  York  News.  I  need  those  2,200,000  exclusive 
News  readers.  You  told  me  yourself  that  65%  of 
them  are  from  the  over-$5,000  bracket.  We 
got  merchandise  to  move,  chum! 99 


Sunoco  to  Continue 
Emphasis  in  Papers 

Philadelphia  jiriced  cameras  and  outfits. 

Sun  Oil  Company  has  launched  Both  assortments  are  keyed 
an  intensified  spring  advertising  to  dealers’  needs,  and  to  Kodak’s 
campaign  to  introduce  Sunoco  national  advertising  themes. 
Blend  22X  gasoline.  All  major  Special  promotions,  such  as 
media  will  be  used  with  contin-  “Picture  It  Now,  See  it  Again 
uing  heavy  emphasis  being  and  Again,’’  Father’s  Day,  and 
placed  on  newspaper  advertising,  the  graduation  and  vacation  sea- 
Advertising  Manager  W.  M.  .son,  al.so  are  stressed. 

Schmitt  said  that  262  news-  Newly-introduced  cameras  and 
papers  reaching  24,000,000  iirojectors  in  the  “Kodak  1960 
readers  in  the  company’s  22-  Camera  Parade”  are  covered  as 
state  marketing  territory  will  are  popular,  older  models, 
carry  a  series  of  ads  about  Sun’s  Mats  and  proof  sheets  are 
“new  regular  priced  gasoline  av’ailable  without  charge  from 
with  all  the  ingredients  of  a  Eastman  Kodak  Company,  Ad- 
premium.”  vertising  Department,  Rochester 

“Sun’s  continuing  stress  on  4,  New  York, 
newspaper  advertising,”  he  said, 

“reflects  our  confidence  in  local  Other  CailipaitSllS 
newspapers  as  the  ideal  medium 


for  quick  transmission  of  timely 
news  such  as  the  debut  of  a  new 
product.” 

Heim  Buii>Relish 
Deal  in  Newspapers 

Pittsburgh 
H.  J.  Heinz  Company  will 
kick-off  the  1960  picnic  season 
with  a  national  offer  to  buy 


•  Crown  Self-Ser\dce  Shoe 
Stores,  Inc.,  Chicago,  has  ex¬ 
panded  ad  budget  to  almost 
$500,000.  In  addition  to  stepped- 
up  newspaper  campaign,  TV  will 
be  used  for  first  time. 

«  «  * 

•  White  House  Foods,  Los 
Angeles,  will  use  a  series  of  full- 
color  ads  in  Sunday  supplements 
and  magazines  (via  McNeill,  Mc- 


sandwich  and  hot  dog  buns  for  C  leery  and  Cochran 
outdoor  eaters  with  the  purchase 

of  any  one  of  five  Heinz  relish  Brokerage  Firm  Claimti 
products.  ‘First’  Color  Ad 

Newspapers  will  feature  the 
offer  with  an  800-line  ad  in  182 
markets  from  coast- to-coast. 

First  ad  is  scheduled  on  food 


Philadelphia 
A  “first”  in  ROP  color  was 
achieved  here  recently  by  the 


A  L-  1=  Philadelphia  Inquirer  when  in 

advertising  day  during  the  week  ^ 

of  May  the  week  before  i,000-line  color  ad  for  a  broker- 
Memonal  Day  and  the  beginning  ^  .j.he  ad  showed  a  draw- 

A  of  a  gaily  chirping  robin  on 

ad  will  be  repeated,  again  on  ^ 

black,  over  the  proclamation  .  .  . 
“The  Miracle  of  Spring”  .  .  . 

A  short,  Ixixed  new’s  story  on 
another  part  of  the  page  called 
National  magazines  and  TV  the  ad  the  first  use  of  color  by 
are  also  scheduled  (via  Maxon, 

Inc.). 


week  of  June  27,  just  prior  to 
the  July  4  weekend.  All  news¬ 
paper  ads  will  carry  a  clip-out 
coupon. 


Kodak  Offering  Free 
Ad  Mats  To  Papers 


in  local  new’spaper  financial  sec¬ 
tion  advertising,  and  possibly  the 
first  in  newspaper  history. 

The  ad  w’as  created  by  Gleorge 
L.  Mallis  Advertising  Agency 

-pu  iiv  j  1  1-1  for  Warner,  Jennings,  Mandel 

The  “Kodak  1960  Camera  ,  t  *  i-u _ .u  # 

Ti  j  n  ■  t  ^  j  •  -1  and  Longstreth,  members  of  the 

Parade  is  featured  in  special  xt  v  i  oi.  i  it-  u  et. 

J  .  .  New  York  Stock  Exchange,  after 

.spring-summer  ad  mat  assort-  «  e 

i  «  J  i  u  consultation  with  the  staff  of 

nients  offered  to  newspapers  by  t  • 

Eastman  Kodak  Company.  The  ^  ^  ^ 

mats  are  available  to  newspaper  wj  »  i  *  .  i 

advertising  managers  to  help  Helsel  Appointed 
them  sell  advertising  to  photo  Raymond  A.  Helsel  has  been 
dealers  and  finishers.  appointed  manager,  grocery  di- 

Twenty  mats  are  divided  be-  vision,  marketing  department, 
tween  “A”  and  “B”  assortments.  This  Week  magazine.  He  joined 
“Assortment  A”  includes  ads  on  the  publication  in  1955  as  a 
film,  photofinishing,  and  lower-  member  of  the  sales  staff,  spe- 
priced  equipment.  “Assortment  cializing  in  food  and  packaged 
B”  covers  somewhat  higher-  goods  accounts. 


Space  Buyer.  ..F.Y.  I. 

THE  MILWAUKEE  SENTINEL  SPORTS  AND  BOAT  SHOW, 
March  19-27  at  the  Milwaukee  .Arena  and  adjacent  .Auditorium,  w 
the  20th  edition.  Since  1940.  it  has  been  the  outstanding  iirerie* 
of  summertime  enjoyment  for  Badger  state  sjiortsmen.  Att'ndiKt 
this  year  was  1,56.325.  In  1959.  the  count  was  138.689.  Tlte  tvi 
buildings  in  downtown  Milwaukee  were  jammed  with  more  thu 
2.50  exhibits  of  lioats.  motors,  fishing,  hunting  and  camping  gev 
plus  displays  from  top  vacation  areas  in  Wisconsin  and  20  otho 
states  and  Canadian  provinces.  Sportsmen  (and  women!)  cooU 
jdaii  their  vacation  trips  and  get  all  the  leisure-time  sporting  geii 
*  *  * 

THE  TELEVISION  .AUDIENCE  in  metropolitan  Richmond  isds 
dining  annually,  a  new  study  by  the  research  department  of  Rict 
mond  Newspapers.  Inc.,  shows. 

Researchers  representing  the  Richmond  Times-Dispatch  and  tk 
Richmond  \ews  Leader  began  in  1957  an  annual  survey  to  detemu* 
the  metropolitan  television  audience,  after  a  third  Richmond  statin 
went  on  the  air. 

In  January,  1957,  the  combined  8  a.m.  to  10  p.m.  televisin 
audience  for  the  three  stations — telephone  calls  showed — 29.6%. 

The  next  year  the  figure  was  28.7  and  in  1959,  it  was  27.3.  TV 
latest  1960  figures  showed  the  percentage  had  dropped  to  25.1. 

The  prime  viewing  hours  in  home  with  television  sets  are  6  b 
10  p.m. — as  might  be  expected.  In  1957,  54.6%  of  those  homes  hit 
their  sets  turned  on;  this  year  the  percentage  had  dropped  to  46. 

»  *  * 

A  90,000  SQUARE  FOOT  SHOPPING  CENTER  was  opened  ii 
Chicago  March  30  by  National  Food  Stores,  Sav-Mor  Drugs,  lac. 
and  Topps  Discount  Center,  Inc. 

Called  Super  City,  the  center  has  no  walls  between  its  three  store, 
and  customers  may  pass  directly  from  one  unit  to  the  next.  All  thre 
stores,  a  drug  outlet,  food  outlet  and  department  store,  are  c» 
liletely  self-service. 

To  announce  its  opening  date  to  residents  in  its  neighborhoii 
Super  City  ran  a  full  color  page  advertisement  in  the  north  sm 
northwest  zoned  editions  of  the  March  27  Chicago  Sunday  Tribm. 

The  same  color  advertisement  is  being  used  as  the  cover  paged 
a  12-page  advertising  section  to  be  distributed  as  part  of  Chicigi 
Tribune  editions  to  be  circulated  in  the  northern  segment  of  Chicip 
and  suburban  communities  on  Tuesday,  March  29,  the  day  bcfort 
the  center  opens. 

The  ad  promotes  Super  City’s  “complete  one-store  discount  sh*?^ 
ping.” 

The  color  ad  was  part  of  a  campaign  in  the  Chicago  Tribmt 
News  and  Chicago’s  .American. 

«.  4).  * 

A  SPECTACULAR  PITCH  for  lieer  sales  among  Chicago  l)asebt. 
fans  will  be  made  by  Budweiser  with  a  four-page,  spot-color  lifw 
in  the  April  17  issue  of  Sunday-Mid  west  roto  magazine  of  tkt 
Chicago  Sun-Times. 

Designed  to  be  folded  into  an  eight-page  booklet  with  iWj 
schedules,  rosters  and  team  photos  of  the  Cubs  and  White  Soi 
the  section  will  be  timed  for  the  April  19  opening  of  the  Chici|i 
baseball  season. 

EHstribution  of  the  section  will  be  in  excess  of  637,000.  il* 
current  Sunday  circulation  of  The  Sun-Times.  The  local  Budweisc 
office  will  distribute  250.000  reprints. 

*  *  * 

MORE  THAN  900  ADVERTISERS  in  thhe  Southwestern  conw 
of  Pennsylvania  greeted  the  first  day  of  Spring  with  receipt  of 
package  containing  24.819  grass  seeds,  sent  them  through  the  mii 
by  the  Observer  Publishing  Company,  Washington,  Pa. — publuhw 
of  the  Observer  and  Reporter. 

In  an  accompanying  letter,  .Advertising  Manager  George 
Stewart  explained  that  the  combined  circulation  of  the  two 
papers — one  morning  and  the  other  evening — had  reached  «• 
all-time  high  in  February  of  24,819  copies  with  less  than  two  p® 
cent  duplication.  He  also  suggested  that  advertisers  plant  the 
as  a  reminder  of  the  fine  coverage  which  the  Observer  and  RepoiW 
has  in  Washington  and  Greene  Counties. 

The  promotion  idea  was  developed  by  Robert  H.  Campo* 
promotion  manager. 

EDITOR  ac  PUBLISHER  for  April  9, 
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Tzv'mkle, 


twinkle 


New  England  *  star 


What’s  probably  the  largest  transformer  ever  \  > 

built  has  been  completed  at  tbe  GE  plant  in  \ 

Pittsfield,  Mass.  It’s  22  ft.  high,  .36  ft.  wide,  \ 

46  ft.  long,  and  weighs  417  tons  ...  \ 

Business  is  big  all  over  New  England  ...  in 
Waltham,  Mass.,  they’ve  just  finished  a  sizable 
addition  to  the  Itek  Corp.  plant .  .  .  Raytheon  V  j 
has  announced  additional  government  con-  |  ( 

tracts  on  the  Hawk  missile  .  .  .  over  in  Boston,  L. 

Minneapolis-Honeywell  has  received  new  contracts 
for  gyroscopic  field  test  equipment  for  the  Air  Force 
...  in  Lynn,  the  New  England  Power  Co.  is  planning 
a  $40-million  plant  .  .  .  the  Ad-A-Day  (Company  is 
building  extensive  new  facilities  in  Taunton  .  .  . 
across  the  Connecticut  line,  Sears-Roebiick  is  building 
its  biggest  outlet  in  West  Hartford  .  .  .  Pratt  &  Whit¬ 
ney  is  spending  millions  for  additions  to  its  Wilgoos 


1  Turbine  Engine  Test  facility  .  .  .  Comerford 

I  Mfg.  Co.  plans  a  big  new  plant  in  Bristol ...  a 

$1.5-million  research  center  wiU  be  started  in 
Waterbury  this  summer  by  American  Brass. 

Rhode  Island’s  rolling,  too  .  .  .  General  Tran¬ 
sistor  has  just  completed  a  new  electronics 
^  lab  in  W’oonsocket  .  .  .  Fram  Corp.  has  pur- 
chased  a  44-acre  tract  in  Rumford  for  a  new 
^  plant  .  .  .  GagUardi  Research  is  enlarging  its 

facilities  in  East  Greenwich  .  .  .  the  new  $10-million 
East  Providence  Expressway  has  opened  .  .  . 

Maine,  Vermont,  New  Hampshire  stars  shine  bright 
in  business  sky  .  .  .  Bangor,  Barre,  Bennington, 
Burlington,  Concord,  Manchester  .  .  . 

Your  star  will  shine  brighter,  too  ...  in  New  Eng¬ 
land’s  great  constellation  of  newspapers. 


Sell 

New  England 
with 

NEWSPAPERS 


This  canpaifii  spoasortd  by  fhsst  nswspapar  laadarti 

M4INC — Bangor  Daily  News  (M). 

VEaMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

M4SS4CHUSfTTS — Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 

NEW  H4MESHiaE— Concord  Monitor-Patriot  (E). 

RHODE  ISL4N0 — Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (.^S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water¬ 
bury  Republican  &  America^  (M&E),  Waterbury  Republican 
(M&S). 


So  many  hands. 


..SO  (,1 


'  S’  / 


Modern  hospital  progress 


makes  Blue  Cross  service  benefits 


mean  so  much  more  today 


Were  you  to  ask  the  average  person  what  percentage  of  space  in  a 
modern  hospital  is  allocated  to  beds  for  patients,  you  might  get 
an  answer  ranging  from  70%  to  90%.  Few  would  realize  that  in 
most  community  hospitals  being  built  today  only  20%  of  the  space 
is  occupied  by  beds!  The  remainder  is  needed  for  the  hospital’s 
great  array  of  complex  equipment  and  the  people  who  operate  it. 

And  few  hospital  patients  today  are  aware  that  for  every 
hundred  patients  in  a  hospital  there  are  over  two  hundred  workers 
— fifty  more  than  ten  years  ago! 

Obviously  a  hospital  cannot  meet  this  steadily  increasing  cost 
of  equipment  and  personnel  without  having  to  increase  the  cost  of 
hospital  care.  Blue  Cross  Plans,  because  of  their  close-working 
relationship  with  hospitals  over  the  years,  have  long  been  aware 
of  this  fact.  Hence  the  unique  Blue  Cross  way  of  paying  benefits 
to  members  based  on  actual  costs  of  care  needed  in  the  hospital, 
rather  than  on  a  fixed  daily  dollar  allowance  which,  as  progress 
continues,  becomes  inadequate  and  obsolete. 

The  remarkable  thing  is  that  Blue  Cross  Plans  are  able  to 
provide  this  flexible,  realistic  protection  to  more  than  fifty  million 
Americans  at  a  reasonable  cost.  One  reason  is  that  every  cent 
taken  in  by  Blue  Cross  Plans,  except  what  is  needed  for  low 
administrative  costs,  goes  to  help  pay  members’  hospital  bills. 

Last  year  alone  over  one  billion  dollars  were  paid! 


ilBlue  CruM  and  ayiiibol  rec-  by  Ihc  American  Hoapilal  Associalit 


NATIONAL  HOSPITAL  W  E  E  K  —  M  A  Y  8-14 


features  human  interest  aspects  of  hospital  ivorkers  behind  the  scenes  and 
at  the  patient's  side.  For  information  contact  any  hospital  in  your  area. 
This  message  is  published  in  support  of  National  Hospital  Week  as  a 
public  service  by  Blue  Cross  Association,  Inc. 


Blue  Cross 


/ 


V,  y/ 


Blue  Cross  Association,  Inc., 
55  East  34th  Street,  New  York  16,  New  York 


The  Other  Media 


The  Advertising  Research 
Foundation,  Inc.  has  appointed 
five  new  members  to  its  Tech-  MIDDLE-INCOME  HOMES  SAID  TO  ACCOUNT  FOR  40%^ 
nical  Committee.  All  five  are  TV  VIEWING — Composition  of  TV  audience  according  to 
associated  with  media,  thus  income,  education,  family  size  and  age  of  head  of  house  are  re()o^| 
maintaining  the  committee’s  tri-  jn  special  Nielsen  study  for  Television  Bureau  of  Advertising. 
partite  balance,  following  the  highlights  of  study  are:  Important  middle  income  home  (37%9 
recent  addition  of  six  new  all  homes)  accounts  for  40%  of  TV  viewing;  31%  of  homes  ItavtH 
advertiser  and  agency  members,  adult  with  a  year  or  more  of  college  and  these  higher-edticai^^ 
The  five  new  members  are:  homes  account  for  32%  of  TV  viewing;  although  large- family  hoi 
Julius  Barnathan,  vicepresident  make  up  only  23%  of  all  homes,  they  do  significant  30%  of  alii 
for  affiliated  stations  &  director  viewing;  while  34%  of  homes  are  young  homes  (head  of  hoiisehi 
of  research,  American  Broad-  under  40),  they  are  responsible  for  a  healthy  40%  of  TV  viewi 
casting  Company;  Newell  *  *  * 

Meyer,  manager  of  consumer  ‘READER’S  DIGEST’  UNVEILS  NEW  YORK  EDITION^ 
research,  the  Milwaukee  Jour-  Reader’s  Digest  unveiled  newest  regional  edition  of  national 
nnl;  Richard  H.  Ostheimer,  zine  when  its  April  issue  went  «m  sale  in  New  York  as  the  Met 
director  of  research.  Life  maga-  pditan  New  York  Edition.  Covering  18  counties  in  New  York,  N 
zine;  Robert  C.  Sorensen,  direc-  Jersey  and  Connecticut,  new  edition  is  regular  U.S,  Digest  k 
tor  of  research.  This  Week  additional  ads  bound  in.  First  issue  carries  15  “New  York’’ 
magazine;  and  Wallace  Wegge,  representing  14  companies.  Rates  are  based  on  circulation  of  1,01 
director  of  research.  Look  qOO  in  Metropolitan  New  York  area — putting  a  four-color  paga 
magazine.  $5,480.  Digest  will  offer  one  rate  for  both  black  and  white  and  ti 

•  color  pages — $4,550.  No  extra  charge  for  bleed. 

*  *  * 

Join  Katz  Agency  PROMOTING  POLITZ  BUS  POSTER  STUDY— So 

The  Katz  Agency,  Inc.,  has  10,000  teaser  posters  on  the  sides  of  transit  vehicles  in  about 
added  three  men  to  its  newspa-  markets  throughout  U.S.  are  part  of  campaign  (via  Thoia 
per  division  sales  staff.  They  Advertising,  Inc.,  Peoria,  Ill.)  being  waged  by  National  Associil 
are:  Arthur  Anderman,  former-  of  Transportation  Advertising.  Inc.,  to  dramatize  results  of  Po 
ly  with  the  New  York  Daily  Study  of  Outside  Transit  Poster  Exposure.  According  to  sti 
News;  Charles  W.  Livingston,  conducted  in  Philadelphia  last  June.  150  bus  posters  in  Philly  de 
l)reviously  with  O’Mara  and  ered  17,710,000  actual  exposures  in  one  month,  at  a  cost  of  31c  p 
Ormsbee;  and  Walter  L.  Ko-  thousand.  Total  potential  audience  (traffic)  for  the  150  posters  ( 

the  month  was  108,000,000. 

*  *  * 

21-aTY  STUDY  SHOWS  EFFECTIVENESS  OF  TV  C(M 
MERCIALS — Mogen  David  Wine  Corp.’s  exclusive  use  of  nctwu 
TV  “has  resulted  in  securing  many  thousands  of  new  customen,” 
according  to  study  made  in  21  cities  by  Trendex,  Inc.  Edward  R 
Weiss  &  Co.,  Chicago,  handles  account. 

*  ♦  * 

BREAKFAST  CEREAL  BOX  CALLED  ‘GREATEST  .MOBILE 
BILLBOARD’ — The  breakfast  cereal  package  was  described  k 
“the  world’s  greatest  mobile  billboard’’  in  an  address  by  C  T 
Plattes,  ad  manager  for  General  Mills  breakfast  cereals,  bcfon 
American  Management  .Association  in  New  York  last  week.  Hf 
said  that  unlike  other  ingredient  packages,  cereal  box  functions  is 
display  piece  during  its  consumption  period  of  from  two  to  thne 
weeks  in  average  home.  During  this  period,  he  said,  package  on  tbt 
average  appears  on  the  table  5V2  times.  It  is  seen  by  2.5  perscis 
per  time.  Thus,  each  package  delivers  about  14  consumer  impression 
in  all  age  groups  in  the  home.  Result:  a  packout  of  45  millki 
cereal  packages  distributed  in  six  to  eight  weeks,  will  deliver  mon 
than  600.000,000  in-the-home  consumer  impressions.  To  reach  saw 
45  million  homes  with  magazine  ads  would  cost  over  $300,000,  Mr. 
Plattes  said. 


Houston  Named  Prexy 
Of  Fletcher  Richards 


HW  ENGLAND 

LEADS  fHE  in  Effective  Buying  income' 

-  NATION  FIRST  in  Retail  Sales  | 

of  oil  U.  S«  ragtom  FIRST  In  Food  Sales 

MASSACHUSETTS  LEADS  NEW  ENGLAND  i 

•  larger  than  other  5  New  England  States  Combined  in  E.B.I. 

•  Twice  the  population  of  the  2nd  leading  state 

•  50%  of  the  Total  Retail  Sales 


A  BILLION 
O^OLLAR  MARKET/ 

UJ.  $l,n2;205^  / 

RiTAll  SMES  $  669,589,000  / 
FOOOSAUS  $  181,757,000/  / 


TvB  CLINICS  TO  COVER  LOCAL  AD  PROBLE.MS— Sevcnteo 
sales  clinics,  devoted  to  local  advertising,  have  been  planned  f« 
1960  by  Television  Bureau  of  Advertising.  Opening  on  May  3  b 


WOGCCSTM 


Greensboro,  N.C.,  clinics  will  relate  to  all  local  accounts  with  specife 
application  to  retail  stores.  Sessions  will  be  defined  in  terms  of  > 
since  they  offer  the  best  opportunity  f« 


typical  department  store,  “since  they  offer  the  best  opportunity  f« 
dollar  expenditures  and  because  problems  of  department  stort 
advertising  on  TV  include  problems  of  most  specialty  stores.’’  Clinics 
will  show  TV  station  people  how  to  determine  best  local  ad  pros¬ 
pects,  how  to  study  prospect  and  his  business  before  seeing  him, 
how  to  create  a  TV  plan,  prepare  presentation  and  follow  throufk- 


You  con't  cover  Massachusetts  ^ 

without  the  Telegram  and  Gazette  r  ® 

Dec.  31,  1958 

86.4%  COVERAGE  DAILY  158,215  •  SUNDAY  102,957 


The  Worcester 
EGRAM  AND  GAZE 

WORCESTER,  MASSACHUSETTS 


'UUSTBAIOA 


You're  dollars  ahead  with 
BcanrA  -6ra  ver^’-Scan-A  -Sizer* 
mmLFairchUd  servicessm 


Scan-A-Graver  plus  Scan-A-Plate®  assure 


TOP-QUALITY  ENGRAVINGS  IN  YOUR  NEWSPAPER 


SCAN  A- GRAYER..  .  Fairchild  Scan- A-Gra vers  and  Scan-A- 
Sizers  are  precision  electronic  engraving  machines  devel¬ 
oped  and  perfected  over  many  years.  They’ve  been  tested 
where  it  counts— in  use— by  thousands  of  newspapers  through¬ 
out  the  world,  and  are  built  by  specialists  in  printing  and 
electronic  engraving.  In  addition,  they’re  serviced  and  kept 
up  to  date  by  factory-trained  Fairchild  Customer  Engineers. 
This  assures  you  reliable  performance  and  highest  quality 
reproduction. 

PLUS  SCAN-A  PLATE . .  .  Important  to  reproduction  excellence 
is  the  high  quality  of  Fairchild’s  engraving  material,  Scan-A- 
Plate.  It  lasts  longer  than  conventional  metals,  provides  a 
clean,  precise,  pyramid-shaped  dot  free  of  burrs  or  under¬ 
cutting.  It  can  easily  be  cut  with  a  sharp  knife  or  scissors 
for  mortises,  silhouettes  and  other  efiFects.  And  you  can  use 


Fairchild  engravings  to  print  direct,  or  mat,  with  excellent 
results  either  way. 

Fairchild  Scan-A-Plate  is  low-cost,  flexible  and  lightweight. 
A  100-sheet  carton  weighs  less  than  10  pounds— makes  for  easier 
handling  and  lower  shipping  charges.  It  is  shipped  in  triple- 
sealed  cartons  to  maintain  its  superior,  dependable  quality. 

PAY  OFF  FOR  YOU!  With  a  Scan-A-Craver  right  in  your  plant, 
you  set  your  own  pace  on  its  use:  the  more  cuts  you  make,  the 
lower  the  cost  per  cut.  Investigate  all  the  benefits  that  pay 
off  for  you  with  the  quality  team  of  Scan-A-Graver  and 
Scan-A-Plate.  Mail  coupon  today  for  the  full  story. 


Fairchild  Graphic  Equipment,  Dept.  F6E21 
Fairchild  Drive,  Plainview,  L  I.,  N.  Y. 
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Electronic  Engraving  Machines 


Dbtrict  OfficM;  Eotlchester,  N.  Y.;  Atlanta,  Oa.; 
Chkage,  III.;  La*  Angeles,  CaUf.;  Toronto,  Ont. 
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PROMOTION 

Stature  of  Research 
In  Focus  at  Phoenix 

By  T.  S.  Irwin 


There  is  much  soul-searching 
these  days  among  newspaper 
promotion  and  research  people 
over  newspaper  research.  The 
research  people  talk  and  make 
motions  like  wanting  to  set  up 
their  own  association. 

The  promotion  people,  who 
would  be  lost  without  their  re¬ 
search  associates,  are  somewhat 
aghast  at  this.  Did  the  National 
Newspaper  Promotion  Associa¬ 
tion,  which  has  always  included 
both  promotion  and  research 
people  in  its  membership,  do 
something  or  say  something  to 
make  the  research  people  feel 
they  are  not  welcome? 

The  question  will  probably 
come  to  something  of  a  head 
at  the  NNPA  convention  at  the 
Westward  Ho  Hotel  in  Phoenix, 
Ariz.,  May  1-4.  Although  the 
subject  of  research  runs  all 
through  the  various  parts  of 
the  convention  program  —  cir¬ 
culation  promotion,  reader  pro¬ 
motion,  advertising  promotion — 
there  will  probably  be  a  special 
session  after  the  convention  is 
over,  on  May  4,  to  tackle  the 
single  question  of  research  per 
se. 

The  issue  reflects  in  some  way 
the  growth  newspaper  promo¬ 
tion  and  research  departments 
have  enjoyed  both  in  size  and 
status.  It  used  to  be.  and  on 
many  newspapers  it  still  is,  that 
the  promotion  manager  doubled 
in  brass  as  a  research  manager. 
With  the  growth  in  importance 
and  use  of  research,  many  pro¬ 
motion  managers  acquired  a 
double  title,  promotion  and  re¬ 
search  manager. 

Now,  of  course,  many  news¬ 
papers  have  separate  promotion 


and  research  managers.  Many 
research  managers  have  ac¬ 
quired  status  coordinate  with 
their  promotion  managers.  But 
in  few  newspaper  organizations 
is  the  research  manager  inde¬ 
pendent  of  the  promotion  man¬ 
ager. 

Somehow,  this  makes  sense. 
Research  and  promotion  are 
twin  motors  of  newspaper  prog¬ 
ress.  Research  without  promo¬ 
tion  to  implement  it  is  in  most 
cases  useless.  Promotion  with¬ 
out  research  to  give  it  strength 
and  meaning  and  direction  is 
empty. 

But  what  makes  sense  to  the 
mind  does  not  always  make 
sense  to  the  emotions.  The  re¬ 
search  people  may  be  suffering 
right  now  from  the  growing 
pains  that  led,  more  than  a  gen¬ 
eration  ago,  to  the  organization 
of  NNPA.  There  weren’t  so 
many  research  people  around  in 
those  days,  and  NNPA  felt  that 
it  was  covering  the  field  as  in¬ 
deed  it  was. 

Arms  of  the  Triangle 

Despite  the  fact  that  NNPA 
does  not  include  the  word  “re¬ 
search”  in  its  title,  it  does  in¬ 
clude  research  as  one  of  the 
arms  of  the  triangle  that  is  its 
organization  symbol.  The  other 
two  are  “promotion”  and  “pub¬ 
lic  relations.”  And  throughout 
its  history,  NNPA  has  always 
made  research  one  of  the  major 
objects  of  its  work. 

A  generation  ago,  NNPA 
came  into  being  in  order,  it  was 
said,  “to  bring  less  disrespect 
to  the  promotion  manager.”  In 
those  days,  promotion  managers 
were  pretty  much  under  the 
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thumb  of  an  advertising  man¬ 
ager  or  a  circulation  manager. 
Now,  it  appears,  the  research 
fellows  are  squirming  because 
at  least  some  of  them  think  they 
will  acquire  greater  status  if 
they  have  their  own  association. 

Philosophically,  of  course,  as¬ 
sociations  don’t  provide  status. 
Achievement  does.  NNPA  could 
never  have  given  promotion 
managers  the  stature  they  en¬ 
joy  in  today’s  newspaper  or¬ 
ganization.  It  was  the  solid 
achievement  of  the  promotion 
they  did  in  building  circulation 
and  advertising  that  did  this. 

It  will  be  no  different  with 
the  research  men.  They  grow 
in  stature  every  day  as  their 
achievement  grows.  But  if  they 
try  to  go  it  alone  with  their 
own  association,  they  will  only 
produce  two  weak  associations 
in  the  newspaper  industry  where 
now  there  is  one  strong  asso¬ 
ciation  getting  stronger  and 
more  important  every  day.  Re¬ 
search  men  belong  in  NNPA. 
NNPA  should  make  sure  the 
research  men  know  they  are 
welcome  —  and  welcome  as  full 
partners. 

«  «  « 

IN-PAPER  PROMOTION 

Suddenly  newspapers  seem  to 
have  discovered  newspapers.  To 
have  discovered  themselves,  that 
is,  as  happy  and  effective  me¬ 
diums  in  which  to  promote  them¬ 
selves.  This  is  an  exaggeration, 
of  course.  Newspapers  have  al¬ 
ways  used  themselves  to  pro¬ 
mote  themselves.  This  depart¬ 
ment,  indeed,  has  frequently 
promoted  the  idea  that  the  news¬ 
paper  itself  is  its  own  best  pro¬ 
motion. 

But  lately  there  seem  to  have 
blossomed  some  large  and  imagi¬ 
native  newspaper  promotions 
designed  as  separate  sections  of 
the  newspaper.  To  promote  its 
local  magazine,  the  Atlanta 
(Ga.)  Constitution  and  Journal 
not  long  ago  published  a  pres¬ 
entation  in  the  form  of  its 
magazine.  The  Detroit  (Mich.) 
Free  Press  not  long  ago  pub- 
-  lished  a  special  section  as  part 
of  the  paper  devoted  to  telling 
the  current  story  of  Michigan 
as  “a  great  state,  going  places.” 

Last  January,  the  Roanoke 
(Va.)  Times  and  World-News 
published  a  32-page  “Progress 
edition”  telling  the  story  of  the 
'  business,  economic  and  social  de- 
I  velopment  of  western  Virginia 
I  in  the  1950-1960  decade.  The 
I  center  spread,  and  some  stories 
in  the  section  itself,  were  de¬ 
voted  to  the  story  of  the  news¬ 
papers  and  their  contribution  to 
their  area’s  development. 

Now  comes  the  Cincinnati 
(O.)  Enquirer  with  an  8-page 
special  section  in  a  recent  Sun¬ 
day  issue,  a  real  walloper  of 


TROPHY — A  replica,  in  silver,  •! 
a  Colonial  press  is  fashioned  L 
Williem  D.  deMatteo  of  ^nlnad 
Williamsburg  for  the  Virginia  Pth 
Association  Freedom  of  InfonM- 
tion  Award.  Nominations  of  Fil 
champions  will  be  received  nN 
May  7  by  R.  K.  T.  Larson,  Neiiol 
Virginian- Pilot. 


a  promotion  section  that  tetb 
“Why  the  Cincinnati  Enquin 
is  now  one  of  America’s  top  ta 
newspapers  in  total  advertii- 


ing.” 


“We  decided  to  get  our  read¬ 
ers  into  the  act,”  notes  Ad  Di¬ 
rector  Stanley  A.  Ferger,  “be¬ 
cause  our  advertising  story  his 
always  had  a  meaning  for  thoi. 
too.  And  we  went  big,  and  sod¬ 
den,  to  achieve  a  special  impofl 
on  our  advertisers.” 


The  section  tells  readers  hot 
come  the  Enquirer  moved  fnm 
20th  to  10th  place  in  total  U,  S. 
newspaper  advertising  in  fin 
years,  and  relates  this  to  tht 
reader’s  ovm  interest  in  the  pi¬ 
per’s  ad  content.  Spot  color  to 
used  on  the  section’s  front  ami 
back  cover. 

Promotion  Manager  Joel  L 
Irwin  claims  this  to  be  the  larf 
est  single  house  promotion  id 
ever  run  by  any  newspaper  any¬ 
where  —  20,160  lines.  Ma^ 
so.  Who  keeps  score?  The  in- 
portant  thing  is,  it’s  a  bold  and 
impressive  thing  to  do,  and  mon 
newspapers  ought  to  do  mon 
of  it,  more  often. 


Paula  Kent  Collects 
Some  More  Awards 


San  Diego,  Calif- 
A  first  place  award  for  but 
display  advertising  in  a  daily 
newspaper  and  three  second 
place  awards  were  won  by  Panli 
Kent,  promotion  director  of  the 
San  Diego  Union  and  Evenin 
Tribune,  in  the  annual  awards 
sponsored  by  the  Californii 
Federation  of  Press  Women. 


The  second  place  awards  wen 
in  the  newspaper  categories  of 
“best  series  of  articles,” 
special  edition”  and  “best  pals' 
licity  and  promotion.” 
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INOFILM 


solves  even  the 
human  error  factor 
in  photocomposition 


_ — i\l^ _ iJ^ — i\l^ — nl^ _ i\l^ _ nl^ _ nl^ _ 


every  kind  of  composition.  The  operator  has  complete 
command  over  all  type  variables  at  two  simple  control 
panels  at  his  fingertips.  The  keyboard  is  that  of  the 
conventional  electric  typewnriter  and  a  typescript  is  pro¬ 
duced  along  with  the  tape.  Seeing  what  he  is  setting 
reduces  operator  errors  by  80%,  too! 

At  the  entirely  automatic  photo  unit,  this  tape  is 
translated  into  superlative  type  on  photographic  film  or 
paper.  Typographic  excellence  is  that  which  has  made 
Mergenthaler  Linotype  famous  the  world  over;  photo¬ 
graphic  excellence  assures  ideal  copy  for  the  engraver 
or  platemaker.  The  photo  unit  requires  only  loading 
and  unloading  of  tape  and  photographic  end  products, 
a  matter  of  seconds. 

The  revolutionary  Composer. 

And,  bringing  advantages  of  automation  to  a  vital 
link  in  the  production  chain  is  the  fabulous  Linofilm 
Composer.  It’s  a  complete  makeup  department  for  cold 
type  that  enlarges  and  reduces  type— with  no  limita¬ 
tion  of  point  size— and  places  it  precisely  where  the 
layout  indicates.  Here,  too,  the  skills  of  good  craftsmen 
are  enhanced  by  the  versatile  tool  he  has  to  work  with. 

It’s  no  wonder,  then,  that  the  Linofilm  System  is 
proving  itself  the  most  efficient  under  a  wide  variety  of 
operating  conditions. 

And  that’s  the  reason  why  you  ought  to  investigate 
Linofilm  thoroughly.  Contact  your  Linotype  Produc¬ 
tion  Engineer  for  details, 
or  write  to  Mergenthaler 
Linotype  Company,  29 
Ryerson  Street,  Brooklvn 
5,  New  York. 


Even  the  four  components  of  the  Linofilm  System— 
amazingly  efficient  as  they  are -cannot  produce  their 
superlative  and  economical  photocomposition  without 
the  skills  of  human  beings.  Add  the  abilities  of  humans 
to  the  capabilities  of  these  revolutionary  units  and  you 
obtain  the  finest— and  most  profitable— phototypesetting. 

But  humans  add  a  factor  that  other  coldtype  meth¬ 
ods  have  been  unable  to  cope  with  efficiently.  Humans 
do  make  errors— even  on  the  simple  Linofilm  keyboard 
-and  they  change  their  minds  by  author’s  alterations. 
Until  Linofilm,  alterations  and  corrections  entailed 
laborious,  tedious  and  unsatisfactory  piecing  and  past¬ 
ing.  This  constant  problem  alone  kept  many  a  plant 
from  utilizing  advantages  of  photocomposition. 

And  how  does  Linofilm  solve  the  problem? 

The  Linofilm  Corrector  automatically  removes  the 
unwanted  line  or  Lines,  replaces  it  with  new  material 
and  butt-welds  film  into  a  single  piece,  as  strong  as  the 
original  and  needing  no  opaquing.  The  operator  merely 
aligns  the  original  film  with  new  matter,  pushes  a  but¬ 
ton  and  the  Corrector  does  the  rest  automatically. 

And  this  is  only  one  Linofilm  solution  to  this  prob¬ 
lem.  The  Linofilm  Tape  Editor  enables  the  operator  to 
punch  new  tape  and  insert  it  in  the  proper  place  in  the 
original  tape.  Again,  it’s  a  simple,  fast  and  efficient 
operation  that  adds  up  to  .  .  .  the  only  system  of  photo¬ 
composition  that  performs  every  composing  room 
function  from  setting  type  all  the  way  through  to  mak¬ 
ing  it  up  into  finished  pages. 

Typesetting  is  done  on  the  Linofilm  Keyboard. 

Simple,  easy  to  learn  and  engineered  to  utilize  skills 
and  abilities  to  the  maximum,  the  keyboard  handles 
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PUBLIC  RELATIONS 


Awards  Stir  Thinking 
AboutBetterHighways 


NORTHWEST  EDITORS  are  joined  by  MaHon  Lines'  promotion  rapr*. 
sentative  Audrey  Shank  (far  left),  for  an  ei9ht-day  "refresher  courts' 
in  cruise  fashions  in  Hawaii  in  advance  of  the  SS  Mariposa's  call  tkii 
September  at  Vancouver,  B.  C. — first  Canadian  visit  by  a  Matson  liae 
in  more  than  30  years.  The  editors  are  (left  to  right):  Dorothy  Wro*. 
nowski,  Victoria  Daily  Colonist;  Bess  Forbes,  Victoria  Daily  TinM; 
Marion  Stixrood,  Seattle  Post-Intelligencer;  Pat  Wallace,  Vanceuve 
Province;  and  Marie  Moreau,  Vancouver  Sun.  The  tour  included  thrit 
days  at  Waikiki  Beach. 


pany  of  Texas’  Dallas  office— to 
own  public  relations  firm  in 


have  been  used  editorially  as  a 
basis  for  constructively  critical 
copy  on  what  ought  to  be  done 
to  expand  and  improve  high¬ 
way  construction,  highway  fi¬ 
nancing,  and  highway  adminis¬ 
tration.” 

According  to  Mr.  Carey,  a 
favorite  theme  for  many  of  the  public  information  and  publica- 
writers  submitting  entries  has  tions  for  Albuquerque  publk 
been:  the  need  for  improving  schools, 
communication  to  the  people  •  *  * 

about  highway  development.  William  Mockler,  former 

“Where  there  is  good  com-  news  editor,  El  Cajon  (Calif) 
munication  —  meaning  informa-  Valley  News — to  public  relation 
tion  moving  not  only  from  olfi-  director.  Port  of  San  Diego, 
cial  .sources  to  the  public,  but  Calif, 
in  the  opposite  direction  as  well  •  *  * 

—highways  are  efficiently  and  Don  W.  Young,  formerly 
economically  developed”,  said  sports  editor,  Niles  (Mich.) 
Mr.  Carey.  “Encouraging  this  Daily  Star,  and  reporter,  EagU 
kind  of  communication  con-  Grove  (Iowa)  Eagle,  Miam 
tinues  to  be  the  major  objective  (Fla.)  Daily  News,  and  Chicago 
of  the  Ted  V.  Rodgers  Awards.”  (m.)  City  News  Bureau  —  to 
•  president,  Donald  Young  Assod- 

PERSONAL  NOTES  ates,  a  new  public  relatioH 

Severing  P.  Severing,  form-  organization,  with  main  offices 
erly  medical  writer,  Cleveland  Chicago. 

(Ohio)  News — to  handle  medi-  • 

cal  research  public  relations  of  F„rniture  Writers 
the  W  me  Advisory,’  Board  in  San  -  •  wt 

Francisco.  Private  Homes 

*  *  *  High  Point,  N.  C. 

George  J.  Skorney,  former  Press  Row,  a  concentration  of 

reporter,  Portland  (Ore.)  Jour-  quarters  in  private  homes  for 
nal— to  assistant  public  relations  writers  who  attend  the  Southen 
director.  Union  Pacific  Railroad  Furniture  Market  is  being  esUb- 
Co.,  Portland.  lished  here  on  Rotary  Drive. 

*  *  The  Southern  Markets  an 

Ralph  C.  Morgan,  former  re-  held  in  towns  located  along 

porter,  Middletown  (N.  Y.)  “Furniture  Highway,”  a  sectk* 

Times  Herald  —  to  director  of  of  the  North  Carolina  Highwny 
public  relations.  New  York  system  which  has  the  great*# 
State  Association  of  Railroads,  concentration  of  furniture  pw- 

*  *  *  duction  in  the  world.  The  se«» 

Jack  E.  Taylor — to  classified  principal  cities  in  alphabetic 

advertising  manager,  Columbia  order  are:  Drexel,  Hickory,  Higi 
I  (S,  C.)  State  and  Record,  sue-  Point,  Lenoir,  Lexington, 
ceeding  Claud  A.  Montgomery.  Thomasville,  and  Winstoa 

*  *  *  Salem. 

Press  Row  will  be  officially 
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Clifford  Sage,  former  news- 
iper  man,  and  more  recently  opened  in  time  for  the  Sprttf 


id  public  rela-  Market  in  the  South,  April  22- 
McCarty  Com-  29. 
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( that  is  also  a  history  of  French  aviation) 


FIRST  MEN  TO  FLY, 
Joseph  and  Etienne 
Montgolfier  successfully 
take  to  the  skies,  June  5, 
1783.  Man’s  ancient 
dream  of  air-bome  travel 
suddenly  becomes  a  prac¬ 
tical  reality. 


LES  PLUS  GR ANDES  ROUTES.  Today,  Air  France 
the  world’s  largest  airline.  Routes  cover  more  than 
202,000  unduplicated  miles... connect  210  cities  in 
76  countries.  Air  France  is  the  largest  French  air¬ 
line,  too.  Though  it  cooperates  closely  with  all  other 
French  airlines,  none  are  part  of  Air  France.  As  the 
official  French  national  airline.  Air  France  main¬ 
tains  its  unique  identity... the  oldest,  the  largest, 
the  most  experienced  of  all.  ^ 


FIRST  ENGINE- 
POWERED  DIRIGI¬ 
BLE.  Remarkable 
speed  of  MPH  was 
clocked  by  Henri  Gif¬ 
ford  on  a  Paris-Trappe 
flight,  September  24, 
1852.  An  early  demon¬ 
stration  of  the  French 
genius  for  technical 
achievement  that  is  a 
tradition  with  Air 
France  today. 


LES  PLUS  GRANDS  JETS. 
All  Air  France  jets  are  superb! 
The  707  Intercontinentals  are 
the  largest,  fastest,  longest- 
range  jets  in  the  world.  Air 
France  Caravelle  Jets  have  an 
outstanding  performance  rec¬ 
ord.  Air  France  uses  both  to 
provide  the  world’s  only  jet- 
to-jet  service  between  the 
U.S.A.,  Europe,  Africa  and  the 
Middle  East. 


FIRST  INTERNA¬ 
TIONAL  FLIGHT. 
French  aviation  gained 
new  stature  when  Louis 
Bleriot  flew  25  miles 
across  the  English  Chan¬ 
nel,  July  25,  1909,  This 
memorable  journey  fo¬ 
cused  world  attention 
on  the  immense  possi¬ 
bilities  of  commercial 
flight. 


FIRST  INTERNA¬ 
TIONAL  PASSENGER 
FLIGHT.  Air  France's 
flight  from  Paris  to 
London,  February  8, 
1919.  Eleven  passen¬ 
gers  made  the  trip. 
Flew  187  miles  in  2  Vi 
hours.  Today,  Air 
France  passengers  fly 
1 500  miles  in  the  same 
2  Vi  hours. 


LE  PLUS  GRAND  SERVICE.  Air  France  service 
is  incredibly  lavish,  incomparably  French.  On  every 
flight,  passengers  enjoy  superb  French  cuisine,  ex¬ 
quisite  French  service  at  no  extra  cost.  Experienced 
Air  France  pilots  are  experts  at  providing  smooth, 
restful  flights. They  have  flown  more  than  5,000,000 
pure  jet  passenger  miles. 


CIRCULATION 


CMs  Report  Periodic 
Pep-Ups  Best  Contest 


Branfleiibur; 


Chicago  were  using  magazine  club  offers 
Circulation  managers  are  effectively  for  increasing  home 
finding  short  contests  are  best  delivery  subscribers, 
for  increased  carrier  production 

and  that  sampling  is  the  best  Carrier  Profits  Var> 

method  for  introducing  motor  a  show  of  hands  among  the 
route  service,  according  to  15,000  to  50,000  group  showed  a 
roundtable  reports  at  the  Central  wide  difference  in  carrier  pro¬ 
states  circulators’  meeting  here  fits:  9  said  carriers  were  making 
recently.  20%  profit  on  city  home  delivery 

Among  papers  under  16,000,  it  rates;  12  said  25%  profit;  6 
was  the  general  opinion  that  said  30%  and  5  over  30%.  In 
with  so  many  school  activities  the  same  grroup,  a  higher  profit 
consuming  the  time  of  carriers  is  paid  to  carriers  with  routes 
during  non-school  hours,  regu-  outside  the  city  of  publication, 
lar  weekly  carrier  meetings  are  ranging  from  25  to  over  30%. 
a  wasted  effort.  It  has  been  Among  the  larger  papers  over 
found  better  to  call  special  meet-  50,000  circulation,  short  carrier 
ings  on  contest  offers  and  do  contests  were  said  to  be  the  most 
away  with  routine  sales  meet-  popular,  according  to  Co-Chair- 
ings.  man  William  T.  Jardine,  Minne- 

.  apolis  (Minn.)  Star  and  Trib- 

IMo  Premium  on  M-R  Most  papers,  however,  main- 

The  smaller  dailies,  according  some  type  of  continual  pro¬ 
to  Co-Chairman  Howard  E.  motion  among  carriers.  Larger 
Sweitzer,  Traverse  City  (Mich.)  papers  reported  relatively  poorer 
Record-Eagle,  are  providing  results  in  sampling, 
motor  route  tubes  free  to  sub-  Scholarships,  trips  and  mer- 
scribers,  and  are  not  charging  chandise  prizes  continue  to  be 
a  premium  rate  where  such  the  best  ways  of  building  carrier 
routes  can  be  served  by  tubes  or  route  circulation  and  in  attract- 
throw-offs.  inf?  new  carrier  salesmen. 

Papers  in  the  15,000  to  50,000  Higher  Postal  Rales 


IT'S  A  SURE  BET  that  tha  Audit  Bureau  of  Circulation!  will  mist  E.  Rad 
Gamble  and  fellow  directors  tell  him  so  at  a  testimonial  dinner,  frkj 
Ross  resigned  after  25  years  on  the  board,  following  his  retiremeetai 
a  vicepresident  of  Loo  Burnett  Co.  Pictured,  left  to  right:  H.  H.  Kynsl^j 
former  chairman;  Mr.  Gamble;  and  William  R.  Farrell,  present  AKj 
chairman. 


Portland,  Mt 
Robert  C.  Clapp  has  bea 
named  Waldo  County  distrid 
correspondent  for  Guy  Ganiuttl 
Publishing  Company  papers.  Bel 
will  make  his  headquarters  ii] 
Belfast.  This  marks  a  furtlM 
expansion  by  the  Guy  GanMl 
papers  into  circulation  territoli 
of  the  Bangor  Daily  News,  lltl 
Clapp  was  a  reporter  for  tin 
News  two-and-a-half  years  until 
he  joined  the  staff  of  the  Port¬ 
land  Press  Herald  and  Sundai 
Telegram  last  August. 


Glenn  Bock  —  to  assistant 
circulation  manager,  Ventura 
(Calif.)  Star-Free  Press. 


Melvin  Smith  —  to  assistant 
circulation  manager.  Redding 
(Calif.)  Record. 


delivery  service  firm, 


/ 


Why  prestressing  increases  efficiency 
of  modern  concrete  -  and  brings  new  economy 


Prestressed  concrete  is  the  Horatio  Alger  of  construction 
materials.  Ten  years  ago  it  was  practically  unknown  in 
the  U.S.  Today,  the  production  of  prestressed  beams  and 
slabs  is  a  $500  million  industry. 

A  basically  simple  idea,  prestressing  is  achieved  with 
high-tensile  steel  wires  placed  lengthwise  in  a  concrete 
beam.  These  are  stretched  with  hydraulic  jacks  and 
either  anchored  at  both  ends  of  the  beam  or  bonded  to 
the  concrete.  The  wires,  trying  to  pull  back  to  their  orig¬ 
inal  length,  give  the  beam  a  “Paul  Bunyan”  squeeze  that 
dramatically  increases  its  strength.  Two  general  methods 
of  prestressing  are  in  use:  pretensioning  and  postten¬ 
sioning.  In  the  first,  wires  are  stretched  before  the  con¬ 
crete  is  cast ...  in  the  other,  after  the  concrete  has  hard¬ 
ened,  as  pictured  above. 


Prestressing  has  already  been  proved  in  the  building 
of  thousands  of  bridges  and  commercial  and  industrial 
structures.  Dams,  circular  tanks  and  pressure  pipe  have 
also  benefited  from  the  economy  it  brings. 

This  year’s  use  of  prestressed  concrete  is  expected  to 
jump  60%  over  1958.  And  its  versatility  suggests  there 
is  practically  no  limit  to  its  potential  uses. 

Prestressing  is  one  more  area  in  which  the  Portland 
Cement  Association  is  today  making  valuable  contribu¬ 
tions.  It  is  carrying  on  continuing  research  projects — 
testing,  evaluating,  and  making  new  technical  informa¬ 
tion  broadly  available.  In  this  way,  the  74  progressive 
(and  competing)  cement  manufacturers  who  comprise 
the  Association  work  together  to  serve  more  effectively 
the  construction  needs  of  the  nation. 


On  the  Illinois  Tollways- $4,000,000  saved 

Of  the  265  bridges  on  the  new  Illinois  ToUways,  217 
use  prestressed  concrete.  They  include  6,900  girders 
in  all,  totaling  453,500  linear  feet.  The  money  saved 
made  every  fifth  bridge  free.  Central  casting  yards 
permitted  mass  production  and  close  quality  con¬ 
trol.  Maintenance  is  expected  to  be  the  lowest  of 
any  major  bridge  system. 


PORTLAND  CEMENT  ASSOCIATION  Headquartan:  33  W.  Grand  Av*.,  Chicago  10,  in. 

A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 


Firm  Name 
Is  Covered 
By  Privilege 

Austin,  Tex. 

The  Texas  Supreme  Court 
narrowed  the  range  of  potential 
libel  suits  involving  the  claim  of 
damage  to  a  business  firm  by 
publication  of  its  name.  The 
court  specifically  held  that  use 
of  a  firm’s  name  in  a  report 
dealing  with  crime,  when  the 
facts  show  a  reasonable  connec¬ 
tion,  is  privileged. 

Decision  was  in  the  suit  of 
Stanley  B.  Matthews  of  Austin 
against  Newspapers,  Inc.,  pub¬ 
lishers  of  the  Austin  American 
and  Austin  Statesmayi.  It  grew 
out  of  publication  of  two  articles 
in  1953  which  recounted  that 
charges  had  been  filed  against 
two  young  men  in  a  “car  wreck¬ 
ing”  case.  One  of  the  stories  re¬ 
ferred  to  them  as  “operators” 
of  an  auto  body  shop  whose 
name  was  used  which  Matthews 
had  acquired  from  them  about 
(50  days  prior  to  the  publica¬ 
tions. 

Trial  court  gave  an  instructed 
verdict  that  Matthews  had  not 
made  out  a  case,  either  as  to  the 
personal  libel  damages  he 
claimed,  or  as  to  libel  damages 
for  the  business  firm.  His  name 
had  not  appeared  in  any  story. 

Trial  (iuurt  Upheld 

The  appeals  court  reversed 
the  trial  court,  and  held  that 
Matthews  had  established  a  fact 
issue  for  a  jury  to  consider. 
(E&P,  Aug.  1,  1959,  page  47). 
Supreme  CouiT  reversed  that  de¬ 
cision  and  affirmed  the  trial 
court. 

Supreme  Court  said  Matthews 
was  not  and  could  not  be  identi¬ 
fied  in  the  articles,  and  thus  had 
no  personal  libel  claim. 

As  to  the  portion  of  his  suit 


engineering 


a  major  reason  why  3  out 
of  4  newspapers  are 
printed  on  GOSS  presses 


seeking  damages  for  purported 
injury  to  the  business  firm,  the 
court  quoted  the  Texas  law  on 
privileged  publication,  and  held 
that  under  the  facts,  the  use  of 
the  firm’s  name  was  within  the 
sphere  of  privilege;  that  the 
question  of  privilege  was  a  law 
question  for  the  court  to  decide 
and  that  the  trial  judge  had 
pro|)erly  decided  it. 

The  court  quoted  and  gave 
emphasis  to  testimony  that  after 
Matthews  acquired  the  business 
firm,  he  had  not  filed  the  “as¬ 
sumed  name”  certificate,  as  re¬ 
quired  by  both  civil  and  penal 
state  laws.  It  further  noted  that 
after  Matthews  had  acquired  the 
business  from  the  two  men  who 
were  charged  in  a  criminal  case, 
he  had  retained  them  to  con¬ 
tinue  their  same  duties,  and  that 
insurance  of  the  company  was 
carried  in  the  name  of  one  of 
these  men  as  employer,  rather 
than  employee. 

Under  facts  of  the  case,  the 
state’s  highest  court  held  that 
reference  to  them  as  “operators” 
of  the  plant  did  not  either  iden¬ 
tify  Matthews  in  the  publication 
or  open  the  door  to  a  damage 
claim  for  alleged  injury  to  busi¬ 
ness  of  the  firm. 


McGill  to  Participate 
In  ^Great  Challenges^ 

“What  Role  Can  the  Mass 
Media  Play  in  Producing  Effec¬ 
tive  Democratic  Leadership?” 
will  l>e  the  subject  of  the  third 
and  final  program  in  the  1960 
■series  of  CBS  News  symposiums 
titled  “The  Great  Challenge,” 
Sunday,  April  10  (CBS  TV  Net¬ 
work,  1:30-2:30  PM,  EST). 

The  guests  will  be  Gilbert 
Seldes,  critic  and  author;  Frank 
Pace  Jr.,  chairman  of  General 
Dynamics  Corporation  and 
former  Secretary  of  the  Army; 
Leo  Rosten,  social  scientist; 
Ralph  E.  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution;  and 
Fred  W.  Friendly,  producer  of 
“CBS  Reports.” 

• 

Mistaken  Identity 
Brings  $1  Verdict 

Charleston,  W.  Va. 

H.  L.  Jarrell,  an  ex-justice 
of  the  peace,  won  a  verdict  of 
$1  in  his  $100,000  libel  suit 
against  Newspaper  Agency 
Corp. 

The  plaintiff  alleged  he  was 
damaged  by  publication  of  an 
article  last  December  in  the 
Sunday  Gazette-Mail  when  a  re¬ 
porter  in  a  year-roundup  mis¬ 
takenly  identified  Mr.  Jarrell  as 
having  been  one  of  the  three 
justices  of  the  peace  convicted 
and  sentenced  to  prison. 

The  jury  took  27  minutes  to 
return  the  verdict. 


‘Second’  Language  Opens 
News  and  Feature  Doors 


Washington 

Several  staff  members  of  the 
Washington  Post  boast  a  “sec¬ 
ond”  language. 

Personnel  files  reveal  report¬ 
ers  and  editors  who  can  speak, 
understand  and  translate  more 
than  a  dozen  foreign  tongues, 
including  Arabic,  Mandarin  and 
Serbo-Croatian. 

“In  view  of  the  number  of 
foreign  news  sources  who  make 
their  way  to  Washington,”  Man¬ 
aging  Editor  Alfred  Friendly 
observes,  “a  group  of  reporters 
with  a  number  of  foreign  lan¬ 
guages  among  them  isn’t  just  a 
luxury;  it’s  come  to  be  a  neces¬ 
sity.” 

Take  the  case  of  visiting  Rus¬ 
sians,  for  instance.  When  28- 
year-old  reporter  Stephen  Ros- 
enfeld  says  to  a  visiting  digni¬ 
tary,  “Menya  zovut  Stepan  Ros- 
enfeld.  Ya  korrespondent  Vash- 
inton  Posta,”  the  icy  language 
barrier  melts  away  and  “Im¬ 
mediately,”  observes  Mr.  Rosen- 
feld,  “a  rapport  is  established 
which  is  otherwise  denied  a  re¬ 
porter  who  doesn’t  understand 
and  speak  Russian  —  plus  the 
fact  that  an  official  interpreter 
is  not  always  on  hand.”  More 
than  once  a  better  story  has  re¬ 
sulted. 

Jerry  Landauer,  in  Germany 
recently,  delved  into  that  na¬ 
tion’s  just-published  history 
books  to  discover  how  the  texts 
treated  the  Nazi  era.  A  report 
of  his  findings  will  be  published 
soon  as  part  of  a  comparison 
study  of  how  American  history 
texts  treat  the  same  period. 

Communicating  in  languages 
other  than  our  own  has  its 
lighter  moments,  too.  One  hot 
day  last  year  reporter  Milton 
Viorst  masqueraded  as  a  Tunis¬ 
ian  when  he  accompanied  three 
real  French-speaking  Tunisian 
exchange  students  on  a  sight- 
■seeing  tour.  Speaking  no  Eng¬ 
lish,  only  French,  they  set  out 
to  see  how  Washingtonians  be¬ 
haved  with  foreigners,  even  un¬ 
der  the  most  trying  circum¬ 
stances.  Their  “Gallic”  gall  at  a 
K  street  cafeteria,  on  the  trolley 
and  at  the  Capitol  failed  to 
shake  the  city’s  savoir-faire. 

French-speaking  Dorrie  Dav¬ 
enport  put  her  talent  to  good 
use  when  she  reviewed  a  French 
comedy  for  the  drama  pages. 
Another  time.  Miss  Davenport 
attempted  to  wrest  the  secret 
recipe  for  a  souffle  from  a 
French  chef  in  Georgetown. 
Now,  the  restaurant  advertises 
its  house  specialities  and  “our 
famous  souffle,”  made  famous 
only  hy  stories  in  the  Wash¬ 


ington  Post,  Fashion  etlitor  Rutl 
Wagner’s  conversational  I’reneii 
helps  on  occasion  akso.  Wh« 
Crahay,  the  Belgian  designer 
for  the  Paris  fashion  house  of 
Nina  Ricci,  was  in  Washington 
last  year,  Mrs.  Wagner  “pui 
layed”  her  French  vocabulary, 
charmed  her  subject  and  tumri 
in  a  fine  interview. 

From  time  to  time,  menus  of 
White  House  state  dinners  and 
Embassy  parties  turn  up  on  the 
desk  of  Women’s  Editor  Mark 
Sauer.  Mrs.  Wagner  unscram- 
bles  such  gourmet  delicacies  as 
“witloof  braise”  and  “homard 
Americaine”  so  that  readers  of 
the  Post  will  know  that  Mamk 
-served  braised  endive  and  Main* 
lobster  to  her  guests. 


News  Library 
Now  Provides 
Page  Blowups 

ROCHESTEai,  N.  T 

The  two  Gannett  newspapers 
here  have  installed  equipment 
for  producing  full-page  repm 
ductions  from  microfilm  newj 
paper  files. 

Using  a  Recordak  enlarger. 
Kodak’s  autopositive  projeetk* 
paper' and  Kodak’s  Kodagraph 
developer,  page-size  blowups  art 
produced  in  five  to  seven  minutes 
in  the  library  of  the  Rochetta 
Times-Union  and  Democrat  awi 
Chronicle. 

Rex  Schaeffer,  librarian  for 
the  two  newspapers,  reports: 

“This  new  process  makes  poe 
sible  positive  prints  from  poei- 
tive  microfilm.  Before  this  past 
year,  positive  prints  could  be 
made  only  from  negative  film 

“Page  reproductions  from 
microfilm  will  be  of  much  bene 
fit  to  the  editorial,  circulatka 
and  advertising  departments. 
For  reporters  it  will  mean  beinf 
able  to  carry  copies  of  pages 
from  the  New  York  Times  or 
from  our  own  newspapers  to 
their  desks,  saving  laborious 
note-taking  at  the  microfihi 
reader  in  the  library.” 

The  system  permits  reproduc¬ 
tion  of  an  entire  page  or  of  an; 
portion  of  a  page — full-size  or 
reduced.  Processing  is  done  in  s 
part  of  the  newspaper  library 
here, 

“The  complete  cost  of  the 
darkroom  and  equipment,”  Mr 
Schaeffer  reports,  “includinf 
new  walls,  wiring,  plumbing  anii  I 
all  supplies,  is  close  to  $1800.* 
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Your  copy  of  our  1960  hand  book  is  on  its  way  to  your  newspaper. 
It’s  the  authoritative  and  complete  story  of  37,000  deaths  and 
2,870,000  injuries  in  traffic  last  year. 

If  you  don’t  receive  your  copy  promptly,  or  if  you  need  extra 
'opies,  let  us  know. 


The  Travelers  Insurance  Companies  .  .  .  Hartford  15,  Connecticut 
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COLOR 


UNUSUAL  COLOR, 
EXCLUSIVE  ART 
ON  THE  BIG  NEWS 
—AT  NO  EXTRA 
CHARGE 

This  color  release  on  1960 
politics  is  a  striking  example 
of  the  News-in-Color  material 
which  only  NEA  is  supplying 
its  clients  in  money-saving, 
ready-to-print  mats,  as  a 
regular  feature  of  the 
NEA  Full  Service. 


Truly  versatile — the  layout  at  left 
gives  four-color  appearance  with  three- 
color  printing.  Released  as  two-column 
caricatures;  usable  one  at  a  time,  in 
groups,  or  os  a  spectacular  six-column 
layout.  Also  in  block  and  one  color. 


NEWSPAPER 

ENTERPRISE 

Association 

1200  West  Third  Street 
Cleveland  13,  Ohio 
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1  By  Roy  H.  Copperud 


I  Unequally  Yoked 
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Parallelism  is  the  name  ^iven  to  following  the  same 
pattern  with  constructions  that  naturally  fall  into  it. 
It  makes  for  ease  in  reading,  and  therefore  is  to  be 
encouraged.  Most  offenses  against  parallelism  consist 
in  switching  verb-forms:  “It  is  a  matter  of  letting  tavern 
owners  know  their  rights  and  to  avoid  confusion.”  Of 
letting  should  be  matched  by  of  avoiding. 

“Benson  said  the  only  real  answer  to  the  dairy 
surplus  problem  seems  to  be  to  push  consumption  of 
butter  through  regular  marketing  channels  and  encour¬ 
aging  farmers  to  get  rid  of  inefficient  cows.”  T o  push  :  : 
to  encourage. 

“The  unit  will  contain  air-to-ground  voice  equipment 
for  transmitting  traffic-control  instructions  and  to  obtain 
imsition  reports  from  aircraft.”  For  transmitting  :  :  for 
obtaining;  or  to  transmit  :  ;  to  obtain. 

“Vladimir  Petrov  was  reported  as  having  asked  for 
and  was  granted  asylum  in  Australia.”  This  not  only 
violates  parallelism  but  shifts  awkwardly  from  the 
active  to  the  passive  voice;  having  asked  for  and  having 
obtained. 

“Stringfellow  had  returned  from  Ogden,  Utah,  beeame 
a  radio  announcer,  gone  into  politics,  and  been  elected 
to  Congress.”  Either  had  returned,  had  become,  had  gone, 
and  had  been;  or  returned,  became,  went,  and  was 
elected. 

“A  welcome  will  be  extended  by  Joe  Blow,  and 
Wolfgang  Ethier  will  speak  on  ‘My  Reform  School 
Career’.”  An  awkward  shift  from  the  passive  to  the 
active;  “Joe  Blow  will  extend  a  welcome  and  Wolfgang 
Ethier  urill  speak  .  .  .” 

“The  state  suspended  16  drivers’  permits,  and  one 
was  revoked  for  vehicle  violations.”  Suspended  16  .  .  . 
and  revoked  one. 

Parallelism  is  desirable  in  other  instances  than  those 
involving  verb-forms: 

“Mr.  Ziegfeld  selected  girls  for  their  good  looks, 
personality,  and  good  figures.”  Personalities. 

“The  fight  ends  when  the  losing  cricket  breaks  away 
from  his  conqueror  and  is  promptly  removed  from  the 
cage  by  its  owner.”  Either  his  or  its  should  be  used 
consistently. 

“One  of  the  officers  was  suspended  for  ten  days,  and 
the  other  for  a  five-day  period.”  For  ten  days,  and  .  .  . 
for  five  [days']. 

“'Hie  production  models  will  have  a  speed  of  86  miles 
per  hour,  a  range  of  160  miles,  and  carry  800  pounds.” 
And  a  capacity  of  800  pounds. 

Wayward  Words 


There  are  several  things  to  be  said  about  the  misuse 
of  type  as  an  adjective  (the  intellectual  type  employee, 
athletic  type  persons,  a  nonparalytic  type  polio,  a  new 
type  antenna,  a  different  type  Communist  dictator,  an 
adventure  type  show). 

The  first  is  that  no  one  with  any  sensitivity  to  the 
nuances  of  expression  uses  the  word  in  the  way  illustrated 
by  the  examples,  in  either  speech  or  writing. 

A  hyphen  between  type  and  the  modifier  preceding  it 
at  least  brings  this  construction  within  the  pale:  the 
intellectual-type  employee,  a  nonparalytic-type  polio. 

The  trouble  with  this  way  out  is  that  those  who  fancy 
type  as  an  adjective  are  not  the  type  who  can  be  depended 
on  to  have  any  appreciation  of  the  role  of  hyphens,  either. 

As  noted  in  Theodore  M.  Bernstein’s  Watch  Your 
Language,  type  with  a  hyphen  is  most  acceptable  in 
technical  connections,  as  in  V-type  engine,  0-type  blood, 
cantilever-type  bridge.  Let’s  face  it:  It  is  necessary  to 
say  type  of  (the  intellectual  type  of  employee,  a  new 
type  of  antenna)  if  one  is  not  to  be  set  down  as  an 
ungrammatical  type. 
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“Consider  the  qualitative  side  of  newspapers.” 

.  .  .  says  Austin  Brew,  Media  Coordinator,  BBDO,  New  York 


And  he  continues 

.  .  .  “There's  a  lot  more  to  the  selection  of  newspapers 
than  circulation  and  linage  figures.  I  can't  overempha¬ 
size  how  important  I  feel  it  is  to  keep  in  the  main¬ 
stream  of  this  medium." 


Austin  Brew  has  been  the 
newspaper  specialist  for 
Batten,  Barton,  Durstine  & 
Osborn  for  33  years.  During 
that  period— which  saw  the 
development  of  most  of  the 
techniques  of  modern  adver¬ 
tising  and  media  selection— he 
personally  has  directed  the  in¬ 
vestment  of  at  least  a  billion 
dollars  in  newspaper  space 
for  his  clients. 


"Do  you  read  Editor  &  Publisher  regularly,  Mr.  Brew?" 

"I  certainly  do,  and  have  for  many  years.  Remember, 
I  specialize  in  newspapers.  Reading  E&P  every  week, 
as  I  do,  gives  me  the  feel  of  newspapers." 


"What  E&P  sections  or  issues  are  your  favorites?" 

"Any  and  all  that  tell  me  about  newspapers  and  news¬ 
paper  men  and  what  they  are  doing.  I  do  like  E&P's 
special  issues  an  newspaper  color,  because  this  is  an 
important  development  in  newspaper  advertising.  And 
the  advance  issues  on  newspaper  conventions  I  plan 
to  attend,  and  the  reports  on  those  conventions  are 
also  very  helpful. 


"What  about  the  newspaper  advertisements  in  E&P?" 

"I  read  the  good  ones.  It's  part  of  that  'qualitative' 
thing  I  was  talking  about.  Campaigns  like  the  one  the 
Minneapolis  Star  &  Tribune  is  running  are  very  help¬ 
ful  to  me  in  this  respect." 


EDITOR  &  PUBUSHER 


“The  TOTAL  SELLING  Medium  for  Newspapers" 
Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 
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Realty  Spender  Asks 
Data  on  Pulling  Power 


By  Daniel  L.  Lionel 
(’■AM,  New  York  Herald  Tribune 


“The  best  newspaper  classi¬ 
fied  ad  salesman  who  ever  came 
to  see  me  invariably  came  with 
a  story  of  what  another  real 
estate  advertiser  had  done  to 
move  properties  similar  to  those 
1  was  listinR.” 

Speaking  was  Robert  T.  Fur¬ 
man,  executive  Vicepresident  of 
Previews,  Inc.  an  international 
real  estate  sales  organization 
whose  volume  last  year  topped 
the  $100  million  mark. 

“At  the  opposite  extreme,” 
Mr.  Furman  said,  “is  the  repre¬ 
sentative  who  simply  asks  for 
our  advertising  because  it’s  in 
the  opposition  newspaper.  Un¬ 
fortunately,  this  type  of  sales¬ 
man  is  in  the  majority.” 

Mr.  Furman  holds  newspapers 
in  highest  esteem  as  the  com¬ 
pany’s  basic  advertising  medi¬ 
um.  “From  85%  to  90%  of  our 
advertising  budget  goes  into 
newspapers  and  90%  of  that 
goes  into  classified  advertising,” 
he  said.  Previews  not  only  ad¬ 
vertises  in  the  newspapers  in 
cities  where  it  has  offices  but  in 
many  others  as  well. 

With  so  large  a  stake  in  clas¬ 
sified,  Mr.  Fhirman  says,  “we 
just  can’t  get  too  much  infor¬ 
mation  about  how  to  use  it  to 
greatest  advantage.  What  we 
should  like  to  see  are  regular 
case  histories  showing  success¬ 
ful  classified  real  estate  ads.  If 
possible  we’d  like  to  know  how 
many  inquiries  they  pulled  so 
that  we  could  establish  some 
yardstick  by  which  to  determine 
the  degree  of  success  we  are 
achieving.  At  present  we  have 
no  definite  way  of  knowing 
whether  our  ratio  of  response  to 
advertising  costs  is  in  line  with 
that  of  other  advertisers  using 
the  same  medium.” 

“Too  many  advertisers  are  too 
quick  to  blame  the  medium  they 
are  using  if  results  fall  short  of 
«apectations,”  he  said.  “They 
seldom  realize  that  it  is  their 
own  copy  that  may  be  missing 
Ihe  target.” 

Citing  a  recent  example  from 
nis  own  experience,  he  pointed 
k*  the  annual  campaign  to  sell 
the  company’s  real  estate  cata¬ 
logue.  For  the  last  10  years,  the 
hook  had  been  advertised  in  a 
list  of  classified  sections 
with  the  caption:  “See  Florida 
for  Only  $1.”  This  year,  the  sale 
editor  ac  PUBLISHER 


of  the  catalogue  was  falling  far 
short  of  that  of  former  years. 
Mr.  Furman  recalled  the  old  saw 
about  the  classified  ad  which 
reputedly  said,  “Please  send 
$1.00.  Box  #  xxxx”  and  got  a 
tremendous  response.  He  sug¬ 
gested  they  scrap  the  “See 
Florida  .  .  .”  caption  and  sub¬ 
stitute  “Please  send  $1.00.” 
“Sale  of  the  book  tripled”,  he 
chortled.  The  story  bears  out 
his  contention  that  in  classified 
the  effectiveness  of  the  adver¬ 
tising  is  chiefly  in  the  adver¬ 
tiser’s  hands. 

“But,”  says  Mr.  Furman,  “the 
newspapers’  enlightened  self  in¬ 
terest  should  prompt  them  to 
place  more  information  in  our 
hands.” 

Mr.  Furman  would  be  pleased 
to  receive  any  real  estate  stud¬ 
ies  that  have  been  made  in  the 
last  few  years.  Previews,  Inc. 
is  located  at  49  East  53rd 
Street,  New  York  22,  New  York. 

Having  prepared  advertise¬ 
ments  which  last  year,  for  ex¬ 
ample,  sold  such  items  as  an  in¬ 


dividual  residence  for  $400,000 
and  a  large  western  ranch  with 
a  $312  million  price  tag,  Mr. 
Furman  obviously  has  a  few 
pointers  on  effective  classified 
copywriting  himself.  He  places 
considerable  stress  on  the  head¬ 
ing.  “Think  of  the  heading,”  he 
says,  “as  a  sort  of  verbal  hook 
which  will  catch  the  eye  of  your 
buyer  as  he  looks  down  the 
newspaper  column.  Don’t  be 
content  with  a  drab  statement 
of  fact  such  as  ‘Seven  rooms, 
two  baths.’  If  you  think  your 
price  is  really  low,  say  ‘A  Bar¬ 
gain  at  $21,500.’  Or  paint  an 
attractive  word  picture  such  as 
‘Seven-Room  Colonial  Under  a 
Giant  Maple.’  Or  possible  ‘Near 
Excellent  Schools’  is  the  right 
stopper  if  your  house  has  ad¬ 
vantages  for  the  family  man.” 

And  then,  “write  a  first  sen¬ 
tence  or  two  for  the  body  of  the 
ad  which  will  enlarge  on  your 
caption  and  round  out  an  ap¬ 
pealing  description  for  your 
buyer.  For  example,  say,  ‘You 
can  look  out  over  the  whole 
countryside  from  the  living- 
room  windows  of  this  white 
clapboard  house  on  a  hilltop.’ 
Or,  ‘Charming  three-bedroom 
house,  easy  to  maintain  as  an 
apartment,’  if  easy  housekeep¬ 
ing  is  one  of  your  important 
.sales  points.  Or  perhaps,  ‘My 
wife  hates  to  move,  she’s  so  in 
love  with  our  brand-new  all¬ 
electric  kitchen.” 

Here’s  his  simple  formula  for 
writing  want  ads  to  sell  real 
estate: 


“STOP — your  buyer  with  a 
caption. 

“PAINT  A  PICTURE— with 
a  first  sentence  or  two. 

“PRESENT  THE  FACTS— 
in  the  body  of  the  ad. 

“GIVE  INSPECTION  DE¬ 
TAILS — end  the  ad  with  spe¬ 
cific  instructions  as  to  how  the 
buyer  can  see  your  house.” 

*  «  * 

PROMOTION  PAYS 

“Per.son-To-Person”  Want  Ads 
featured  by  the  Detroit  Times 
are  celebrating  their  first  birth¬ 
day  with  a  series  of  large  in¬ 
paper  i)romotion  ads. 

Just  one  year  ago,  the  Times 
offered  want  ads  to  private  indi¬ 
viduals  for  the  bargain  rate  of 
one  line  for  an  entire  week  for 
only  a  $1.90,  In  that  time  more 
than  one-half  million  ads  were 
run.  Promotion  Manager  James 
W.  Stower  reports. 

Over  the  past  year  the  Times 
has  consistently  run  “1  liae,  1 
week,  $1.90”  house  ad  promotion. 
In  addition,  a  radio  campaign  on 
five  local  stations  has  been  main¬ 
tained. 


‘Paint-Up’  Section 

Chicago 

When  paint-up  time  arrives, 
Chicago  area  consumers  will  be 
reminded  of  its  arrival  by  an 
ROP  color  supplement  slanted  to 
meet  the  needs  of  do-it-yourself 
painters  will  be  circulated  as 
part  of  the  Chicago  Sunday 
Tribune  on  April  24. 


BEST  KNOWN  for  their 

distinctive  points  of  faith  . . . 

Seventh-day  Adventists 

concur  with  other  conservative 

Protestant  denominations  in 
31  great  Christian  doctrines.  In  but 

few  points  of  faith  do  they  differ. 


ADVENTISTS  are  not  radical  innovators — 

they  re-emphosize  time-honored  beliefs 


FRE^— l28-pa9e,  fhumb-indexed,  leathereHe- 
bound,  background  reference  volume  on 
(ho  Sevenfh-day  Adventist  Church. 

WRITE  Adventist  Public  Relations  Office 

Washington  12,  D.  C. — RAndolph  3-0800 
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Personnel,  Union  IIAPOAIIaI 

Duties  Divided  U  ^  |  ^  ^  ||  ^  | 

A.  H.  Savage  has  been  named 
manager  of  personnel  relations 

John  man-  9^fe 

ager  labor  relations 

New  York  News,  General  Man- 

ager  P.  B.  Stephens  announces.  “'"^y 

Personnel  Manager  John  P.  ^ 

Moll  retired  April  1,  after  nearly 
30  years  with  the  News. 

Mr.  Savage  will  be  responsible 
for  matters  rela- 

between  the  News 

con- 

tracts.  ^ 

Mr.  Mortimer,  is  responsible 

for  administering  company  ■  J^S^B^^||||||Sj||||j|||||||||[||g|fl^^^V^^^^^^^^ 

on  labor  P  ^ 

representatives. 

Mr.  Savage  joined  the  news 

in  1934  and  became  administra-  THREE  GENERATIONS  of  one  family  are  represented  on  the  stiffs! 

tive  assistant  to  the  business  the  Niagara  Falls  |Ont.)  Review.  Frank  H.  Leslie,  83  (center),  celebrste 

office  in  1946.  anniversary  as  a  newspaper  publisher  in  May.  His  son  Bnici 

•  •  j  it  XT  ('■'«l**t)  is  editor  and  manager  of  the  newspaper  and  Bruce's  son,  Frtd. 

Mr.  Mortimer  joined  the  News  ^,,,  advertising  departme^  Mr.  Leslie  was  a  t..ek« 

in  1948,  served  as  administra-  before  becoming  a  publisher, 

tive  assistant  and  in  1953  was 

named  administrator  of  the  Ruth  Lane,  formerly  report-  Ord  (Neb.)  Quiz,  succeedinj 
Newspaper  Guild  contract.  ®t,  Haverhill  (Mass.)  Journal  Bill  Lee. 

•  — named  Guilford,  Conn.,  re-  ♦  *  * 

60-Year  Family  porter.  New  Haven  (Conn.)  Robert  Lauffer,  Pratt  Trib- 

Evening  Register,  succeeding  tine  —  to  chairman,  Kansas  As- 
Wakefield,  Mass.  Joseph  Jennings,  transferred  .sociated  Press  Wire  Editon 
April  1  marked  the  60th  an-  to  The  Register’s  city  staff.  Association,  succeeding  Glen* 
niversary  of  the  ownership  and  *  *  *  Williams,  Salina  Journal.  E«- 

per^nnal  management  of  the  PniLLlPS-to  copy  desk,  ^YNN,  lola  Register  - 

jVakeficld  Daily  Item  by  mem-  (N,  M.)  Journal,  vice  chaiiroan. 

bers  of  the  DoWe  family.  Mrs  succeeding  J.  G.  Yates.  ,  „ 

Harris  M.  Dolbeare,  widow  of  John  Henderson,  advertisin* 

the  founder,  is  president  of  the  *  ♦  ♦  department,  Dothan  (Ala.) 

corporation.  Her  sons,  Cyrus  and  Lt.  Col.  Oscar  Gilbert,  pub-  Eagle  —  to  manager  of  advw- 
Richard,  are  publisher  and  gen-  lisher  of  the  Quebec  (Que.)  Le  tising,  sales  and  personnel  a 
eral  manager,  respectively,  and  Soleil  and  UEvenement — named  local  department  store, 
two  of  their  sons,  Kendall  and  to  the  Legislative  Council,  Que-  *  *  * 

Robert,  are  in  the  business.  bee’s  Upper  House.  Tbog  Keller,  high  schooi 


On  Apr.  25,  Louis  B.  Goodenough, 
editor  of  HOME  FURNISHINGS 
DAILY  since  1941,  will  start  writ¬ 
ing  a  daily  culumn  for  the  paper. 
At  that  time  he  will  relinquish  his 
duties  as  editor.  Mr.  Goodenough 
joined  the  paper’s  news  staff  in 
1931  as  floor  coverings  reporter; 
live  years  later  he  was  named 
managing  editor. 


Isadore  Barmash  has  been  ap¬ 
pointed  editor  of  HOME  FUR¬ 
NISHINGS  DAILY,  succeeding 
Louis  (Goodenough.  Mr.  Barmash 
joined  Fairchild  in  1946  as  a  re¬ 
porter  in  the  Philadelphia  bureau. 
He  subsequently  served  as  Phila¬ 
delphia  bureau  chief,  and  head  of 
the  company’s  copy  desk  opera¬ 
tions  in  New  York.  He  has  been 
managing  editor  of  WOMEN’S 
WEAR  DAILY  since  last  fall. 


Bernard  Lett,  newly-appointed 
head  of  Fairchild’s  Indianapolis 
news  bureau,  has  just  established 
new  headquarters  located  in  room 
1035  of  the  Lemcke  Bldg,  in  In¬ 
dianapolis. 


J.  Damico  last  week  joined  ELEC¬ 
TRONIC  NEWS  as  advertising 
promotion  manager,  replacing 
James  Chapman  who  is  now  on  the 
advertising  sales  staff  of  the  pa¬ 
per.  Mr.  Damico  was  formerly  as¬ 
sociated  with  the  J.  B.  Rundle  ad¬ 
vertising  agency. 


Time  Chief  Named  Tom  Ingle 

John  Boyle,  deputy  chief  of  correspondent, 
foreign  correspondents  for  the  ^ud  more  rec 
past  eight  years,  has  been  ap-  tions  man  fo 
pointed  chief  of  correspondents  P^fty  to 
of  Time,  Inc.’s  Foreign  Service, 

He  succeeds  Emmet  John 
Hughes,  who  is  leaving  the  com- 
pany  to  become  senior  advisor  on 
public  policy  and  public  relations 
for  the  Rockefeller  brothers.  Mr. 

Boyle  is  a  former  UP  and  AP 
reporter. 


FOOTWEAR  NEWS  fashion  edi¬ 
tor,  Nancy  Shapiro,  leaves  Apr.  10 
for  a  five-day  trip  to  the  St.  Louis 
footwear  market.  She  will  visit 
footwear  manufacturers  in  the  area 
covering  their  new  lines  for  the 
coming  season. 


Gene  McKinney,  IFoyin 
(Mich.)  Dispatch  —  to  Detrdt 
(Mich.)  Times  as  suburban  »• 
porter.  Pat  Kelley,  former  d«A 
man,  Ann  Arbor  (Mich.)  Nm 
—  succeeds  Mr.  McKinney  »t 
Dispatch. 


Nathan  R.  Abelson  manager  of 
the  Directory  Division  has  an¬ 
nounced  the  appointment  of  Ben 
Beckerman  to  the  advertising  sales 
staff  of  the  Fairchild  Blue  Book 
Directories.  For  the  past  several 
years  Mr.  Beckerman  had  been 
on  the  ad  sales  staff  of  MEN’S 
WEAR  Magazine. 


Medal  for  Dean 

Columbia,  Mo. 

Dean  Earl  F.  English  of  the 
University  of  Missouri  School 
of  Journalism  has  been  aw’arded 
the  first  George  Washington 
Honor  Medal  in  the  Fourth 
Estate  category  from  Freedoms 
Foundation,  Valley  Forge,  Pa. 
The  award  was  made  in  recog¬ 
nition  of  his  part  in  organizing 
and  establishing  the  Freedom 
of  Information  Center  here,  dur¬ 
ing  the  50th  Anniversity  of  the 
School. 


FAIRCHILD 
Publications,  Inc. 


Dale  A.  Burk,  sports  editoi, 
Kalispell  (Mont.)  Daily 
Lake  —  to  news  editor,  suceead- 


PuUi$htn  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Weor,  Foolweor  News.  Books. 
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;  Jordan  to  News  Ed 
I  Of  the  N.Y.  Times 

Lewis  Jordan,  assistant  news 
editor  of  the  New  York  Times, 
has  been  elevated  to  news  edi- 
l  tor,  succeeding  the  late  Ernest 
von  Hartz. 

j  Thomas  A.  Daffron  was 
'  named  an  assistant  news  editor, 
a  position  also  held  by  Lawrence 
’  G.  Hauck  and  Robert  S.  Cran- 
daU. 

Mr.  Jordan  was  a  reporter, 
then  copy  «“ditor  of  the  Detroit 
iMkh.)  Free  Press.  He  joined 
the  Times  in  1940  as  a  copy 
«ditor  on  the  foreign  news  desk. 

Mr.  Daffron  joined  the  Times 
in  1950.  He  has  served  on  the 
national  news  desk  as  a  copy 
editor  and  assistant  head  of  the 
desk. 
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Cook  New  Editor 
.4t  Hudson  Dispatch 

Union  City,  N.  J. 

A.  Bruce  Cook,  managing  edi¬ 
tor  of  the  Hudson  Dispatch,  has 
been  named  editor,  succeeding 
John  Mitchell,  who  retires  April 
JO. 

Frank  R.  Oliver,  city  editor, 
moves  up  to  managing  editor, 
and  Henry  G.  Avery  becomes 
dty  editor. 

Mr.  Avery’s  post  as  Bergen 
County  editor  will  be  filled  by 
Paul  Licameli,  in  an  acting  ca¬ 
pacity. 

• 

B.  D.  Brown,  manager  of  the 
national  advertising  sales  office 
at  Toronto  of  Thomson  News¬ 
papers  Ltd.  —  to  national  ad¬ 
vertising  sales  manager,  Thom¬ 
son  Newspapers.  R.  C.  Rooke, 
assistant  to  the  director  of  ad¬ 
vertising  —  to  retail  advertis¬ 
ing  manager,  Thomson  News¬ 
papers. 


HONOR  MAN^ack  Nelson,  At¬ 
lanta  Constitution  staffer,  recently 
received  the  Sigma  Delta  Chi 
(Atlanta  chapter)  Green  Eyeshade 
Award  for  investigative  reporting. 

Mulligan  to  AW 
From  Coronet 

John  R.  Mulligan,  formerly 
associate  editor  of  Coronet,  has 
l)een  appointed  associate  editor 
of  the  American  Weekly,  John 
J.  O’Connell,  editor  of  the 
Hearst  Sunday  magazine,  has 
announced. 

During  four  years  in  Europe 
Mr.  Mulligan  spent  a  year  with 
the  War  Department  in  Paris, 
and  studied  at  the  Sorbonne. 
Since  returning  to  the  U.  S.  he 
has  been  an  editor  for  Pageant 
and  Playboy  before  joining 
Coronet. 


Honor  for  Veteran 

Kansas  City,  Mo. 

A  room  in  the  World  War  II 
Memorial  Building  has  been 
named  for  Arthur  C.  Wahlstedt, 
business  manager  of  the  Kansas 
City  Star,  who  served  with  the 
28th  Division  in  France  in 
World  War  I. 


Thomas  .\8TLE,  Billings 
(Mont.)  Gazette  —  to  night  city 
editor.  David  D.  O’Connor,  day 
news  editor  —  to  day  city  edi¬ 
tor.  A.  V.  Himsl  —  to  state 
editor.  Richard  L.  Bettinger, 
Sterling  (Colo.)  Journal-Adver¬ 
tiser  —  to  retail  advertising  de¬ 
partment,  Gazette. 

*  *  * 

Jack  Thompson  —  from  pub¬ 
lic  relations  to  chief  librarian, 
Lo.s  .Angeles  (Calif.)  Examiner. 
Ralph  Rivet,  former  assistant 
business  manager.  Examiner, 
and  more  recently  interdepart¬ 
mental  liaison  —  to  financial 
editor,  succeeding  WILLIS  Heim, 
retired. 

*  *  « 

Neal  Brogden,  Montgomery 
(Ala.)  Advertiser  police  re¬ 
porter  —  to  city  desk,  Tampa 
(Fla.)  Times. 

*  *  « 

Don  Coughlin — to  city  desk, 
Gadsden  (Ala.)  Times. 

*  *  * 

Robert  E.  Ackerman  —  to 
advertising  manager.  Hunting- 
ion  (Ind.)  Herald-Press,  suc¬ 
ceeding  Howard  Houghton  Jr., 
now  representative  for  Brown 
aad  Bigelow. 

«  «  * 

Wiluam  j.  Kase  —  from  La 
Page  division  of  Johnson  & 
Johnson  to  food  department  of 
national  sales  staff,  Los  Angeles 
(Calif.)  Evening  Mirror  News. 

*  *  * 

Sandy  Oppenhei.mer  —  to 
managing  editor,  Bristol  (Pa.) 
Courier-Levittown  Times.  Bill 
Winters  —  to  city  editor. 

*  «  * 

Charms  Lewis  —  to  manag- 
ing  editor,  Levittown  (N.  J.) 


Any  Mail  Today? 

JOSEPHINE  LOWMAN 

gets  it  by  the  bale  from 
newspaper  readers  of  her  column 

WHY  GROW  OLD? 

The  leading  health  and  beauty  column  offers 
100  pamphlets  and  bulletins,  and  thb  reader 
service  is  one  of  the  column’s  greatest  assets.  The 
column  is  daily,  illustrated. 

May  we  send  samples  and  terms? 

THE  REGISTER  AND  TRIlUNE  SYNDICATE 
MoIms  4n  MadbMi  Av«.,  N.Y.C. 


Times.  John  Brinker  —  to  city 
editor. 

*  *  « 

Jack  McConnell  —  from  the 
U.  S.  Air  Force  Information 
Office,  Sioux  City,  Iowa,  Air 
Base,  to  city  desk.  Cedar  Rapids 
(Iowa)  Gazette. 

«  *  * 

John  Hunt,  city  hall  re¬ 
porter,  Los  Angeles  (Calif.) 
Mirror-News  —  to  administra¬ 
tive  assistant  to  Los  Angeles 
County  District  Attorney  Wil¬ 
liam  B.  McKesson. 

*  *  * 

Lowell  T(*nniessen,  sports 
editor.  West  Chester  (Pa.) 
Daily  Local  News  —  to  sports 
desk,  Binghamton  (N.  Y.)  Press 
and  Sunday  Press. 

*  *  « 

Edwin  Johnson,  formerly 
automotive  editor,  T  acoma 
(Wash.)  News  Tribune  —  to 
national  advertising  manager, 
succeeding  NoRRis  E.  Invii»j, 
now  vicepresident  and  business 
manager. 

*  «  « 

Richard  Connolly,  retail  ad 
staff,  Schenectady  (N.  Y.)  Un¬ 
ion  Star  and  Schenectady 
(N.  Y.)  Gazette  —  to  display 
ad  staff,  Rochester  (N.  Y.) 
Democrat  and  Chronicle.  Hugh 
Wells,  city  desk,  Cleveland 

(Ohio)  News  —  to  city  desk. 

Democrat  and  Chronicle.  David 
Rebholz  —  to  display  ad  staff. 
Democrat  and  Chronicle.  Ed¬ 
ward  Hamilton,  formerly  with 
radio  stations  in  Bradford,  Pa., 
and  Utica,  N.  Y.  —  to  display 
ad  staff.  Democrat  and  Chroni¬ 
cle.  Gary  Sankey,  promoter  for 
the  Rochester  Americans  hockey 
club  —  to  display  ad  staff.  Dem¬ 
ocrat  and  Chronicle. 


A  World  Favorite 

Ben  Burroughs' 

SKETCHES 

SKETCHES  .  .  .  the  beloved  daily  messages  of  courage  and 
inspiration  which  bring  countless  hours  of  happiness  and  enjoyment 
to  millions  of  readers. 

In  a  few  brief  years  Ben  Burroughs  has  skyrocketed  to  fame  as 
America's  most  widely  read  newspaper  poet  with  fans  in  many 
other  nations  as  well.  His  SKETCHES  are  guaranteed  to  draw  a 
loyal,  day-to-day  following  .  .  .  bringing  new  readers  to  your  paper 
and  providing  pleasure  and  inspiration  for  your  community. 
SKETCHES'  outstanding  appeal  has  stood  the  test  of  time,  attract¬ 
ing  and  holding  more  and  more  readers  over  the  years.  It's  a  daily 
feature  close  to  the  heart  that  millions  follow  religiously. 

Wire  or  write  for  samples  of  releases  and  rates. 

The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  GORP. 

250  Pork  Av*nu«,  N«w  York  17,  N.  Y.  Phono  YUkon  6-7625 
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Fuller  Named 
To  Executive 
Staff  at  AP 


Beverly  Hills  Paper 
Names  Lukas  M.E. 

Bevesily  Hills,  Calif. 

Ed  Lukas  was  recently  ap¬ 
pointed  managinf?  editor  of  the 
Beverly  Hills  Citizen  publica¬ 
tions. 

Mr.  Lukas  joined  the  Citizen, 
founded  by  the  late  Will  Rogers, 
last  March.  A  16-year  editorial 
veteran,  he  has  served  with 
papers  in  the  east,  midwest  and 
was  a  combat  correspondent  and 
Stars  &  Stripes  editor  during 
World  War  II. 

Mr.  Lukas’s  first  appointment 
to  the  editorial  desk  was  Ed 
McLain,  formerly  with  the 
South  Bay  (Calif.)  Daily  Breeze. 

Mr.  Lukas  will  continue  to 
write  his  syndicated  TV  column 
“Point  of  View.” 


Alan  Gould  Jr, 


rroi.  rioya  u.  Arpan,  lor  zu  .  c.  ai 

years  a  member  of  the  teaching  Olieoilta  Star  Names 

sUff  of  the  Medill  School  of  Alan  Gould  Jr.  Editor 
Journalism  at  Northwestern 
University,  has  resigned,  effec¬ 
tive  June  30.  He  will  become 
a  professor  at  the  School  of 
Journalism  at  the  University 
of  Indiana  on  July  1.  His  ap¬ 
pointment  was  announced  by 
Herman  B.  Wells,  president  of 
Indiana  University. 

Professor  Arpan  will  direct 
academic  work  in  the  area  of 
magazine  writing  and  produc¬ 
tion  and  will  also  develop 
in  the  Gannett  Group.  The  ap-  courses  in  international  com- 
pointment,  effective  April  11,  munications. 
was  announced  by  David  U.  ♦  ♦  * 

Daniel,  Times  publisher.  Penelope  Karageorge — from 


Alan  J.  Gould  Jr.,  managisf 
editor  of  the  Elmira  Suxdiii 
Teleyram,  has  been  named  e4 
tor  of  the  Oneota  Star,  succeei- 
ing  J.  Gerald  Gunthrup,  who  » 
signed. 

Mr.  Gould  was  formerly  i 
sports  reporter  for  the  Nu 
York  Times,  and  sports  editor 
of  the  Elmira  Star-Gazette.  H« 
is  the  son  of  Alan  J.  Gould,  a- 
ecutive  editor  of  the  Associated 
Press. 


Moecker 


r,  .\nehorage  named  Gazette  general  manager,  and  New  York  office,  McCann- 
'imes  —  to  as-  it  was  announced  by  Paul  Mil-  Erickson,  to  society  desk,  New- 
ind  manager,  ler,  president  of  the  Gannett  burgh  (N.  Y.)  News. 
to  mechanical  Newspapers.  Since  1958,  Mr.  *  *  * 

4bs.  Dorothy  Moecker  had  been  business  man-  James  Lowman,  formerly  on 
omptroller.  ap^er  of  the  Gazette.  servicemen’s  publications,  For- 

Mr.  Burke,  50,  wa^  general  mosa  and  California  —  to  city 
.  __  manager  of  the  Danville  (Ill.)  desk,  Elmira  (N.  Y.)  Adver- 

^  ■  I  Cnmmerrial-N ews  from  1951  to  tiser. 

II  ■  1955.  He  has  worked  for  Gan-  *  ♦  * 

II  I  nett  newspapers  since  1933.  OUN  W.  Archer,  editorial 

H  Mr.  Moecker,  46,  began  his  writer,  Rochester  (N.  Y.) 

■_l _ Gannett  career  as  a  display  ad  Times-Union  —  retired. 

j  ^  I  solicitor  on  the  Albany  Knicker-  *  ♦  * 

j  ^  !  barker  News.  LEW  COLE,  assistant  world 

I  .  I  ♦  *  ♦  news  editor,  Cleveland  (Ohio) 

I  i  I  Maurice  M.  Van  Kirk  —  to  News  —  to  “Recording  the 

'I  I  ;  editor,  Scottsbluff  (Neb.)  Sfor-  Classics”  columnist,  Cleveland 

I  I  '  Herald,  succeeding  Carl  Keith,  (Ohio)  Press. 


the  Florence  Bulletin,  net 
elected  president  of  the  KaMi 
Press  Association  at  the  6ili 
annual  convention  here  Mui 
23.  He  succeeds  Clyde  ReedJL 
publisher  of  the  Parsons 
Stewart  Newlin,  publishenf 
the  Wellington  Daily  Ntm 
moved  up  from  treasurer  to  vi* 
president. 


president,  John  Boyer,  Soltl 
City  News-Chronicle  publill^l 
became  treasurer. 

More  than  300  editors,  |# 
Ushers  and  paper  staff  membP 
attended  the  convention. 


Furlong  Named  M.E. 

Great  Falls,  Mat 
Edward  P.  Furlong  has  !)• 


Modern,  floxiblo  art  Iroalmonh 
plus  unusual  roady-te-sall  lay. 
suls  ond  NEW  idoo  in  color 
visuolixolien, 

puwithod  iilTRO 

Monthly  ■  Baw 

SO  Madison  Avo.,  Now  York 
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Red  Smith.  Herahl-Tribune,  Named  Sportswriter  of  Year 


Salisbury,  N.  C. 
Walter  "Red”  Smith,  Xew 
York  Herald  Tribune,  has  been 


Bowling  Writers 

ohoKn  by  a  nation-wide  poll  of  Win  Stereo  Players 

jportswriters  -- 
Spartswriter 


as  the  National 
of  the  Year,  it 
v(i7 announced  here  by  the  Na¬ 
tional  Sport  scasters  and  Sports- 
writers  Award  Committee. 

State-wide  winners  were  also 
named,  and  they  will  all  gather 
is  Salisbury  on  April  11  to  l)e 
honored  and  entertained 
two-day  affair,  sponsored  by  the 
people  of  North  Carolina.  Gov¬ 
ernor  Luther  H.  Hodges,  of 


Daily  News,  Ed  O’Neill  of  the 

Miami  News  and  Tom  Bolger  South  Carolina  —  Jakt  1*1 
of  the  Toledo  Times  are  first  st 

place  winners  in  the  7th  annual  halts  Argus-Uader. 
writing  competition  sponsored  ~ 

•  by  Bowling  magazine,  publica-  Texas  —  Blackic  Sherr 

tion  of  the  American  Bowling  Mooney  - 

Congress.  City  Tribune. 

Hodges,  of  Their  prizes,  stereo  radio-pho- 
11  make  the  fioff^aphs,  were  awarded  at  the  Virginia  —  Steve  Guback, 
5  ABC  Press  party  here  April  fi.  jack  Hewi 

,  ..  Runnersup  were  John  J.  ated  Press,  Seattle. 

iroTs^i";  Archibald,  SI  Uui.  Po.l.Di.-  „«S,«SSS  - 
n.  a  Jiatch,  news;  Ben  Dunn,  Detroit  Wisconsin  —  Lloyd  l.ars«i 

a.oun  y  rep-  feature,  and  Vic  Kalman,  _  w.ua  h,ii 

lation  o  an  Bowling  World,  a  New  York  Wyoming— Publicity. 

"'eekly  tabloid,  editorial.  • 

Mr.  DiMizio  I?  1  u  A  1 

a  aimi.  tncl  (aSSll  AwaFlIS 


IN  NEW  POST— Frwdoricli  Chad. 
9onaral  manager  of  tha  Philadel¬ 
phia  Inquirer,  hat  appointed  Fred 
H.  Stapleford,  (above)  buiinait 
manager,  to  supervise  the  Adver¬ 
tising  and  Promotion  Departments 
of  the  Inquirer.  Mr.  Stapleford  it 
a  graduate  of  the  University  of 
Pennsylvania  and  formerly  promo¬ 
tion  director  of  TV  Guide. 


Dallas,  Te.x.  i  r-  .  j  c  . 

The  Press  Club  of  Dallas  I  ravel  IvUlde  Set 
Foundation  is  dropping  its  quar-  Houston,  Texas 

terly  cash  awards  for  distin-  The  Houston  Chronicle  will 
guished  journalism.  Bill  Rives,  publish  its  “Spring  and  Sum- 
sports  editor  of  the  Dallas  News  mer  Travel  and  Resort  Vacation 
and  president  of  the  foundation.  Guide”  May  1.  Published  three 
said  the  foundation  could  lose  times  a  year,  the  guide  will  also 
its  tax-exempt  status  by  making  be  produced  July  10  to  cover 
the  awards.  The  money  will  be  mid-sununer  activities,  and  Nov. 
used  to  augment  the  scholarship  15  to  cover  fall  and  winter  va- 
program.  cation  doings. 


casters  and  sportswriters  of  Other  finalists  among  the 
.S’orth  Carolina  for  six  years  sportswriters  were  Oscar  Fra- 
prior  to  his  death  in  1958.  He  ley,  UPI;  Arthur  Daley,  New 
attempted  to  expand  the  pro-  York  Times;  Will  Grimsler, 
p»m  to  a  national  affair,  but  AP;  and  Firman  Bisher,  At- 
died  a  few  weeks  short  of  the  lanta  (Ga.)  Journal. 
realization  of  his  goal. 

I'lun  Hall  of  Fame 

Shortly  afterwards  a  group 
of  civic  leaders,  with  sportscast- 
ers  and  sportswriters  in  Pied¬ 
mont,  North  Carolina,  carried 
out  his  program. 

Mr.  Smith  and  Lindsey  Nel¬ 
son,  named  the  top  sportscaster, 
are  the  first  national  winners. 

The  Committee  plans  to  estab¬ 
lish  a  Hall  of  Fame  in  Salisbury 
honoring  the  sportscastcrs  and 
sportswriters. 


ST.4TE  WINNERS 


State  winners  are: 

.’Mabama  —  Benny  Marshall,  Itirminn- 
ham  News. 

.'Vrizona  —  Bob  Alliwn,  Phoenix  (ia- 
zette. 

.\rkan.sas  —  Orville  Henry,  Arkansas 
Gasetle. 

California  —  Melvin  Durslog,  I.ns 
Anqeles  Examiner. 

Colorado  —  Frank  Haraway,  Denver 
Post. 

Connecticut  —  Bill  I.«e,  Hartford 
C  ourant. 

Delaware  —  Albert  T.  Cartwright, 
IPilmingtOH  S'ews. 

District  of  Columbia  —  Burton  Hawk¬ 
ins,  IVashington  Star. 

Florida  —  Bob  Hudson,  Tampa  Trib¬ 
une. 

Georgia  —  Furman  Bisher,  .Itlanta 
Journal. 

Idaho  —  .Al  F.  Barackman,  Daily 
Idahoian. 

Illinois  —  John  Carmichael,  Chicago 
Daily  News. 

Indiana  —  Bob  Collins,  Indianapolis 
.Star. 

Iowa  —  Bert  McGrane,  Des  .Sfoines 
Register  hr  Tribune. 

Kansas  —  Bob  Hurt.  Topeka  Capital. 

Kentucky  —  Earl  Cox,  Louisville 
Courier. 

Ixmisiana  —  Bill  Keefe,  New  Orleans 
T  imes-Picayu  ne. 

Maine  —  Bud  I.eavitt,  Bangor  Netvs. 

Maryland  —  John  .Steadman,  Balti¬ 
more  News-Post. 

Massachusetts  —  John  Gillooly,  Boston 
Record. 

.Michigan  —  Lyall  Smith,  Detroit  Free 
Press. 

Minnesota  —  Dick  Cullen,  Minneapolis 
T  ribune. 

Mississippi  —  Carl  Walters,  Jackson 
Clarion-Ledger. 

Missouri  —  Bob  Bumes,  .St.  Louis 
Globe  Democrat. 

Montana  —  Ray  Rocene,  .Missoula 
Daily  .Missoulian. 

Nebraska  —  Gregg  McBride,  Omaha 
Ihorld  Herald. 

Nevada  —  John  Romero,  Lms  Vegas 
Review-J  ournal. 

New  Hami^hire  —  Ruel  N.  Colby, 
Concord  Monitor-Patriot. 

New  Jersey  —  Hy  Goldberg,  S’ewark 
News. 

New  Mexico  —  Carlos  Salazar,  Albu¬ 
querque  Tribune. 

New  York  —  Dan  Parker,  New  York 
Mirror. 

North  Carolina  —  Irwin  Smallwood, 
Greensboro  Daily  News. 


is  for  always  "tying"  a  cap  "T" 
to  Teletype.  Our  thanks 
^  for  remembering  it  is  a 

registered  trademark  of 


TELETYPE 


suBsioiAftv  OP  EliXtric  Cotftpuny 


PHOTOGRAPHY 


Regarding  the  use  of  photo¬ 
editorials,  Mr.  Carpenter  is  al¬ 
ways  on  the  lookout  for  strong 
material  which  is  appropriate 
for  “a  page  of  opinion  and  back¬ 
ground  and  perspective.” 

In  a  recent  memo  called 
“Notes  On  a  Plan  To  Replace 
Editorial  Cartoons  With  Pho¬ 
tos,”  Mr.  Carpenter  insists  that 
every  picture  used  in  place  of 
the  editorial  cartoon  “must  be 
able  to  stand  on  its  own  pictor- 
ial  feet  as  a  commanding  photo.” 
g  He  is  not  against  the  use  of 
;.:|i  cartoons  per  se,  but  he  does  feel 
that  this  type  of  illustration  for 

^  editorial  matter  is  overused — 

I  “almost  by  rote.” 

:'1 

I  j  Wide  Photo  Choice 

I  ! 

“Photographs  are  marvelously 
•  -  *-  effective  editorial  tools  when 
!  used  as  illustrations,  opening  up 
I  vast  areas  of  possibilities  for 
,  j  really  outstanding  word-picture  eral  grasp  of  what  the  editorii 
j  messages,”  he  said.  “A  photo  of  page  is  groping  toward,  and  wlif 
.  i  slum  housing  combined  with  an  have  the  best  interests  of  the 

„  j  editorial  on  this  pressing  prob-  community  at  heart,  is  to  gm 

r .  ■  ■  lem  carries  more  impact  and  is  them  free  rein. 

certain  to  attract  more  readers  “.  .  .  To  each  of  these  wear 
‘  than  a  raft  full  of  cartoons.”  say  as  a  starter;  give  us  one  ida 
‘ij  Mr.  Carpenter  lists  four  types  or  photo  each  week.  Give  it  to 


Editorial  Page  Pix 
Capture  Readers 

By  Bob  Warner 


DOUBLE  READER  —  Bot  ip« 
news  photo  of  1959,  as  chomb) 
the  National  Headliners  cu 
shows  President  Eisenhower  pes 
ing  a  whisper  to  Soviet  Preeir 
Khrushchev  soon  after  he  laidiO 
at  Andrews  Air  Force  Base,  M«^ 
land,  to  begin  U.S.  tour.  The  piMt 
was  made  by  Ed  Wergel^  oi 
Newsweek  magazine. 


illustrate  community  life  and  shoulders  of  each  one,  but  it  wii 
interests,  which  are  outside  the  make  them  a  vital  part  of  tb 


CIVIL  WAR  PIX 

The  Professional  Photofn 
phers  of  America,  in  cooperat; 
with  the  National  Civil  Wr 
Centennial  Commission,  asi 
photographers  to  search  thronp 
collections  for 


their  picture 
photographs  of  life  in  the  ear: 
1860s.  The  commission  is  look 
ing  for  material  that  “wouit 
contribute  to  the  history  of  pb 
tography  and  to  the  genen 
history  of  the  period.”  Pictoie 
should  be  mailed  to  the  Natioiia 
Photographer  Magazine,  152 
West  Wisconsin  Avenue,  Mil 
waukee,  3,  Wis. 


CLIP  WINNERS 

A  six-picture  strip  of  a  n« 
car  hitting  a  rail  and  the  pi«6 


Sometimes — you  have  to  be  a  bromide  with  its  five  contrast  Papers.  Speed  and  image  color 

Houdini.  To  fight  through  the  grades,  broad  exposure  and  de-  siniilar  to  Medalist  and  Koda- 

mob,  to  find  the  angle  when  there  velopment  latitude,  rich  black  bromide  respectively,  but  with 

isn’t  one,  to  get  the  shot  that’s  im-  tone,  and  ability  to  take  rough,  contrast  control  through  seven 

possible,  to  deliver  a  story-telling  rush  handling.  filters  to  enhance  good  negatives, 

picture  regardless.  Sometimes  a  better  choice  may  to  beef  up  the  thin,  or  to  tone 

We  undeirstand  these  Houdini  be  Kodak  Medalist  Paper  with  its  down  the  heavyweight, 
demands  and  the  magic  you  must  warmer  tone,  four  contrast  grades.  Use  these  papers  to  your  ad- 

have — like  papers  to  fit  your  per-  and  the  added  contrast  control  it  vantage.  They’ll  work  best  with 

feet  negatives,  yet  also  to  fit  the  allows  you  in  development.  the  developers  made  together 

less-than-perfect.  The  newest:  Kodak  Polycon-  with  them  .  .  .  uniformly  depend- 

One  of  these  papers  is  Koda-  trast  and  Polycontrast  Rapid  able  Kodak  developers. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 


Photography 


least  two  months  and  possibly 
longer.  He  will  be  in  darkness 
for  approximately  three  weeks. 


{Continued  from  page  46) 


PRIZE  WIISNER.S 


PRIZE  WINNER 


Boston  (Mass.)  Globe  photog¬ 
rapher,  Pnul  J.  Connell,  was 
named  the  outstanding  photog¬ 
rapher  in  1959,  in  the  New  Eng¬ 
land  area.  He  gamered  22  points 
in  the  National  Press  Photog¬ 
raphers  Association  New  Eng¬ 
land  News  Pictures  of  the 
Month  contest.  A  Globe  staffer 
since  1941,  Mr.  Connell  has  re¬ 
ceived  over  40  awards  in  the 
past  10  years  from  the  Boston 
Press  Photographers  Associa¬ 
tion. 


PERSONAL  NOTE 


Bob  Boyd  of  the  Milwaukee 
(Wis.)  Journal,  former  presi¬ 
dent  of  the  NPPA,  has  just 
undergone  a  cataract  operation 
on  his  one  good  eye.  The  opera¬ 
tion  was  successful  but  Mr.  Boyd 
will  be  confined  to  his  home  at 


Price  Book  Cited 
With  Research  Prize 


^’^COLORMATIC 

The  press  unit 
that  gives  newspapers 
an  entirely  neiv  standard 
of  printing  quality! 


★  ★ 
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PRIZE  PICTURES  surround  Fr«d  Lovelace  of  the  Pefoskey  News-Review, 
Les  Une  of  the  Midland  Daily  News  and  Will  Hardy  of  the  Detroit 
Times  at  the  Michigan  Press  Photography  show.  Line  won  eight  first- 
place  awards. 


Three  Los  Angeles  Examiner 
photographers  received  first 
prizes  in  the  California  Press 
Photographers  Association’s 
competition  for  the  best  news 
photos  of  1959. 

William  Wilde,  North  Holly¬ 
wood  Valley  Times,  won  first 
place  in  the  straight  news  sec¬ 
tion.  The  Examiner  winners 
were  Hal  Jensen,  sports;  James 
D.  Wilson,  feature  and  society 
and  Jack  Wyman,  traffic. 

Second  places  went  to  W.  R. 
Barnett,  Huntington  Park  Sig¬ 
nal,  feature;  Les  Dodds,  San 
Diego  Union-Tribune,  sports; 
Bob  Lampert,  San  Diego  North 
Shore  Signal,  traffic,  and  Dick 
Emery,  Los  Angeles  Examiner, 
straight  news. 


tj^DiTOR  Kiciiaru  D.  Peters,  Indianapolis  Times,  wriies:  “U 
your  item  about  our  head  ‘Fong  “Leis”  It  on  Line  For 
GOP,’  I  am  happy  to  identify  the  writer  as  Mike  Torrey.  igr 
your  correspondent  said,  he  is  a  real  ‘pro.’  ’’  .  .  .  Montgomery 
Mulford.  BulTaht,  writes:  “A  head  from  a  Montreal  weedjf 
Midnight,  over  a  story  about  the  arrest  of  a  man  masquera(lii| 
as  a  woman,  a  Peeping  Tom  caught  because  of  his  l)ig  feej,- 
read:  “Benny’s  Big  Brogues  Put  Peeper  In  Pokey.”  .  .  . 
Kempe,  tramp  printer  who  publishes  BLIP  (“Brave  Little  la> 
possible  Publication”)  now  and  then  at  DeSoto,  Mo.,  temporarik 
is  working  in  the  composing  room  of  the  Charlotte  (N.  C) 
Observer.  He  writes:  “Just  viewed  (with  reverence)  the  s|nI 
vou  formerly  occupied  in  the  Observer  newsroom.  Am  presenlfc 
trying  to  get  a  photo  with  the  police  chief,  to  be  captioas 
‘()ld  Blipper  Meets  Jesse  James.’  Have  been  in  N.  C.  !<» 
than  24  hours  but  I’ve  already  got  my  heels  tarred.  In 
I’m  tarred  all  over.  But  I  ain’t  fettered  yet.  Perhaf)s  Jei^ 
will  take  care  of  that.”  Observer  columnist  Kays  Gary  devoid : 
a  whole  column  to  Joe,  who  says  he  is  eminently  successful  mi 
a  failure  and  that  his  little  fun  mag  numbers  its  non-si^ 
scribers  in  the  millions.  ($1  a  year  for  those  who  want  to  pH 
out  of  that  non-status  among  the  masses.)  Editor  Kempe  (K>ntn 
cates;  “This  magazine  takes  a  staunch  stand  against  sin,  loop’ 
decay,  sluggish  drain  pipes  and  graft  in  high  places.  We’re  for 
keeping  the  latter  down  on  a  sensible  level  where  the  little 
can  have  a  go  at  it  now  and  then.” 


Com  promise 


He  iisefi  to  be  une  of  llie  regular  guys. 

Until  there  was  talk  of  a  Pulitzer  Prize. 

Though,  sadly,  it  didn't  materialize. 

He's  up  on  Cloud  Nine:  commutes  angel-wise. 


— (Mrs.)  Marian  M.  Goodnuin,  Librarian. 
Redwood  City  ((^lif.)  Tribune 


Athens,  Ga. 

“The  Literature  of  Journal¬ 
ism”  by  Dr.  Warren  C.  Price 
has  been  chosen  for  the  Kappa 
Tau  Alpha  Research  Award  in 
Journalism  for  1959. 

-Announcement  of  the  winner 
was  made  by  Dean  John  E. 
Drew’ry  of  the  Henry  W.  Grady 
School  of  Journalism,  Univer¬ 
sity  of  Georgia,  national  presi¬ 
dent  of  Kappa  Tau  -Alpha,  jour¬ 
nalism  scholarship  society. 

“The  Literature  of  Journal¬ 
ism”  bears  the  sub-title,  “An 
Annotated  Bibliography,”  and  is 
a  489-page  book  published  by 
the  University  of  Minnesota 
Press.  Dr.  Price  is  a  professor 
of  journalism  at  the  University 
I  of  Oregon. 


— A1  Warden,  veteran  sports  editor,  Ogden  ( Utah )  Standari 
Examiner,  who  covered  the  Jack  Dempsey-Tommy  Gibbons 
heavyweight  title  fight  at  Shelby,  Mont..  July  4.  1923,  will  bf 
on  hand  for  the  Gene  Fullmer-Joey  Giardello  middleweight  titlf 
fight  at  Bozeman,  Mont.,  April  20.  Among  writers  who  coveieJ 
the  earlier  fight  with  him  were  the  late  Damon  Runyon,  Grant 
land  Rice  and  Ring  Gardner.  .  .  .  Cincinnati  Enquirer  humof 
columnist  Ollie  M.  James  has  been  convulsing  civic  groups  witk 
witty  monologues  in  the  Will  Rogers  manner.  .  .  .  Theodoif 
Andrica,  nationalities  editor,  Cleveland  Press,  checked  nearh 
1,000  names  and  was  able  personally  to  deliver  a  letter  from 
Yugoslavia  to  a  Clevelander  without  street  address  on  tlr 
envelope.  .  .  .  When  the  Publishers  Association  of  New  York 
City  moves  from  Times  Tower  next  month,  its  new  offices  will 
be  back-to-back  with  WPIX-TV  on  the  10th  floor  of  the  Net 
York  News  Building.  .  .  .  Pierre  Berton,  Toronto  Daily  Stv 
columnist  and  associate  editor,  is  having  his  book,  “The  Klon 
dike  Fever,”  filmed  in  Hollywood  for  a  series  of  half-hour  H 
programs. 


— Hal  Miller,  cupydesk,  Baltimore  ISews-Pttst  and  Sunday  Amtn- 
ran,  explains  some  filler  names  he  previously  listed  here: 

“E\'ergreen  was  the  name  used  on  a  Rocky  Mountain  area  weekl? 
where  I  newspapered  in  my  teens,  (kiuld  the  presence  of  so 
fir  trees  have  inspired  it?  Lemon  was  used  on  a  late  P.  M.  sp^‘ 
edition  of  a  paper  printed  on  yellow  or  orange-colored  newsprw- 
which  used  plenty  of  'time'  featiu-e  material  in  it*  makeup. 
was  a  filler  name  given  to  me  by  an  old-time  printer  and  seem* 
have  had  its  origin  in  the  odd  assortment  of  metal  Junk  ** 
loaded  into  cannon  shells  and  was  used  by  an  old  -Army  artalW' 
man  turned  publisher.''  Mr.  Miller  asks  if  “boiler-plate”  i*  ^ 
in  use  by  weeklies.  There  are  still  a  few  users  and  there  are 
a  few  handset  papers,  too. 

EDITOR  ac  PUBLISHER  for  April  9, 
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NEWSPAPERS  SAY  “NO” 
TO  POLITICAL  MEDICINE 


IFVom  every  section  of  the  country 
comes  sharp  editorial  comment  — 
more  than  1200  editorials  from  news¬ 
papers  big  and  small— pointing  out 
the  dangers  of  the  Forand  bill  and 
other  proposals  that  the  Federal  Gov¬ 
ernment  provide  health  care  for  Social 
Security  beneficiaries. 

FROM  THE  WEST 

Sacramento  Union:  "In  summary, 
these  facts  seem  plain :( 1 )  The  Forand 
Bill  proposes  to  start  a  new  program 
that  will  completely  fail  to  reach 
of  the  aged  for  whom  it  is  claimed 
there  is  a  need  for  government-paid 
hospital  and  medical  services.  (2)  It 
is  proposed  to  pass  the  measure  with¬ 
out  realistic,  dependable  statistics  as 
to  the  extent  of  need  among  the 
remaining  %  of  the  aged.  (3)  The 
cost  basis  has  not  been  realistically 
determined  and  there  is  grave  doubt 
whether  such  a  program  can  be  sup¬ 
ported.” 


FROM  THE  SOUTH 

Dallas  Morning  News:  "Either  this 
country  stops  the  steady  push  toward 
socialistic  services  or  it  goes  headlong 
into  them.  That  is  the  issue  with  the 
Forand  bill.” 

Eldorado  {Ark.)  Times:  "The  bill  is 
a  perfect  example  of  the  old  foot-in- 
the-door  technique.  If  such  a  prece¬ 
dent  is  established  in  the  case  of  social 
security  recipients,  the  next  and  in¬ 
evitable  step  will  be  to  extend  it  to 
other  groups.  Complete  socialization 
of  medicine  will  ultimately  follow.” 

FROM  THE  EAST 

Neiv  York  Daily  Neics:  "Congress 
would  be  wise,  we’re  convinced,  to 
knock  this  proposal  down  as  often 
as  it  bounces  off  the  floor,  which  it 
has  a  persistent  habit  of  doing.” 
Chelsea  {Mass.)  Record:  "Govern¬ 
ment-dominated  medicine  has  to 
be  mass  medicine  .  .  .  England’s 
socialized  medicine  system  bears 


sad  and  abundant  evidence  to  this.” 

FROM  THE  MIDWEST 

Chicago  Sun-Times:  "But  the  Forand 
bill  would  also  put  politics  irrevo¬ 
cably  into  the  health  insurance  busi¬ 
ness  on  a  massive  scale.  No  private 
insurance  company  could  compete 
against  the  government.” 

St.  Louis  Globe  Democrat:  "If  Ameri¬ 
can  medical  care  weren’t  the  best  in 
the  world,  there  might  be  justifica¬ 
tion  for  trying  something  different. 
But  today,  the  world’s  best  physi¬ 
cians  and  surgeons  are  practicing  in 
the  United  States  and  being  trained 
here.” 

This  is  an  election  year,  and  heavy, 
sustained  pressures  are  being 
brought  to  bear  upon  Congressmen  to 
vote  for  Forand-type  legislation.  But 
it  can  be  defeated— will  be  defeated— 
as  more  and  more  alert  newspapers 
like  these  point  out  the  grave  dangers 
of  such  legislation. 


AMERICAN  MEDICAL  ASSOCIATION 

53S  North  Dearborn  Street  •  Chicago  lO,  Illinois 
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Canadian  Awards  List  Has  a  3 -Time  Winner 
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Toronto  of  new-born  triplets  at  remote  Mr.  MacFarlane  worked  for 
The  eight  winners  of  National  Takysie  Lake,  150  miles  west  of  the  Canadian  Press  and  Halifax 
Newspaper  Awards  for  work  Prince  George,  B.  C.  Chronicle-Herald  after  gradu- 

done  in  1969  were  announced  Cartooning  —  Duncan  Mac- 
this  week.  ~ 

The  awards:  commentary  on  the  1959  federal  on 

Editorial  writing — Edgar  A.  budget  appearing  on  the  front  London  Standard.  He  joined  the 
Collard,  Montreal  Gazette,  win-  page  the  day  after  the  budget  staff  of  the  telegram  in  1955. 
ner  of  the  same  award  in  1949  was  brought  down.  raATiTni?  wniTiiwr 

and  1950,  the  first  two  years  of  Sports  writing — Dick  Beddoes,  rfcAlUKb  WKlllPio 

the  annual  competition.  Vancouver  Sun,  for  three  sports 

Spot  news  reporting — Andrew  columns. 

MacFarlane,  Toronto  Telegram, 

last  year's  winner  in  the  staff  at  a  dinner  in  Toronto  May  7,  was  a 
corresponding  category,  for  given  by  the  Toronto  Men’s  the  U. 
stories  on  the  rebel  victory  in  Press  Club.  Winners  receive  $400  down  on  a 
Cuba.  each  and  a  certificate. 

Feature  writing — Gene  Telp-  The  National  awards  were 
ner,  Winnipeg  Free  Press,  for  started  by  the  Press  Club  in 

an  article  credited  with  bringing  1949  and  several  newspapers  Omaha  World-Herald  before 
thousands  of  eye  bequests  to  the  and  groups  now  contribute  to  moving  to  Canada  in  1949  and 
new  Manitoba  eye  bank.  the  awards  fund.  has  been  on  the  Free  Press  staff 

Staff  corresponding  —  Bruce  c-niTVARiAi  wHmxr  since  1955. 

Hutchison,  Victoria  Times,  win-  iukial  w  ki  i  imo  judges  said  Mr.  Telpner’s  ^bout  Canada, 

ner  of  the  editorial  writing  Edgar  Andrew  Collard;  45,  article  on  a  comeal  transplant 
award  in  1962  and  1957,  for  a  has  been  editor  of  the  Montreal  operation  was  conspicuous 
series  of  articles  on  Japan  and  Gazette  since  1953  and  is  a  direc-  among  the  large  number  of  en- 
Formosa.  tor  of  the  Gazette  Printing  Com-  tries  for  its  “novelty  of  topic. 

Spot  news  photography —  pany.  He  has  published  histories  the  rare  brand  of  starkness  and 
George  Diack,  Vancouver  Sun,  of  the  Gazette  and  of  McGill  sympathy  in  which  it  was 
for  a  photograph  of  a  fireman’s  University,  which  gave  him  a  written,  the  physical  difficulties 
rescue  of  a  would-be  suicide  Master  of  Arts  degree  in  1957,  under  which  the  story  was 
from  Lions  Gate  Bridge  cables,  and  is  regarded  as  an  authority  written  without  notes  on  a 
300  feet  above  the  Vancouver  on  the  history  of  Montreal,  his  ... 

harbor  entrance.  native  city. 

Feature  photography— Bob  His  winning  entry  comprised 
Olson,  Vancouver  Province,  for  12  editorials  on  a  wide  range  of 
a  sensitive  picture  taken  after  a  topics,  from  fake  quiz  shows  in 
Santa  Claus  flight  to  the  home  the  United  States  and  the  values 

of  suburban  living  to  an  assess¬ 
ment  of  difficulties  facing  Pre¬ 
mier  Khrushchev  of  the  Soviet 
Union. 

Also  highly  regarded  by  the 
judges  was  work  submitted  by 
Gerard  Filion,  Montreal  Le 
Devoir,  last  year’s  winner;  Rob¬ 
ert  Nielsen,  Toronto  Star;  and 
Lubor  J.  Zink,  Brandon  Sun. 

SPOT  NEWS  REPORTING 

Commenting  on  the  winning 
spot  news  entry  of  Andrew  Mac¬ 
Farlane,  32,  of  the  Toronto  Tele¬ 
gram,  the  Judges  said: 

“It  has  all  the  ingredients  of 
a  true  spot  news  winner — ac¬ 
curacy,  readability,  comprehen¬ 
siveness,  color  —  and  it  was 
written  under  pressure  and  the 
dictates  of  deadline.  Even  after 
the  lapse  of  a  year  it  makes 
exciting  reading.” 


Prince  George,  B.  C. 


ating  from  the  University  of  of  extending  co-operation  to  tk 
Pherson,  Toronto  Star,  for  his  Toronto,  then  spent  several  years  press  on  delicate  professnnl 

the  Glasgow  Express  and  matters.” 

The  judges  said  a  “very  n«- 
row  line”  divided  Mr.  Telpne'i 
story  from  an  entry  by  Piem 
Berton,  Toronto  Star,  entitid 
Gene  Telpner,  the  feature-  “A  Widow  and  A  Mortgage.* 
writing  winner,  comes  from  , 

'The  awards  will  be  presented  Omaha,  Neb.  During  the  war  he  STAFF  CORRESPONDING 

navigator-bombardier  in  Bruce  Hutchison,  winno  b 
S.  Air  Force,  was  shot  staff  corresponding,  is  editor  c! 
mission  over  Ger-  the  Victoria  Times  where  he  k 
many,  and  spent  13  months  as  a  newspaper  work  as  a  spofts 
prisoner  of  war.  writer  40  years  ago.  Besida 

He  was  a  reporter  on  the  twice  winning  the  editora! 


Govemor-Genenti  i 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Jt^SEE-w 

m  L’lMK.i.fi  j 

ne/tcnoM 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  8. 
companies  that  are  operating 
and  have  $6^,000,000  Invested 
in  Australia. 

To  keep  la  touch  with  marketing, 
edvertitiag,  publishing  and  graphic 
arts  In  Australia  read 


College  Daily  Elxposes 
^.v  -  Thesis  ‘Ghost  Writer’ 

Phiuvdelphia 

-'  I  Temple  University  News,  an 

'  offset  tabloid  daily  for  less  than 

V  ^  four  weeks,  recently  exposed  a 

24-year'Old  hifch  school  ^adu- 
ate  who  afrreed  to  write  term 
papers  for  “five  or  six”  students, 
fe  ”  A  campaif^n  was  opened  by 
i.  the  News  for  legfislation  that 

,  would  prohibit  “ghost  writers” 

from  preparing  term  papers  for 
'||fl  students  of  Pennsylvania  schools 

and  colleges. 

r  ■  —  The  News  began  its  investiga- 

'  tion  when  editor-in-chief  Bill 

-  ■tf  Conlin,  25,  a  senior,  agreed  to 

SIFTS  sent  to  Mennonite  couple  accept  a  classified  ad  for  the 
who  had  just  become  the  parents  Feb.  15  issue.  City  Editor 
of  triplets  made  this  prize-winninq  Michael  Sisak,  19,  a  sophomore, 
picture  for  Bob  Olsen,  Vancouver  checked  to  see’ if  the  ad  had  any 
Province.  tie-in  with  New  York  disclos- 

ures  of  “ghost  writing.” 

,  ^  Staff  reporter  Rudy  Johnson, 

ftctor  8  Story  a  sophomore,  replied  to  the  ad, 

Hartfobd,  Conn,  asking  for  a  term  paper  on 

A  Hartford  Times  picture  comic  strips  for  an  English  com- 
ry,  “Twenty-four  Hours  with  position  class.  The  advertise,  a 
F'amily  Doctor,”  has  been  cited  professional  research  specialist, 
the  Connecticut  Academy  of  corresponded  with  Johnson  and 
neral  Practice  and  the  Ameri-  the  expose  followed. 


OHl  ONE  MOkE.  THING-S 
MISS  SHARP!  I  DON'T  1 
WANT  TO  BE  DISTURBED. 
FORTHENEXTan^ 
IHOURORSO!_^^ 


gPublisher 


That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 

Name  . 

Address  . 

City . Zone . State . . . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  3*,  N 

16.50  a  year,  U.  S.  and  Canada — all  other  countries,  tlOJOO 


Fotoutter  Installations  complsted 
within  tbo  past  6  months 

New  York  (N.Y.)  World-Telegram  &  Sun  (2) 

Knoxville  (Tenn.)  News-Sentinel*  • 

Evansville  Printing  Corp.,  Evansville  (Ind.)** 

Washington  (D.C.)  Daily  News  (2) 

Boston  (Mass.)  Globe(l) 

Worcester  (Mass.)Tel^ram-Gazette** 

West  Palm  Beach  (Fla.)  Post-Times  (3) 

Sharon  (Pa.)  Herald  (2) 

Gary  (Ind.)  Post-Tribune  (2) 

St.  Petersburg  (Fla.)  Times  (2) 

Tarentum  (Pa.)  Valley  Daily  News  (1) 

Daytona  Beach  (Fla.)  News- Journal  (2) 

Port  Huron  (Mich.)  Times-Herald  (2) 

York  (Pa.)  Gazette  &  Daily  (1) 

Los  Angeles  (Cal.)  Rodgers  &  McDonald  Publishers.  Inc.  (2) 
Warwick  Typographers.  Inc..  St.  Louis  (Mo.)tt 
Graphic  S^vices.  Inc..  York  (Pa.)t 
General  Electric  Co..  Roanoke  (Va.)*  * 

U.S.  Army  Map  Service.  Washington  (D.C.)*  * 

U.S.  Hydrographic  Office.  SuitlarKl  (iM.)* 

Twin  Typographers.  Salt  Lake  City  (Utah)* 

John  F.  Mawson  Co..  Los  Angeles  (Cal.)* 

International  Typographical  Union.  Indianapolis  (Ind.)* 
Southern  Typesetting  Co..  IrK..  Charlotte  (N.C.)  (1) 

Duplex  Products.  Inc..  Sycamore  (III.)  (1) 

Delaware  Engraving  &  Lithograph  Inc..  MurKie(lnd.)(l) 
Ekorwmitryck.  Palsboda.  Sweden  (1) 

Shire  Pictorial.  Sydney.  Australia  (1) 

Plus  17  additional  Fotosetter  Installations  scheduled 

’represents  a  second  machine 
’’represents  a  third  machine 

t  represents  a  fifth  machine 
tt  represents  a  sixth  machine 


The  swing  to  photocomposition  is  on  . . . 
with  the  Fotosetter  method  selected  by 
overwhelming  odds.  Today  more  than 
three  times  as  many  Fotosetters  are  in 
use  as  all  other  keyboard  photographic 
typesetting  machines  combined. 


There  are  good  reasons  for  this  pref¬ 
erence.  Fotosetters  cost  less  to  own,  less 
to  operate.  Fotosetter  offers  a  simple 
method  ...  it  produces  block  composi¬ 
tion  direct  from  the  keyboard  in  one 
operation,  with  only  one  machine,  on 
any  standard  photosensitive  paper  or 
film,  in  all  sizes  from  3  pt.  thru  72  pt. 

■  INTERTYPE  COMPANY 

A  Division  of  Harris-lntertype  Corporation 
360  Furman  Street  Brooklyn  1,  New  York 


Fotwetier  is  a  re^Ulerrd  trademark 


Set  in  Fotosetter  Bodoni  Book  and  Gothia 


ONCE  A  MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


Offset  Daily  Goes 
To  Standard  Size 


Klamath  Falls,  Ore.  David  1 
“Many  advertising  agencies  publisher, 
are  inquiring  these  days  if  a  made 

newspaper  has  the  ‘fifth  cylin-  Jation  of  r 
der,’  and  we  had  our  first  occa-  the  pre 
sion  to  use  it  on  our  Thursday 
food  day  of  March  24,”  E.  W.  ,  . 

(Gene)  Denton,  press  foreman  . 

of  the  Herald  and  News,  says.  ®  . 

m.  >  Ti  n  •  i  silicone  t( 

The  newspapers  Hoe  Print-  .  . 

i  L  j  u  •  j  -1  vent  stnl 

master  had  been  in  daily  opera-  .  , 

tion  for  two  years  when  the  oc- 
casion  arose.  .  ..  . 

A  five  column,  15-inch  Lever  ^ 
Bros,  three  color  and  black  ad 
was  scheduled  for  that  day.  The  ,  ne  o 
agency  sent  individual  mats  for  . 
red,  yellow,  blue  and  black  and  * 

requested  that  the  ad  not  be  ROinj 

flaicasted.  dooming 

“We  cast  a  separate  plate 
from  each  of  the  four  mats,  . 

Mr.  Denton  said.  “Then  we  made  , 

our  own  cast  of  our  own  black  . 
plate  for  the  black  and  white 
ads  and  editorial  matter  to  run  a*  *>,„ 
on  the  rest  of  the  page.  experimei 

“It  takes  four  cylinders  to  „  P  . 
print  a  three-color  and  black  ij„  * 
ad,”  Mr.  Denton  explained.  “So 
we  had  to  go  underneath  the  nV,„toBTai 
London  folder  to  another  unit  (the  fifth 
Roy  Thomson  is  taking  the  cylinder)  to  print  our  own  black 
London  printing  of  the  Sunday  plate  and^  pick  up  the  rest  of 
Times  (near  a  million  circula-  the  page.”  „  jyj^. 


New  Press  Facilities  Thomson  Changes 

For  Color  Printing  Sunday  Printing 

ABQtDECN,  Wash. 

A  $70,000  press  improvement 
project  has  expanded  facilities  at 
The  Aberdeen  Daily  World 
plant,  according  to  Peter  Foelk- 
ner,  business  manager  of  the  jilant  and  into  Thomson  House, 

Grays  Harbor  Publishing  Com-  *  .  ”” 

pany. 


formerly  Kemsley  House.  The  The  color  ad  ran  on  the  outside 
Ilian  is  to  boost  the  Times  to  of  a  special  four-page  supple- 
The  new  Cn^i  unit  i  four  48  Paftes  early  in  1961.  ment  which  had  to  be  inserted. 

cyHnder  eight  uaire  section  is  a  The  northern  edition  of  the  “If  a  newspaper  can  schedule 
ind  deck  ato?  one  of  the  Sunday  Times  is  handled  by  this  type  of  advertising  so  it  can 

paoer's  two  16  oaL  units  It  was  Thomson  House  at  Manchester  run  in  the  normal  press  capac- 

EedTn  18  davs  and  is  being  run  now  American-  ity.  the  paper  is  better  off,”  Mr. 

■  style  in  two  sections,  one  for  Denton  said.  “That  way,  it  takes 

,  news  and  the  other  for  features,  no  more  mechanical  time  than 

satihty  with  which  color  can  be  ^  ordinary  ROP  color.  But  the 

used  and  makes  possible  print-  Ynare  iiiilh  Pnec  fifth  cylinder  upsets  the  press 

mg  up  to  40  pages  at  one  time.  <SO  I  BarS  W ITIl  IIQSS  capacity.  On  our  32-page  press. 

With  the  new  unit  the  M  orld  Chicago  we  could  have  done  it  without  a 

can  print  either  two  sections,  William  T.  Goss,  vicepresi-  special  run  if  that  day’s  paper 

maximums  of  16  and  8  pages  could  have  been  held  to  24 

or  a  single  section  of  up  to  24  service  with  the  pages,”  he  added, 

ges  on  one  press.  Goss  Company,  a  division  of  „  i  . 

Also  changed  was  the  “balloon  mGD  ( Miehle  -Goss-  Dexter,  Pressroom  I,aboratory 

former”  unit,  which  delivers  a  Inc.).  Before  being  named  vice-  Mr.  Denton  was  honored  by 
section  to  the  main  president  in  1944,  he  completed  his  fellow  employees  on  March 
older.  Previously  when  the  ^  machinist  apprenticeship  in  31  on  the  occasion  of  his  65th 
paper  had  over  32  pages,  it  was  1928  and  was  later  appointed  birthday.  He  started  pressroom 
necessary  to  make  two  press  to  the  firm’s  sales  department,  work  on  the  Sioux  City  (Iowa) 
mns  and  insert  the  third  sec-  He  is  the  nephew  of  the  two  Tribune  in  1910  and  has  been 
lion  in  the  circulation  depart-  Goss  brothers  who  founded  the  with  the  Herald  and  News  since 
m*nt  before  distribution.  company  in  1885.  1945.  He  has  won  acclaim  for 
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the  subject  are  made  l>y  Pluoi^ 
graphic  method. 

TTie  big  advantagi  s  of  tb 
process  over  the  use  of  Chni 
white  are  the  increased  spteg 
and  ease  of  handling  and  tb 
fact  that  the  entire  pliotopql 
is  always  visible  to  the  artis. 
Never  does  he  have  to  wonder  it 
he  has  covered  up  too  mochd 
the  subject’s  nose  when  on- 
lining.  He  can  see  the  compbit 
photograph  at  all  times.  (Pint, 
ing  Arts  Research  LalM>  ratolin 
Inc.,  La  Arcada  Building,  S«ni 
Barbara,  Calif.) 


COLOR  SCANNER 

Autoscan,  an  automated  cobr 
scanner  developed  by  leadl|| 
British  graphic  inanin 

turing  firm  of  Hunter-Penid 

Th.  power  transfer  block  for  the  Produces  high-quality,  ^ 
Slitter  i*  mounted  on  the  back  of  separated  negatives  up  to  2^ 
the  former.  The  shaft  runs  down-  size,  for  lithogn||J 

ward  from  the  block  to  the  fold-  letterpress  or  gravure  reprofll 
in9  cylinder.  From  the  top  of  the  tion.  ^ 

block,  another  shaft  runs  to  the  Basically  a  fine  reproductin 
blade  which  goes  through  the  camera,  not  an  electronic  deviti 

the  Autoscan  employs  an  eb 
vides  customers  with  a  virtually  tronically-con trolled  pinpoit 
fool-proof  method  of  revising,  scanning  light  in  place  of  laiq 
repairing  or  consolidating  micro-  illumination.  Color  copy  up  e 
film  records.  The  tape  used  to  24"  x  24*  is  rapidly  and  clo«^ 
join  the  splice  is  packaged  so  scanned  by  the  light  dot,  sw«t 


A  Week  hair-shaper  blade  nips  through  the  pages  of  a  32-page  tabloid 
section  which  is  being  run  along  with  a  12-page  standard  sized  paper 
on  the  press  of  the  Willoughby  (O.)  News-Herald.  The  blade  is  the 
heart  of  new  Skip  Slitter  designed  by  Press  Foreman  Richard  Johnston. 


so  that  there  is  no  undercut. 

Variance  has  run  to  a  maximum 
of  one-eighth  of  an  inch  overcut. 

The  device  employs  a  Week  hair- 
shaper  blade  through  the  former. 

It  is  driven  by  the  folding  cylin¬ 
der  gear  through  shafts  through  the  operation.  (Recordak  Corp., 
the  nose  of  the  former.  415  Madison  Ave.,  New  York 

The  News-Herald  prints  on  a  17). 
two-unit  Hoe  semi-cylinder  ♦  *  * 

double-width  newspaper  press.  FOR  OUTLINING 

The  Slitter  has  performed  per-  .  ^ 

,  ^  ,  -  OP  A  faster,  more  accurate 

fectly  at  press  speeds  up  to  35,-  iujj;  ii  -  ju  u 
„„„  ^  ^  ^  ’  method  for  outlining  and  high- 

000  papers  per  hour.  It  has  not  v.  _  u 

1  lighting  photographs  for  repro- 

been  tested  beyond  that  point.  available  to  the  art- 

Mr  Johnston  said  he  has  ap-  engraver  in  “Fluoro 

plied  for  a  patent  on  the  slitter,  y-,  ^  »  mu  i  i 

„  ,  ,  ,  .  Dropout  Film.  The  process  util- 

He  has  been  press  foreman  at  .  .  .7,  , 

,.u  XT  Ti  ij  jr  io  izes  a  transparent  blue  Mylar 

the  News-Herald  for  10  years.  u-  u  •  *  j  i.u 

*  ,  *  •’  film  which  IS  taped  over  the 

MICROFILM  SPLICER  photograph  to  be  outlined.  (See 
cut). 


ARTISTS  BOARD 

Perma-Top  is  especially  (b 
signed  for  use  as  a  protectm 
covering  and  workable  surfi# 
for  drawing  boards.  No  mate 
how  rugged  the  use  (or  abwi 
it  is  given,  it  remains  in  exai- 
lent  condition  for  indefinite  o* 

Perma-Top  is  tougher  thit 
shoe  leather  and  as  resilient  ii 
rubber.  It  is  not  a  plastic. 
like  illustration,  mat  or  aiy 
other  kind  of  laminated  pape 
boards  commonly  used  by  arti* 
as  a  protective  working  surfitt 
Perma-Top  cannot  peel  off  i> 
layers  because  it’s  a  solid  shat 
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Masking  or  cellophane  tapes  Bft 
off  as  smoothly  as  if  it  '«** 
glass. 


"NATIONWIDE  SERVICE" 

72  years  experience  dismantling,  moving  & 
erecting  new  and  used  Newspaper  Presses. 
Our  Customers  Include: 

Cbieage  Tribuee  •  Ckleogo  Sna  Times  •  Chicago  Amerieae 
Chicago  Doily  News  •  Salt  Lake  Tribeee  •  Wall  Street 
Joereal  •  R.  Hoe  S  Co.  •  MIeble  Prietleg  Press  Co.  •  Dolly 
Racing  Form  •  Goss  Printing  Press  Co.  •  Rapid  City  Daily 
Jenmol  •  Popnlor  MeclKinics  •  W.  F.  Hall  Printing  Co.  o  Son 
Francisco  Shopping  News 


Water  colors,  even  India  infe 
wash  right  off.  Simply  wipe  it 


After  wetting  with  water,  the  with  a  wet  paper  towel  or  daW 
blue  coating  on  the  film  can  be  cloth  and  it’s  clean  as  new. 

Even  continued  cutting  on  tk 


easily  removed  around  the  edges 


Taft  Contracting  Co.,  Inc, 

1125-31  W.  Adams  St. 
Chicago  7,  Illinois 
Monroe  ^4114 


Western  Division 
821  Howard  Street 
Sen  Frenciico,  Celif. 


’ns 


afl4rs  >KW 


transistokized  control 

A  new  Cin  umferential  Regis- 
,.f  Control  13  completely  tran- 
,t„nzed.  ('iSVe  cut.)  The  control 
Vaiuri-i  constant  corrective  ae¬ 
on  to  error,  initiated  automat- 
and  instantaneously  as 


the  Goss-Starwrapper  which  ap¬ 
plies  bottom  kraft  paper  to  the 
stacks  and  spaces  them  imiform- 
ly  for  the  Wallastar. 

At  the  Goss-Wallastar  Auto¬ 
matic  Bundler,  the  stacks  are 
compressed  and  a  lapped  weld 
of  stretched  wire  is  made  around 
the  bundle  under  tension.  The 
system  can  handle  up  to  30 
bundles  per  minute  per  produc¬ 
tion  line,  and  many  variations 
in  programming  are  possible. 


New  Conveyor  System 
Moves  Proofs  Quickly 

A  new  135-foot  long  conveyor 
in  the  Composing  Room  of  the 
New  York  News  facilitates  the 
passage  of  proofs  to  and  from 
the  proof  room.  Proofs  now 
travel  at  the  rate  of  600  feet 
per  minute  from  the  proof  press 
at  the  news  type  bank  to  the 
proof  room,  while  the  corrected 
proofs  go  back  to  the  copy  cut¬ 
ter. 

The  Jampol  conveyor  was  in¬ 
stalled  under  the  direction  of 
Chief  Machinist  Tom  O’Connor 
to  save  both  time  and  effort. 
Because  the  newly  located  proof 
room  is  farther  away  from  the 
copy  cutter’s  desk,  it  is  un- 
feasable  to  carry  proofs  back 
and  forth,  especially  during  the 
rush  at  edition  closings. 

Installation  of  the  conveyor, 
which  is  twice  as  fast  as  the 
one  between  editorial  and  com- 
Chicago  posing,  was  completed  in  four 
A  coordinated  system  of  weeks  by  Central  Newspaper  In- 
tacking,  conveying  and  bun-  stallations,  Inc.  Its  maintenance 


soon  as  the  error  occurs ;  a  com¬ 
pensator  which  keeps  register 
within  .003’  under  normal  con¬ 
ditions  at  speeds  proportional  to 
the  degree  of  error;  ability  to 
detect  web  mark  in  small  areas 
^iimially  unavailable  for  target 
purposes;  and  modular  circuits 
which  permit  fast  detection  of 
any  defective  circuit  and  easy 
nj  lacemciit  with  another  mod- 
tie  in  seconds.  (Electric  Eye 
Equipment  Co.,  Danville,  Ill.) 


MAILROOM  SYSTEM 


Coordinated  automation  in  tha  mailroom. 
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A  STAR 

SELECTRO-MATIC 

QUADDER? 

.  .  .  because  when  your  linecasting 
machines  are  equipped  with  Star 
Selectro-Matic  Quadders  you  can  be 
sure  they  are  equipped  with  the 
finest  and  most  dependable  quadder 
mechanism  available  today. 

We  are  so  confident  of  the  satisfac¬ 
tory  performance  of  the  Star  Quadder 
that  we  offer  a  30  day  approval 
installation.  Many  hundreds  of  Star 
Quadders  have  been  instaUed  on 
this  guarantee  and,  to  date,  not 
one  has  been  removed  because  of 
non-performance. 

If  you  handle  more  than  2  hours 
of  quadded  composition  daily  in  your 
shop  you  owe  it  to  yourself  to  investi¬ 
gate  the  Selectro-Matic  ...  it  will 
pay  for  itself  in  greater  production  in 
about  a  year. 


You  can  find  out  more  about 
the  Star  l^lectro-Matic  Quad- 
defs  advantages,  and  approval 
installation  ^an,  by  writing 
for  this  informative  brochure. 
Do  it  today!  We  are  positive 
you  will  not  be  sorry! 


STAR  PARTS,  Inc. 

SOUTH  HACKENSACK,  N.  d. 

BUNCH:  1327  BROADWAY.  KANSAS  CITY.  MO.  ABfNCIES:  CHICAGO  •  MINNCATOIIS  •  LOS  ANGELES 
DENVER  •  SO.  ACTON.  MASS  •  STAR  PARTS  ILINECASTINGI  CANADA  LTD  MONTREAL  «UN|$  ovtuXM 
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Newsprint  Moves 
Via  Tunnel  from 
River  Warehouse 

St.  Paul,  Minn. 

The  St.  Paul  Dispatch-Pioneer 
Press  has  started  operation  of  an 
automatic  conveyor  system  that 
carries  newsprint  rolls  under 
city  streets  through  a  500-foot 
tunnel  directly  from  warehouse 
to  press  room. 

The  installation  includes  a 
number  of  new  features  that 
combine  to  make  it  efficient,  ac¬ 
cording  to  A.  E.  Rosene,  me¬ 
chanical  superintendent. 

Previously  the  newsprint  was 
hauled  by  truck  from  across- 
to^vn  warehouses  and  various 
rail  sidings  through  crowded 
downtown  streets  and,  in  a  par¬ 
ticularly  awkward  maneuver, 
unloaded  into  a  basement  stor¬ 
age  area  by  elevator. 

The  project  included  the  con¬ 
struction  of  a  warehouse  at  the 
foot  of  the  Mississippi  River 
bluff  which  is  about  a  block  and 
a  half  from  the  press  room 
building.  The  warehouse  is  48 
feet  below  the  level  of  the  press 
reel  room  which  necessitated 
building  150  feet  of  the  tunnel 

You  can  count  on  it... 

MORE  READERS... 
MORE  REVENUE 


NEWSPAPER 

ROLLERS 

These  soft  synthetic  rollers  work  instant 
magic... in  appearance,  in  pulling 
power... in  pride  your  community 
takes  in  its  newspaper. 

Type  comes  up  clear,  readable,  invit¬ 
ing.  Halftones  sparkle,  Ads  look  better, 
pull  better  .  .  .  and  are  easier  to  sell. 
Wont  ads  come  clean  and  clear . . .  win 
new  readers,  bring  new  buyers. 

DX  brings  your  newspoper  up  to  high 
quality  stondords.  And  cut  composing 
room  costs.  Whatever  the  weather, 
they  run  fost  and  cool!  Why  wait? 


plants. 


IDEAL  ROLLER  & 


MANUFACTURING  COMPANY 


3S 


the  Towveyor  trucks  onto  pnn 
roll  trucks  as  needed. 

The  conveyor  system  wa**. 
stalled  by  Jervis  B.  Webb  Ci, 
Detroit.  The  tunnel  was  dugh 
a  local  construction  compMv 
using  the  water  jet  streii 
method.  About  340  feet  of  tb 
tunnel,  through  sandrock.ii 
lined  with  Gunite;  the  renab- 
der,  through  clay,  has  .\Tm, 
steel  liner  plate. 


Second  Japanese 
Facsimile  System 

Shigetaka  Yamaoka,  exec, 
tive  director  of  the  Japanc- 
newspaper  Yomiuri  Shimim 
on  his  first  visit  to  Englaad, 
went  to  the  factory  of  Muir 
head  &  Co.  at  Beckenham,  Keat, 
to  see  the  final  stage  in  the  tea- 
ing  of  the  Muirhead  Page  Fat 
simile  System  his  company  Im 
on  order. 

This  second  Japanese  new 
paper  Facsimile  System  willb 
inaugurated  in  April  and  fac¬ 
simile  copies  of  the  Yomhir. 
Shimbun  will  be  on  sale  in  Si^ 
poro  in  the  Northern  Island  < 
Japan  within  an  hour  of  thi 
original  copies  being  sold  on  tlx 
streets  of  Tokyo  over  500  mile 
away  across  the  Straits  of  Tsc- 
garu. 

The  Asahi  Shimbun  has  ben 
operating  a  similar  system  sir 
last  June. 


ROLLING  ALONG  beneath  the 
street  rolls  of  newsprint  flow  to 
the  newspaper  plant  via  tunnel 
from  riverside  warehouse. 


at  a  13  degree  incline.  Ser\’iced 
by  a  spur  line  from  nearby  rail¬ 
road  yards,  it  can  accommodate 
four  cars  for  immediate  unload¬ 
ing. 

The  newsprint  rolls  are  un¬ 
loaded  by  lift-truck,  and  stacked 
on  end  four  (60"  rolls)  high  for 
storage  or  placed  directly  on 
the  conveyor  for  current  use. 
Vertical  clearance  has  been  ])ro- 
vided  for  four-high  stacking  of 
larger  rolls  necessary  to  print 
9-column  format,  if  such  a  for¬ 
mat  should  ever  become  a  real¬ 
ity. 

The  complete  system  is  auto¬ 
matically  operated  and  synchro¬ 
nized  from  end  to  end  by  a 
.series  of  electric  eyes.  It  carries 
approximately  130  rolls  when 
fully  loaded. 

The  rolls  are  moved  onto  the 
conveyor  at  the  warehouse  end 
by  kicked  plates  in  the  floor.  The 
only  manual  operation  required 
is  the  pushing  of  the  rolls  onto 
the  fii-st  row  of  kicker  plates, 
of  which  there  are  tw’o  sets  on 
each  side  of  the  conveyor.  Acti¬ 
vated  by  bumper  switches  and 
air  pressure,  the  plates  operate 
in  series  to  propel  the  rolls, 
four  at  a  time,  into  position  on 
the  conveyor  as  rapidly  as  the 
conveyor  calls  for  more  rolls. 

A  continuous  supply  of  rolls, 
18  inches  apart,  is  maintained 
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KEY  MAN— A.  E.  Rosene.  me¬ 
chanical  superintendent  of  the  St. 
Paul  Dispatch-Pioneer  Press,  di¬ 
rected  the  planning  and  building 
of  the  subway  conveyor  system  for 
newsprint. 


OUT  OF  THE  TUNNEL  the  news¬ 
print  rolls  are  discharged  four- 
a  breast  onto  a  conveyor. 

by  means  of  electric  eye  controls 
at  the  beginning  and  end  of  each 
of  the  four  separately-powered 
conveyor  sections  in  the  system. 
These  four  individual  sections 
can  be  operated  “continuous- 
nin”  or  “index”,  for  program¬ 
ming  purposes. 

The  discharge  end  of  the  tun¬ 
nel  is  just  below  street  level  at 
the  basement  entrance  to  the 
press  room  building. 

As  the  rolls  emerge,  they  are 
automatically  kicked  off  the  con¬ 
veyor  onto  Towveyor  trucks 
circling  inside  the  basement. 
These  trucks,  31  of  them  hooked 
to  a  moving  chain  loop  in  the 
floor,  carry  the  rolls  to  the  reel 
room  area.  There  another  auto¬ 
matic  kickoff  pushes  the  rolls  off 


CAMSON  Ht-lO  NIWSPARU  CHASE 
CAtlSON  SHEtl  HATE  FINISHER 


CITY  DESK!— Night  City  Editor  Phil  Denvir,  cantor,  get*  help  trom 
Paul  Benzaquin  and  Frank  Mahoney  at  the  Boston  Globe  in  a  demon¬ 
stration  of  the  new  Gray  Audiograph  system  which  enables  a  beat  man 
to  dictate  his  story  at  100  words  a  minute.  This  gives  the  City  Desk  morei 
opportunity  to  answer  other  calls. 


glWiill  St.  Journal 
Cleveland  Plant 
Now  in  Operation 

1  CLE\'ELAND 

The  Wall  Street  Journal  be¬ 
gan  publishing  in  a  new  printing 
plant  here  .April  4. 

This  brings  to  six  the  number 
of  cities  in  which  the  Journal 
is  printed  simultaneously.  Other 
points  of  Dublication  are  New 
York,  Wa.shington,  Chicago, 
Dallas  and  San  Francisco.  Early 
next  month  a  .seventh  plant  will 
be  opened  in  Chicopee  Falls, 
Mass. 

The  new  Cleveland  plant,  at 
1325  Lakeside  Ave.,  was  spe- 
dically  designed  and  engineered 
to  make  extensive  use  of  auto¬ 
matic  production  equipment  and 
toehniques.  Much  of  the  produc¬ 
tion  equipment  was  designed  in 
the  Journal’s  engineering  lab¬ 
oratories.  It  includes  remote 
etmtrol,  electronic  typesetting 
equipment  and  automatic,  high¬ 
speed  mailing  machines  which 
fold,  wrap  and  address  sub¬ 
scribers’  copies  of  the  Journal. 
The  paper  printed  in  Cleve- 

!land  contains  the  same  news  and 
e*»rtising  content  as  the  Jour- 
eel  published  in  Chicago.  Until 
eow  all  the  big  Midwest  area 
w  been  served  from  the  Chi- 
f>fo  plant. 

wire  and  facsimile  cir- 
link  the  six  Journal  pub- 
^ng  centers  and  the  11  other 
fully-staffed  news  bureaus  in 
Principal  cities  of  the  U.  S.  and 
feueda.  There  are  also  five  for- 
sipi  news  offices.  News  is  chan- 
Mled  from  all  these  points  into 
^  York  headquarters  for  final 
then  re-transmitted  to 
regional  publishing  plants 
^  aimultaneous  type-setting. 

method  uses  the  Joumal- 
w^loped  “Electro-Typesetter” 
Syrtem. 

The  Journals  printed  in  Cleve- 
'*“'1  will  be  produced  on  the 

editor  sc  publisher 


hand  »odr.«9  0» 


new  Hoe  press  which  has  a  top 
capacity  of  70,000  32-page  news¬ 
papers  an  hour. 

A  battery  of  automatic 
Graphotopyes,  operating  from  a 
tape  transmitted  from  New 
York,  produce  the  stencil  plates 
used  on  the  mailing  machines 
to  address  subscribers’  copies. 

Full  Color  Photo 
On  Standard  ‘K’ 

London,  Ont. 

The  London  Free  Prenn  has 
adapted  a  standard  Klischo- 
graph  halftone  engraving  ma¬ 
chine  to  produce  full  color  by 
the  electric-eye  scanning  proc¬ 
ess. 

Results  were  “surprisingly 
good,”  said  Chief  Photographer 
Bob  Turbull.  Picture  chosen  was 
of  two  men  in  a  barber  shop  who 
dyed  their  beards  bright  orange 
and  green  in  honor  of  an  Old 
Home  Week  reunion. 

'The  picture  was  taken  on 
Kodacolor  negative  film.  Separ¬ 
ation  prints  were  made  in  the 
darkroom,  using  the  Kodak  Re- 
sisto-Rapid  Pan  naner  method. 
Color  correction  for  new’snaper 
ink  color  values  was  by  photo¬ 
graphic  masking  during  the 
printing,  to  hold  out  some  of 
the  reds  and  ye' lows. 

Screen  rotation,  hitherto  a 
major  obstacle,  was  accom¬ 
plished  simply  by  adapting  an 
engraving  table  from  a  Klischo- 
graph  color  machine  for  use  on 
the  standard  6-by-8-inch  half¬ 
tone  Klischograph  machine. 

To  ensure  good  register,  color 
separation  prints  were  replaced 
on  the  register  board  printing 
easel  and  small  holes  punched 
through  all  three,  near  the 
edges.  These  hbles  appeared  as 
tiny  white  dots  on  the  engrav¬ 
ings  and  enabled  the  stereo  de¬ 
partment  to  spike  the  engrav¬ 
ings  to  the  base.  The  resulting 
register  was  less  than  l/32nd 
of  an  inch  off  during  the  press 
run  of  104,000. 
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This  all-Nolon  installation  is  speeding  production  —  saving 
time  for  Lancaster  Newspapers,  publishers  of  28-page  aver¬ 
age  morning,  evening  and  Sunday  editions.  Keeping  pace 
with  this  busy  schedule  is  all  in  the  day's  work  for  rugged 
NOLAN  equipment  —  handling  an  average  of  2'/2  tons  of 
metal  per  shift,  eliminating  hand  ladling  —  cutting  over-all 
remelting  time  in  half  I  We'll  be  happy  to  show 
you  how  NOLAN's  "design  for  savings"  can 
speed  your  production,  too. 


For  Full  Information  on  Any  of  These  Quality  NOLAN  Products 

□  Rvmtit  Furnace  □  SuparCaster  Q  UnUar-moid  Doily 


Q  Twin-typ«  Mold 


Q  Moitovotor  Avtomotk 
Loodor 


Q  Motrix  Oryor 


I  NOLAN 
I  design  for  savings 
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Data  Processing  Machines  Ease 


Work  Load  in  Advertising  Dept. 


Machines  are  becoming  as  es¬ 
sential  to  the  newspaper  busi¬ 
ness  office  as  they  are  in  the 
printing  departments,  so  a  large 
number  of  members  of  the  In¬ 
stitute  of  Newspaper  Controllei'S 
and  Finance  Officers  went  to 
school  recently  to  learn  new 
methods  in  accounting,  etc. 

These  seminarians  went 
through  an  intensive  course  with 
experts  from  the  International 
Business  Machines  data  proc¬ 
essing  division  at  Endicott, 
N.  Y.  Although  the  indoctrina¬ 
tion  covered  many  facets  of 
the  newspaper  business,  a  de¬ 
scription  of  the  Roanoke  (Va.) 
Times-World  conversion  to  ma¬ 
chine  accounting  from  a  conven¬ 
tional  system  held  close  interest. 

Arthur  D.  Cooper,  manager  of 
the  T-W  machine  accounting  de¬ 
partment,  detailed  how  ma¬ 
chines  are  used  to  prepare  the 
advertising  manifest  sheet  and 
also  the  paper  checking  list.  His 
story  follows: 


Conversion  Under  Way 


“In  the  way  of  background  in¬ 
formation,  our  company  pub¬ 
lishes  the  Roanoke  Times  each 
morning  ,  and  the  Roanoke 
World-News  each  week-day  af¬ 
ternoon.  Our  combined  daily 
circulation  is  almost  100,000.  In 
addition,  we  operate  WBDJ- 
Radio  and  WDBJ-TV.  Five  hun¬ 
dred  employees  are  required  for 
the  combined  broadcasting  and 
publishing  operation. 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


TIM  BMt  Kntwn  CHASES 
In  Tilt  Graphic  Arts  Industry. 

The  Best  Yen  Can  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Cheice  in 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Features 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  * 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  AH  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print. 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  Cih'  1,  N.  Y. 

Over  300  leading  dealers,  coast-to-coast, 
■■  I  AMSCO 


“Our  IBM  department  has 
been  in  operation  a  little  more 
than  six  months,  while  the  plan¬ 
ning  for  our  installation  dates 
back  a  year  beyond  that. 

“We  are  handling  all  news¬ 
paper  advertising  and  payroll 
functions  by  machine,  and  are 
now  planning  our  circulation 
conversion.  After  Circulation 
will  come  Radio  and  TV  logging 
and  billing,  accounts  payable 
and  expense  analysis,  budget  re¬ 
ports,  and  possibly  general 
ledger  accounting. 

“In  processing  our  retail  and 
general  advertising,  we  have  ex¬ 
tended  the  IBM  operation  to  in¬ 
clude  the  preparation  of  the 
manifest  sheet,  which  is  used  in 
dummying  the  paper,  and  the 
paper-checking  list,  which  we 
use  to  determine  lineage  and  in¬ 
sure  that  charges  are  correct. 
These  are  by-products  of  our 
billing  operation. 

“Under  our  old  system,  the 
advertising  salesman  prepared  a 
jacket  and  an  order  card  for 
each  schedule  sold.  Both  of  these 
showed  pertinent  information 
about  the  ad,  such  as  the  name 
of  the  advertiser,  the  size  of  the 
ad,  dates  scheduled,  and  the  po¬ 
sition  preferred  by  the  custom¬ 
er.  The  card  was  inserted  in  the 
jacket,  along  with  the  layout, 
and  forwarded  to  the  dispatch 
department. 

“In  the  dispatch  department 
the  card  and  jacket  were 
checked  to  determine  that  the 
information  sho^vn  on  both  was 
identical,  and  the  ad  was  man¬ 
ually  listed  by  sections  on  the 
manifest  sheet  for  each  issue 
scheduled.  For  example,  an  ad 
scheduled  for  five  combination 
insertions  would  have  had  to  be 
manually  listed  on  10  different 
sheets.  This  listing  showed  the 
name  of  the  advertiser,  columns, 
inches,  total  inches,  and  indi¬ 
cated  whether  the  ad  was  a 
pickup. 

“After  the  listings  were  com¬ 
pleted  the  card  was  forwarded 
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William  C.  Hammertley,  left,  assistant  manager  of  Retail  Advertisii^ 
and  Arthur  D.  Cooper,  manager  of  the  mechine  accounting  departmei 
check  an  advertising  manifest  sheet  for  the  Roanoke  newspapers. 


to  the  accounting  department. 
Any  needed  cuts  or  mats  were 
inserted  in  or  attached  to  the 
jacket,  and  the  jacket,  layout, 
and  copy  were  sent  to  the  com¬ 
posing  room.  Since  all  ads  had 
to  be  listed  before  they  could 
be  sent  to  the  composing  room, 
our  dispatch  operation  some¬ 
times  slowed  the  flow  of  copy 
to  composing,  causing  problems 
there  in  scheduling  work.  This 
was  especially  true  during  peak 
loads. 

“When  the  dummy  clerk 
started  to  prepare  the  dummy, 
he  had  to  add  the  inches  of  ad¬ 
vertising  within  each  section 
and  also  determine  total  inches 
for  the  issue.  He  then  began 
scanning  the  list,  picking  out  the 
larger  ads  and  placing  them  on 
the  dummy.  This  “scanning  and 
placing”  operation  continued  un¬ 
til  all  ads  had  been  dummied. 


uled,  all  information  can  bt 
duplicated  from  the  first  cm 
except  the  insertion  dates  aul 
possibly  the  pickup  code. 

“We  verify  all  critical  infor¬ 
mation  in  the  ad  cards,  and  tht 
calculator  then  extends  colon 
times  inches  (and  lines— f« 
general  advertising)  to  arrive k 
size.  Size  is  multiplied  by  nte 
to  arrive  at  the  total  cost 

“The  ad-cards  are  sorted  iM 
merged  in  the  ‘scheduled  k 
file’  by  account  number,  whm| 
they  are  available  in  alphabetk 
sequence  to  answer  any  qo* 
tions  that  might  arise. 

“Approximately  36  honti 
prior  to  publication,  we  use  tbe 
collator  to  select  cards  for  > 
particular  issue  from  the  ‘schoi- 
uled  ad  file’.  These  are  sorted  to 
arrange  the  cards  in  descendin 
size  sequence  within  sections. 


Information  on  Cards 


Recorded  by  Salesman 


“Under  our  new  procedure, 
the  pertinent  information  con¬ 
cerning  an  ad  is  recorded  by  the 
salesman  on  a  two-part  snap- 
out  form.  The  original  is  placed 
on  a  clip-board  to  await  trans¬ 
mittal  to  the  IBM  department. 
The  duplicate  is  inserted  in  a 
re-usable  window  jacket  with 


“Our  manifest  sheet  is  pre¬ 
pared  on  the  403  accounting  un- 
chine.  For  each  ad  we  show  tk 
name  of  the  advertiser,  d* 
salesman  number,  special  pore 
tion  code  (if  any),  descriptiii 
(if  any),  the  ad  number  on  ee- 
tain  special  ads,  the  number  d 
columns,  number  of  colnai 
inches,  and  total  inches.  We  si* 


the  layout  and  copy,  and  is  sent  indicate  which  are  general 


immediately  to  the  dispatch 
room.  There  any  necessary  cuts 
or  mats  are  inserted  in  or  at¬ 
tached  to  the  jacket,  and  the 
complete  package  is  sent  to  the 
composing  room. 

“In  the  IBM  department  the 
original  orders  are  sorted  into 
alphabetic  order  and  the  master 
card  is  pulled  for  each  adver¬ 
tiser.  We  duplicate  the  fixed  in- 


and  which  are  pickups.  Totak 
are  provided  on  inches  of  ad¬ 
vertising  within  each  section; » 
total  inches  of  general  adter- 
tising  for  the  issue;  and  on  to¬ 
tal  inches  of  all  advertising » 
the  issue.  The  classified  depart¬ 
ment  furnishes  an  estimate  • 
its  space  requirements.  Thia# 
combined  with  the  manifto* 
sheet  totals  to  determine  tk 
size  of  the  paper.  These  lineaff 
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formation  from  the  master  card 
and  key  in  the  variable  informa-  figures  are  furnished  our 
tion  as  we  prepare  an  IBM  card  eral  Manager  daily, 
for  each  single  or  combination  “The  ads  are  listed  in  da- 
insertion  scheduled.  Where  there  scending  size  sequence.  Thia  «• 
are  multiple  insertions  sched-  ables  the  dummy  clerk  to  start 
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dummying  each  section  with  the 
Ijijgest  ad.  and  work  straight 
down  the  list  to  the  smallest, 
fe  normally  do  not  guarantee 
the  position  requested  so  there 
ire  some  deviations  in  this  re- 
^  but  we  try  to  give  the 
taitomer  the  desired  position  if 
we  can.  If  no  preference  is  ex- 
pMsed  by  the  customer,  the 
ad  appears  under  the  heading 

|‘R0P'. 

Reminder  System 

“If  a  salesman  wants  to  be 
reminded  when  a  schedule  is 
ibout  to  be  completed,  he  circles 
the  word  ‘return’  on  the  bottom 
of  the  order.  From  this,  we  code 
the  last  card  to  indicate  the 
salesman  desires  notice  of  com¬ 
pletion.  When  the  manifest 
sheet  is  prepared  which  lists 
the  last  ad  on  such  an  order, 
the  ad  card  is  selected.  It  is 
duplicated,  marked  ‘return’,  and 
sent  to  the  salesman.  By  having 
notice  at  this  time,  the  salesman 
is  able  to  make  any  needed  ar¬ 
rangements,  such  as  resched¬ 
uling  or  soliciting  a  new  order, 
before  the  ad  runs  the  last  time. 

“After  the  manifest  sheet  has 
been  completed,  the  cards  are 
returned  to  the  ‘scheduled  ad 
file’  in  the  original  sequence. 
Any  ads  which  are  accepted  af¬ 
ter  the  deadline  are  manually 
added  to  the  manifest  sheet  by 
the  dummy  clerk. 


SUBSCRIPTION  CARD  processing  mechine  at  TV  Guide  magazine, 
Radnor,  Pa.,  is  eiplained  to  a  group  of  suburban  Philadalphia  newspaper 
ezecutives  by  James  T.  Quirk  (center),  publisher.  Left  to  right,  front  row: 
Harold  McCuen,  Review  Publishing  Co.;  Ray  Hallman,  Downingtown 
Archive;  Daniel  Ehart,  Wayne  Suburban  and  Timas;  Mr.  Quirk;  Robert 
Illingworth,  Robert  Finucana,  Delaware  County  Timas;  F.  Gilman 
Spencer,  Main  Una  Timas.  Back  row:  A.  M.  Hickarson,  Suburban  News¬ 
paper,  Inc.;  Robert  Hibbart,  WVCH,  Chaster;  William  Hall.  Upper 
Main  Lina  News. 


business.  They  are  also  used  at 
month-end  to  calculate  discount 
and  to  prepare  the  customers’ 
itemized  statements. 

“Since  the  new  manifest  sheet 
has  speeded  the  dummy  clerk’s 
work,  we  have  been  able  to 
eliminate  some  night  work  in 
our  dispatch  and  society  depart¬ 
ments,  thus  permitting  better 
work  scheduling  during  normal 
hours. 

“Our  paper-checking  opera¬ 
tion,  which  is  performed  in  the 
general  accounting  section,  is 
“At  the  time  of  publication  now  done  in  about  half  the  time 
the  ad-cards  are  again  selected  previously  required. 

“Additional  volume  can  be 
handled  with  very  little  in¬ 
creased  effort.  If  we  were  to 
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from  the  scheduled  ad  file,  and 
are  used  to  prepare  the  paper¬ 
checking  list.  The  paper-check¬ 
ing  list  shows  basically  the 
same  information  as  the  mani¬ 
fest  sheet,  and  in  addition  shows 
the  rate  for  each  ad,  and  column 
lines  and  total  lines  for  general 
advertising.  This  list  is  in  al¬ 
phabetic  order  within  sections, 
niuch  permits  very  rapid  check¬ 
ing  from  the  paper  to  the  list. 

“Immediately  after  the  paper¬ 
checking  list  is  completed,  the 
same  cards  are  used  to  prepare 
a  prdiminary  sales  register. 
This  register  shows  volume  of 
*ihrerti8ing  by  various  rate  and 
fiate  combinations,  and  is  sim- 


Two-Way  Look 
At  Mech  Dept. 

Raleigh,  N.  C. 
The  annual  Mechanical  Con¬ 
ference,  North  Carolina  Press 
Association,  will  take  place  at 
North  Carolina  State  College, 
Raleigh,  March  19-20. 

E.  A.  Resch,  publisher,  Chat¬ 
ham  News,  Silver  City,  and 
Frank  Daniels,  president  and 
general  manager,  News  and  Ob¬ 
server  Publishing  Co.,  will  par¬ 
ticipate  in  a  panel,  “The  ^b- 
lisher  Looks  at  the  Mechanical 
Department.” 

C.  A.  McKnight,  editor, 
Charlotte  Observer,  will  discuss 
double  our  volume,  and  we  “Xhe  News  Room  Looks  at  the 
would  certainly  like  to,  it  would  Mechanical  Department.” 
require  only  one  additional  per¬ 
son  to  handle  all  work  connected 
with  the  advertising  manifest 
sheet,  paper  checking  list,  and 
billing  operations.” 


ply  an  aid  in  accounting  for  ^  ^  installed  in  the  paper  s 
falTertising  for  various  combi-  plant. 


Buys  Offset  Press 
For  Weeklies  Plant 

Mason  Rossiter  Smith,  pub¬ 
lisher  of  the  Gouvemeur  (N.  Y.) 
Tribune-Press,  has  ordered  a 
Goss  Suburban  web  offset  press 


Switch  on  Color 

Milwaukee,  Wis. 

The  Milwaukee  Sentinel  for 
Sunday,  April  3  had  an  eight- 
page  ad  section  for  Schuster’s. 
On  four  pages  of  green  news¬ 
print  the  art  display  was  in 
pink  ink  and  on  the  other  four 
pages  the  ink  was  green  on  pink 
stock. 


He’s  GeHing  Rich 
With  His  Ideas 

LeRoy  Klingberg  of  the  roto 
pressroom  is  a  oO-time  winner  in 
the  Chicago  Tribune’s  sugges¬ 
tion  system.  Recently  he  col¬ 
lected  on  six  ideas  covering 
safety  and  housekeeping  in  the 
plant. 

His  idea  to  place  one  or  two 
steam  heaters  in  the  ink  room 
a.id  thereby  eliminate  the  neces¬ 
sity  of  wearing  jackets,  won  him 
$15. 

Another  $15  was  earned  for 
his  suggestion  that  cutting  rub¬ 
bers,  which  are  used  in  the  fold¬ 
ers,  be  put  on  the  top  three  steps 
of  the  two  steel  ladders  on  press¬ 
es  8  and  10.  Klingberg  explained, 
“These  ladders  are  in  front  of 
the  page  2  and  yellow  units,  and 
when  the  pressman  is  checking 
the  ‘A’  side,  he  steps  back  and 
hits  his  head  on  one  of  the  top 
three  steps.” 

Four  awards  of  $10  each  were 
made  to  Klingberg  for  addi¬ 
tional  suggestions. 

“I  suggest  that  a  bulletin 
board  be  placed  on  the  front  of 
the  pressroom  office.  This  board 
would  keep  notices  and  things 
from  being  placed  on  the  office 
windows  and  walls,”  Klingberg 
said. 

A  safety  idea  of  Klingberg’s 
was  to  place  a  piece  of  black  and 
white  striped  felt  around  the 
edge  of  the  beam  just  over  the 
stairway  which  leads  to  the  roto 
plant  basement.  He  explained, 
“The  beam  is  just  low  enough 
so  that  when  a  person  goes 
downstairs,  he  hits  his  head.” 

Klingberg  recommended  that 
a  piece  of  plywood  be  placed  on 
top  of  the  lockers  in  the  locker 
room  to  cover  the  opening  be¬ 
tween  the  lockers  and  the  wall. 

Klingberg  also  suggested  that 
a  curtain  or  drape  be  installed 
at  each  stall  in  the  roto  plant 
shower  room  to  prevent  water 
from  splashing  onto  the  locker 
room  floor. 


Present  plans  call  for  the 
Tribune-Press  offset  press  to 
print  at  least  a  half  dozen  other 
publications. 

Considerable  new  equipment 
decked,  the  pa^r-checking  list  ordered  for  “cold  type” 

B  returned  to  the  IBM  depart-  composition.  This  will  supple¬ 
ment  hot  type  equipment  which 


Mtions  and  in  balancing  the 
*l*ily  sales  register. 

Prepare  Summaries 

“After  the  paper  has  been 


CAPCO  PRODUCTS  .  .  .  FOR  MORE 
EFFICIENT  NEWSPAPER  OPERATION 


with  exceptions  noted.  Ad 
•^8  must  be  corrected  for 
deviations — these  amount 
about  four  per  cent  of  total 
•d*.  After  corrections  have  been 
'"•de  a  final  sales  register  is 
prepared. 

These  same  cards  are  used 
“  prepare  summaries  of  adver- 
tiang  by  salesman  and  class  of 


is  to  be  moved  to  the  new  plant. 

The  press  arrangement  or¬ 
dered  for  delivery  in  August 
will  consist  of  two  inline  units, 
a  roll  stand  and  a  jaw  type 
folder.  This  arrangement  can 
produce  up  to  8  broadsheet  or 
16  tabloid  pages  at  speeds  rang¬ 
ing  up  to  12,000  papers  an  hour. 


Copco  Rowinder 

Save  utabit  newsprint  now  goinp  as  core 

waste. 

Copco  Core  Stripper 
Strips  up  to  5  cores  at  one  time. 

Copco  Plote  Gouge 

Checks  thickness  of  all  kinds  of  plates. 


Copco  Portable  Ink  Fountain 
Increases  production,  cuts  colts,  pro¬ 
vides  color  eMciently. 

Copco  "Foce-O-Type"  Mochine 
Mechanically  reproduces  enpraved  type 
screen  pattern. 

Copco  Roller  Grinder 

Grinds  rubber  rollers,  applies  powder, 

polishes  smoothly. 


■•due#  Prodactloa  Costs  With  Copco  Products:  Write  To 

CAPITAL  TOOL  &  MANUFACTURING  CO. 

5000  Calvert  Rood  *  College  Park,  Md.  •  Uelee  4-7077 
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The  Weekly  Editor 


Buys  Out  Competitor 


Lebanon,  Ky.  rpuf  TO  Cfk  4  4 

The  Lebanon  Marion  Falcon,  1  1 

a  weekly  established  in  1891,  . . . -niir-rr 

has  been  sold  to  the  publishers 

of  the  town’s  competinf?  weekly,  PROGRESS  —  On  Kelly  tt 
the  Lebanon  Enterprise.  Paul  ^nd  publisher,  of  the  Btrke 
Crowdus  and  George  Trotter,  i^y  (Calif.)  Review,  has 
co-editors  of  the  Enterprise,  will  ported  development  of  a  suk- 
serve  the  Falcon  in  the  same  stantial  following  since  hi, 
capacity.  weekly  began  publication  sob, 

The  Falcon’s  publishing  date  four  months  ago.  Mr.  K* 
will  be  changed  from  Thursday  started  the  Review  after  , 
to  Tuesday.  It  was  purchased  decade  with  the  San  Frarum 
from  J.  T.  Whitlock,  manager  of  (Calif.)  Chronicle,  where  k 
radio  station  WLBN,  and  L/)uis  served  as  assistant  city  editir. 
G.  Mattingly,  Falcon  editor.  jje  g^id  the  paper  was  desigik 
Other  owners  of  the  Enter-  a  local  supplement  to  met» 
prise  and  Falcon  are  Frank  D.  poHtan  dailies.  His  wife,  Muy. 
Orwin  and  I.  M.  Gray.  is  advertising  manager,  publi» 

*  *  *  tion  date  is  Thursday,  and  dk 

Hope,  Ind.  tribution  of  the  offset  pap®. 
Mr.  and  Mrs.  Duane  Harri-  usually  eight  tabloid  pages,  t 
son  have  bought  the  Star-Jour-  jjy  mail. 
nal  here,  a  tabloid-size  weekly  ♦  *  * 

serving  the  town  of  Hope  and  DYNASTY— Harold  and  F« 

adjoining  agricultural  areas  of  McCuen,  owners  of  the  Weekh 
Bartholomew  and  Shelby  Coun-  Review  Publishing  Comptij, 
ties,  from  Mr.  and  Mrs.  Carl  inc.,  figured  out  a  fine  wajrli 
V.  Piercey.  .solve  their  help  problems  so» 

Mr.  Harrison  was  formerly  years  ago.  They  had  childm 
news  bureau  manager  in  Mi-  'phe  company  owns  five  weeklies 
chell,  Ind.,  for  the  Bedford  the  Conshohocken  (Pa.)  Se 
Daily  Times-Mail.  corder,  the  Chestnut  Hill  (Pai 

The  former  owners  purchased  Herald,  the  Manayunk  (Pii 
the  paper  in  1954.  Mr.  Piercey  Review,  the  Manayunk  (Pal 
will  remain  with  the  new  pub-  Suburban  Press,  and  the  Vk 
Ushers  for  a  few  months  as  (ey  Forge  (Pa.)  Sentinel.  EH- 
mechanical  superintendent  and  est  son,  Richard,  is  advertisiw 
assistant  publisher.  director;  second  son,  David,  a 

*  *  *  rects  the  photographic  depiiv 

SiLVERTON,  Ore.  ment;  third  son,  Robert,  isshoi 
Sale  of  the  Silvcrton  Appeal-  superintendent;  eldest  daugjitB. 
Tribune  to  Ralph  and  Geneva  jyjrs.  Nancy  Wolfe,  is  secret!.'! 
Rose  has  been  announced  by  to  the  publisher.  Five  McCuw 
Mahlon  and  Hildegarde  Hoblitt.  ^^e  still  in  school;  the  coupks 
The  Appeal-Tribune,  now  in  seventh  grandchild  was  bom 
its  80th  year,  was  published  by  March  13. 
members  of  the  Hoblitt  family  *  ♦  * 

for  more  than  half  a  century.  EMPTY  CHAIR  —  A.  Edira 
Mr.  and  Mrs.  Rose  formerly  Larsson,  61-year-old  editor 
published  the  Pullman  (Wash.)  the  Wellesely  (Mass.)  Tovu 
Herald.  man,  died  unexpectedly  Maw 

10,  the  same  day  he  was  sched 
Vail,  Iowa  to  undergo  a  physical  a 

M.  J.  Monaghan,  editor  and  amination.  He  had  spent  tk 
publisher  of  the  Vni7  Observer  uight  before  readying  the  new 
for  50  years,  has  sold  the  paper  paper  for  publication.  Duriisi 
to  pewayne  C.  McCullough,  as-  Mr.  Larsson’s  25-year-€<litiM 
sociated  with  the  Observer  for  ship,  the  Townsman  won  S 
the  past  four  years.  state  and  national  awards  f# 


THE  TYPES  TO  WED 

Philadelphia,  Pa. 

Those  in  attendance  at  the 
morning  weekly  newspaper 
Press  Session  of  the  1960  Mid- 
Atlantic  Newspaper  Mechanical 
Conference  held  here  on  March 
18  were  let  in  on  a  wedding  pro¬ 
posal. 

Victor  Leiker,  publisher  of  the 
Middletown  (N.  .1.)  Courier, 
suggested  the  marriage  of  off¬ 
set  and  rotary  printing  as  a 
possible  solution  to  the  rising 
costs  of  production. 

Mr.  Leiker,  who  traced  his 
printing  experience  from  the 
old  Babcock  book  press  on  up 
to  the  high  speed  web-offset, 
emphasized  the  great  interest 
in  offset  today.  “If  anyone  men¬ 
tioned  offset  anywhere  two  years 
ago,  it  was  like  a  dirty  cuss- 
word,’’  he  said. 

Better  Body  Tj'pe 

The  “happy  wedding’’  he  re¬ 
ferred  to  was  the  combination 
of  hot  and  cold  type  operations, 
especially  in  advertising  com¬ 
position.  “You  can  get  better¬ 
looking  ads  in  hot  type  than 
you  can  in  cold  type,’’  he 
claimed,  and  he  advised  pub¬ 
lishers  not  to  do  away  with  their 
type-casting  machines  if  they 
switched  to  offset. 

Mr.  Leiker  cited  the  “miser¬ 
able-looking  body  type’’  as  one 
of  offset’s  big  limitations,  add¬ 
ing  that  “Nobody  has  come  up 
with  the  type  that  satisfies  the 
printers.’’ 

The  publisher  also  pointed  out 
that  weeklies  were  losing  na¬ 
tional  advertising  steadily. 
“First,  the  cigarettes  went,  now 
cars  are  dropping  out,  and  the 
grocers  will  go  next,’’  he  main¬ 
tained.  Mr.  Leiker  felt  the  solu¬ 
tion  was  a  central  offset  plant 
printing  weeklies  for  a  number 
of  independent  publishers. 

He  maintained  that  “You 
have  to  think  of  high  speed 
web-offset  if  you  think  in  terms 
of  offset  at  all,’’  and  claimed 
that  sheet-fed  presses  were  out¬ 
dated. 

CuMt  of  Offset 

Mr.  Leiker  outlined  the  prob¬ 
able  cost  of  setting  up  an  offset 
operation  as:  $100,000  for  a 
press  which  can  run  off  32 
pages;  $600  for  a  plate  burner; 
$10,000-$! 2,000  for  a  camera; 
and  $3,000-$4,000  for  the  front 
office  equipment. 

He  said  the  total  price  runs 
about  the  .«ame  as  the  cost  of 
any  one  of  the  major  units  in 
a  hot  type  system. 

The  publisher  maintained  it 
was  easier  to  properly  train  an 


offset  pressman,  cameraman  and 
stripper,  than  it  was  “to  teach 
the  type  case  to  the  average 
youngster.’’  Mr.  Leiker  claimed 
he  could  train  a  complete  staff 
of  offset  personnel  in  the  same 
amount  of  time  it  took  to  train 
two  hot  type  compositors. 

“A  compositor  gets  $3-an- 
hour  to  produce  two  galleys,’’ 
he  went  on  “My  girls  can  make 
up  two  galleys  at  an  easy  pace 
for  $1.50-an-hour.  Any  girl  who 
has  had  typing  high  school  can 
learn  to  do  straight  matter  in 
one  session.  It  would  take  two 
or  three  years  for  a  compositor 
to  accomplish  this.” 

Mr.  Leiker  said  “Offset  is  the 
nearest  thing  to  solving  the 
weekly  problems  today.” 

lamited  Page  (Tapacity 

William  E.  Strasburg,  pub¬ 
lisher  of  the  Ainbler  (Pa.)  Ga¬ 
zette,  wasn’t  in  complete  agree¬ 
ment  with  Mr.  Leiker.  Mr. 
Strasburg,  speaking  on  rotary 
operations,  admitted  offset  had 
made  many  strides  in  the  field 
of  weekly  publishing.  “You  can 
go  into  offset  more  quickly,  more 
economically  and  with  fewer  of 
the  pitfalls  which  beset  the  av¬ 
erage  publisher,”  he  said,  but  he 
warned  that  offset  had  draw¬ 
backs  in  page  capacity.  Mr. 
Strasburg  claimed  offset  did  not 
offer  the  flexibility  needed  in  the 
Spring  and  Fall  months. 

“Offset  gives  quality  work,” 
Mr.  Strasburg  stated,  “but  if 
one  is  planning  to  go  together 
with  papers  or  to  expand,  the 
rotarj'  or  flatbed  operation  is 
the  answer.” 

*  *  * 

NEW  TEXAS  PAPER 

Mansfieu),  Tex. 

The  first  edition  of  the  Matis- 
field  News-Mirror,  organized  by 
the  Arlington,  Tex.,  Citizen- 
Journal,  Inc.,  was  issued  March 
24. 

Alfred  W.  White  is  editor. 

Mansfield  was  without  a  pa¬ 
per  since  the  suspension  last 
fall  of  the  Mansfield  News,  up 
to  that  time  Tarrant  County’s 
oldest  newspaper. 

The  Citizen-Journal  company 
has  purchased  the  subscription 
list  and  mailing  permit  of  the 
News,  and  has  made  applica¬ 
tion  for  a  renewal  of  the  permit. 
*  *  * 

DIAMOND  JUBILEE  —  The 
Hooper  (Neb.)  Sentinel  cele¬ 
brated  its  75th  anniversary  re¬ 
cently.  Published  by  Mr.  and 
Mrs.  Morris  Payne,  it  is  the 
oldest  paper  in  Dodge  County, 
one  of  the  oldest  in  the  state 
and  among  the  oldest  business 
enterprises  in  Hooper. 


PROGRESS  —  On  Kelly, 


DYNASTY— Harold  and  Fml 


EMPTY  CHAIR  —  A.  Edin 


state  and  national  award*  J* 
excellence  in  editorial  contoi 
Stanley,  Wis.  ^^d  typography. 


Ralph  C.  Bloom,  recently  on  »  *  • 

the  sales  and  service  staff  of  PAGE  ONE  LOOK  —  theOt 
Perfection  Type,  has  purchased  tario  Weekly  Newspaper  A*»- 
the  Stanley  Republican.  elation  was  told  recently  by  I 

Mr.  Bloom  formerly  operated  Tuckwell,  of  Winnipeg,  tlm 
the  Upsala  (Minn.)  News-Trib-  members  would  be  wise  to  stsdf 
unc  and  Sacred  Heart  (Minn.)  front  pages  of  metropdit* 
News.  newspapers  to  “note  how  » 

*  *  *  terest  and  attractive  effect*  *« 

Louisville,  Neb.  achieved.”  And  they 
Richard  Graham  has  pur-  George  Ellis,  of  the  Godeii^ 
chased  the  Louisville  Courier  (Ont.)  Signal-Star,  suggest ttal 
from  Mr.  and  Mrs.  D.  C.  Huff-  weeklies  consider  a  co-operatd 
man.  Mr.  Graham  formerly  effort  to  install  at  strategies 
worked  for  the  Alma  (Neb.)  cations  larger  presses  to  taS 
Harlan  County  Journal.  care  of  increasing  press 
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amuel  Lubell  Rings 
[The  Right  Doorbells 


Samuel  Lubell  pounds  pave-  In  addition  to  the  Wisconsin 
Inents,  rings  doorbells  and  leans  primary  coverage,  Mr.  Lubell 
farm  fences  'to  find  out  what  already  has  done  a  series  this 
people  think  about  political  year  on  political  and  segregation 
irsonalitie.s  and  policies.  opinion  in  the  South.  He’ll  write 

He  sees  to  it  that  they  are  the  one  other  series  and  some  occa- 
Man  fry**  pavements,  the  right  door-  sional  articles  before  the  two 
ubli»P*"s>  Tight  farm  fences  by  national  political  conventions, 
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^ful  selection  of  key  areas 
fd  groups. 

The  United  Feature  Syndi¬ 
cate  political  reporter-analyst 
does  not  hesitate  to  jeopardize 
new  his  national  reputation  and 
e  correct  outlook  of  his  mil- 
[lons  of  readers  with  forthright 
[orecasts  after  he  commutes 
icross  the  countryside  to  com- 
fcane  with  the  citizenry. 
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Bv  Ruv  Erwin 


No  Statistics 

Numbers  interviewed,  the  sta- 
sties  of  a  poll,  are  not  nearly 
important  in  the  Lubell  sys- 
m  as  the  care  and  acumen  used 
the  selection  of  the  place  and 


^rtisiiAwple  to  be  called  upon.  There 


After  the  conventions,  he  begins 
three  months  of  interviews  be¬ 
fore  writing  his  final  pre-elec¬ 
tion  forecasts. 

“I  try  to  do  a  quality  job  of 
reporting,  revealing  the  things 
people  are  saying  and  thinking 
in  great  numbers,”  explained 
Mr.  Lubell,  flashing  the  wide 
grin  which  quickly  wins  the 
confidence  of  strangers  he  ques¬ 
tions.  “I  never  write  as  if  I  feel 
I  will  have  to  change  the  story. 
I  fit  local  quotes  into  the  stories 
and  sometimes  use  the  names  of 
those  quoted,  if  they  agree. 

Voters  Revisited 

“Sometimes  I  go  back  to  see 
the  same  person  after  a  few 
years  and  question  him  again,’ 


no  yes-and-no  questionnaire 
tth  which  to  add  statistics, 
pere  are,  instead,  hundreds  of  he  continued.  “I  keep  my  loose- 


riendly  conversations  to  be  an- 
Uyzed  and  evaluated  later  and 
[cCuai*o  be  searched  for  revealing 
coupfe^wotations  to  demonstrate  trends 
pf  thought  and  talk. 

Mr.  Lubell  can’t  keep  a  dead- 
ine.  He  spent  three  weeks  in- 
^rviewing  Wisconsin  voters  be¬ 
fore  he  sat  down  to  write  an 
laurate  forecast  series  about 
the  April  6  primary  and  he  will 
spend  three  months  interviewing 
lical  a-peters  in  about  20  key  states 
ent  fif^ore  the  November  election. 
[Therefore,  in  the  past.  United 


leaf  notebooks  and  I  can  tell  if 
he  has  changed  his  opinion.  A 
number  of  such  changes  indi¬ 
cates  a  significant  trend.  For 
instance,  I  find  some  people  who 
formerly  violently  disliked  Nixon 
now  say  he  is  ‘not  so  bad.’ 

“I  study  the  last  voting  re¬ 
turns  and  look  for  changed  atti¬ 
tudes  in  the  same  area,”  he 
added. 

Mr.  Lubell  carried  with  him 
into  Wisconsin  large  sheets  upon 
which  he  had  entered  that  state’s 


vote  by  counties  since  1848  in 
Feature  Syndicate  sold  each  Lu-  percentages  for  each  party, 
mil  series  separately.  This  was  From  that  sheet  he  selected 


Jxpensive  and  there  was  little 
fcrPime  in  which  to  make  sales. 


counties,  to  visit.  For  each  of 
those  counties,  he  prepared  in 
advance  a  sheet  showing  the  vote 
by  precincts  and  townships  over 
the  years.  Thus,  at  a  glance,  he 
can  tell  the  voting  history  of  a 
precinct  in  which  he  is  working 


-Annual  Schedule 

In  a  recent  conference  with  a 
poup  of  editors,  including  Basil 
TiJn  Walters,  Chicago  - 

News,  he  agreed  to  write  and  detects  changes  in  opinion. 
>eg,  ttalmly  when  he  is  ready  in  order  .  v 

to  s^lj®®aintain  quality  but  to  regu-  ‘ 

“file  the  work  so  it  can  be  sold  The  political  reporter-analyst 
®  an  annual  basis.  Under  this  never  votes,  never  hears  political 
plan,  Mr.  Lubell  writes  three  speeches,  never  interviews  poli- 
■^Jor  series  a  year  with  occa-  ticians.  He  keeps  himself  per- 
in-between  pieces.  This  sonally  clear  of  political  bias 

*wes  the  selling  problem  and  and  refuses  to  listen  to  politi- 
wspapers  have  bought  the  cians,  all  of  whom  are  biased,  of 
1  stories  on  an  annual  course.  He  listens  only  to  the 
Individual  series  may  be  people — on  the  street,  in  the 
It  separately.  home,  office,  factory,  farm  field. 

tor  8c  publisher  for  AprU  9,  19«0 


Samuel  Lubell 

He  does  not  visit  newspapers 
(except  for  occasional  courtesy 
calls  on  client  papers)  for  the 
same  reason.  He  does  not  seek 
expert  local  opinion  which  might 
tend  to  tinge  his  own  thinking, 
to  cause  him  to  doubt  or  hedge 
on  his  own  findings. 

“I  stand  or  fall  on  what  the 
people  tell  me  and  try  to  human¬ 
ize  and  dramatize  a  whole  trend 
of  opinion  on  any  election  or 
public  question,”  he  asserted.  “I 
must  maintain  the  perspective  of 
history  while  meeting  a  deadline. 

I  pick  a  city  or  precinct  that 
reveals  certain  changes  and  I  do 
not  leave  until  I  know  why  there 
has  been  a  historic  break  with 
the  past  record.” 

After  viewing  returns  of  two 
precincts  —  one  from  Virginia 
and  one  from  Florida — ^Mr.  Lu¬ 
bell  was  able  to  predict  correctly 
how  those  states  would  vote. 
After  getting  the  returns  from 
only  two  key  counties  in  the 
Midwest,  he  was  able  to  forecast 
last  Presidential  election  night 
that  Eisenhower  would  sweep 
the  Midwest. 

Narrative  Accounts 

Lubell  stories  are  narrative 
accounts  with  emphasis  on 
writing  —  without  statistical 
tables. 

By  train,  plane,  bus,  taxicab 
and  on  foot  he  gets  about  among 
the  people.  He  talks  to  as  many 
as  45  persons  in  a  day,  makes  no 
notes  while  he  talks  but  jots 
them  down  between  visits.  At 
night  in  his  hotel  room,  he  goes 
over  the  results. 

“There  is  no  magic  to  it — just 
a  lot  of  work  and  the  use  of 
sound  judgment,”  he  observed.  “I 
believe  my  basic  approach  is 
sound  and  I  stick  to  the  people 
without  second-hand  judgments 
by  candidates  entering  into  the 
stories.  All  I  want  is  to  be  right 
the  day  after  election.  That  vin¬ 
dicates  you.” 


Guest  Columnist 
Forum  Formed 

Guest  Columnists  Forum  (30 
E.  60th  St.,  New  York  22)  is 
a  new  syndicate,  which  on  April 
7  began  sending  weekly  columns 
in  mat  or  proof  form  to  sub¬ 
scribing  weekly  and  daily  news¬ 
papers.  Albert  Ivor  Rappaport 
is  managing  editor. 

Guest  columnists  will  include 
Fannie  Hurst,  author;  Helena 
Rubinstein,  beauty  culture  au¬ 
thority;  Morris  L.  Ernst,  law¬ 
yer;  (3ecil  Chapman,  fashion  de¬ 
signer;  William  Inge,  play¬ 
wright;  Dr.  Bergan  Evans,  edu¬ 
cator;  George  Romney,  presi¬ 
dent,  American  Motors  (jorp.; 
Ford  Frick,  baseball  commis¬ 
sioner;  Lilly  Dache,  fashion  au¬ 
thority;  Justice  William  O. 
Douglas,  United  States  Supreme 
Court ;  and  theatrical  celebri¬ 
ties  Jean  Dalrymple,  Perry 
Como,  Ethel  Merman,  Jackie 
Gleason  and  Walter  Slezak. 

Mr.  Rappaport  said  the  forum 
will  syndicate  the  columns  at 
$3.  each. 

Samuel  Lubell  was  bom  in 
Poland  in  1911  and  was  two 
years  old  when  his  parents  came 
to  this  country.  He  attended  the 
College  of  the  City  of  New  York 
for  four  years  and  was  gradu¬ 
ated  from  the  Columbia  Univer¬ 
sity  Graduate  School  of  Journal¬ 
ism  in  1933.  (He  was  E&P  cor¬ 
respondent  at  Columbia) .  He 
was  a  Pulitzer  traveling  scholar 
in  Europe  in  1934  and  in  1968 
was  made  director  of  Columbia’s 
Opinion  Reporting  Workshop. 

He  worked  on  the  Long  Island 
(N.  Y.)  Daily  Press,  Washing¬ 
ton  (D.  C.)  Post,  Richmond 
(Va.)  Times-Dispatch  and 
Washington  (D.  C.)  Herald  and 
then  became  a  regular  contribu¬ 
tor  to  the  Saturday  Evening 
Post  and  other  magazines.  He 
served  with  the  OWI  and  OES 
in  World  War  II  and  as  chief 
aide  to  Bernard  M.  Baruch  in 
framing  postwar  economic  poli¬ 
cies.  Both  during  and  after  the 
war,  he  spent  many  months  as  a 
foreign  correspondent  abroad. 

His  book,  “The  Future  of 
American  Politics,”  received  the 
1952  Woodrow  Wilson  Founda¬ 
tion  Award  of  the  American 
Political  Science  Association  and 
he  is  the  author  of  two  others. 

But  he  is  proudest  perhaps  of 
his  forecasts  of  the  1954,  1966 
and  1958  election  results,  con¬ 
firming  the  almost  uncanny  ac¬ 
curacy  of  his  unique,  highly  per¬ 
sonal  and  painstaking  method  of 
feeling  the  pulse  of  public 
opinion. 

*  «  « 

(See  pages  62,  63) 
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SYNDICATES 


Alburn  Aids 
‘EdiV  Page 
For  47  Years 


Leo 
had  n 
wise  s 
her  01 
maine 
mail  I 
strain 
theate 


Hedda  Hopper  gets  cup  from  actor  Vincent  Price,  while  Stephen  Boyd  looks  on. 


She  brings 
international 


The  Hollywood  Foreign  Press  Association  recently  awarded 
Hedda  Hopper  its  cup  “for  news  coverage  and  travels  which 
have  brought  international  prestige  to  Hollywood.” 

Known,  loved,  and  respected  around  the  world  for  her 
fairness  and  warmth  in  reporting,  Hedda  Hopper  is  also  a 
prophet  with  honor  in  her  home  town.  And  she’s  a  power 
behind  the  throne  in  the  billion  dollar  movie  industry. 

“Looking  at  Hollywood,”  her  famous  column,  packs  dozens 
of  scoops,  gives  real  news  of  reel  favorites,  is  accurate  and 
authoritative,  fresh,  friendly,  and  sparkling.  It’s  fine 
first-hand  reporting,  written  with  human  understanding  — 
a  feature  followed  by  all  the  family,  all  ages,  and  both  sexes, 
that  makes  loyal  readers  and  circulation! 

Phone,  write,  or  wire  for  specimen  proofs! 


Chicago  Trihanc"\ea?  YorhJVctcs 

York 

‘^gaamCamMg9  MnVm  Trtkuno  I'otrer,  CMrut/o 


syndicates 


Cindy  Says:  PLENTY 


“Cindy  Says”  is  one  of  the 
gevest  and  brightest  columnar 
j*ut"  j.tions  flashing  out  from 
iBong  the  neon  lights  of  the 
Gay  White  Way. 

The  column,  now  appearing 
in  10  newspapers  as  the  result 
of  three  years  of  self-syndica¬ 
tion  by  its  author,  Cindy  Heller 
jtiUms,  now  is  to  be  syndicated 
^iiy  or  semi-weekly  by  Claire 
cher  Ackerman,  Country 
et,  Salisbury,  Conn. 

Cindy  Adams  got  the  itch  to 
write  when  she  made  sugges¬ 
tions  and  contributions  to  her 
husband,  Joey  Adams,  the  come¬ 
dian,  three  years  ago  when  he 
wrote  a  book  called  “Cindy  and 
I.”  So  she  bravely  —  even  bold¬ 
ly  —  launched  “Cindy  Says”  in 
the  weekly  newspaper,  the  East 
Sider,  which  suspended  10  is¬ 
sues  later. 

Show  Business 

Leo  Shull  of  Show  Business 
had  read  some  of  her  witty  and 
wise  sayings  and  promptly  took 
her  on  his  publication.  She  re¬ 
mained  two  years,  drew  big  fan 
mail  but  chafed  under  the  con¬ 
straint  of  sticking  wholly  to 
theater  news,  although  she  for¬ 
merly  was  herself  an  actress, 
comedienne  and  model. 

She  .sold  her  column  to  the 
weekly  East  Side  News  and  used 
tearsheets  from  it  to  sell  her 
Broadway  gossip  to  the  Miami 
Beach  (Fla.)  Sun,  the  Bridge¬ 
port  (Conn.)  Herald,  for  its 
five  editions  around  the  state, 
the  Brooklyn  Daily,  a  new 
Times  Square  paper,  which  ap¬ 
pears  twice  monthly,  the  New 
York  Item,  the  weekly  Long 
hlan  d  Independent.  Theatre 
Magazine  publishes  two  of  her 
columns  each  month. 

Some  are  three-dot  gossip  col- 
nnms  and  some  are  one-subject 
columns. 

Serven-Night  Week 

“I  go  out  seven  nights  a  week, 
P>  to  all  the  plays  on  opening 
ni^ts,  know  everybody,  go  to 
parties  all  the  time  and  report 
it  all  in  a  brassy  and  breezey 
»»y,”  brashly  boasted  Cindy 
Adams,  when  interviewed  in  the 
Adams  terrace  apartment  (945 
Fifth  Avenue)  overlooking  the 
sylvan  splendor  of  Central  Park. 

Cindy’s  looks,  life,  writings 
»re  color-conscious,  color-cram¬ 
med.  Her  color  is  red.  Her  cos- 
tames,  apartment,  car,  station¬ 
ery  and  the  Cindy  dolls  modelled 
after  her  all  largely  are  in  red, 
**  is  the  ribbon  woven  in  the 
alack  braids  of  her  tightly 
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slicked  down  black  hair.  (“Joey 
.says  I  have  not  brushed  but 
ironed-on  hair  and  that  my  hair 
is  to  tight  I  can’t  shut  my 
mouth.”) 

She  writes  with  black  ink  on 
her  red  stationery  and  with  red 
ink  on  white  paper  or  checks. 

Thinks  in  Red 

“Red  is  vibrant  and  I  love  it,” 
she  vibrantly  proclaimed.  “I 
even  think  in  red.” 

When  interviewed  she  wore  a 
blood-red  shirt,  white  slacks 
decorated  with  red  appliques. 
Her  bare  feet  boasted  red  toe¬ 
nails,  matching  ruby-red  finger¬ 
nails  and  lips.  Flashing  black 
eyes  under  long  black  lashes 
complemented  her  raven  hair. 
She  brings  breath-taking  beauty 
into  newspaper  ranks. 

Clolumn  features  include 
“Party  of  the  Week”  and  “Wife 
of  the  Week.”  The  first  might 
describe  “Zig-Zag”  Gabor  as 
wearing  a  gown  “cut  low  to  her 
hemline,”  Joan  Crawford  in  dia¬ 
monds  “from  chin  to  shin,”  and 
report  “Marlene  Dietrich  sa¬ 
shayed  into  the  room,  shelpping 
an  armful  of  chinchilla.” 

She  explains  to  the  uninitiated 
that  “shelp”  is  a  word  of  Jewish 
origin  meaning  to  drag  some¬ 
thing  such  as  an  armload  of 
groceries.  She  likes  to  use  pic¬ 
turesque  words  and  doesn’t  mind 
inventing  one  or  combining  two 
to  suit  her  purposes. 

For  the  “Wife  of  the  Week” 
feature,  she  interviews  a  little 
known  wife  of  a  well  known 
star,  asking  her  about  hobbies, 
ambitions,  how  she  met  her  hus¬ 
band,  how  extravagant  she  is, 
what  her  husband  does  not  like 
about  her.  Wives  of  Jerry  Lewis 
and  Harry  Belafonte  were  the 
most  recent  interviewed.  Some¬ 
times,  she  varies  the  process  by 
talking  to  the  “Spouse  of  the 
Week,”  a  husband  of  a  star. 

Irreverent  Words 

“I  write  irreverent  words 
about  reverent  people  and  rever¬ 
ent  words  about  irreverent  peo¬ 
ple  and  I  like  to  use  words  like 
burbled,  muttered  or  mumbled 
instead  of  said,”  said  —  pardon, 

■  shouted  Cindy. 

Example:  “Gloria  Vanderbilt 
'  down-paymented  the  Hotel  Ivan- 
hoe,  Miami,  with  her  petty  cash 
I  but  left  standing  orders  to  can 

•  any  employe  who  connects  her 

•  with  the  joint.” 

Cindy  Adams,  who  arises  at 
I  the  crack  of  noon,  writes  her 
,  words,  reverent  and  irreverent, 
;  in  longhand  (red  ink,  of  course) 
r  in  bed  and  then  types  them  with 
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New  Mountie 
Gets  His  Laugh 

A  new  daily  two-column  panel 
cartoon  called  “Mickey  Mc- 
Nabem,”  a  Mountie  who  gets 
his  man — and  his  laugh — will  be 
begun  April  18  by  the  Toronto 
Star  Syndicate.  Dave  Jenner, 
the  artist-creator,  lives  at  Co- 
.luitan,  B.  C. 

“While  our  new  cartoon  has  a 
Canadian  background,  it  certain¬ 
ly  is  international  in  flavor,” 
said  James  F.  Cherrier,  syndi¬ 
cate  manager.  “Everyone  from 
youngsters  to  grownups  knows 
the  famous  Royal  Canadian 
Mounted  Police  or,  as  they  are 
commonly  called,  the  Mounties. 
To  the  Itest  of  our  knowledge, 
there  never  has  been  a  hiunor- 
ous  newspaper  cartoon  dealing 
with  the  Moimties  and  while  this 


all  two  fingers  on  a  gold  (not 

redl  tvnewriter  newspaper  cartoon  dealing 

Soml'^indy  sayings:  with  the  Mounties  and  while  this 

“Marilyn  Monroe  buys  all  one*  is  always  funny,  it  is  never 


Arthur  Monroe’s  clothesies.  .  .  . 
Noel  Coward,  gone  antisocial  in 


derogatory  of  the  R.C.M,P.” 

A  ’new  sales  representative, 


his  old  age,  hibernates  hermi-  S^ott  Meyers,  has  ^n  added  to 
style  nowadays.  ...  Joe  E.  ^he  syndicate  staff  and  is  at 
Brown’s  mudhole  on  Australia’s  present  calling  on  newspapers 
No.  Queensland  coast  becoming  across  Canada, 
hot  touristwise  &  what  cost  him  ^  Within  the  last  year,  the 
a  bagel  is  now  worth  a  bundle.  Toronto  Star  Syndicate  has 
.  .  .  Bette  Davis  next  to  im-  launched  successfully  a  comic 
mortalize  them  ho-humemoirs, 
to  be  billed,  ‘Diary  of  a  Movie 

Star’  cha  cha  cha.  .  .  .  Dotty  Your  Name  and  a  wwkly  book 
Lamour  crated  her  30rm.H’wood  ^  Writers 

hovel  lock,  stock  &  knicknacks  D*ary. 
then  the  buyer  ixnay’d  cause  •  •  • 

he  wanted  another  acre  and  _ 

there  sits  Dorothy  with  her  car-  DUCHESS’S  PATTERNS 
tons  hanging  out.  .  .  .  Ralph  'pjjg  Duchess  of  Windsor  pat- 


Bellamy  itching  to  hatch  a  mag  t^rns,  which  appear  in  This 
devoted  to  Boredway  drayma.  Week  magazine,  now  will  be 
It’s  never  “Boredway”  when  offered  newspapers  in  cities 
Show  Street’s  “draymatist”  is  where  the  newspaper  supple- 
Cindy  Adams.  ment  is  not  distributed. 

*  *  *  In  addition  to  selecting  the 

2  NEW  TV  PUZZLES  patterns,  the  Duchess  of  Wind- 

~  j  1.  .  -  sometimes  writes  about  her 

Editors  are  offered  a  choice  of  philosophy  and  preferences  in 
two  new  weekly  television  fea-  regard  to  clothes.  The  news- 
“TV  Crosswords”  and  paper  syndication  will  be  han- 
“TV  Teaser”  (Newspaper  En-  hy  the  Spadea  Syndicate, 

terprise  Association). 

'Die  puzzles  have  different  •  •  ♦ 

clues,  solutions  and  formats.  i^NnnN  ‘iFRiFS 

“TV  Crossroads”  has  a  center  ^  LUNDUN  SEKIE!) 

sketch  of  a  TV  star,  keyed  to  Universal  Press  Association 
two  or  more  of  the  clue  words  in...  is  offering  two  series  of  stories 
a  conventional  crossword  format,  from  London  papers  for  syndi- 
Both  the  puzzle  and  clues  in  cation  as  post-Easter  fare: 
“TV  Teaser”  are  in  TV-screen  i)  “Storm  Over  Ava,”  three 
shape.  More  than  half  the  words  installments  written  by  Betty 
in  both  puzzles  are  tied  to  TV  Wallers,  the  only  British  woman 
shows,  stars,  situations  and  bullfighter  and  one  of  Ava 
terms.  Gardner’s  closest  friends.  The 

Both  puzzles  are  available  in  series  was  published  in  the  Sun- 
black  or  two  colors  in  three-  day  Pictorial,  London.  Photos 
column  format,  but  can  be  used  are  available, 
in  two.  They  are  designed  for  2)  “Destiny  and  You,”  12 
weekend  entertainment  maga-  articles  covering  the  Ring  of 
zines  or  television  pages.  the  Zodiac  by  Francesco  Wald- 

♦  *  *  ner,  famous  astrologer  of  Rome. 

(See  pages  61  and  62  for  more  This  series  recently  appeared  in 

Syndicate  news.)  the  Woman’s  Mirror,  London. 
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Medium  Daily 

{Continued  from  page  9) 


in  percentage  relationship  to  the 
total  excepting  the  circulation 
department  (up  .1%). 

Circulation  Up 

In  1959  this  newspaper  had 
net  paid  circulation  of  37,600. 
Unpaid  distribution  was  1,400 
and  the  press  run  was  39,100. 
With  circulation  revenue  of 
$617,000,  revenue  per  1,000 
copies  was  $53.45  and  paper  and 
ink  costs  per  1,000  copies  was 
$32.23. 

In  1958  net  paid  circulation 
was  37,000,  unpaid  copies  were 
1,100  and  total  press  run  38,100. 
With  1958  circulation  revenue 
of  $607,000,  revenue  per  1,000 
copies  was  $53.44  and  paper  and 
ink  costs  per  1,000  copies  was 
$29.40. 

Average  number  of  pages  in¬ 
creased  from  3014  to  3314. 

The  ratio  of  reading  matter  to 
advertising  changed  slightly.  In 
1958  there  was  a  total  of  1,585,- 
100  inches  of  space  apportioned 
as  follows:  advertising  905,700 
inches  or  57.14%  of  the  space, 
reading  matter  668,500  inches  or 
42.17%,  and  promotion  10,900  or 
.69%,  In  1959  the  1,759,100 
inches  of  space  was  divided:  ad¬ 
vertising  1,035,500  or  58.87%  of 
the  total,  reading  706,100  or 
40.14%,  and  promotion  17,500 
or  .99%. 

Increase  in  Text 

In  spite  of  the  fact  that  read¬ 
ing  text  declined  from  42.17%  to 
40.14%  of  total  space,  there  was 
an  increase  in  reading  space  of 
37,600  inches  or  5.62%.  Space 
devoted  to  advertising  increased 
129,800  inches  or  14.33%. 

In  1959  local  advertising  ac¬ 
counted  for  70.84%  ($1,348,000) 
of  advertising  revenue,  at 
66.90%  ($95,000)  of  total  ad¬ 
vertising  expense,  and  produced 
76.19%  (788,900  inches)  of  ad¬ 
vertising  space.  Revenue  per 
inch  for  local  was  $1.71  and  cost 
of  securing  was  7%.  In  1958 
local  advertising  produced 
72.28%  ($1,194,000)  of  all  ad¬ 
vertising  revenue,  at  63.36% 
($83,000)  of  advertising  depart¬ 
ment  expense,  and  accounted  for 
76.74%  (695,000  inches)  of  total 
ad  space.  Revenue  per  inch  was 
$1.72  and  cost  of  securing  was 
6.9%. 

In  1959  national  advertising 
accounted  for  7.67%  ($146,000) 
of  the  total  ad  dollars,  16.9% 
($24,000)  of  departmental  costs, 
and  7.48%  (77,500  inches)  of 
advertising  volume.  Revenue  per 
inch  was  $1.88  and  cost  of  secur¬ 
ing  16.4%.  In  1958  national  ac¬ 
counted  for  8.23%  ($136,000)  of 
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advertising  revenue,  19.08% 
($25,000)  of  departmental  costs, 
and  8%  (72,500  inches)  of  ad 
volume.  Revenue  per  inch  was 
the  same,  $1.88,  and  cost  of 
securing.  18.4%. 

Cla8eific^d  Revenue 

In  1959  classified  accounted 
for  21.49%  ($409,000)  of  total 
ad  revenue,  16.2%  ($23,000)  of 
departmental  expense,  and 
16.33%  (169,100  inches)  of  total 
ad  space.  Classified  revenue  per 
inch  was  $2.42  and  cost  of  secur¬ 
ing  5.6%.  In  1958  classified  pro¬ 
duced  19.49%  ($322,000)  of  ad 
revenue,  at  17.56%  ($23,000 — 
the  same  as  ’59)  of  depart¬ 
mental  expense,  and  15.26% 
(138.200  inches)  of  ad  space. 
Revenue  per  inch  was  $2.33  and 
cost  of  securing  was  7.1%. 

Total  advertising  revenue  in 
1959  was  $1,903,000  (1,035.500 
inches)  and  departmental  cost 
was  $142,000  making  revenue 
per  inch  for  all  classifications 
$1.84  and  cost  of  securing  7.5%. 
In  1958  total  ad  revenue  was 
$1,652,000  (905,700  inches)  and 
departmental  cost  was  $131,000 
making  revenue  per  inch  $1.82 
and  cost  of  securing  7.9%. 

Mechanical  Costs 

Cost  of  operating  the  me¬ 
chanical  departments  —  press 
room,  composing  and  stereotyp¬ 
ing — in  1959  was  $430,000  or 
21.4%  of  total  operating  ex¬ 
penses.  Mechanical  costs  plus 
paper  and  ink  totalled  $802,000 
or  39.93%  of  all  expenses.  In 
1958  mechanical  costs  were 
$398,000  or  21.65%  of  the  total, 
and  including  paper  ink  they 
were  $732,000  or  39.83%  of  the 
total  expenses. 

The  press  room  in  1959  pro¬ 
duced  50,300  thousands  of  eight- 
page  papers  at  an  operating  cost 
of  $50,000.  Cost  per  unit  of  pro¬ 
duction  was  $.99,  man  hours  in 
production  were  14,600,  and  pro¬ 
duction  per  man  hour  was  3.44 
units.  In  1958  at  a  cost  of  $46,- 
000  the  press  room  produced 
44,300  thousands  of  eight-page 
papers  at  a  cost  per  unit  of 
$1.04.  Man  hours  in  production 
were  13,900  and  production  per 
man  hour  3.19  units. 

The  composing  room  in  1959 
at  a  cost  of  $326,000  produced 

87.900  columns  of  type  at  a  cost 
per  column  of  $3.71.  Man  hours 
in  production  were  96,300  and 
production  per  man  hour  .91 
columns.  In  1958  at  a  cost  of 
$302,000  the  composing  room  set 

80.900  columns  of  type  at  a  cost 
per  unit  of  $3.73.  Man  hours 
were  93,500  and  production  per 
man  hour  .87  units. 

Stereotyping 

The  stereotyping  department 
in  1959  at  a  cost  of  $54,000  pro¬ 


duced  27,300  plates  at  a  cost  per 
unit  of  $1.98.  Man  hours  were 
15,000  and  production  per  man 
hour  1.82  units.  In  1958  at  a  cost 
of  $50,000  the  stereo  department 
cast  27,200  plates  at  a  cost  per 
plate  of  $1.84.  Man  hours  were 
14,400  and  production  per  man 
hour  1.89  units. 

The  editorial  department  in 
1959  turned  out  32,800  columns 
of  reading  matter  at  a  depart¬ 
mental  cost  of  $309,000  making 
cost  per  column  $9.42.  In  1958 
the  editorial  department  pro¬ 
duced  31,500  columns  of  reading 
matter  at  a  departmental  cost 
of  $285,000  making  editorial 
co.st  per  column  of  reading 
matter  $9.05. 

Paper  and  ink  costs  per  1,000 
eight-page  papers  in  1959  were 
$7.40.  In  1958  they  were  $7.54. 
The  drop  was  due  to  a  reduction 
in  page  size  during  the  year. 

• 

Edwin  Keller  Dies; 
Gravure  Corp.  Manager 

Louisville,  Ky. 

Edwin  S.  Keller,  vicepresident 
and  general  manager  of  Stand¬ 
ard  Gravure  Corporation,  died 
March  30.  He  was  73.  Standard 
Gravure,  a  subsidiary  of  the 
Courier-Journal  and  Louisville 
Times  Company,  publishes  many 
of  the  magazines  supplied  as 
supplements  to  Sunday  news¬ 
papers. 

Mr.  Keller  came  to  work  for 
Standard  in  1926  in  an  unusual 
way.  He  was  told  there  were  no 
job  openings,  and  replied, 
“Doesn’t  matter,  I’m  going  to 
work  for  you  for  nothing.” 

And  he  did.  Seven  weeks  later, 
having  proved  his  worth,  he 
drew  his  first  pay  check. 

• 

Miss  Lynett’s  Estate 
Valued  at  $3  Million 

Scranton,  Pa. 

An  inventory  filed  with  the 
Register  of  Wills  gave  the  value 
of  the  estate  of  the  late  Miss 
Elizabeth  R.  Lynett  as  $3,048,- 
046.  Miss  Lynett,  co-publisher 
of  the  Scranton  Times,  died  a 
year  ago.  Her  brother,  Edward 
Lynett,  is  executor  of  the  estate. 

Most  of  the  estate  consisted 
of  personal  effects,  stocks  and 
bonds.  Miss  Lynett’s  half-inter¬ 
est  in  the  Times  partnership 
was  valued  at  $101,334.09. 

• 

Injunction  Bill  Dies 

Albany,  N.  Y. 

The  bill  to  permit  the  state’s 
Attorney  General  to  seek  in¬ 
junctions  against  advertisers 
before  fraudulent  or  deceptive 
ad  copy  was  published  died  in 
committee  as  the  New  York 
Legislature  adjourned  last  week. 
(E&P,  March  12). 


Ads  and  Integrify 
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(of  news  ads  in  prei)aring 
the  panel),  seldom  did  I  seta 
ad  that  I  couldn’t  '  ompIeWf 
understand,  that  wasn’t  siwi^it 
to  grasp.  I  wish  I  could  say  tie 
same  about  some  of  the  stotiei 
that  now  and  then  get  iao 
print.” 

Mr.  Early  of  New  Bedfort; 

“Realistically,  .  .  .  the 
content  of  a  newspaper  fn- 
quently  has  a  readership  appeii 
the  equal  of  news — depend 
upon  the  day  and  the  need  i 
the  reader. 

“Also  those  of  us  in  news  haw 
learned  a  good  bit  from  adw- 
tising.  Techniques  employed  ii 
advertising  layouts  forced  us  to 
shake  off  some  of  our  muRr 
thoughts  on  display  of  stori*: 
we’ve  learned  how  to  ‘sell’  storia 
through  advance  promotion  aid 
through  off-beat  typographiai 
display. 

“We’ve  learned  more  aboR 
the  use  and  sizes  of  type  aid 
appreciate  that  a  little  white 
space  can  be  a  very  good  aid 
helpful  thing.  We  take  —  aid 
sometimes  follow  —  reader^ 
surveys;  we  know  more  aboR 
the  physical  characteristics  of 
the  eye  and  we  are  interested  h 
the  psychology  of  reading  speeds 
and  comprehension.” 

Reveaiue  Picture 

The  ultimate  conclusion  of  tbs 
panelists  was  that  the  newsside 
and  the  admen  need  each  otbo. 
Mr.  Hudson  said  65%  of  gwR 
revenue  of  the  Woonsocket  Cili 
comes  from  advertising  in  195S. 
Otherwise,  the  7-cents  Call  wook 
cost  20-cents  to  readers,  he  said. 

A  summary  by  Mr.  BynsR 
said  this: 

“.  .  .  Advertising  is  essential 
to  us.  So  is  editorial  integrity. 
The  two  can  go  side  by  sidt 
Although  circulation  revenue  is 
of  increasing  importance  to  i» 
it  is  mostly  advertising  revenw 
which  make  it  possible  for  us  to 
do  a  good  job  on  the  news  side. 

“.  .  .  People  buy  newspapen 
for  the  ads  as  well  as  the  nen 

“An  idea  long  held  by  oo 
newspapers  is  that  the  functw 
of  the  company  is  to  make  money 
and  get  out  the  best  dam  new 
papers  we  know  how  to.  It’s  s 
chicken-and-egg  proposition 
More  money  means  a  betto. 
sounder  news  report  and  this,  B 
turn,  attracts  more  money. 

“What  is  true  in  Provid^ 
is  true  elsewhere.  Advertisist 
being  the  major  source  of  new 
paper  revenue,  is  the  bigg*^ 
reason  why  America  has  tb* 
strongest  and  freest  press  in 
world.  I  just  hope  it  keeps  up. 
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Home  Delivery  Cost 
>lilking  the  Reader? 


HAR.1ISBURG,  Pa. 

Is  door-to-door  delivery  of  a 
nickel  —  or  even  a  dime  item 
_  (your  newspaper)  anachro¬ 
nistic? 

No  other  five  or  10  cent  items 
are  delivered  to  their  buyers. 

The  economic  soundness  of 
newspaper  distribution  was  thus 
challenged  at  the  meeting  of 
the  Inter-State  Circulation  Man¬ 
agers  Association  here  April  3-5. 

But  the  CMs  had  no  immedi¬ 
ate  answer  for  this  provocative 
question  raised  by  Earl  Gaines, 
advertising  director  of  the  Pitts¬ 
burgh  Press. 

Mr.  Gaines  himself  disavowed 
credit  for  the  thought.  He  said 
it  was  raised  by  a  friend  who  is 
an  executive  in  a  national  dairy 
concern.  In  the  dairy  business 
door-step  milk  in  most  metro¬ 
politan  areas  costs  more  than 
milk  bought  in  a  store. 

The  unidentified  friend  told 
Mr.  Gaines,  “you,  with  your 
house-to-house  delivery  of  a 
newspaper  that  sells  for  five 
cents  (in  Pittsburgh)  are  even 
more  economically  unsound  than 
the  milk  companies.” 

Must  Be  Some  .4nswer 

“We  are  working  on  our  prob¬ 
lem,  but  you  aren’t  doing  any- 
g.  We  know  that  the  milk 
depots  or  stores  are  the  most 
economical  way  of  distributing 
milk.” 

Mr.  Gaines  told  the  CMs  he 
defended  the  long-time  method 
of  distributing  newspapers,  “but 
I  have  since  given  his  state¬ 
ments  much  thought,  and  I 
wonder  what  is,  or  what  can  be 
done  to  lower  the  cost  of  putting 
a  paper  in  a  home.  There  must 
he  some  answer  to  it,  but,  as 
yet,  no  one  has  come  up  with  it.” 

Expensive  delivery  systems, 
Mr.  Gaines  said,  are  the  result 
of  competitive  situations  under 
which  newspapers  must  main¬ 
tain  their  places  in  a  community 
“but  it  has  always  seemed  to  me 
that  with  the  product  we  have 
—  why  we  haven’t  done  a  bet¬ 
ter  selling  job  with  the  house¬ 
holders? 

“Perhaps,  our  job  should  start 
with  promoting  our  own  prod¬ 
uct  I  have  never  seen  a  cam¬ 
paign  directed  at  the  readers’ 
level  that  could  include  the  sale 
of  a  newspaper. 

“Quite  true,  we  generalize  as 
to  the  coveragfe  of  our  newspa- 
P*r.  number  of  comics  we  have, 
feature  writers,  national  and  in- 
l^national  coverage,  but  we  al- 
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ways  forget  to  make  a  complete 
and  lasting  sale,”  he  said. 

The  move  to  Suburbia  has 
hurt  newspapers,  Mr.  Gaines 
said.  He  referred  to  a  study  by 
Allen  Donnahoe  of  the  Rich¬ 
mond  Newspapers  as  showing 
that  “circulation  has  not  fol¬ 
lowed  the  migration  of  people 
into  the  perimeter  areas.” 

Qiiefitions  Carrier  Efficiency 

In  addition  to  newspaper 
studies  of  editorial  content  and 
age  group  reading,  Mr.  Gaines 
said,  “we  need  an  intensive 
study  of  our  circulation  distri¬ 
bution  methods.  Are  we  modem 
or  are  we  old-fashioned?” 

Street  s  des  should  be  thor¬ 
oughly  examined  in  the  light  of 
suburban  shopping  centers 
draining  people  away  from  mid¬ 
town  areas,  he  said.  Also  he 
questioned  the  efficiency  of  car¬ 
rier  boys  in  getting  new  sub¬ 
scribers.  He  said  they  are  the 
“last  contact  that  the  reader 
has  with  the  newspaper”  and 
“judging  from  the  boys  that 
have  come  into  my  home,  noth¬ 
ing  is  taught  them.” 

The  advertising  of  a  newspa¬ 
per  itself,  he  declared  “is  gen¬ 
erally  ineffective”  because  “we 
never  attempt  to  sell  the  prod¬ 
uct  as  a  complete  entity.”  Piece¬ 
meal  promotions  are  used;  “ap¬ 
parently  we  have  never  learnt 
what  makes  a  good  retail  store 
tick.” 

“Clean  advertising  columns” 
help  to  make  a  newspaper  easier 
to  sell,  he  declared,  because 
“nothing  hurts  a  paper  more 
than  to  have  one  of  its  readers 
cheated,  damaged  or  insulted  by 
an  advertising  offer.” 

Sell  News  in  Food  Ads 

Jerry  Burton,  manager  of  the 
retail  advertising  division  for 
the  Scripps-Howard  Newspa¬ 
pers,  suggested  as  an  “added 
sales  point”  for  CMs  that  “fami¬ 
lies  are  interested  in  advertis¬ 
ing  news,  sometimes  to  a  greater 
extent  than  they  are  in  the 
regular  news  columns  and  fea¬ 
tures.” 

He  said  food  buyers  “are  of¬ 
fered  on  the  average  of  24  new 
products  on  an  average  day  — 
120  a  week  —  6,000  a  year.” 
He  suggested  that  circulation 
departments  sell  the  idea  of 
keeping  up  with  new  food  prod¬ 
ucts  through  the  daily  newspa¬ 
per. 

Mario  P.  Corso,  CM  of  the 
Tarentum  (Pa.)  Valley  Daily 


News,  reviewed  the  problems  of 
“putting  two  newspapers  to¬ 
gether”  circulation-wise,  when 
the  Daily  News  purchased  the 
New  Kensington  Daily  Dispatch 
on  Feb.  15, 

Subscribers  Converted 

“Both  newspapers,”  he  said, 
“were  to  operate  as  individual 
corporations  and  as  much  of  the 
additional  work  as  possible 
would  be  absorbed  by  present 
personnel.  Since  the  New  Kens¬ 
ington  edition  of  the  Valley 
Daily  News  had  been  in  opera¬ 
tion  since  1957,  we  were  al¬ 
ready  partially  geared  for  the 
changeover.  At  the  time  of  the 
purchase  we  had  4,000  circula¬ 
tion  being  handled  by  85  car¬ 
riers  and  20  newsstands.  The 
Daily  Dispatch  had  approxi¬ 
mately  9,500  subscribers  han¬ 
dled  by  150  carriers  in  the  New 
Kensington  area. 

“My  plan  was  to  integrate 
subscribers  and  carriers  of  both 
newspapers.  Using  the  Alle¬ 
gheny  river  as  a  natural  bound¬ 
ary,  all  Dispatch  subscribers  in 
the  News  circulation  area  were 
converted  to  News  readers  and 
all  Valley  Daily  News  sub¬ 
scribers  in  the  Dispatch  circula¬ 
tion  area  were  converted  to 
Dispatch  readers.” 


Criminal  Libel 
Charged  Against 
Washington  Post 

Washington 

A  Maryland  county  grand 
jury  has  indicted  the  Washing¬ 
ton  Post  Company  for  criminal 
libel. 

The  point  at  issue  was  an  edi¬ 
torial  in  January  charging  a 
judge  and  a  state  prosecutor 
with  “lopsided  justice”  in  two 
trials  concerning  a  Negro. 

The  first  trial  resulted  in  the 
conviction  of  the  Negro  for  a 
courtroom  assault  on  a  county 
detective;  the  second  concerned 
his  charges  that  the  detective 
and  three  other  officers  beat  him 
while  leading  him  to  jail.  The 
policemen  were  acquitted. 

The  grand  jury  said  the  Post’s 
criticism  of  the  trials  “unlaw¬ 
fully  and  maliciously”  intended 
to  bring  the  administration  of 
justice  by  the  judge  and  the 
prosecutor  “into  hatred  and  con¬ 
tempt  among  the  citizens  of 
Montgomery  County.” 

It  also  charged  that  the  effect 
of  the  editorial  was  “to  alter 
(each  man’s)  situation  in  society 
for  the  worst.” 

Leonard  T.  Kardy,  Maryland 
state’s  attorney,  who  will  prose¬ 
cute  the  case,  said  it  would 
probably  come  up  in  May. 
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Other,  $131,620. 

In  actions  during  the  year, 
the  Directors  adjusted  the  as¬ 
sessments  for  Washington  news¬ 
papers  after  the  bureau  moved 
from  the  Washington  Star  build¬ 
ing  where  it  had  been  for  58 
years.  The  local  newspapers’ 
charges  were  revised  to  cover 
the  cost  of  offices  equal  to  those 
in  other  cities  of  comparable 
size  and  part  of  the  rental  cost 
of  the  Washington  bureau  was 
charged  to  the  general  fund. 

Policy  on  Suspensions 

The  Board  reaffirmed  its  policy 
of  denying  abatement  of  the 
assessment  for  periods  when  a 
newspaper  does  not  publish  due 
to  a  strike  or  other  conditions 
beyond  its  control. 

A  committee  headed  by  John 
R.  Reitemeyer  of  the  Hartford 
(Conn.)  Courant  was  appointed 
by  President  B.  M.  McKelway 
to  look  into  the  request  made  by 
the  St.  Louis  (Mo.)  Globe  Demo¬ 
crat,  which  suspended  for  100 
days.  The  committee  pointed  out 
that  the  general  expense  to  the 
membership  of  collecting  and 
distributing  the  news  service  is 
not  lessened  because  of  the  in¬ 
ability  of  the  member  to  publish. 
Its  recommendation  that  the 
member  be  saved  only  out-of- 
pocket  expenses  and  the  cost  of 
optional  supplemental  services 
be  suspended  was  unanimously 
approved. 

With  the  separation  of  insur¬ 
ance  and  pension  contracts  into 
three  divisions — for  the  Guild, 
for  the  Commercial  Telegraphers 
Union,  and  for  non-union  per¬ 
sonnel — the  AP  is  moving  to¬ 
ward  a  supplemental  pension 
plan  on  behalf  of  the  executive- 
exempt  group  so  that  benefits 
negotiated  by  the  unions  may 
be  equalized.  Also  under  con¬ 
sideration  are  contracts  with  key 
executives  to  assure  their  con¬ 
tinued  availability  for  consulta¬ 
tive  and  other  purposes  after 
reaching  retirement  age. 

• 

Don’t  Talk  to  Press ! 

Harrisburg,  Pa. 
The  35  members  of  a  com¬ 
mittee  starting  a  $300,000  in¬ 
vestigation  of  education  in  Penn¬ 
sylvania  were  warned  in  the 
name  of  Gov.  David  L.  Lawrence 
not  to  talk  to  reporters.  “You 
will  be  pestered  by  the  re¬ 
porters,”  Dr.  Robert  A.  Christie, 
executive  director,  said.  “The 
Governor  feels  that  if  we  all  go 
off  talking  to  the  press,  we  will 
only  have  a  Donneybrook.  We 
are  dealing  with  two  touchy  sub¬ 
jects:  Children  and  taxation.” 
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BERJVAYS  REPORTS;  News,  seventh  in  1952,  is  now 

-  eighth. 

f  |1  1  •  1  •  A  1  X  Angeles  Times,  not 

1  op-lU  Uames  Almost 

The  Baltimore  Sun  dropped  to 

Same  As  in  1952  Poll  “An  interesting  and  signifi¬ 
cant  fact  in  the  current  survey,” 

U.  S.  publishers’  selections  of  whether  by  predatory  plutocracy  said,  is  the  fre- 

the  top  10  daily  newspapers  in  or  predatory  poverty.  quency  with  which  pubhshei^ 

this  country  remain  almost  the  From  Ochs:  (Aug.  18,  1896)  r  ^  n  * 

same  as  in  1952.  -Giving  all  the  news,  in  con-  and  idealism  of  smaller 


Top-10  Dailies  Almost 
Same  As  in  1952  Poll 


quency  with  which  publishers 


$500  Penaltj 
ForSchleppev 
Strike  Aid 


Doylestown,  Pi 

Bloor  Schleppey,  71,  wasfinM 


is  country  remain  almost  the  From  Ochs:  (Aug.  18,  1896)  tribute  to  the  high  stand-  $500  last  week  at  the  BucksC, 

me  as  in  1952.  -Giving  all  the  news,  in  con-  and  idealism  of  smaller  Court  under  a  1937  state  law  fe 

There  is  only  one  change  in  cise  and  attractive  form,  in  Ian-  ‘^s  with  only  regional  circu-  recruiting  workers  to  repU» 
mere  is  oniy  one  cnange  in  _ _ 'a  lation.”  strikers  at  the  Bnstol  Printii» 


strikers  at  the  Bristol  Printiia 
Co. 


the  papers  on  the  list  which  was  8-age  permissible  in  good  so-  s.rmers  a.  onsiv.  mnn, 

^nnotinc&d  this  wgbIc  bv  Gdwflrd  snd  ^V6  it  6ai*ly,  if  not  4.iA  4>  u*  rm_  la.  • 

L  TernSrs  pS  relatToVs  earlier,  than  it  can  be  learned  „  The  penalty  was  imposed  k, 

c^unselTor  Vo  madi  t^^^^  through  any  other  medium ;  Give  the  1960  survey  are  shown  with  President  Judge  Edward  t 

su^^5as  a?ol^o^^^tooneel^^^^^  the  news  impartially,  without  percent  of  participating  pub-  Biester  after  Mr.  Schleppey., 

survey  as  a  lo^wup  TO  on^e  eigni  f  regardless  of  l‘shers  listing:  lawyer  and  labor  relations  wt- 

years  ago.  The  Los  Angeles  fear  or  favor  regardless  ol  _ 


(Calif.)  Times  appears  in  the  party,  sect,  or  interest  involved ; 
new  top  10  ratingfs  and  the  Balti-  Make  columns  a  forum  for  con- 
more  (Md.)  Sun  is  displaced.  sideration  of  all  public  questions 


40  Meet  Ideals 


However,  an  interesting  by- 
product  of  the  survey  in  which 


fear  or  favor,  regardless  of  listing:  lawyer  and  labor  relations  coi. 

party,  sect,  or  interest  involved ;  ■•fi.To  sultant,  pleaded  no  defense. 

Make  columns  a  forum  for  con-  13.  Atlanta  Ctmstitution  . 21.22  Joseph  Radice,  president  of 

sideration  of  all  public  questions  { AV.il  ^ 

of  public  importance,  and  to  16.  lyashington  Star  . 16.39  graplucal  Union,  APL-CIO, 

that  end,  to  invite  intelligent  {s!  ;i4:46  Sf'^S^.qfle^v^Vh 

discussions  from  all  shades  of  19.  Philadelphia  Bulletin  . 13.82  bchleppey  with  hinij 


20.  Cleveland  Plain  Dealer  . 13.18  strikebreakers 


311  respondents  gave  specific  Orleans  Times-Picayune. .  8.68  firm,  which  prints  the  BrM 

choices  was  the  nomination  of  at  “ -"trammeled  by  sinister  33.  Oreg^ian .  8.03 


21.  Arkansas  Gazette  . 12.21 

(Little  Rock) 


replace  al 


striking  printers  of  the  Bristdl 


........  .  ....r  .,1  4J.  fortiana  uregonuin .  o.uj 

loaof  40  moat  lufluence  from  any  quarter;  Ad-  24.  c/»coso  Sun-Times  .  7.07  — - 

least  40  newspapers  which  meet  xai*  •u*.  a  a  Phxladelphxa  Inquxrer  .  7.07  Tlttl€8, 

joumal^tic  ideals  proelaim^  by  lil  The  strike  began  ,n  ucm., 

Joseph  Pulitzer  of  the  New  ForAr  ^  Richmond  Times  Dispatch  ....  6.7S  1958. 

World,  Adolph  S.  Ochs  of  the  pendent  vehicle  for  the  f^  ex-  26.  Atlanta  Journal  ,  .  6.43  Attornev  Geneni 

Vo...  Vo»i.  'T.-moo  OT,.!  TTiomoo  pression  of  opinions  of  all  can-  Des  Motnes  Register  . .  6.43  ucpuiy  Attorney  Vtcneni 

New  York  Times  and  Thomas  o»..i  intoii: rront  San  Francisco  Chronicle .  6.43  David  C.  Harrison  said  thatit 

Gibson  of  the  ffocfcj/  A/oantam  did.  honest  and  intelligent  ivaii  street  Journal  .  6.43  ^ 

//eraW  in  the  19th  century.  Mr.  A  medium  of  free  dis-  ^  1937  act  has 

Bemays  quoted  their  ideals  to  . . . .  4.82  bSor^.  TS^aerSaS  it 


The  strike  began  in  October, 
1958. 

Deputy  Attorney  Geneni 
David  C.  Harrison  said  tliat,tj 


the  publishers  in  his  survey. 

Ranking  of  the  current  top  10  Changes  in  Rankings 

papers  by  percent  of  partici-  *v.  ..  i,  j  j  *1. 

pating  publishers  listing  them  Three  P-pers  that  headed  the 
follows-  hst  both  in  1952  and  today  were 

,  ^ V0.1,  T.'-.r  0111  the  New  York  Times,  with 

2.  St^Lo^s  Po^-Diskat'ch  70141  91.31%  of  the  vote  of  publishers 


1:  wlM^'^p^ft  ::::4(;:83  To  Capitol  Bureau 

5.  Louisville  Courier-Journal  ....39.54  patch,  70.41%;  and  Christian  ^ 


‘Ino?  responding;  St.  Louis  Post  Dis- 

.  .40.0.1  .  ,  __  .  1  . 


y' . 11??  Science  Monitor,  44.69%.  Louisville.  Ky.  — ...6  ^ 

s.  C^aga  Daily  News".\V.'.'.'.'.'.i2.79  The  Washington  Post  and  Gordon  K.  Englehart,  assist-  17  1  0.  .  i  • 

9.  Los  Angeles  TirMs  .  . . 27.00  Times  Herald,  rated  this  year  ant  city  editor  of  the  Courier-  ^he  New  York  State  Left 

mi-”'  ^  ”1  .  ^t  40.83%,  climbed  from  eighth  Journal,  has  been  named  Indian-  |"ture  adjourned  without  pass- 

These  10  leaders  have  a  com-  ^  fourth  place,  replacing  the  apolis  correspondent  for  the  ^  similar  to  the  Pe» 

bined  daily  circulation  of  about  Louisville  Courier-Journal,  now  newspaper.  A  C-J  bureau  has  syl vani a  statute.  The  vote  m  t» 
4,000,000  and  a  combined  Sunday  g  Milwaukee  Journal  been  opened  in  the  Indiana  State  Assembly  was  115  to  19,  in  fara 

circulation  of  over  4,o00,000.  jQth  to  sixth  place.  Teachers  Association  Building  ^he  bill,  but  it  died  in  tk 

They  cover  an  area  from  the  jjgj^  ju  1952  by  the  New  York  across  from  the  State  Capitol.  Senate. 

Atlantic  to  the  Pacmc.  All  ex-  jjerald  Tribune,  now  10th.  The  Mr.  Englehart  replaced  A.  * 

cept  the  New  York  Herald  Tri^  Kansas  City  Star  dropped  from  Brown  “Doc”  Ransdell,  who  died  Record  Want  Ads 

une  were  on  the  list  of  15  fi^h  to  seventh.  Chicago  Daily  Jan.  13.  dT 


Providence  Journal  . .  4.82  for  an  individual  not  directly  Li- 

29.  Oklahoma  Ctlv  Oklahoman  .  .  .  4.30  1  j  •  1  u  j:  ..t-  1 

30.  Cincinnati  Enquirer .  3.85  Volved  in  a  labor  dispute  tO  V- 

Memphis  Commercial  Appeal  . .  3.85  cruit  or  attempt  tO  recruit  IKI 
yan  Francisco  Examiner  .  3.85  ,  .  j.  j  iU  -1.. 

31.  Houston  Post  .  3.53  Workers  from  out  of  the  stite. 

yorrnm^nio  Bee  . .  ,3.5.3  Mr.  Schleppey,  of  Zionsvilk, 

32.  St.  Petersburg  Times  .  3.21  ,  ,  -j  u  •  r  _ 

Ind.,  said  he  is  a  former  newj 

paper  executive  now  operatni 
►  Capitol  Bureau  what  he  called  a  “newspape 

T^TiToiiTTrr.  counseling  service.” 


Louisville.  Ky. 
Gordon  K.  Englehart,  assist- 


The  New  York  State  Left 
lature  adjourned  without  pass- 


uctrii  ujjciicu  iji  ujic  iJiuiaiia  otai.t:  •  j-  •  k. 

Teachers  Association  Building  ^he  bill,  but  it  died  in  tk 

ooimcc  fimm  tVio  PoTiifnl  SeilUte. 


i-„+  1C  - - - - -  -  —  - ’ — —  Record  Want  Ads 

une  were  on  the  list  of  15  ^  seventh.  Chicago  Daily  Jan.  13.  ¥».  d.7 

superior  newspapers  named  by  'U  ‘i-  4  r  uil  r  ages 

magazine.  (E&P,  April  2,  page  The  greatest  volume  of  da» 

. . ^Born  to  Blush  Unseen  ’  fied  advertising  ever  carried 

Synthesis  of  the  unchanging  the  Chicago  Tribune  was  p» 

ideals  against  which  today’s  Sixty-five  comments  received  metropolitan  press.”  lished  on  Sunday,  April  3,  wlwj 

newspapers  were  matched  in  the  Edward  L.  Bernays  when  he  “Honored  on  the  10-best  list  the  classified  advertising  sedw 
Berneys  checklist  are:  made  this  year’s  survey  sounded  will  be  papers  tolerating  gam-  containing  47  full  pages  ^nd® 

From  Pulitzer:  (May  10,  this  theme:  bling  and  crime  in  their  03vn  columns  of  ads  broke  the  TW 

1883)  —  Fighters  for  progress  “Many  small  papers  are  born  city  who  ivill  fight  against  crime  — e’s  previous  classified  reew 
and  reform;  Intolerant  of  in-  to  blush  unseen — papers  I  be-  in  Afghanistan  and  with  great  46  pages  and  two  column-' 
justice  and  corruption;  Fighters  lieve  to  be  considerably  more  courage  comment  on  President  established  Sept.  20,  1959. 


^Born  to  Blush  Unseen  ’ 


of  demagogrues  of  all  parties,  deserving  of  this  accolade  than  Eisenhower’s  golf  game”,  was  a 


never  belonging  to  any  party; 
Opposers  of  privileged  classes 


those  nationally  known.” 

Time  and  again  it  was  pointed 


Factors  responsible  for  Sun¬ 
day’s  want  ad  record,  accoidai 


Another  declared:  “I  know  a  to  Arthur  E.  Rozene,  cl: 


and  public  plunderers,  never  out  that  no  publisher  sees  all  great  many  publishers  every  bit  ad  manager,  were  large  volnm* 


lacking  sympathy  with  the  poor;  dailies  in  the  country,  that  as  dedicated  as  the  great  ones  of  real  estate  (157  colunm*!' 
Devoted  to  public  welfare ;  Never  “many  newspapers  most  devoted  on  the  list.  They  receive  no  rental  (59  columns),  automoti’* 
satisfied  3vith  merely  printing  to  the  highest  tenets  of  journal-  mention.  Yet  the  finest  journal-  (52  columns),  and  help  wanki 
news;  Drastically  independent,  ism  never  appear  in  listings  ism  comes  from  the  grass  roots  and  employment  agency  (11* 
never  afraid  to  attack  ivrong  such  as  yours  which  favors  the  and  cross-roads  of  the  U.  S.”  columns)  advertising. 
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as  dedicated  as  the  great  ones  of  real  estate  (157  colunm*)' 


★  FEATURE  Mr.  Knebel,  a5  a  reporter 

« ^  "  for  Cowles  Publications,  is  also 

top  Washinjfton  staff  writer  for 
Look  magazine  (eight  stories  a 
£1  T  1  •  year)»  does  Sunday  pieces  for 

[50 1X10  I  ns  111  the  Des  Moines  Register  &  Trib- 

O  nne  and  Minneapolis  Star  & 

Tribune,  syndicated  articles  and 
just  completed  his  first  book. 

The  serious  side  of  Mr. 
Knebel’s  work  extends  to  care- 
^§WM  wnQ  fW  K  fully  researched  stories  such  as 

tM'  Uw  FT  one  on  a  Washington  commercial 

factoring  business  opened  up  by 
M  mr  w  t  George  Moore,  Mamie  Eisen- 

for  IMGCirly  lU  iGUrS  howe^s  brother-in-law;  first 

J  •/  coverage  of  forced  confessions 

by  U.  S.  fighter  pilots  before 
release  from  Red  China ;  and  the 
revelation  that  the  Internal 
Bv  Richard  Crilchfield  Revenue  Service  allowed  Lock- 

Editor  &  Publisher  Washini^on  Bureau  joint  Pipe  Co.,  a  New  Jersey 

corporation  doing  business  with 

“The  most  quoted  man  in  Washington  is  not  Eisen-  Dominican  Itepubhc,  to  make 

ower  or  Hagerty.  It  is  ^et^er  Knebel.  ness  expense”  tax  deduction  to 

So  says  a  former  White  House  counsel  about  one  of  ^  relative  of  Trujillo, 
e  most  repeated  quipsters  in  the  capital,  whose  syn-  a  Look  article  “Democratic 


Some  Laughs  in  D.C. 

42  Quips  a  Week 
for  Nearly  10  Years 


By  Richard  Critrhfield 

Editor  &  Publisher  WashiniUon  Bureau 


itive  of  Trujillo. 

Look  article.  “Democratic 


icated  column,  Potomac  Fever,  enlivens  many  front  Forecast— A  Catholic  in  i960” 
nd  editorial  pages.  ignited  an  explosion  in  the  Cath- 

Fletcher  Knebel  (pronounced  k-nay-bell)  is  enter-  olic  press  when  Mr.  Knebel 
g  his  tenth  year  of  turning  out  seven  quips  daily  aim-  quoted  Senator  Kennedy’s  views 
g  lively  words  of  wit  with  a  Will  Rogers  flavor  at  ma-  separation  of  church  and 

r  public  figures. 

Typical  samples  *  Among  the  Authors 

Three  Democrats  lead  for  president,  Adlai  Steven-  ^ 


Knebel  also  contributed 


j.  n  •  _ L.  1  T  1  Tr  J  i.i_  iFir.  xviitruci  uuiiLi  luutru 

n  Stuart  Symington  and^  Jack  Kennedy-the  egg-  chapter  on  Sen.  Kennedy  to 


has  popped  back  on  the  best 
seller  list. 

Joining  the  growing  ranks  of 


?ad,  warhead  and  mophead.  “Candidates  i960,”  profiles  of 

or  the  presidential  contenders  writ- 

“Senator  Humphrey  confers  eight  hours  with  ten  by  a  group  of  Washington 
ruschchev.  Mr.  K  made  the  mistake  of  asking  him  reporters  and  put  together  by 
question.”  Robert  Spivack  of  the  New  York 

The  needling  commentary  plainly  delights  most  pol-  volume,  published  by 

icians  who  filch  items  for  their  own  after-dinner  Books,  Inc.,  m  Octoter, 

.  has  popped  back  on  the  best 

seller  list 

Senator  Jack  Kennedy  has  he  could  file  seven  quips  each  t  •  •  1. 

iied  Mr.  Knebel  “Washington’s  day  and  the  idea  still  held  up  Joining  the  growng  ranks  of 

3st  widely-read  and  widely-  that  he  would  put  the  feature  on  authors  in  the  Washington  press 

lagiarized”  commentator  and  page  one  and  leave  it  there  until  forps,  Mr.  Knebel  s  first  book, 

ce  said:  “I  hope  he  is  so  ac-  Mr.  Knebel  quit.  It’s  still  there,  High  Ground,”  \mtten  in 

med  to  having  his  deft  ob-  The  column  was  syndicated  in  collaboration  with  Charles  W. 
ervations  used  by  other  May,  1951.  Mr.  Knebel  writes  it  Hailey  of  Cowles  Publications, 
kers  that  he  will  excuse  my  for  three  hours  each  afternoon  Har^r  June  8. 

ntinuing  to  do  so.”  in  the  sanctuary  of  his  National  ^be  book  takes  its  title  from  the 

Mr.  Knebel  himself  says :  “I’ve  Press  Building  office.  First  he  military  axiom  of  seizing  the 
ever  run  into  any  politician  yet  reads  through  all  the  day’s  high  ground  to  win  the  batt^.  It 
•ho  didn’t  enjoy  being  the  ticker  copy  and  makes  a  list  of  carries  the  story  of  the  H*^ 
»r?et.  ’They’d  rather  be  kidded  the  top  news  items  and  then,  “I  shima  winb  through  the  White 
hin  not  mentioned.”  just  sit  there  until  I  get  seven  House  decision,  the  controversy 

New  York’s  Senator  Kenneth  items.”  The  column  has  a  late  within  the  Truman  administra- 
i  Keating,  who  launched  his  afternoon  deadline.  tion,  transporting  the  uranium 

career  as  a  Capitol  Hill  While  he  gets  a  fiood  of  letters  Marianna  Islands,  to  the 

^pster  at  a  Women’s  National  and  telephone  calls  suggesting  fi'^ht  and  Japanese  official  and 
Club  speech  in  January,  wisecracks,  Mr.  Knebel  finds  all  Public  reaction. 

558,  plainly  acknowledges  his  but  a  few  are  off-color  or  have  To  be  published  on  the  15th 
W)t for  certain  borrowings  from  an  axe  to  grind.  These  few,  how-  anniversary  of  Hiroshima,  it 


flc  Knebel  column.  ever,  are  quite  funny,  he  says,  uses  first-time-rel eased  secret 

_  and  he  estimates  five  or  six  of  Air  Force  messages  and  papers 

Three  Hours  a  Day  jjjg  42  quips  a  week  are  volun-  from  the  Manhattan  Project 

Mr.  Knebel  got  the  idea  for  teered  by  others.  files.  Two  Japanese  staffers  from 

’otofflac  Fever  in  September,  A  humorist,  like  anyone  else,  ^he  Tokyo  newspaper,  Asahi 
550,  and  for  a  week  tried  out  he  says,  has  his  bad  days  when  Shtmbun,  did  research  in  Hiro- 
up  seven  fresh  quips  a  headache,  stomach-ache  or  ser-  shima  and  through  the  Japanese 
iiight  before  deciding  he  ious  personal  troubles  make  Offic®  records  for  the 

wH  sustain  a  daily  column.  He  nothing  seem  funny.  But  even  authors,  who  took  no  time  off 
^  Frank  Eyerly,  managing  so,  he  has  never  missed  a  day  in  ^voui  their  regular  jobs  to  com- 
”itor  of  the  Des  Moines  Regis-  the  column’s  life.  plete  the  book. 

Tribune,  told  him  that  if  Besides  writing  Potomac  Mr.  Knebel  hasn’t  left  the 
hlTOR  ac  PUBLISHER  for  April  9,  1960 


plete  the  book. 

Mr.  Knebel  hasn’t  left  the 


R«teh«r  Knebel 

country  since  Potomac  Fever 
started  because  he  says  he  has 
to  keep  “up  to  my  nose  in  the 
news.” 

The  48-year-old  reporter  was 
bom  in  Dayton,  Ohio,  the  son  of 
a  YMCA  secretary.  He  was  Phi 
Beta  Kappa  at  Miami  Univer¬ 
sity  in  Ohio  and  began  news¬ 
paper  work  with  the  Coatesville 
(Pa.)  Record  in  1934.  He  worked 
on  the  police  beats  of  the  Chat¬ 
tanooga  (Tenn.)  News  and  To¬ 
ledo  News-Bee  before  joining 
the  staff  of  the  Cleveland  Plain 
Dealer  in  1936.  He  went  to 
Washington  for  the  Plain  Dealer 
in  1937  and  served  in  that  bu¬ 
reau  until  1950,  with  three  years 
out  as  a  naval  lieutenant  in 
World  War  II. 

His  family  includes  his  wife, 
Marian,  a  son.  Jack,  who  is  a 
senior  at  Yale,  and  a  sixteen- 
year-old  daughter,  Mary. 

For  three  of  his  13  years  of 
membership  in  the  Gridiron 
Club,  Mr.  Knebel  has  been  Music 
Chairman,  in  charge  of  the  club’s 
annual  musical  skits,  which  he 
has  helped  write.  Potomac  Fever 
has  much  of  the  same  flavor  as 
this  annual  burlesque  of  top 
public  figures. 

“One  thing  I  like  about  the 
column  is  the  fact  that  people 
say,  ‘How  can  you  do  it  every 
day?’,”  Mr.  Knebel  says.  “I  find 
it’s  good  discipline.” 

• 

It’s  a  Woman’s  World 
Up  in  Maine 

Orono,  Me. 

Six  of  the  seven  journalism 
majors  at  the  University  of 
Maine  are  women.  When  the  de¬ 
partment  was  established  in 
1947  women  weren’t  encouraged 
to  sign  up  and  none  did.  Now, 
Prof.  Brooks  W.  Hamilton  says, 
there  are  many  more  opportuni¬ 
ties  for  women  in  journalism 
and  12  of  the  18  members  of 
the  staff  of  the  student  news¬ 
paper  are  women,  from  manag¬ 
ing  editor  down. 


Movie  Ads 

{Continued  from  page  11) 


ly,  or  implied  by  type  arrange¬ 
ments  or  by  distorted  quota¬ 
tions. 

5.  No  text  or  illustration  shall 
ridicule  or  tend  to  ridicule  any 
race,  religion  or  religious  faith; 
no  illustration  of  a  character  in 
clerical  garb  shall  be  shown  in 
any  but  a  respectful  manner. 

6.  The  history,  institutions 
and  nationals  of  all  countries 
shall  be  represented  with  fair¬ 
ness. 

7.  Profanity  and  vulgarity 
shall  be  avoided. 

8.  Pictorial  and  copy  treat¬ 
ment  of  officers  of  the  law  shall 
not  be  of  such  a  nature  as  to 
undermine  their  authority. 

9.  Specific  details  of  crime, 
inciting  imitation,  shall  not  be 
used. 

10.  Motion  picture  advertisers 
shall  be  g^uided  by  the  provision 
of  the  Production  Code  that  the 
use  of  liquor  in  American  life 
shall  be  restricted  to  the  necessi¬ 
ties  of  characterization  and  plot. 

11.  Nudity  with  meretricious 
purpose  and  salacious  postures 
shall  not  be  used;  and  clothed 
figures  shall  not  be  represented 
in  such  manner  as  to  be  offen¬ 
sive  or  contrary  to  good  taste 
or  morals. 

12.  Court  actions  relating  to 
censoring  of  pictures,  or  other 
censorship  disputes,  are  not  to 
be  capitalized  in  advertising  or 
publicity. 

13.  Titles  of  source  materials 
or  occupations  or  names  of  char¬ 
acters  on  which  motion  pictures 
may  be  based,  should  not  be  ex¬ 
ploited  in  advertising  or  upon 
the  screen  if  such  titles  or  names 
are  in  conflict  with  the  provi¬ 
sions  of  the  Production  Code 
affecting  titles. 

14.  No  text  or  illustration 
shall  be  used  which  capitalizes, 
directly  or  by  implication,  upon 
misconduct  of  a  person  con¬ 
nected  with  a  motion  picture 
thus  advertised. 

The  last  amendment  was 
added  at  the  time  Ingn’id  Berg¬ 
man’s  romance  was  in  the  news. 


volved  because  the  treatment  of 
the  word  “hurt”  implied  sadism. 
He  said  he  endeavers  to  hold  to 
a  minimum  illustrations  of  such 
weapons  as  switch  knives  when¬ 
ever  possible,  especially  in  hands 
of  juveniles;  and  is  constantly 
turning  down  ads  which  “due  to 
the  vivid  imaginations  of  the 
artists  and  writers”  might  be 
construed  as  “suggestive.”  He 
said  he  insists  on  much  more 
covering  of  feminine  figures 
than  is  often  seen  in  many 
newspapers’  own  editorial  art. 

Objections  from  outside 
sources  which  Mr.  White  did  not 
consider  justified  included  use 
of  the  word  “passionate,”  in  a 
context  that  was  not  related  to 
sex  but  which  a  newspaper  de¬ 
leted;  change  of  a  white  bathing 
suit  worn  by  Elizabeth  Taylor 
to  black,  since  she  wears  white 
in  the  picture;  change  of  actual 
quoted  wording  from  a  movie 
review. 

“We  keep  costumes  in  illus¬ 
trations  constantly  under  sur¬ 
veillance,”  he  said.  “We  are  for¬ 
ever  raising  and  lowering  dress¬ 
lines  and  eliminating  suggestive 
lines  from  art. 


what  like  the  umpire  in  base¬ 
ball,  you’d  be  right.  The  ump 
may  not  win  popularity  honors, 
but  the  £;ame  cannot  go  on  with¬ 
out  him. 

“Like  the  umpire,  perhaps  we 
miss  a  few  calls,  but  month  in 
and  month  out,  year  in  and  year 
out,  we  believe  that  our  code 
operation  keeps  film  advertising 
within  reasonable  bounds  of 
decency  and  morality. 

“In  this  field,  as  in  others, 
opinions  clash  as  to  what  may 
be  offensive  to  good  taste.  One 
set  of  extremists  would  return 
to  by-gone  mid- Victorian  stand¬ 
ards  ...  as  if  that  were  pos¬ 
sible.  To  another  set  of  extrem¬ 
ists  almost  anything  goes. 

“It  is  not  possible  to  satisfy 
everybody.  We  don’t  try  that. 
We  hope  we  are  succeeding  not 
when  we  please  the  extremists 
but  when  our  advertising  is  rea¬ 
sonably  acceptable  to  reasonable 
people.” 


ize  the  human  probleiM 
volved,  that  they  talk  it  out 
the  men  involved  and  with 
union  agents,  so  the  ohangi 
not  be  so  sudden  and  d: 
he  said. 

Nathaniel  Goldfinger,  as«iiJ 
to  the  director  of  the 
ment  of  Research, 
who  said  that  wage  hikes  hii] 
been  a  minor  factor  in  fotoJ 
prices  up.  The  major  factor^ 
said,  has  been  the  siiarp  hitl 
new  plant  investment  and  eqtklr 


ment. 


Labor  Reporting 

{Continued  from  page  14) 


Public  Should  Know 


Newspaper’s  Code 


Mr.  White  said  neither  Ham¬ 
let  nor  Macbeth  could  be  ad¬ 
vertised  under  the  Tulsa  regu¬ 
lations  which  state: 

“Art:  No  illustration  will  be 
accepted  in  motion  picture  ad¬ 
vertisements  which  states,  im¬ 
plies  or  suggests  conduct  which 
by  normal  standards  is  con¬ 
sidered  to  be  morally  and/or 
socially  unacceptable.” 

Mr.  White  told  of  ads  sub¬ 
mitted  last  week  which  he  in¬ 
sisted  should  be  and  which  were 
changed  by  the  company  in- 


“We  lean  backwards  in  re¬ 
straining  illustrations  of  vio¬ 
lence,  although  I  am  convinced 
that  if  a  picture  does  contain 
violent  scenes  the  public  should 
be  so  advised,  in  order  that  they 
will  refrain  from  viewing  such 
a  picture  if  violence  is  objec¬ 
tionable  to  them. 

“Right  now  there  is  a  picture 
about  a  gang  of  punks  —  not 
JD’s,  but  older  hoodlums.  None 
of  the  ads  submitted  by  the 
company  so  far  have  used  il¬ 
lustrations  with  switch-blade 
knives,  although  they  do  appear 
in  the  picture  itself.” 

The  MPPA  has  published  and 
is  widely  circulating  a  booklet 
entitled  “The  Free  Screen” 
which  contains  statements  of  in¬ 
dustry  leaders  at  hearings  of 
the  Postal  Operations  Subcom¬ 
mittee  of  the  Committee  on  Post 
Office  and  Civil  Service  of  the 
House  of  Representatives,  the 
socalled  Granahan  Committee. 
Mr.  White  in  part  stated: 

“We  have  a  problem  only  with 
a  small  proportion  of  material 
submitted  to  us.  Most  items  are 
readily  approved.  .  .  .  The  prob¬ 
lem  comes  in  a  sort  of  gray 
zone.  .  .  . 


In  Umpire’s  Roll 
“It  is  my  responsibility  to  ex¬ 
ercise  my  judgment  in  deciding 
on  this  material  in  the  gray 
zone.  I  have  to  make  decisions 
which  are  sometimes  not  easy. 
I  must  interpret  the  rules  as  I 
believe  they  apply  to  the  specific 
advertisement.  .  .  . 

“If  you  guess  that  I’m  some- 


ington.  Pa.,  who  said,  “What¬ 
ever  the  boys  may  release,  it  is 
inevitable  that  the  prices  (of 
steel)  will  go  up  this  year.” 

Dr.  Joseph  G.  Payback,  head 
of  the  Dept,  of  Labor  Education 
at  Penn  State,  wbo  predicted  in¬ 
creased  public  intervention  in 
labor-management  negotiations. 
To  prevent  costly  strikes,  he 
said,  the  public  will  not  decide 
the  issues,  but  will  insist  that 
decisions  be  made. 

Dr.  Payback  also  noted  that 
unions  are  winning  fewer  of 
their  representation  elections 
than  ever  before.  He  attributed 
this  to  the  fact  that  unions  are 
moving  into  areas  and  occupa¬ 
tions  where  there  has  been  tra¬ 
ditional  anti-union  sentiment. 
The  McClellan  Committee  reve¬ 
lations  have  also  had  an  effect, 
he  said. 

3.  Clinton  S.  Golden,  retired 
director  of  the  Harvard  Uni¬ 
versity  Trade  Union  Program, 
who  said  that  unless  manage¬ 
ment  and  labor  re-evaluate  their 
relationship  and  work  in  closer 
harmony,  “public  demand  for 
some  form  of  wage  and  price 
regulation  and  compulsory  arbi¬ 
tration  may  force  Congrress  to 
take  steps  that  will  seriously 
curtail  opportunities  for  con¬ 
structive  action  by  management 
and  labor  in  their  own  and  the 
public  interest.” 

John  Rooney,  assistant  to  the 
secretary-treasurer  of  the 
United  Steel  Workers,  who  said 
that  the  trade  union  movement 
has  never  opposed  industrial 
progress,  even  if  it  meant  tech 


George  P.  Hitchings,  maoaiA 
of  the  Economic  Analygk  rjf. 
partment  of  the  Ford  Motor  rXr 
who  blamed  the  )>flatiog2 
trend  on  the  fact  that  pajnXo 
have  increased  twice  as  faiti 
production  since  1951. 

Co-chairmen  for  the  semi^F 
were  Edward  J.  Donohoe,  (3  < 
editor  of  the  Scranton  TnA 
and  H.  Eugene  Goodwin,  dbrn 
tor  of  the  School  of  Joumalii 

(iumment  by  (^uld  E 
(Asked  by  E&P  for  conuJ[ 
on  Gordon  Cole’s  remarks,  A» 
J.  Gould,  executive  editor  of  if 
said:  “AP  knows  of  no 
for  such  an  accusation  nwi 
it  had  any  complaints  fromj 
unbiased  sources.  Natuid 
without  a  bill  of  particuUi^ 
is  always  difficult  to  deter 
what  anyone  making  such  skil 
gun  charges  is  talking  abort.^ 


Medical  Examiner 
Tells  Facts  of  Death 


PhiladeubI 

More  than  a  dozen  crime! 
porters  of  Philadelphia  diil| 
newspapers,  radio  and  TV  i 
men  attended  the  Press  SpipJ 
ium  of  the  Medical  Examiast 
office  here  recently. 

The  session  was  the  idesi 
Dr.  Joseph  Spelman,  Medi4 
Examiner,  as  the  result  of  i 
eral  minor  misundcrstandiill 
with  reporters  during  crime: 
vestigations. 

“Don’t  go  overboard  in  st»tii| 
the  cause  of  death,”  Dr.  Spi 
man  warned.  Although  the  ctf 
of  death  may  be  apparent  to  h 
layman,  it  often  cannot  be  i 
termined  positively  until  len|tl 
pathological  and  toxologin 
studies  that  will  take  a  week^ 
more,  he  said.  In  the  meantai 
the  medical  examiner  hul 
hedge  with  such  terms  as  ’’ml] 
be”  or  “probably”  when  statiiB 
the  believed  cause  of  dei^ 
during  the  preliminary  a'***I^ 
Failing  to  use  the  medieil  < 
aminer’s  qualifying  remark^ 
news  story  is  a  serious  misq«h| 
tion,  he  charged.  ^ 

It’s  almost  impossible  f« 
examiner  to  pinpoint  the  tis*fl 


nological  unemployment.  “What  death  and  the  reporters  shoil<^ 
we  ask  is  that  management  real-  expect  it,  he  said. 
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The  "ghts  and  im  Lo^eU  MeUett,  76,  14  Retailers  Agree 

IVdOnil  munities  conferred  upon  the  .  .  ,  _  ’  ,  ’  i7'T<r<  aj  r*  u 

press  were  not  the  rewards  for  Aide  to  Roosevelt  To  FTC  Ad  Curbs 

I  U  l~l*  T  probity,  but  a  supposed  Washington  Fourteen  Washington,  D.  C., 

|y  1  none  IS  guarantee  of  future  service  in  Lowell  Mellett,  76,  formerly  furniture  stores  have  agreed  to 

V  the  public  interest.  manager  of  the  Washington  stop  deceptive  price  advertising, 

1  Ai»w»  “It  is  evident  by  now,  I  think.  Bureau  of  the  United  Press,  following  a  mass  conference 

nniorc  /Aim  that  the  press  is  not  cabable  of  editor  of  the  Washington  Daily  with  the  Federal  Trade  Corn- 

reforming  itself,  for  the  good  and  manager  (1926-37)  of  mission. 

Berkeley,  Calif,  reason  that  it  will  not  admit  the  Scripps-Howard  Newspaper  Earl  W.  Kintner,  FTC  chair- 
Pablic  action  reform  of  a  collectively  that  there  is  any  Alliance,  died  April  6  after  a  man,  told  the  National  Retail 

«s  described  as  incapable  of  need  reform.  long  illness.  Merchants  Association’s  home 


Lowell  Mellett,  76,  14  Retailers  Agree 

Aide  to  Roosevelt  To  FTC  Ad  Curbs 

Washington  Fourteen  Washington,  D.  C., 
Lowell  Mellett,  76,  formerly  furniture  stores  have  agreed  to 
manager  of  the  Washington  stop  d^ptive  price  advertising. 


,«s  described  as  incapable  of  "«««  lor  reiorm.  long  illness.  Merenants  Association  s  nome 

eforming  itself  was  urged  here  “And  the  press  has  the  power  jjr.  Mellett  had  held  news-  furnishings  conference  in  New 
Harry  S.  Ashmore,  former  to  establish  its  own  virtue  in  paper  posts  in  Indianapolis,  St.  Yo-k  this  week  that  the  Wash- 
ecutive  editor  of  the  Little  the  minds  of  most  of  us  simply  Louis,  Cincinnati  and  New  ington  development  arose  out  of 
yk  (Ark.)  Arkansas  Gazette  hy  proclaiming  it.  By  what  York.  He  was  editor  of  the  a  commission  experiment  in 

oisan  adviser  to  the  Fund  standard  does  a  man  who  has  Seattle  (Wash.)  Sun  (1913-15).  which  competing  retailers  are 

rthe  Republic’s  Center  for  the  never  seen  a  good  newspaper  He  became  a  columnist  for  the  asked  to  simultaneously  give  up 

ndy  of  Democratic  Institu-  judge  the  one  he  has?’’  Washington  Star  in  1944  and  challenged  pricing  practices  and 

ns  The  Center  pictured  the  Mr.  Ashmore  was  critical  of  the  column  later  was  syndicated,  promise  to  continue  complying. 
S  press  as  “clearly  irrespon-  »  newspaper  serving  up  14  col-  He  retired  in  1966.  Mr.  Kintner  said  the  mass 


,ble’  in  a  recent  brochure. 
E4P,  Oct.  24,  1959,  page  16.) 

I  can  only  suggest  what  the 
ission  on  Freedom  of  the 
did  before  me,”  Mr.  Ash- 
re  said.  He  referred  to  the 
7  report  by  a  Commission  of 
headed  by  Dr.  Robert  M. 
utchins.  (E&P,  March  27, 
7). 


umns  of  Carol  Tregoff  and  four  He  was  administrative  assist-  conference  technique  does  not 
paragraphs  of  Khrushchev’s  ant  to  President  Roosevelt  from  »u®un  the  FTC  will  hesitate  to 
visit  to  India.  1940  to  1944  and  earlier  had  use  its  mandatory  procedures 

•  been  director  of  the  National  ^hen  they  appear  to  be  neces- 


7).  said  this  week  that  documents 

“By  private  means  we  inust  seized  from  17  pulp  and  paper 
d  a  way  to  provide  a  sustained  companies  show^  “a  pattern  of 


Piiln  Prire-Fixinc  Emergency  Council  and  the 

ruip  rric^rixing  Government  Reports 

Evidence  Presented  and  coordinator  of  government  Neii 

Montreal  hi*”®-  H®  ''^us  a  war  correspond- 
A  special  federal  prosecutor  ®ut  in  World  War  I.  -pj 


News  Office  Raided 


d  effective  critical  function  price  decisions”  on  pulpwood  Account  to  BBDO 
press  does  not  provide  for  from  1947  to  1954.  rp,  „ 


If,”  Mr.  Ashmore  said.  Nor  Dollard  Dansereau  presented 
the  public  be  depended  on  to  this  argument  in  a  summary 
erate  this  sort  of  criticism  before  Superior  Court, 
its  own  motion,  he  told  a  The  companies  charged  with 
nt  gathering  here  sponsored  price-fixing  in  a  conspiracy  are ; 


*  w  iJ  w  T  Mexico  City 

t  in  World  War  I.  Prensa 

•  Latina,  Cuban  news  service, 

were  raided  by  secret  service 
$7  Million  P^Sl  March  30.  The  agents 

CCOUnt  to  BBDU  were  said  to  be  looking  for  arms 

The  Pepsi-Cola  Co.  this  week  und  a  radio  station.  The  raid 


Dollard  Dansereau  presented  announced  the  appointment  of  lasted  two  hours  and  the  oc- 


Batten,  Barton,  Durstine  &  Os- 
bom,  Inc.,  as  its  new  ad  agency. 


cupants  were  warned  not  to  dis¬ 
tribute  news  likely  to  incite  to 


the  University  of  California 
urnalism  department. 


Canadian  International  Paper 
Co.,  Abitibi  Power  and  Paper 


Kenyon  &  Eckhardt,  Inc.,  had  rebellion  or  public  disorder.  Ed- 
e  account  since  January  1956.  “""I®  Jordon  Arzate^  head  of 
u-  u  i  XL  the  Prensa  Latina  office,  pro- 

BBDO,  which  expects  the  ^  President  Adolfo  Lopez 


We  must  begin,  I  think,  with  Co.  St.  Lawrence  Corp.,  Spruce  »87®ucy  switch  to  become  effec- 
piition  of  a  proposition  the  Falls  Power  and  Paper  Co.,  already  named  ^ 

rejects-that  the  inade-  Anglo-Canadian  Pulp  and  Paper  7c  for  Boston  PM’s 

y  of  mass  communications  Co.,  Armstrong  Forest  Co.,  Con-  "J™’'  on  me 

oar  threatened  society  is  not  solidated  Paper  Corp.,  E.  B.  Eddy  Ou®  account.  ] 

matter  of  internal  concern  for  Co.,  Donnacona  Paper  Co.,  Gair  Pepsi,  which  spends  approxi-  Two  of  Boston’s  four 


oar  threatened  society  is  not  solidated  Paper  Corp.,  E.  B.  Eddy  000  account.  Boston 

matter  of  internal  concern  for  Co.,  Donnacona  Paper  Co.,  Gair  Pepsi,  which  spends  approxi-  Two  of  Boston’s  four  after¬ 
press  alone,  but  an  issue  of  Co.  of  Canada,  Gaspesia  Sulphite  mately  $3,500,000  in  news-  noon  newspapers  went  up  to  7c 
t  urgency  for  the  public  at  Co.,  Howard  Smith  Paper  Mills  papers,  last  December  reached  on  Monday,  April  4.  'The  Boston 
t.  Ltd.,  James  Maclaren  Co.,  On-  ^Tth  place  among  leading  na-  American  and  the  Boston  Globe 

“Beginning  here  we  will  at  tario  Paper  Co.,  Richmond  Pulp  tional  accounts  in  ROP  news-  raised  their  P.M.  price  from  5c 
raise  the  proper  questions  and  Paper  Co.,  St.  Anne  Power  paper  color  with  139,708  lines  to  7c.  The  Boston  Traveler  and 
^  which  has  always  been  the  Co.  and  K.V.P.  Co.  (E&P,  March  26,  page  86).  the  Christian  Science  Monitor 

isite  offindingthe  •  Early  last  month.  Pens!  an-  remained  at  5c.  The  Boston 

r  answers,”  he  said. 


Burden  of  Prodding 

Mr.  Ashmore  said  he  opposes  „ _ _ _  „ 

Blation  of  the  press,  and  .  ,  Portland,  Me.  ^  m  , 

lores  its  performance  in  priv-  Southland  to  Make 

hands.  Maine’s  new  right-to-know  law  Specialty  Paper 

met  a  setback  March  31  when 

-  The  concerned  public  minor-  F.  Murrell  of  Lufkin,  Tex. 

MS  ^t  to  assume  the  burden  Portland  Municipal  Court  re-  Southland  Paper  Mills,  Inc. 
priding  not  only  the  press  fuggd  to  issue  a  warrant  is  planning  to  convert  the  origin- 
K  the  complacent  majority  charging  an  official  of  the  local  al  No.  1  newsprint  machine  to 
pves  It  Its  excuse  for  doing  Clearance  and  Redevelop-  the  manufacture  of  specialty 

It  does,  he  said.  Authority  with  a  violation.  PaP®r  ®oon-  But  it  won’t  reduce 

We  have  got  to  insist  that  in  SCRA  Director  Miles  W.  the  output  of  newsprint,  Presi- 
■^ition  to  what  they  want  the  Weaver  had  refused  to  make  dent  R.  W.  Wortham  Jr.  said 
pie  have  gjot  to  get  what  public  a  list  of  families  relocated  Riter  a  board  meeting  here  last 
need.  The  free  press  was  from  an  urban  renewal  project,  week.  Only  three  of  the  mill  s 
■nceived  not  only  as  the  pro-  Judge  Murrell  handed  down  no  machines  have  been  in  oper- 
1°**  titc  verities,  but  as  the  opinion  in  the  action  brought  by  ^tion  the  past  year,  and  not  at 
l*^ng  edge  of  change.  a  taxpayer  but  indicated  a  civil  capacity. 

li^The  press  may,  as  it  has  come  court  should  determine  whether  E.  L.  Kurth,  president  of  the 
to  doing,  abdicate  these  the  right-to-know  law  applied  to  company  since  it  was  formed  in 
ions  and  not  only  survive  the  records  sought.  This  would  1939,  was  elected  chairman  of 
prosper.  But  what  of  the  entail  considerable  legal  expense,  the  board. 
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Right*to>Know  Law 
Decision  Is  Avoidetl 


(E&P,  March  26,  page  86).  the  Christian  Science  Monitor 
Early  last  month,  Pepsi  an-  remained  at  5c.  The  Boston 
nounced  that  it  had  invited  a  morning  papers  went  to  7c  more 
dozen  agencies,  including  K&E,  than  two  years  ago.  The  Eve- 


to  discuss  its  advertising. 


*t  gives  it  its  excuse  for  doing 
iiit  it  does,”  he  said. 

“We  have  got  to  insist  that  in 


Specially  Paper 

Lufkin,  Tex. 
Southland  Paper  Mills,  Inc. 


ning  Globe  has  sold  at  5c  a  copy 
for  12  years. 


jk. 

NEWSPAPER  SALES. 
PURCHASES.  LEASES 

DURING  ANfA 

April  24-28  available 
at  Waldorf-Astoria  for 

PRIVATt  CONFERENCE 
Yaar  Conidtact  RnfKtid 
TE  3-3018 
RALEIGH.  N.  C. 

IMS  McDonald  lane 

NATMM-WUC  KDSMM.  SCRVICC 


PR  Releases 
Called  Worse 
Than  Secrecy 

Baton  Rouge,  La. 

The  growth  of  government 
press  agentry  is  a  far  more  , 
formidable  barrier  to  informa¬ 
tion  than  secrecy  in  public  office, 
an  Associated  Press  executive 
said  last  week. 

Wes  Gallagher,  assistant  gen-  | 
eral  manager  of  the  AP,  told  ! 
the  Southwestern  Journalism 
Congress  that  conflicting  stories  j 
based  on  clashing  interests  are  I 
keeping  the  American  people  i 
from  getting  the  full  story  on  i 
the  missile  gap  between  this 
country  and  the  USSR. 

“Secrecy  comes  out  sooner  or 
later,”  he  said,  “but  how  many 
stories  are  written  on  informa-  I 
tion  that  is  a  combination  of 
half-truths  and  ax-grinding  by 
particular  interests?” 

About  200  journalism  school 
faculty  members  and  students 
from  Louisiana,  Texas  and  Okla¬ 
homa  attended  the  conference, 
the  30th  annual  meeting  of  the 
congress  and  the  Southwestern 
Students  Press  Club. 

“Nowhere  do  press  agents 
exist  in  greater  numbers  than  in 
government,”  Mr.  Gallagher 
said.  “They  are  professional  and 
skillful  in  achieving  their  end. 

“In  theory  they  are  there  to 
help  the  press  get  the  news,  but 
in  practice  they  have  only  one 
primary  function  —  to  present 
their  bosses  in  the  most  favor¬ 
able  light  possible.  If  the  whole 
truth  accomplishes  this  end,  you 
get  the  whole  truth.  But  if  half- 
truth  gets  the  job  done,  that’s 
what  you  get.” 

Mr.  Gallagher  is  a  graduate 
of  Louisiana  State  University 
and  a  former  war  correspondent. 

Another  speaker,  Dr.  Robert 
J.  Steamer,  professor  of  govern¬ 
ment  at  LSU,  warned  journalists 
against  the  danger  of  becoming 
public  relations  men  for  the 
government. 

This  can  easily  happen,  he 
said,  “to  reporters  who  cover 
the  Pentagon  where  they  get 
all  kinds  of  assistance  from  the 
public  relations  officers,  and 
where  independent  research 
seems  almost  futile. 

“If  the  reporter  succumbs  to 
the  spoon  feeding,  he  becomes  a 
publicist  for  the  Army,  Navy  or 
Air  Force.” 

Richard  Mittauer,  public  in¬ 
formation  officer  for  the  Na¬ 
tional  Aeronautics  and  Space 
Administration,  defended  that 
agency’s  policy  of  allowing  full 
press  coverage  of  missile  launch¬ 
ing  failures  as  well  as  successes. 


New  officers  of  the  congress 
are  Robert  H.  Wilkerson,  direc¬ 
tor  of  the  department  of  jour¬ 
nalism  at  Hardin-Simmons  col¬ 
lege,  president;  and  Max  Had- 
dick,  member  of  the  journalism 
faculty  at  Texas  Christian  Uni¬ 
versity,  vicepresident.  Delbert 
McGuire,  journalism  professor 
at  North  Texas  State  College, 
was  re-elected  secretary-treas. 


L.  B.  Campbell  Dies 

Washington  , 

Lawrence  B.  Campbell,  68, 
general  manager  of  the  National  | 
Press  Building  until  his  retire¬ 
ment  last  year,  died  April  3.  He 
guided  the  destiny  of  the  Press 
Building  safely  away  from  , 
threatened  disaster  in  the  Early 
Thirties.  ^ 
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Benefit  from  our  Vast  Newspaper  Audience 

ANNOUNCEMENTS  | 

ANNOUNCEMENTS 

Neiaptiper  Broken  | 

Publication!  for  Sale 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties  1 

W.  H.  Glever  Co.,  Ventura.  Calif,  i 

EAST  Nat'l.  Trade  Journal  $  16,000* 
S.E,  2  weeklies.  Job 

A  Radio  160,000* 

dk  dk  30  YEARS  on  the  PaciAc  Coast. 
Arthur  W.  Stypes,  626  Market  St., 
San  Francisco  6.  California. 

FLA.  Small  Weekly  30.000* 

FLA.  Met-Su^rban  Weekly  8,000* 

N.W.  Small  Daily  125,000* 

S.E.  MeUWeekly  42,000* 

*'rerm* 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address ; 

New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9.  Ga. 

VERNON  V.  PAINE 

California  Newspaper  broker  repre¬ 
sentative,  will  be  registered  at  the 
Waldorf-Astoria  during  the  A.N.P.A. 
convention  and  will  be  available  for 
conferences. 

He  is  in  touch  with  the  better  news¬ 
papers  in  California.  AHSociated  with 
L.  H.  Paine,  broker. 

Write  P.O.  Box  265.  Upland,  California 

WANT  A  CALIFORNIA  or  Ariiona 
newspaper?  We  have  them  from  large 
dailies  to  small  weeklies.  GABBERT  dk 
HANCOCK.  3709-B  Arlington  Ave., 

I  Riverside.  California. 

CHART  AREA  2  weekly.  1969  gross 
$97,250  with  14%  net  income.  Average 
groee  last  4  years  $93,260,  average  net 
11%.  Certified  figures.  Long  eetablisbed 
in  growing  suburban  area;  well-equip¬ 
ped  plant.  $36,000  down.  Full  refer¬ 
ences  imperative.  Box  1321,  Editor  A 
Publisher. 

;  WE  HAVE  several  good  weeklies  in 
$26,000  to  $200,000  clasa,  exclusive. 

!  Several  with  low  down  payments. 

]  Newspaper  Service  Co..  Inc.,  408  S. 
Bonita  Dr.,  Panama  City,  Florida. 

FLORIDA  WEEKLIES.  4  in  Central 
Florida.  “Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando.  Fla. 

WESTERN  NEWSPAPERS 
!  Joseph  A.  Snyder,  2234  East  Romneys 

1  Drive.  Anaheim,  Calif.  Day  or  Nite. 

1  Phone;  KEystone  3-1361. 

CALIFORNIA  EXCLUSIVE  WEEKLY 
Rich  farm  area,  top  plant,  high  exum- 
ings.  sound  history.  $78,760  with 
$18,600  down  includw  building,  exMy 

1  ARIZONA  NEWSPAPER  Propertlee 

1  Dean  Sellers.  626  E.  Main,  Meaa,  Ari- 
i  zona.  AfAliate  of  Cummins  Trust  Co. 

terms.  Joseph  A.  Snyder,  Newspaper 
Broker,  2284  E.  Romneya  Dr.,  Ana¬ 
heim,  Qalifomia. 

1  HERE  IT  IS  —  Unusual  opportunity 
Northern  Ohio,  exclusive  weekly  town 

1  of  2,300,  grouing  835,000  with  room 
;o  grow.  Plant,  good  equipment,  7 
room  home,  all  for  less  than  gross  if 

1  downpayment  large  enough  1  Quick 

I  cash  needed  for  other  interests.  Box 

1  1445,  Editor  A  Publisher, 

:  MAY  BROTHERS.  Binghamton.  N.  Y. 

1  Established  1914.  Newsyiapera  bought 
and  sold  without  publicity. 

i  SALBS-PURCHASES  handled  vrith 

1  discretion.  P.  T.  Hines.  Publisher* 
i  Service,  Box  3132,  Greensboro,  N.  C. 

1  IT'S  NOT  the  down  payment  that 
:  buys  the  newspaper — it’s  the  person- 
:  aiity  and  ability  of  the  buyer.  This 

1  is  why  we  insist  on  personal  contact 
!  selling. 

1  LEN  FEIGHNER  AGENCY 

1  Box  192  Mt.  Pleasant,  Mich. 

1  KENTUCKY  WEBXLY-job  shop,  coun- 
1  ty  exclusive;  ’69  gross  $37,000,  owner 

1  net  over  $13,000.  3  in  bimk,  ovmer 
i  runs  front.  Good  equipment.  Fine 
growth  record,  speeial  industrial  sittx- 
ation  assures  good  future.  Owner  leav¬ 
ing  field  for  wider  horizons.  $40,000, 
$15,000  down  to  responsible  party. 
Demonstrate  financial  competence  in 
1st  letter.  Box  1426,  Editor  A  Pub¬ 
lisher. 

1  THE  DIAL  AGENCY 

“America’s  No.  1  Newspaper  Broker" 

1  15  Waverly,  Detroit,  Mich.  TO-  5-5864 

YOU  CAN’T  beat  midwest  newspapers 

1  for  stability.  Herman  Koch,  2923  Vir- 
j  ginia  St.,  Sioux  City.  Iowa. 

WEEKLY  NEWSPAPER  in  fast  grow- 
1  ing  Southeastern  Michigan.  Serving 
four  townships,  home  village  and  two 
out-lying  villages.  Easy  access  to  major 
cities.  Good  equipment,  building.  Groes 
{  $60,000.  $30,000  down,  easy  terms.  Ad- 
<  dress  Box  1426,  Editor  and  Publisher. 

1  CONTROLLING  INTEREST  in  well- 
:  established  Bucks  County,  Pennsylvania 
1  weekly.  $16,000.00.  Plant  and  equip- 
!  raent  in  good  condition.  Publisher  hu 

1  other  business  interests.  Box  1552,  Edi¬ 
tor  A  Publisher. 

Neuapaper  Appraigen 

1  -niere  is  no  substitute  for  experience! 

1  Valu^ons  of  newspapers,  subsidiaries, 

1  television,  radio  and  syndicates — for  tax 
!  and  other  purpoaee.  More  than  200 
;  in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witness. 

!  A.  S.  VAN  BENTHUYSBN 

446  Ocean  Avenue.  Brooklyn  26,  N.  Y. 

Publication*  for  Sale 

!  Western  weeklies  and  dailies  every- 
1  where.  JACK  L.  STOLL  A  ASSOd- 
'  ATES,  Suite  600-601.  6381  Hollywood 

I  Blvd..  Los  Angeles  28,  Californiiu 

I  SOUTHWESTERN  DAILY,  doing  over 
$250,000  will  sell  or  part.  Leas  than 
third  down.  Box  1661,  Editor  A  Pub- 
,  liaher. 

ANNOUNCEMENTS 


Puhlicationt  for  Stik 


WEEKLY  WITH  DAILY  potex* 
North  Central  State,  taktt 
raah  down.  Bailey-Krchbiel,  Bx 
Norton,  Kansas. 


E 


Publication!  If’antai 


Cl 


ADVH21TISING  MANAGER  wR 
chase  tcoins  Weekly 
Alexander,  31  Oak  Avenue, 
New  Jersey. 


‘•hart 

fnue.  Many./ 


sn 

model 

'.  ele® 


TRADE  OR  SPECIALIZED 
tion  wanted — all  or  imrt.  I.  L  cJ~ 
Ankle,  5601  South  Bend  Kd., 

9,  Maryland. 


^  U.OM 


WEEKLY  OR  DAILY  to  ISO.OR 


payment,  by  individual.  South' 
ferred.  Confidential.  Box  1511, 
&  Publisher. 


exeel 
.  k 
PL 


Huninest  Opportunitim 


•aiDLOW 


M  (or  111 


VERSATILE  EDITOR.  (Thallenf^ 
portunity  in  above  averaRe  coea 
weekly:  modest  investment  f« 
ownership  if  qualiAed.  Resoiai 
1556,  Editor  &  Publisher. 


M  Have 


_NAT1 
Iloo  L 

Writs  for 


Busineg*  Opportunilie*  r^rNo, 


ITP  TO  $126,000  cash  to  invcat  ii  ^ 
daily  as  owner,  or  assistant  isdiis^ 
wiU)  option  on  controllinR  interatll 
perienced,  best  references.  Any 
Canada  or  U.S.  except  deev  iid 
Strictest  conAdence  assured.  Box  ^ 
EMitor  &  Publisher. 


Back  lituei  ff’anteA 


WANTED 
EDITOR  &  PUBLISHER 
YEARBOOKS 


Leni 
ewer  S 


1948,  1949,  1961,  1962,  and  IHl 


Copies  of  the  E4P  Yearbook 
Market  Guides)  for  the  above  yon 
Rood  condition,  wanted  to  cai^ 
research  reference  series.  PleamM 
years  available  and  asking  yif 
SCRIPPS-HOWARD  RESEARCK 
Union  Central  Building,  CinanK 
Ohio. 


Your  I 


MON 


Personal* 


Box 


RALPH  SHELTON,  son  of 
Sh^ton,  late  of  Danville,  Vlia^ 
please  contact  promptly  FIrM  " 
BiuLk  of  Danville,  Virginia, 
estate  of  late  Laura  Shelton 


NEWSPAPER  SERVldS 


Afrcmi 


Syndicate*— Feature! 


DOWN  ON  THE  FARM,  the  hi 
new  farm  column,  is  now  appe^ 
many  dailies  and  weeklies;  ifJ"' 
miss^  it  please  send  for  samptoi 
secure  your  area;  low  rates; 
Features,  Huntly,  Virifinia. 


SC 


i  Usits- 
IWie^— r 


Roller  Grinding 


Need 


GEO.  C.  LOVELOCK 
SpecializinK  in 
Rubber-Roller  Grindinf 
43  Hoffman  Blvd. 

East  Orange,  N.  J.  , 
Tel.  OR.  5-3344  MUrdoekl^ 


BEN  SI- 

ML42I 


Prea  Engineer! 


WrPLEJ 


bUw.  ( 


Newspaper  Frees  InslslIsAjJliJjfttr  ha 
MOVING— REPAIRING— TBUUlIfky  Seott 
Expert  Service— World  Wkj»  ""  — 

SKIDMORE  AND  MASON  W- 
56-69  Frankfort  Street 
NEW  YORK  38,  N.  T. 

BArclay  7-9775 


UPECO,  INC. 

Move— Erect — Anywhere 


eollec 

■n.  nil 
,'l«rie  I 
■pad  21 
Ctawyoi 
H«m  1 

leiey. 


Specialixing  in  Newspaper  Fna* 
Duplex  and  Goes  Flatkedi 
Rotaxiee- Tubulan 


Cylinder*  .  .j 

Lyndhurst.  N.  J.  Phone 

20  minutes  from  New  York  t* 


ihl 


NHWSPAPER  ERECTORS.  I* 

Erecting-Planning-Repeh 

122  Maple  St..  Islip.  New  TOl 
Juniper  1-8074 
ku  Paul  F  Rird.  Gaal. 


Uated 


BENSI 


EDITOR  &  PUBLISHER  for  April 


EDI! 


70 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Comp<»*ing  Room 


Prett  Room 


streak  4  Magazine  model  8  rv.m.  nv  j  ^  i _ ■ 

■-^rsi  Unotypea.  4  molda.  tubular 

,<ot.  A.C.  motor.  Print.  ^  “JP" 

Rj^ntktiCes,  37  Warren  St.,  former.  2  to  I  model.  AvaUable  Now. 


Pre»g  Room 


FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  Now 


Press  Room 


SCOTT  PRESSES— 223/4" 

5  Identical  Octuple  Presaaa 


rTTPE  MODEL  G4.  serial  it  inder, 
it, MO,  3  full  OO^channels.  1  72-  drive, 
iB»l.  yaa  i>ot.  quadder,  pedestal  ,  Now. 

excellent  condition,  ran  be  Keen 
ing.  Hattia  Press.  Belleville.  New  DUP] 
PLymouth  9-0600.  j  to  1 


GOSS  2-onits,  ardi  type,  double  folder, 

22%'  cut-off,  color  h^p.  reverse  cyl-  Available  Now 

indw,  end  feed,  60  H.P.  AC,  C-W  ,  ,,  ..  ,  i.  j 

drive.  2-CAPOO  fountains.  Avaiiabla  * 


Available  Now  Bach  Press  consists  of  4  Steel  Cylinder, 

RoMer  Bearing  Units  with  1  Unit 
3  Units.  Double  Folder,  4  plates  wide.  Reversible  and  1  Color  Cylinder.  Haavy 
floor  fed.  end  roll  stands  with  motor  '  Duty  3  to  2  Double  Folders  with  C-H 


hoists.  Will  print  24  paites  straiicht.  I  Conveyors,  3  Arm  Reels  and  Automatic 
DITPLES  16-naae  standard  tubular  2  Pages  collect.  Printing  diameter  18".  ’  Tensions.  Trackage  and  Turntable, 
to  1  model  40  H  P  AC  C-W  drive  Shmt  cut  off  23  9/16*.  Angle  of  plate  Steel  Floor  Decking.  Color  Fountains. 


DbOW  MATS — worth  your  while  to 

for  listi  Printers  Trouble  Shooter,  |  qosS  S-units,  arch  type,  double  folder.  60  cycle.  2  5-H.P.  inching  motors.  Now 
Haven,  Connecticut.  ,  22%'  cut-off,  color  hump,  reverse  cyl-  printing  on  66%*  wide  paper.  All  plate 

'  inder,  end  feed,  76  H.P.  AC,  C-W  and  blanket  cylinder  bearings  were  re- 
msTION’S  NEWSPAPER  FORMS  3-CAPOO  fountains.  Available  placed  new  in  1954.  All  inking  rollers 

rT  a  r‘  h-vv  rh.tv  New«»ner  Now.  were  recovered  with  rubber  in  1966. 


2-oolor  fountains,  complete  stersotyiie, 
mat  roller.  Available  June. 


cliiis  45  degrees.  Cylinder  stagger  46  Located:  Boston  Herald-Traveler, 
degrees.  2  40-H.P.  Drive  Motors,  Cutler  - 

ben  shulman  associates 


printing  on  66%*  v^e  paper.  All  plate  60  E.  42  St  New  York  17  OXford  7-4690 


I  M  L.  A  B.  Heavy  Duty  Newspaper  fvow. 

to  397.50,  fob  Elkin.  '  -.Trax  erv  o,  —  j  j  •  « 

literature.  L.  &  B.  Sale.  P*"A?''*r  E  "hh«* 

x-.piny,  113  West  Market  Street,  e  “•*  .  *^*^7?’ 

i-  v.-.k  2-color  fountains,  complete  stareotyi>e. 

Im.  North  Carolina.  Available  Now. 

GOSS  8-page,  flat  bed,  web  fed  press, 
NEW  LOW  PRICE!  N"-  *»•,,  7%  H.P.  AC, 

driTe  and  controllers  Arailable  Mays 


The  Times  Herald 
Norristown,  Pa. 

Robert  I.  McCracken,  Gen.  Mgr. 


NEW  LOW  PRICE! 

LIGHTWEIGHT 

LINOTYPE 

MAGAZINES 

T.  Length . $  1 65.00 

|;:wer  Split . $150.00 

Now  Available  for 
Immediate  Delivery  From 
Your  Nearby  MONTCO  Dealer 
or  Direct  From 

MONTGOMERY  CO.,  Inc. 

Box  309  Towanda,  Penna. 
Photoengraring 


,  24  PAGE  DUPLEX  _ 

LOYAL  S.  DIXON  CO.  j  TUBULAR  PRESS  1  CHIPPING  BLOCKS  1 

“Newspaper  Presa  Erectors”  j  '  36'  Kemp  Metal  pot. 

m64  Saticoy  St.  Sun  Vallw,  Calif.  Delivered  new  1948-1968  Full  Color  all  slim. 

POplar  6-0610  TRiangle  7-8871  1  FlexibiUty  —  Complete  Stereo  —  A.C.  Curved  Plate  Routers. 

I  Drive.  Located ;  Texas.  ;  A.  C  motor  press  drivi 


NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  rotary 
presses.  Time  and  Money  naver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

1633  West  Main.  Oklahoma  City,  Okla. 
Ce  6-8841 


TUBULAR  PRESS  ;  chipping  blocks  all  size  diameter. 

'  36'  Kemp  Metal  pot. 

Delivered  new  1948-1953  Pull  Color  5**^^  “*'*'*“• 


COLOR  ! ! ! !  | 

3  UNIT  HOE  I 

with  1  color  cylinder  and  3  Pancoast 
Color  Couples — Double  Folder — 22%' — 
on  Substructure  —  with  Reels  and 
Pasters — A.C.-Drive — Located :  Florida. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


Drive.  Located ;  Texas.  ;  A.  C  motor  press  drives  all  sizes. 

1  Unitubular  and  Tubular  roll  arms. 
^11  arms  for  semi-plate  units. 

BEN  SHULMAN  ASSOCIATES  j  ^ 


Goes  4  and  6  unit  presses,  roll  arms 
I  each  end  of  press,  one  on  substructure  i 
with  2  color  cylinders,  22%'  cut-off. 

I  AC  drives. 


60  E.  42  St  New  York  17  OXford  7-4690 

HOE 

Superspeed  Press 

6  Roller  Bearing  Units 
1  Double  Folder  22%  cutoff 
Substructure  A  Roll  Stands 
Fill!  Automatic  Drives 

GOSS  3  Unit  HSLC  Press 
DUPLEX  16  Page  Tubular 


UNE,  halftones,  81.60  six  square  ! 

^*711**“*^  fw**’  **®’  Scott  Units  with  color  cylinders  lOWM  f^DICCITI-IQ  r'  I 

mm  10  pages  per  news-  can  be  used  with  any  preaa  with  22%'  JLJnN  oKIrhl  I  Mo  Co.  InC. 


MW  page  of  cuts  matted,  60c  each,  -ut-off  ^ 

iWiBsm  order  60  pages.  Gallagher’s 

JjWjvm.  Box  116,  Hazleton.  Penn-  GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 

Press  Room  1 _ _  _ 

SCOTT  PRESS  211/2"  24  PAGE  DUPLEX 

•Diils-Double  Polder— 2  D.C.  Press  i  TUBULAR  PRESS 

Jab  or  Ld^Frf."wnrSei7'2l  or  1  Mpdel-j-DouWe  Folder  A.C. 

hui  sttrsetively  with  6  months  for  ,  Myo— ^plete  Stereo  including  Mat 
nwwzi.  Roller.  Located:  Kentucky. 

Uwbd:  Cbicago-American.  |  — - - — 

»ri.r.  .  -  1  BEN  SHULMAN  ASSOCIATES 

BEN  SHULMAN  ASSOCIATES  I  60  E.  42  St  New  York  17  OXford  7-4690 
01.42  St  New  York  17  OXford  7-4690  - - 


24  PAGE  DUPLEX 
TUBULAR  PRESS 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


415  Lexington  Ave.  New  York  17,  N.Y. 


16  PAGE  DUPLEX 
TUBULAR  PRESS 

2  to  1  Model — A.C.  Drive — Stereo. 
Located:  San  Diego.  Available  March. 

BEN  SHULMAN  ASSOCIATES 


Geo.  Oxford.  Box  903.  Boise.  Idaho 
JFanted  to  Buy 

NEWSPAPER  PRESSES 
OOMPLEHE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4600 


WANTED:  8-page  Duplex  or  Goaa  flat 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works.  S28 
N.  4th  St.,  Phila.  6.  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MAfTIINBS 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
I  SUPPLY  COMPANY 

>  422  West  8th  Kansas  City  6,  Mo. 


BEN  SHULMAN  ASSOCIATES  j  prind^ft^repf^entatt^ 

60  E.  42  St  New  York  17  OXford  7-4690  37  Warren  St.  New  York  7,  N.  Y. 


^TRAiPHTT  TKIT  2A.  !  DUPLEX  -  TUBULAR  PRESS  wllA 

GOSS,  STRAIGHTLWB,  24-  ■  ^  equipment;  Went  cash  bamia  5 

«l»o  want  tow-motor  with  roll-elamp. 


page  press.  Main  Drive  Motor  and 

I  MUST  SELL  Spare,  Inching  motor.  ^>are  Rolleri,  Muor  s  runnznyr 

JWJX  PRESS-4  units.  donUs  S  Unit  Hoe  “Z”  Rotary  Preaa  from  I  “A- i  _ ^ _ ‘ 

■Wer.  Only  6  years  of  operatinir  time  Philadelphia  Bulletin.  Installation  !  f®**  tM  follow-  _  «.  »  1  *  * 

"to  having  been  completely  rebuUt  pisna  changed;  now  prinOng  at  con-  f”*  equipment:  H^d  box  !  WANTB^Si^le  plate  tail  nitte. 

^  Swt  in  1937.  32  pages  straight-  solidated  plant.  Crated,  skidded  in  for  curvrf  Plate  casting.  t«l  cu^r  ,  22%'  cut-off.  dtizen-News.  Hollywo 


Box  1224,  Editor  A  Publisher. 


for  curved  Plate  casting,  tail  cutter  j  22%'  cut-off.  Citizen-News,  Hollywood, 


M  wileet.  22%'  cut  off,  present  web  PhUadelphia.  Auto  inking,  roll  arms.  shaver,  with  aimre  6  HP  motor  |  California. 


**•  »pot  color,  skip  slitters,  angle  22%'  cut  off,  drive,  control  panel. 
w*.  lub-stmcture.  two  roll  positions.  Sun,  Walnut  Creek,  California. 

jw*  hoiiU,  229  volte.  3  phase  A.C.  _  _ 

24,000  per  hour  straight.  C-H  ' 

Call  R.  N.  i^eble.  The  o  ci  ATOcnc 


Call  R.  N.  Sheble,  The 
News,  New  Brunswick.  New 
hney.  KI  6-4000. 


2  20  PAGE  DUPLEX 
TUBULAR  PRESSES 


8  PAGE  FLATBEDS 

2 — Dnplex  Models  AB — Located: 

N.  Carolina — Salt  Lake  City. 

BEN  SHULMAN  ASSOCIATES 


for  either  machine,  water  cooling  tank 
for  Plates,  Mat  roller  and  24  Steel 
chases.  Press  is  23-9/16'  Cutoff,  7/16' 
plates.  Also  included  if  desired  is  pump 
!  and  spout  for  pouring  enrved  plates. 
All  will  be  avsilsble  on  or  about  Sep¬ 
tember  30,  1960.  Sample  papers  will 
1  be  mailed  on  request.  Press  is  currently 
I  in  operation  daily,  and  will  be  sold  as 
;  is,  where  is.  Pries;  827,600  at  Gardner 
'  Cowles-owned  News  Tribnns,  Fort 
;  Pierce,  Florida.  Contact  John  R.  Har- 


I  60  E.  42  St  New  York  17  OXford  7-4890  : 

j^lEodels — Twinned  and  Croas-as-  ! - - -  : 

A.C.  Drives.  Comp.  Stereo.  FOR  SALE:  4-page  Duplex  tubular 


PROOF  PRESS 


'tmiriT  •  tAwnp.  atereo.  FOR  SALE:  4-page  Duplex  tubular  * 

temn  (Mass.)  Telegram.  deck,  now  being  used  almost  entirely  European  proof  press,  brand  new,  larn 

-  for  color,  available  in  30  days.  Perfect  bed,  automatic  feed  and  inking.  Avail- 

KFfJ  QUI II  t  i  A  ki  Arc/^r^iATEC  condition.  Must  sell  this  month.  Phone  able  at  very  low  pries  or  can  aswime 

AbbOv^lA  I  tb  — don’t  write.  R.  W,  Anderson,  Spokes-  lease.  lYintronies.  8127  H  Camino. 

—  A  48  St  Mew  York  17  OXford  7-4690  man  Preaa,  Grundy  Center,  Iowa.  Palo  Alto,  California. 

editor  Si  PUBLISHER  fot  April  9,  1960 


SURPLUS  EQUIPMENT? 


NEED  EQUIPMENT? 


USE  E«P 


MACHINERY  COLUMNS 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Artists— Cartoonists  | 

Classified  Advertising 

1  Display  Advertising  j 

Editorial 

LAYOUT  AKD  FINISH  artist.  Pacific 
Ooaat  daily,  eirealation.  Com- 

Plata  backcroond,  first  lettar.  Gonfi- 
dantial.  Salary  flM  to  $126  a  waak. 
Many  employe  benefits.  Ideal  climate. 
Box  1216,  Editor  k  Publisher. 

ART  DIRECTOR 

ChallenKinK  opportunity  for  hishly- 
qualified  man  capable  of  directinK  all 
^ases  of  editorial,  promotion,  adver- 
tisingr  art  work  for  major  metropolitan 
newspaper.  Write  Kivinir  personal  and 
work  history.  Box  1430,  Editor  ft  Pub¬ 
lisher. 

Circulation 

HELP  WANTED :  CIRCITLATION 
SALESMAN.  Established  Company  spe- 
cializinK  in  newspaper  circulation  pro¬ 
motions  wants  personable,  eonseientious 
man  with  car.  Free  to  travel.  Salary, 
expenses,  bonus.  Write  full  details. 
Excellent  opportunity.  Box  1502,  Editor 
ft  Publisher. 


Agate 

1 

6 

13 

26 

32 

Lisat 

Tims 

TisiM 

TIsim 

Timu 

TImea 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

OPPORTUNITY 

New  Jersey  daily  over  15,000  needs 
Circulation  Hanager,  age  in  thirtieB. 
Preferably  assistant  on  larger  paper 
with  knowledge  all  phases  newslxvs, 
coin  machines,  etc.  Pay  $6,000  to  start 
plus  bonus.  liberal  company  benefits, 
including  pension,  medical,  surgical, 
paid  by  company.  Write  Box  1567, 
Editor  ft  Publisher.  Wonderful  growth 
opportunity. 

Clatsifiad  AdvertUing 

CLASSIFIED  MANAGEK  tor  evening 
paper  in  Chart  Area  4.  Want  exi>eri- 
enced  man.  strong  on  outside  s^es, 
layout,  copy,  plus  telephone  room  su¬ 
pervision.  Excellent  future  for  aggree- 
siva  veteran,  or  up  and  coming  young 
man  with  plenty  of  drive,  know-how 
and  ambition.  Writs  details  of  training, 
experience,  personal  data,  salary  de- 
sir^,  refereneea  to  Box  1507,  Editor 
and  Publisher. 


Advertising  Rates 

CLASSIFIED 

Una  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payablf  with 
srdsr)  4  timei  •  55c  per  line  each 
insertion;  3  times  O  70c;  2  9  80c; 
1  •  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  empleyment  application  forms 
by  sandint  self-addressed  Sc  stamped 
envelope  to  EftP  CiassiSed  Dept 
ALL  OTHER  CLASSIFICATIONS: 
4  timet  •  $1.00  per  line  each  insertion; 
3  timet  •  $L15;  2  times  •  SL30;  1 
time  •  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Bor  Service. 

61.00  senvicg  CHAncg  for  airmail 
DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.ni. 
Ceunt  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Bc« 
hoMert’  identities  held  in  strict  con- 
Idenca  Replies  mailed  daily.  Editor  ft 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


IMMEDIATE  OPEINING  for  competent 
manager  three  paper  combination  to¬ 
taling  $36,000.  Salary  open.  Write 
R.  D.  Gill,  Advance,  Dover,  N.  J. 

Display  Advertising 

AGGRBaSIVE  OHIO  DAILY  is  looking 
for  a  top-noAds  salesman,  presently  em¬ 
ployed  in  Chart  Arens  2  or  6.  The  man 
we  want  most  be  a  aeif-startar  and 
settle  for  no  lotm  tban  sucoess,  write 
compelling  copy,  and  know  bow  to 
sell.  ESxoedlent  oppoitunity  offered,  good 
starting  salary.  Confidential.  Box  1301, 
Editor  ft  PubUsber. 


LOCAL  DISPLAY  SALESMAN: 

San  Francisco  Suburban  Daily  Needs 
Ehq;>erienoed  Retail  Salesman  Immedi¬ 
ately.  Guild  Scale  and  Bonus.  Excellent 
Benefits.  Send  Resume  and  Refereneea 
To  Box  1336,  Editor  and  Publisher. 

YOUNG,  experienced  display  advesrtis- 
ing  salesman.  Must  be  strong  on  sell¬ 
ing  and  layouts.  Ehccellent  working  con- 
dltiona,  congenial  staff. 

20,000  daily  and  growing.  YOU  can 
grow  with  us.  Chart  Area  6.  Give 
complete  resume  and  references  in  first 
letter.  Write  Box  13M,  Editor  ft  Pub¬ 
lisher. 

ADVERTISING  SALESMAN  for  com¬ 
munity  newspaper  group.  Prefer  mar¬ 
ried  man  30  to  40.  Ebccellent  oigx>r- 
tunity  for  experienced  man  strong  in 
sales  and  layout.  Good  starting  salary 
plus  car  allowance.  Send  resume, 
George  Newton,  Bee-Measenger,  10910 
South  Main  Street,  Los  Angeles  61, 
California. 


ADVERTISING 

DIRECTOR 


DISPLAY  ADVERTISING  SALESMAN 

For  large  group  of  long  established 
community  newspapers.  Elxperience  nec¬ 
essary.  Tremendous  earning  potential. 
Must  be  aggressive,  imaginative.  Open¬ 
ing  available  after  May  1.  Write  J.  L. 
Ferstl,  Chicago  North  Side  Newspapers, 
7519  N.  Adiland  Ave.,  Chicago  26, 
Illinois. 


OPPORTUNITY  ad-field  leader.  Cre¬ 
ative  aaoistant  to  publisher  for  promo¬ 
tional,  new  business,  growth  supple¬ 
ments.  Salary  sharing  $100  to  ^00 
weekly  metropolitan  Chart  Area  six. 
Permanent.  Box  1406,  Editor  ft  Pub¬ 
lisher. 


RETAIL  ADVERTISING 
SALESMAN 

To  service  and  sell  established 
accounts  and  devdop  new  busi¬ 
ness  for  publisher  of  large  met¬ 
ropolitan  daily  and  Sunday 
newspapers  in  Chart  Area  3. 
Offer  good  salary  and  bonus, 
excellent  benefits,  including 
life,  hospitalization  and  pension 
plans.  Want  man  who  has  had 
experience  in  retail  advertising 
sales.  Our  staff  knows  of  this 
ad.  Write  giving  qualifications 
to  Box  1449,  Editor  ft  Pub¬ 
lisher. 


Editor  &  Publisher 

1700  Tisies  Tower  N.  Y.  3ft,  N.  Y. 
Fbooe  BRyast  9-30S2 


AD  MEN,  including  classified,  for 
daily  newspapers  in  Chart  Areas  6, 
7,  3  and  Rwky  Mountain  states.  Write 
fully.  Inland  Daily  Press  Association, 
7  Srath  Dearborn,  Chicago,  Ulinois. 

IF  YOU  ARE  23-36,  have  at  least  3 
years’  display  experimce  with  good 
record,  and  if  you  want  an  oppor¬ 
tunity  in  a  medium  size  California 
city,  it  will  pay  you  to  check  what  wa 
offer.  Expansion  program  makes  this 
a  good  spot  for  an  aggressive  sales¬ 
man,  fast  on  layout.  S^ary,  ear  ex¬ 
pense,  bonus.  Send  complete  story,  ref- 
I  erences,  to  Box  1560,  Editor  ft  Pub- 
I  lisher. 


-I-  Was  it  a  long  and  tire-  I 

some  drive  bucking  traffic  I 

to  work  this  morning  T 

-f-  Have  you  been  wondering 
if  it  is  fair  to  your  kids 
to  bring  them  up  in  a 
grimey  cltyT 

-t-  Can  you  take  your  car 
and  be  high  in  the  moun¬ 
tains  in  a  few  minutes, 
far  from  traffic  and  noise  . 

and  urban  confusion? 

-L  Do  you  care  for  fishing,  i 

skiing,  big  game  hunting,  i 

outdoor  living  T  I 

IF  your  answer  is  “Yes"  I 

to  even  two  of  these  ques¬ 
tions  you  will  want  this  top 
spot  in  one  of  the  most 
scenic  areas  of  the  country.  | 

AND  it  is  fast  growing  to  i 
major  market  proportions. 

The  salary  is  open  and 
the  possibilities  unlimited  to 
the  right  man.  He  must  be  i 

young  in  attitude,  imagi¬ 
native  and  capable  of  keep¬ 
ing  a  growing  staff  on  its  ; 

toes. 

Tell  us  about  yourself, 
your  family,  your  desires, 
everything  is  confidential  of  ! 

course.  If  you  can  sell  us. 
on  interview  will  be  ar¬ 
ranged.  Write  Box  1600,  Edi¬ 
tor  ft  Publisher. 

ASSISTANT  ADVERTISING  MANAG¬ 
ER  for  5-day  afternoon  daily  in  college 
town.  Generous  salary  irius  commission 
to  guarantee  good  take  home  pay.  Must 
know  layout  and  have  car.  Leader, 
Ruston,  Louisiana. 

WANTED:  Advertising  man  who  can 
and  will  sell.  Prefer  man  who  wants 
to  advaneo  with  a  growing  organiza¬ 
tion.  State  all  in  first  letter  including 
salary  requirements.  Charles  Fischer, 
Clovis,  New  Mexico,  Newe-Joumal. 

Editorial 

CXIPYREADER,  experienced;  top  pay  I 
Midwest  afternoon  metroimlitan;  pen-  I 
sion  and  other  benefits.  Box  1241.  Bdi-  i 
tor  ft  PubUdber. 

EDITORIAL  LAYOUT  ARTIST  for 
I  Sunday  Roto  Magaslno.  Must  be  expo- 
I  rieneed.  Give  full  details  first  letter, 

I  Reply  to  Box  181$,  EidItor  ft  Pub 
liNier. 

REPORTER — Medium-size  daily.  Chart 
Area  4.  Minimum  three  years’  experi¬ 
ence.  Demands  high.  Box  1335,  Editor 
ft  PuUUher. 


YOUNG  MAN :  If  you  are  a  real  news¬ 
man,  competent  with  both  writing  aitd 
iHctures,  there  is  a  fine  oareer  awaiting 
you  with  prize  winning  Illinma  daily. 
Pleasant  working,  living  ooDditions  in 

Sowing,  prosparous,  friendly  city. 

berol  starting  pay,  profit  abaiing, 
free  insurance,  merit  raises,  increasing 
responsibility  and  reward.  Writs  de¬ 
tails  training,  experienos  to  Box  1306, 
Editor  ft  Publisbw,  and  personal  inter¬ 
view  will  be  arranged. 


DBSKMAN— WE  OFFER  a  soiil 
tion  with  a  seouro  future  for  u  - 
rieneed  and  capable  deekmaa.  S' 
wages  and  top  benefits ;  allawaMm 
moving  expenses.  Morning  pap*  l 
CSuut  Area  #2.  Write,  givisg 
particulars,  to  Box  1411,  Editor  | 
Publisher.  All  replies  oontideiitiaL 

BEGINNING  REPORTESIS— 

Female.  Jobe  available  from  Omss 
Coast.  Send  resumes,  location  pofi, 
ence,  availability  d^.  Coittaet:  ig 
McKee.  BIRCH  PERSONNEL  n  I 
Madison  St.,  Chicago  2,  IIUik 
CB  6-6670. 

SEASONED  CTTY  EDITOR  for 
um  daily.  Chart  Area  1,  fine  orgiaa 
I  tion.  Permanence  important.  Bos  IE 
i  Editor  ft  Publiriter. 

I  SEEK  EXPERIENCED  newsiua.  a 
I  quainted  with  all  general  repwiq 
phases,  to  assume  positions  witk 
cellent  future  on  established,  ya 
namic,  Chicago  West  subuitiu 
lies,  ^nd  complete  resume,  with 
I  requirements,  present  salary  and  d 
I  to  F.  G.  Tuttle,  Jr.,  CStdzen  Publi 
Corp.,  LaGrangs,  Illinois. 

i  SPORTS  EDITOR  for  six  day  Ak| 
'  daily  in  city  of  26,000.  One  mu 
partroent,  knowledge  of  camera 
:  dark  room  desired.  State  salary 
I  pected,  ftdl  particulars.  Job  open 
I  Chart  Area  9.  Box  1431,  Editer 
Publisher. 

TELEGRAPH  EDITOR  for  18.00* 
culation  morning  newspaper  in  IH 
population  area.  Excellent  working  ra-j 
ditions  and  benefits.  Life  insuranetu 
profit  shoring  programs.  Chart  Aral 
Send  details.  Box  1412,  Editor  ft  T 
lisher. 


UNCONVENTIONAL 


Intelligent  and  vigorous  styliit 
with  igoad  general  knowledp 
and  fiair  for  words,  to  wriM 
and  edit  spritely  commentary, 
iwrceptive  profiles  and  pungsat 
features.  Wry  cracker-beml 
sophisticate  who  sees  humanity, 
places  and  problems  with  frtik 
fascination  and  wonder.  Sy» 
pathetic,  imaginative  neeHe- 
nose  to  irrobe  deeply,  breatht 
sparks  Into  myriad  sitoatiou 
with  whimsical  elan.  One  of 
best  local  magazines  in  U.  3. 
EMglieh  major  top  quarter  clan 
preferred.  Age  doesn’t  mattsr. 
mature  judgment  does. 

Box  1400,  liditor  ft  Publiihar. 


WANT  TO  TRADE? 

Will  trade  excellent  working  con4i» 
adequate  pay  and  fringes,  and  a  jass 
a  gixxl  newspaper  for  the  foUosu 
Good  news  sense,  energy,  earsid 
sire  to  be  a  good  newsman.  Ezpajos 
doesn’t  matter;  only  talent  es^ 
Openings  city  beat,  sports.  PIsMUJ 
growing  Southern  city.  InterestssJ 
resume,  references  to  Box  1416, 
ft  Publisher. 


NEWS  EDITOR  for  toi>-notch  ABC 
weekly  in  Qiart  Area  6.  Good  reporter 
who  can  handle  camera,  heads  and  lay¬ 
out.  Pay  is  better  than  average  for  a 
better-than-average  man.  Box  1441, 
Editor  ft  Publisher. 


’ _ AGGRESSIVE.  deep-South  comWs^ 

owDCDo-ier,  M  needs  services  of  one  sports  writo 

REPORTER  one  or  two  Tdars  ^  deskman,  with  minimum  af  ^ 

exp^snee  to  oovw  police  and  c^  years’  experience,  under  46.  Maay  • 
approximately  pjoyee  benefits,  including  Major  ** 
1*,(>00  dreuIaOOT.  H^  7  M  a.m.  to  !  vacations,  etc.  Give 

A  '  resume  first  letter.  Bex  166*.  Bdrtar* 
Hodges,  Oty  Edifay,  'Hie  Daily  Ad-  ;  publisher. 

▼ance.  LTnefaburff,  Virgiiiia«  - - - - — 

-  A  MEDIUM-SIZED  Midiigan 

or  toi>-notch  ABC  I  iier  is  seeking  a  young  man  wi* 
ea  6.  Good  reporter  j  newspaper  editorial  experieau*  or  1^ 
lera,  heauls  and  lay-  nalism  education  to  train  for  *  F 
than  average  for  a  \  as  wire  editor.  Excellent  startiMF 
man.  Box  1441,  j  with  regular  increausea  Send 

I  tails  to  Box  1646,  Editor  ft  Pstod* 

EDITOR  ac  PUBLISHER  for  April  9,  «>• 


HEU’  wanted 


Editorial 


WOMAM  to  work  on  on«  of 
’”^‘1  M>  employee  poblicntionB,  must 
M  neeepsP®^  .itporience.  stronK  on 
J^hoo'  irrad  preferred.  Send 
[^^mme  to  Box  1419,  Editor  * 
pnilisfcer. 


*  ’•fcSsTENT,  HXPBRIENCiD  drama 

*  Basic  critic  and  women’s  pace 

'  for  combination  joh  payinc  in 

•*  gf  $140  weekly.  This  openinc 

s  live.  960.000  Oalifornia  daily. 

Stor*tr“ 

ill  fi- 

COPYREADER 

It:  B* 

n  I 

lUiMs 


xuia 

s  111 


sy  A; 


Kstional  mafiaxine  Chart  Area 
i  wants  experienced  Copy- 
rMder  with  college  education. 
Ate  orer  30.  Bhccellent  pay. 
Mo  night  work.  Box  1550,  Edi¬ 
tor  A  Pubisher. 


JferrOR  for  fast-growing  county  seat 
yfliri^  in  Chart  Area  2.  Must  have 
“  ’J'Caily  experience  and  want  to  stay  in 
jj*^lfcf4.  A  challenging  job  for  hard 
$125  and  car  allowance.  Write 
juiitUFl^  1445,  Editor  &  Publisher. 


EDITOR  WANTED 


mas  4  Iciiling  financial  publication  seeks 
era  w  hu  with  banking  or  financial  back- 
iary  a.  rmjii,  and  newspaper  or  magaxine 
len  Ml.  i^rience  as  Editor  and  Associate 
Miter  t  TbSsher.  Salary  open.  Opportunity 
Biiffiited.  All  replies  in  confidence. 
Imd  raome  to  Box  1624,  Editor  and 
DOS  t  Pabliaher,  1700  Hmee  Tower,  N.  Y. 
».  N.  Y. 

SVERYBODY  MAKES  MISTAKES... 

A*Pi  '  •  •  ®*“‘  customers.  That’s  half 

^  fan— we’re  always  learning  and 

_  tnng  ahead.  We  need  talented  young 

bTiters  (men)  23-28,  all  areas.  Send 
salary  needs,  area  preferences 


M 


yliat. 


itary, 

igaot 

NUTtl 

taity, 

fisA 

Syse 

eedle 
eatte 
ktiooi 
M  of 

u.  s 

elsa 

att«. 


l^'S  OOMMITNTTY,  mild  year-around 
Klmst*  without  floods,  tornadoes  or 
■Knudo;  20,000  daily.  Chart  Area  11 
1^*4  poUee-court-genei^  reporter.  Ex- 
!lat  fishing,  hunting.  Write  Box 
121.  Editor  A  Publisher. 


JpHERAL  ASSIGNMENT  reporter 
■pacNy  some  sports)  for  Southeoutern 
Bev  &gland  p.m.  daily  of  12,000. 
Vibend  benefits.  Name  references,  sal- 
la^wioted  first  letter.  Box  1634,  EUi- 
1^  I  Poblisher. 
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FRANK  ASSOCIATES 
Box  637 

Tujunga,  California 


teSRAL  REPORTER  WANTED  for 
|N  4sy  evening  county  seat  newspaper 
I’ 41).  Aiply  Edwardsville  Intdli- 
ranr.  Edwardsville,  Illinois. 

IF  YOU  ARB  now  employed  as  Deak- 
K”,  «r  Reporter  on  small  or  middle- 
paper  in  Chart  Areas  1  and  2 
wart  to  move  up  top  metropolitan 
IjsIlT.  here  is  chance  to  try  out  during 
’■cation.  We’ll  pay  travel  ex- 
fKaw  ind  salary.  Send  full  rundown 
riaeation  and  job  experience  plus 
1^  of  week  or  weeks  you’ll  be  avail- 
“b  to  Box  1515,  Editor  &  Publisher. 


SWAGING  EDITOR  for  30,000  daily 
*J'*4’W>wing  suburban  area.  Sub- 
^••a  e^rience  preferred.  Submit  3 
"iMSUve  editions  of  present  em- 
^w^paper.  Box  1636,  Editor  & 


^  aad  WOMEN  for  all  depart- 
wsa  of  daily  newspapers  in  Chart 
1*2*  it  1,  8  and  Rocky  Mountain 
1*^  Write  fully.  Inland  Daily  Press 
7  South  Dearborn,  Chl- 

lUinoia 


gy  DEPARTMENT  opening  on 
JU***  Ohio  daily.  Good  starting  pay 
-.  w  m  2_*lpctu“ity  for  advancement. 

“owledge  helpful  but  not  es- 
^  Editor  A 


HELP  WANTED 


Editorial 


MAN  CAPABLE  of  handling  news  in 
Chart  Area  1  town  away  from  main 
irablieation  office.  Most  be  alert,  able 
to  work  on  own  initiative,  plan  to  be- 
oonm  permanent  staff  addition.  Camera 
eorperienee  desirable.  Car  needed.  State 
salary,  referenose,  full  background  in 
letter  of  application.  Box  1513,  Editor 
A  Publish^. 


OUTDOOR  EDITOR 

Columnist,  for  top  Eastern 
daily.  Must  know  filing,  boat¬ 
ing  and  hunting.  Good  salary, 
expenses.  Prefer  man  currently 
doing  this  kind  of  job  on  daily. 
Send  resume  and  by-lined  clipe 
to  Box  1556,  Editor  A  Pub¬ 
lisher. 


REPORTERS,  accurate  and  aggressive, 
for  afternoon  daily  in  Chart  Area  2. 
Write  Box  1668,  Editor  A  Publisher. 


IT  IS  NOT  ADVISABLE  to  send  origi-  I 
nal  material  or  bulky  packages  to  Edi-  ! 
tor  A  Publisher  Classifled  Box  Num¬ 
bers.  E  A  P  can  not  assume  responsi¬ 
bility  for  this  material  once  forwarded  I 
and  advises  that  applicants  send  such  ' 
material  only  after  initial  contact  is  : 
eatablished  with  the  advertiser.  { 


REPORTERS-DBSKMAN 

Have  immediate  openings  for  three 
reporters  and  one  deekman.  Medium 
size  Georgia  combination  morning,  eve¬ 
ning.  Sunday. 

Excellent  working  conditions,  good 
starting  salary  and  company  benefits. 
College  graduates  preferred. 

Send  resume  of  experience  and  train¬ 
ing  to  Jerry  Wright,  Personnel  Man¬ 
ager,  Savannah  News-Press,  Inc., 
Savannah,  Georgia. 


SOCIETY  EDITOR,  with  knowledge  of 
makeup  and  hradwriting.  Small  Massa¬ 
chusetts  daily  newspaper.  Salary  open. 
Write  Box  1567,  Editor  A  Publi^er. 


SPORTS  DESKMAN 

Experienced,  for  top  Eastern 
daily.  $160  a  week  to  start. 
37%  hour  week,  all  benefits. 
Neiri  a  man  who  has  been 
around  sports  beat  and  can 
teach  younger  staffers.  Send 
resume  to  1564,  Editor  A 
PufaliAer. 


SPOR’TS  EDITOR  for  10,000  circula¬ 
tion  Northwestern.  Ohio  daily.  Fine  op¬ 
portunity  for  right  man.  Write  to 
Gordon  O.  Dix,  Publisher,  Defiance 
Orescent-News.  Defiance.  Ohio. 


WIRE  EDITOR-DBSKMAN  for  8.000 
circulation,  afternoon.  6-day  paper  in 
South-Western  Michigan.  Company-paid 
insurance  and  pension  plan.  $100  a 
week  to  start.  Don  W.  Carlson,  Ehuly 
Star,  Niles,  Michigan. 


WRITER 

Opening  now  available  for  young  fe¬ 
male  writer  with  preferably  1-2  years’ 
editorial  or  copywriting  experience 
since  graduation  from  college.  Will 
join  congenial  General  Promotion  staff 
of  BETTER  HOMES  A  GARDENS 
magazine.  Varied  writing  assignments 
for  both  printed  and  audio-visual  me¬ 
dia.  Many  company  benefits.  All  in¬ 
quiries  will  be  treated  confidentially 
and  acknowledged. 

Creatiye  Manager, 

Promotion  Department 
BETTER  HOMES  A  GARDENS 
1716  Locust  Street 
Des  Moines  3,  Iowa 


Free  Lance 


I  F’REIB  LANCESlSt  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magasinea  buy.  Payment  from 
$10  to  3100  for  singlo  p4ctorea  and  eaiH 
tions.  Free  information.  Gobble  Press 
Pictures,  161  W.  48th.  N.Y.C. 


WANT  CONTACT  with  free  lance  oil 
writera  and  pboto-journalists  who 
travel  the  USA  and  abroad.  Plans  of 
itineraries  would  help  mesh.  Box  1626, 
Editor  A  Publisher. 


HELP  WANTED 


Mechanical 


PRODUCTION  MANAGER 

DaUy  morning  newspaper  of  22,000 
edreulation  in  Chart  Area  6  is  intar- 
oiksd  In  hiring  an  expsrisnoad  man  to 
I  direct  oompooing.  stersotyps,  and  press 
cgwratioos.  Technical  knowledge  and 
I  ability  to  got  along  with  others  of 
prime  importanoe.  Permanent  oppor- 
;  tunity  with  growing  newspaper  in  ex- 
’  ceptional  community  is  offered  right 
i  man.  Write  Box  1308,  Editor  A  Pub- 
'  lishar. 


'  HXPEkIENui!J>  men  for  daily  news¬ 
paper  mechanical  departmeoits.  Chart 
I  Areas  6,  7,  8  and  Rocky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
I  Association,  7  South  Dearborn,  Chi- 
I  cago,  Illinois. 


FLOORMAN— AD  MAKEUP 
Compositor,  for  rapidly  grow- 
itur  “Rockland  Independent’’ 
weekly  in  Suffern,  New  York, 
near  New  York  City.  Paid  va¬ 
cations.  Send  resume  of  experi¬ 
ence.  Rockland  Independent. 
Suffern,  New  York. 


Photoengraving 


PHOTOGRAPHERS— Block  and  whits 
and  color.  Newspaper  pbotosngravlng 
plant  Southeastsm  PsnnaTlvnnia.  Box 
1211,  Editor  A  Pthlisher. 


Promotion — Public  Relationt 


MANAGERS  for  branch  public  rela- 
Uons  offices  in  upstate  New  York  and 
in  Midwest  university  cities.  C^lege- 
fraternity-baekground  candidates  pre¬ 
ferred.  Send  full  resume.  Box  1436, 
EMkor  A  Publisher. 


A  JOB  WITH  A  FUTURE 


Opportunity  for  versatile  and  creative 
writer  in  Public  Relations  and  Adver¬ 
tising  Depfutment  of  one  of  nation’s 
bert  known  companies,  located  in 
Northern  New  Jersey.  Man  we  are 
looking  for  will  have  capabilities  in 
editorial,  and  promotional  fields,  and 
a  year  or  two’s  experience  to  back 
it  up.  Brood  career  training  program 
in  all  communications  areas.  Liberal 
benefits,  36,200 — $6,700  to  start.  Send 
resume  to  Box  1601,  Editor  A  Pub¬ 
lisher. 


HELP  WANTED 


Promotion^— Public  Relations 


EDITOR  A  PUBLISHER  cannot  as¬ 
sume  the  responsibility  for  original  ma¬ 
terial  sent  to  box  advertisers.  It  is 
advisable  to  send  this  material  only 
after  an  initial  contact  has  been  estab¬ 
lished  with  the  advertiser. 


Salesmen 


MEN  TO  SELL  pressroom  supplies  in 
Middlewest  and  Mid-Atlantic  states. 
Box  1606,  Editor  A  Publisher. 


INSTRUCTION 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 

Course  in  Classified  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  A«hrer- 
timing  shows  dassifled  personnel  how 
to  square  right  up,  to  analyse  and 
solve  sales  problems  they  d^y  en¬ 
counter.  Classified  8alesi>eople  are  ex- 
Iiertly  trained  (at  home — on  ’THEIR 
own  TIME)  developed  to  increase  their 
individual  sales  production  and  copy 
writing  skill  to  get  and  keep  more 
business. 

The  famed  Parish  Course  (only  one 
in  existence)  has  proved  stoce  1864 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners — broadens 
and  refreshes  experienoed  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professionai  pride — all  while  it 
helps  you  develop  more  Classified 
faster. 

Enroll  as  many  of  your  staff  as  you 
want  to  have  tlieaa  benefits  NOW. 
Your  only  investment  in  this  20-laason 
nales-boo^ng  Courts  is  $66  each.  Send 
in  the  namea  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCXATBS.  INOORPORA’TBD 

Classified  Advertiring  Development 

Services  for  Newspapers  Since  1938 

2900  N.  W.  79th  St.,  Miami  47,  Florida 
(Ixford  1-8881 


Linotype  School 


OHIO  LINOTYPH  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Frae  Information 
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SITUATIONS  WANTED 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


AdminUtrative 


PRODUCTION  ENGINEE31 
(onder  40)  with  multi-plant  operation,  | 
wiahea  to  utilixe  ahirt  aleeve  and  exeen-  ’ 
tire  background  in  one  plant.  Produe-  I 
don  or  general  management.  11  years'  j 
production  administration,  mainta-  : 
nance,  new  process,  quality  and  cost  ! 
control,  engineering,  6,  6,  7,  16  code 
tape  automation,  purehadng,  aebedul- 
ing,  budgeting,  and  labor  relations. 
Resume  prepaid.  Box  1320,  Bditor  A 
Ptddiaher.  j 


GENERAL  MANAGER  and  editor, 
qualified,  capable,  experienced.  Wants 
West  coast  location  with  good,  small 
daily.  Box  140S,  Editor  &  Publisher. 


JOURNALISM  graduate,  29.  six  years’  | 
experience  in  advertising  dispatch  de-  i 
partment,  one  year  as  newsman  with 
wire  service,  five  years  as  Teletype-  1 
setter  operator,  wants  responsible  po-  ! 
sition,  salary  consistent  with  present  i 
earnings  in  ITU  shop.  Married,  one  ! 
child.  Box  1529,  Editor  &  Publisher,  | 


MY  PROVEN  SKILLS  during  25  years 
in  management,  labor  negotiations,  ad-  , 
vertising,  editorial,  and  production  are  ; 
available  to  publisher  needing  good  i 
business  executive.  Suggest  interview 
during  ANPA  Week.  Box  1510,  Editor 
A  Publisher, 


PRESENT  GENERAL  MANAGER 
small  daily  wants  to  move  up  to  larger 
paper.  Thoroughly  experienced.  Refer¬ 
ences.  Box  1509,  Editor  &  Publisher. 


Circulation 


CIRCULATION  DIRECTOR,  18  years’ 
Bueceaaful  backgroimd  with  organisa¬ 
tional  and  promotional  ability.  Prefer 
HIGHLY  COMPBTmVB  situation 
where  Home  Delivery  is  essential.  Will 
carefully  plan  and  promote  future  cir¬ 
culation  growth  at  ooet-conscious  level. 
Age  42,  presently  em^oyed.  Available 
immediate  interview,  Mx  1188,  Editor 
A  Publisher, 


EXPERIEINCED  in  making  small  pub¬ 
lisher  money  in  circulation ;  know  ABC 
and  little  merchant.  Employed:  will  i 
change;  7  to  10,000  ;  Chart  Areas  5,  9, 
10.  Write  Box  1432,  Editor  A  Pub- 
li^er. 

FIELD  SUPERVISOR  (.72),  family  : 
man,  13  years’  metropolitan  newspaper 
production  and  national  magazine  cir-  I 
culation.  Excellent  references  and 
background.  Any  position  with  chal¬ 
lenge  and  future  considered.  Now  em-  j 
ployed.  Available  ANPA  interview.  Box  ' 
1635.  Editor  A  Publisher.  ; 


THIS  AD  is  intended  for  you  if  you  , 
are  a  publisher  of  a  daily  newspaper,  ' 
preferably  in  Chart  Areas  4-5-9-10-12 
and  want  a  Circulation  Manager  who 
is  not  afraid  to  tackle  any  situation 
providing  it  offers  the  following  com¬ 
pensation  in  return  for  his  sincere 
efforts. 

A  REAL  JOB  TO  BE  DONE. 
(No  soft  spot  wanted).  Complete 
cooperation  from  management  and 
other  department  heads. 

The  assurance  of  long  term  em¬ 
ployment  contract  when  proven,  as 
this  man  is  in  his  early  40’s,  a  family 
man  who  is  determined  to  establish 
roots  in  community  and  church  life. 

Will  furnish  the  tops  in  references 
and  a  complete  resume  if  you  are  sin¬ 
cerely  interested  in  having  a  CSrcula- 
tion  Manager  who  has  devoted  a  life¬ 
time  to  the  newspaper  business,  and 
has  more  than  average  knowledge  of 
management  problems  as  related  to  de¬ 
partments  other  than  his  own. 

If  this  sounds  like  the  answer  to 
your  problems,  please  write  Box  1643, 
Editor  A  Ptiblisher,  for  further  details. 


Circulation 


MR.  PUBLISHER 

Circulation  Director  with  years  of  ex¬ 
perience  in  management,  personnel  re¬ 
lations  and  labor  negotiations.  He 
doesn’t  waste  words.  Forceful,  dynamic, 
yet  prudent  and  sound.  Progressive, 
mature  and  profit  minded.  His  authori¬ 
ty  of  manner  elicits  cooperation  and 
respect.  Available  for  interview  during 
ANPA.  I  KNOW  HIM  VERY  WELL. 
As  a  metropolitan  newspaper  executive 
I  am  prepared  to  supply  further  de¬ 
tails  about  this  man  who  is  presently 
available.  Contact  me  at  Box  1639, 
Editor  and  Publisher. 


Clasgified  Adrerthing 


DIRECTOR — (36)  up  from  grass  roots, 
experienced  all  phases  including  daily 
group  operations.  PMne  production  rec- 
Steong  on  staff  training  and 
morale  building.  Top  national  refer¬ 
ences.  Chart  Areas  10-12.  Box  1527, 
Editor  A  Publisher. 


YOUNG  Classified  Manager  with  out¬ 
standing  qualifications  now  ready  for  { 
final  move  to  position  with  sound  fu-  i 
ture.  9  years'  managerial  experience.  I 
competitive,  combination.  Well  versed 
in  all  phases  classified  management. 
College  graduate,  married.  Box  1619, 
Editor  A  Publisher. 


Dispatch-Production 


QUAUFIED  MAN  with  30  years’ 
nerwspaper  production  activity  desires 
work  in  Dispatch-Production.  Available 
only  in  Chart  Areas  10,  11  or  12.  Write 
1301  N.  14th  St.,  Boise,  Idaho.  Phone 
3-8234. 


ADVER’nSING  PRODUCTION  gal.  i 
Paris.  10  years’  New  York  trade  week-  ! 
ly,  traffic,  layout,  proofreading,  typing. 
Box  1564,  Editor  A  Publisher. 


Display  Advertising 


SOUTHERN  CALIFORNIA 
Display  sales  and  service;  10  years’  < 
retail  and  2  yean’  national  experience.  ' 
Excellent  record  and  references.  Mar-  , 
ried.  College  and  ANPA  trained.  Box  , 
1299,  Editor  A  Publisher. 

AD  ESBCUnVE  on  daily  in  large  I 
nsetro  market  seeks  responsibility  with 
stable,  well  managed  newspaper.  Offer 
11  yean’  retail  and  national  news¬ 
paper,  representative  and  large  agency 
copy  experience.  Produced  18%  sales  I 
gain  in  national  last  year.  Four  yean’  j 
present  management  position.  84,  fam¬ 
ily,  univenity  grad,  military  service.  ' 
Prefer  smaller  community.  Write  Box 
1249,  Editor  A  Publisher.  ! 


DISPLAY  ADVER’nSING  MAN¬ 
AGER  (43),  family  man,  no  liquor,  I 
wishes  to  relocate  in  Ssin  Francisco 
Bay  Area  or  Chart  Area  9,  6  or  4  on  or  I 
near  Gulf  Coast.  14  yean’  experience  ^ 
large  and  snudl  dailies  and  weeklies. 

I  Almost  unparalleled  sales  record. 
Started  on  Veterans  Training  Program. 
Completed  24  Month  course  in  6  months 
doe  to  outstanding  sales  record.  Know 
how  to  promote  new  accounts,  increase 
linage  from  active  accounts,  make  ssJes- 
men  more  productive  and  make  them 
like  it.  Gan  provide  excellent  refer¬ 
ences.  Available  after  June  4  or  sooner 
if  necessary.  Box  1237,  Editor  A  Pub- 
liafaer. 

ADVERTISING  MANAGER.  30  years’ 
experience.  Proven  sales  and  manage¬ 
ment  ability.  20  years’  one  paper.  Seeks 
permanent  position  with  future  on 
7,000  to  20.000  daily.  Best  references. 
Box  1662,  Editor  A  Publisher. 


'  MANAGER  OR  NUMBER  2  MAN 

Versatile  Di.splay  Salesman,  10  years’ 
top  Eastern  competitive  experience  in 
all  types  of  Display,  wishes  to  relocate 
on  West  Coast,  Texas  or  Arizona  ABC 
competitive  daily.  Good  producer,  top 
I  references,  (xdlege,  33,  family  man.  In¬ 
terview  at  ANPA  Convention.  Write 
Box  1631,  EMitor  A  Publisher. 


Display  Advertising 


GENEIRAL  ADVERTISING  9  years  on 
2  of  nation’s  leaders.  Desire  challenge 
and  opportunity.  Management  capabili¬ 
ties.  July  1.  Chart  Areas  10.  11,  12. 
Box  1503.  Editor  A  Publisher. 


Editorial 


ACHTUNG!  REGARDEZ! 

Widely  traveled  J-grad  iuat  releaaed 
from  military  seeks  copy  desk  poei- 
tion  metropolitan  or  medinm-sised 
newspaper.  Two  years’  profaaaional  ex¬ 
perience.  Box  1234,  ^itor  A  Pub¬ 
lisher. 


OONSERVA’nVE  BRIITOR,  seeks  top 
or  assistant’s  job  medium  daily.  10- 
year  professional.  Can  train  staff  all 
editorial  phases.  Pacific  region.  Box  ' 
1226,  Editor  A  Publisher.  j 

EXPERIENCED  NEWSMAN,  with  16  i 
years’  solid  backgtound  as  reporter,  i 
rewrite  man  and  copy  editor,  now  ' 
emjrfoyed,  seeks  new  assignment  in  ' 
Chart  Area  6.  Married,  college  gradu¬ 
ate,  two  children.  Box  1207,  ^tor  A 
Publisher. 


YOUNG  MAN  26,  experienced  maga¬ 
zine  writing,  book  publishing,  college 
newspaper,  desires  position  as  reporter 
for  dally  or  weekly  newspaper.  Box 
1214,  ^itor  A  Publiaher. 


ABLE  DESKMAN,  Managing  Editor 
■nail  daily.  Seeks  jMst  medium  cr 
larger  California  paper.  Box  1818,  E!di- 
tor  A  Publisher. 


ALERT,  RUI  .1  ABT.E,  eoeperienced  edi-  I 
tor  wishes  to  make  change  from  daily 
to  weekly  field,  preferably  in  South-  ' 
west,  with  ultimate  investment  good 
possibility.  Box  1316,  Editor  A  Pub-  | 
lisher.  { 


CflST-CUTTING,  prize-winning  man¬ 
aging  editor.  seeks  similar  post 
16-30,000  daily,  responsible  job  larger 
paper.  Empharis  on  local  coverage. 
Available  ANPA  interview.  Top  refer¬ 
ences,  Box  1827,  Editor  A  iSibliaher. 


FEATURE  WRITER-REPORTER  seeks 
position  on  small-medium  Southern 
daily  or  weekly.  Single,  22,  college 
background,  experienced,  available  June 
1.  Box  1819,  ^itor  A  Publisher. 


MANAGING  ER)ITOR,  small  daily, 
seeks  position  on  larger  California  pa¬ 
per.  Paper  recent  awards  winner.  Gol- 
lege,  references.  Write  Box  1338,  Editor 
A  Publisher.  | 


OUTDOOR  EDITOR 

Expert  on  guns,  bows,  boats,  hunting 
and  fishing.  Seven  years  editor  INS- 
UPI  East  and  Midwest.  Successful  na¬ 
tional  writer-photographer.  Top  refer¬ 
ences.  Box  1809,  Editor  A  Publiaher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent  i 
personnel  coast-to-coast  at  no  ^arge 
to  employer.  Phone.  Write  or  Wire  i 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York,  OXford  7-6728  i 


RECENT  VET,  Editor-Reporter,  seeks 
desk  on  progresive  paper  anywhere.  26, 
B.A.,  single.  Box  1341,  Editor  A  Pub¬ 
lisher. 


I  REPORTER  —  seeks  stimulating  spot 
I  on  established  or  growing  daily  in 
I  Chart  Area  1  or  2.  Tough  assignments 
my  raison-d’etre.  Single,  vet,  26,  col¬ 
lege.  Available  for  interview  at 
I  A.N.P.A.  Convention.  Box  1840,  Editor 
;  A  Puhiiaher. 


WASHINGTON 

Versatile,  editorial  men,  40.  Well-edu¬ 
cated;  employed,  $8,600.  Integrity,  ex¬ 
perience,  rasi>onaibility.  Knows  way 
around.  Box  1807,  Editor  A  Publisher. 


Editorial 

ALL-AROUND  MAN  —  Eight 
mostly  on  medium-sized  daili«,'£ 
on  Midwest  metropolitan.  Expefi^ 
on  telegraph,  news  desks,  all  n  jiml 
have  written  edtiorials  and  coIoh^ 
references.  Single,  32,  AB  degna  a 
anywhere.  Box  1446,  Editor  4  zT 
lisher. 


EDITOR  OR  EXBXRmVE 
with  distinguished  barkground  g  | 
years’  newspaper  and  press  auwjgia 
work.  Gilt-^ged  references. 
on  month’s  notice.  Salary  $12, ON  ■ 
Box  1401,  Editor  A  Publisher.  ’ 


COLLEGE  and  Army  experience  a  s 
porter  and  photographer.  Want  tt  < 
port  professionally.  Location  usm; 
tant.  Box  1407,  Eiditor  A  ^UiiNt, 


EXPERIENCED  DESKMAN.  noe  < 
ployed,  wants  desk  job  on 
afternoon  daily.  Family  man.  Box  IcT' 
Editor  A  Publisher. 


EXPERIENCED  REE*ORTER,  eakiK 
grad,  vet,  accurate,  versatile  xni' 
desires  job  on  medium  sized  or 
daily,  samples,  photo.  Box  1414. 

A  Publisher. 


FEATURE  WRITING  —  Report* 
small  daily  wishes  to  write  (i 
stories.  Box  1443,  Elditor  A  Pul 


IMAGINATIVE  feature  writer. 
with  family,  wishes  to  leave  1(.~K 
class  daily  for  large  daily  in  Ghx 
Area  6  or  2.  Is  columnist,  cart— 
Cfited  in  feature  competition. 

$136  per  week.  Box  1448,  Edkorl 
Publisher. 


RE5PORTER,  17  years’  police-city  k 
sports  features  on  metropolitan— ■ 
city  papers,  seeks  place  to  put  s 
down,  ^ber,  no  floater.  Wire  and  i 
desk  experience  but  prefer  beat  R 
cate  anywhere  tvage  justifies.  ArsHeA 
at  once.  Box  1447,  Elditor  A  Pnblidsf 


SPORTS  EDITOR,  12  years’  experir*^ 
Skilled  reliable,  capable.  Collei*  l  _ 
family.  Box  1429,  Eiditor  A  PukSdA 


TOP-NOTCH  REPORTER  with  oat  9 
years’  AP  and  newspaper  expew*^ 
now  in  high  public  relations 
eager  to  return  to  newm-writinc. 
cialty  government  and  polities.  PriA 
South.  Box  1402,  ^itor  A  PohiiaaE 


VACA’nON  REPLACEMENT 
J-U.  Miami  senior.  26,  vet:  4  yt 
reporter  on  college,  local  papen 
news,  features,  sports  seeks  wa 
job  on  daily.  Realistic  wage.  Beat  1< 
Eiditor  A  Publisher. 


WOMEN’S  EDITOR- WRITER,  ft* 
years’  experience  trade  and  cosMl 
publications.  Proficient  writer.  W 
background,  editing,  make-up,  klN 
production.  Desire  Midwest  loeNS 
Box  1421,  Elditor  A  Publisher. 


AM  INTEREISTED  IN  HELPING  |ls 
top  grade  editorial  man  on  paf>  < 
30,000  circulation  or  higher.  He  vN 
challenge  or  larger  paper  and  <i2*f* 
it.  E7ne  personality,  excellent  vra* 
has  ability  to  manage.  I  would  P 
absolute  top  recommendation.  1^ 
ested  in  diart  Area  6.  Write  Box  I;’ 
Eiditor  A  Publiaher. 


COPY  EDITOR,  employed  metrepo^ 
daily,  available  for  wire  slot  or 
I  or  ^rect  city  staff.  Trim  hesda 
I  editing,  accurate,  knowledgeable,  Pg 
I  College,  family  man.  Box  1549, 

A  Publisher. 


EDITOR,  associate  editor  qr  maai^ 
editor :  broad  experience  alt 
news  and  editorial  i>ages.  Osa  ^ 
antee  product  with  thoroughai*  ^ 
BiMmaibility.  readability, 
fective  in  training  inexperienaal  *• 
ers.  Elox  1641,  Elditor  A  Public*- 
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WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

^  ^  Editorial 

Mechanical 

Promotion — Public  Relation* 

Promotion— Public  Relation* 

B,  experience,  maturity  to  pro- 
.  ^itr  daily,  weekly  or  trade  pa- 
Bi^  needs,  salary.  Box  1542. 
t  Publisher. 

rrOBIAL  WHITER,  feature  writer 
I  iditor.  West  Coast  only.  Salary 
nits  moderate.  Married,  family 
vinil  submit  samples.  photo- 
Box  154n.  Editor  &  Publiaher. 

fist  cop.vreader,  MA  J-Sohool. 
iix.  seeks  chanite.  Box  1504.  Eldi- 

I  Publisher. 

lOOL  GRAD.  24.  seeks  chance  for 
reportinK  and  writing  on  after- 
paper.  Chart  Areas  5  or  9.  13 
'experience.  Box  1511.  Editor  & 


1 

d* 


MR.  PUBLISHER 

Twenty-five  years*  experience  as  com- 
posinK  room  executive  on  metropolitan 
newspapers  and  private  ownership.  Re¬ 
cently  sold  private  business.  Would  con¬ 
sider  compoeinft  room  connection  if 
challenRinR  enoutrh.  Former  employers 
as  references.  Confidences  mutually  re¬ 
spected.  Box  1537,  Editor  &  Publisher. 


OPERATOR.  17  years  on  mixers, 
Quadders,  saws.  Tabular,  straittht  mat¬ 
ter,  jobs,  fast,  clean.  Machine  care 
markup.  Available  June  1.  Chart  Areas 
1.  2.  3.  6.  Box  1526,  Editor  &  Pub¬ 
lisher. 


N^S  EDITOR  OP  METROPOLITAN 
daily,  46,  seeks  public  relations  posi¬ 
tion  on  policy  level.  Lons  promotion, 
magaxine,  publicity,  house  organ,  script 
experience.  Box  1S87,  Editor  and  Pub* 
liaher. 

PUBUC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relationa 
and  employee  communications  people 
on  file.  Send  lu  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact; 
Bill  McKee,  BIRCH  PERSONNEL,  67 
E.  Madison  St.,  Chicago  2,  Ulinois. 
CE  6-5670. 


LOOKING  FOR 

editorial  help?  ? 

A  "Hdp  Wanted”  ad  in  Editor 
A  PoUisher  will  get  results  I 

^  12  years’  writing,  editing  ex-  ' 
>,  large,  small  dailies.  Some  | 
idstions.  Degrees  in  political 
education.  Seek  job  utilizing  ' 
und  more  fully.  Box  1544,  Edi- 
4  Finisher. 

IZEVIINNING  WRITER-PHOTOG- 
IfHIR.  competent  editor,  wants  job 
lecUy,  small  daily.  Box  1548,  ^i- 
!  k  Pid>lisher. 

fORTER— two-and-a-half  years’  ex- 
risHe  in  Army,  writing  copy  for 
■atpers  in  Europe  and  United 
ta.  Knowledge  press  photography, 
is  position  on  small  daily  in  Wis- 
■is,  Iowa  or  Illinois.  Box  1508, 
Itor  t  Pubisher. 

FORTER.  25,  single,  seeks  general 
uunent  or  ^at  anywhere;  prefer 
h  am.  in  medium  size  city,  40,000 
[  Near  2  years’  experience ;  presently 
piqred  city  30.000  in  Chart  Area  8 ; 
dU  camera;  top  J-School  grad; 
■at  job  too  confining.  Box  1538, 
ikr  t  Publisher. 


FORTE k.  28,  former  sports  editor 

ll, 006  daily,  2  years’  experience  all 
■Hi.  Camera,  darkroom,  makeup, 
r,  police,  TTS  wire.  J-Grad.  mar- 
i  one  child,  vet.  Seek  position  with 

lm.  travel  anywhere  to  obtain  it. 
I  litO,  Editor  &  Publisher. 

F  NOTCH  sports  reporter-photog- 
ibr  leeks  sports  editor  position  with 
dl  daily  in  Chart  Area  2.  Experi- 
s4  on  sport  desk,  J-Grad,  married. 

■  U12,  Editor  &  Publisher. 

ICNG  reporter,  23,  wants  job  on 
it  or  weekly  in  Chart  Areas  1  or  2. 
4  Columbis,  B.J.  Missouri.  News, 
dam.  camera.  Army  discharge  April 
Boa  1565,  Editor  &  Publisher. 

Free  Lance 

UniRE-NEWSWRITER,  with  Bos- 

•  ■dropolitan  newspaper — Assigned 
bOod  .  .  .  Available  for  free-lance 
d™»nts ;  Interviews-resident  per- 
■»«.  Straw  Hat  stars — sports, 
dk  events,  landmarks,  historic 
■kmmmer  nightlife,  etc.  Do  my 

■  poto  work.  Complete  coverage  on 
Jhmland  of  the  East  .  .  .  Year- 

*  Box  1514,  Blditor  &  Publisher. 

Mechanical 


nwDuenoN  manager 

1444,  Editor  A  Publiaher. 

If®  MACHINIST  AND  OPER- 
y  situation  with  New  York 
^"l^land  weekly  or  daily.  Pres- 
JJWuyed  by  Army  overseas  but 
■■■June  1.  Competent  head-letter 
^■■^ines.  TTS.  Machine  over- 
***■  make-up,  ad  layout,  press 
J"**<*raphy.  Young,  family,  pre- 
JOwmsnent  location  in  smaller 
yjw.  Will  send  photo,  resume 
iJdances.  Box  1410,  Editor  A 


Photography 

PHOTOCOMPOSITION  TECHNICIAN 
34  years  old,  married,  2  children.  Can 
operate  Fotosetter,  Protype,  copy  cam¬ 
era,  off-set  presses.  Also  dark  room, 
paste  make-up,  ruling,  color  break, 
color  separation,  platemaking,  imposi-  { 
tion.  Will  relocate.  Box  1518,  Editor  & 
Publisher. 

PHO'TOGRAPHER  for  award-winning  ; 
bi-weekly  seeks  full-time  slot  with 
photo-conscious  daily.  Have  spot  news 
and  police  shots,  plus  a  mess  of  refer-  I 
ences.  Married,  veteran  and  wRl  send  j 
clippings.  Write  Joe  Anderson,  c/o 
CALUMET  INDEX.  11242  Michigan  ' 
Avenue,  Chicago  28,  Illinois. 

Need  a  Photographer 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue.  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

PHOTOGRAPHER 

Married,  2  children.  31  years  of  age — 
15  years’  experience,  neat — excellent 
references,  TOP  QUALITY  work.  Ex¬ 
perienced  in  commercial  portrait  and 
news.  Desire  position  on  newspaper, 
public  relations,  advertising.  Box  1517, 
Editor  &  Publisher. 

TELEVISION  NEWS-FILM  PHOTOG¬ 
RAPHER  ;  desires  employment  with 
50,000  or  larger  daily.  One  year’  photo 
school.  2  years’  college;  6  years’  expe- 
I  rience  in  still  and  movie  photo-jour¬ 
nalism.  Imaginative,  with  technical 
skill;  neat  in  appearance.  Any  Chart 
Area.  Box  1533,  Elditor  &  Publisher. 


NEWSMAN,  37,  eight  years’  experi¬ 
ence  editing  and  reporting,  seeks  public 
relationa  itosition.  Hold  B.A.,  M.A.  de- 
grws  in  journalism ;  trained  in  imblic 
opinion  analysis  and  market  research. 
Reliable,  hard  worker.  Now  employed 
on  prize-winning  daily.  Southwest  pre¬ 
ferred.  Box  1522,  Editor  A  Publisher. 


NEWSPAPERMAN— eight  yeara-now 
managing  editor  of  small  New  England 
dauly  seeks  permanent  position  in  Pub¬ 
lic  Relations.  Age  35,  married.  Box 
1532,  Editor  A  iSiblisher. 

PUBUC  RELA-nONS  DIRECTOR 

'  Record  of  outstanding  achievement  in 
!  community  relations,  international  af- 
I  fairs.  Tresent  salary  320,000.  Inter- 
I  ested  in  responsible  position  which  will 
I  utilize  talents.  Box  1528.  Editor  A 
Publisher. 

SKILLFUL  Public  Relations  Director. 
36,  degree.  Former  newsman,  award 
I  winning  industrial  editor.  Elxcells  em¬ 
ployee  communications,  press-oommu- 
I  nity  relations,  recreation.  Beet  refer- 
I  ences.  Any  area.  Box  1553,  Editor  A 
I  Publisher. 

j  YOUNG  MAN.  7%  years’  college  pub- 
j  licity-publications  experience,  desires 
,  college  or  industrial  spot,  starting  sum- 
I  mer  or  fall.  Top  job  guaranteed.  Box 
I  1521,  Editor  A  Publisher. 


WANTED 

PHOTO  CONSULTANT 
POSITION 

with  a  LARGE  organization  (any  in- 


Background ; 

CHIEF  PHOTOGRAPHER  1925  to 
1942  for  one  of  America’s  largest 
newspapers. 

AS  MAJOR  in  U.  S.  Signal  Corps 
1942  to  1945  supervised  and  co¬ 
ordinated  photographic  coverage  of 
BIG  3  CONFERENCES. 

PHOTO  DIRECTOR  for  one  of 
Largest  Newspaper  Chains  in  the 
world  .  .  .  1945  to  1960. 

Can  be  available  by  May  1,  1960. 
Box  1558.  Editor  A  Publisher. 

Promotion— Public  Relation* 


AMBITIOUS  MAN,  30.  broad  expert- 
ence  in  Public  Relationa,  AdveitiMng, 
Salea  Promotion,  Editing,  seeks  re¬ 
sponsible  position  upstate  New  York 
industry.  Box  1326,  Editor  A  Publisher. 

HARLEM  EDITOR.  6  years’  weekly 
experience.  Midwest  J-grad  seeks  putn 
licity  or  public  relations  post  near  New 
York  (Tity.  Box  1440,  Editor  A  Pub¬ 
lisher. 


USE  EDITOR  &  PUBUSHER’S 
CLASSIHED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 

CLASSIFICATION:  _ _ 

COPY: _ 


Q  Assign  a  box  number  and  mail  my  replies  dailyl 
ACCOUNT  OF: 

NAME _  .  _ _ 

ADDRESS.  _ _ 

CITY,  STATE _ _ 

Authorixed  BY _  _ _ _ — - 

(For  Situations  Wanted  Ads,  Kindly  enclota  remittanca  with  order 
see  Classified  Advertising  Rate  Box) 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Journalism  Recruiting 


A  lot  of  newspaper  people  be¬ 
moan  the  shortage  of  well-quali¬ 
fied  journalism  school  graduates 
to  fill  newspaper  jobs.  They  view 
with  alarm,  but  that’s  about  as 
far  as  it  goes.  Not  enough  of 
them  do  anything  to  recruit  high 
school  students  for  journalism, 
to  tell  them  of  the  training  avail¬ 
able  in  journalism  schools  and 
the  opportunities  awaiting  in 
newspaper  work. 

But  one  newspaper  is  doing 
something  about  it  in  a  novel 
way. 

On  the  theory  that  you  can’t 
interest  young  people  in  jour¬ 
nalism  unless  you  tell  them  of 
the  college  training  and  job  op¬ 
portunities,  the  Elgin  (Ill.) 
Courier-News  (a  member  of  The 
Ck)pley  Press,  Inc.)  has  been 
publishing  a  series  of  articles  on 
journalism  schools  in  the  Middle 
West. 

The  journalism  school  admin¬ 
istrators  who  helped  prepare  the 
articles  have  been  enthusiastic. 
Most  of  them  have  written  com¬ 
ments  like  this:  “If  other  news¬ 
papers  would  carry  similar  fea¬ 
tures  about  the  opportunities 
and  rewards  in  journalism,  I 
am  sure  the  journalism  schools 
could  do  a  better  job  of  meeting 
the  demand  for  graduates.” 

Perhaps  other  newspapers 
would  like  to  try  it. 

*  *  * 

The  articles  occupy  about  a 
half -page  including  two  or  three 
pictures  of  students  at  work  in 
class  or  laboratories.  Some  of 
the  schools  of  journalism  covered 
so  far  in  the  series  include 
Northwestern  University,  Ohio 
University,  Iowa  State  College, 
Northern  Illinois  University, 
University  of  Minnesota,  Uni¬ 
versity  of  Michigan,  University 
of  Colorado,  Bradley  University, 
Marquette  University,  Univer¬ 
sity  of  Wisconsin  and  Southern 
Illinois  University. 

Each  article  relates  the  type 
of  training  and  equipment  at 
the  school,  the  educational  phil¬ 
osophy,  the  job  opportunities 
after  gp'aduation,  and  some  of 
them  report  the  job  records  of 
their  £n:^duates.  A  sampling  of 
the  eight-column  lines  and  sub¬ 
heads  over  the  articles  will  gpve 
an  idea  of  the  content  range: 

“Iowa  State  Reports  Expand¬ 
ing  Interest  In  Journalism ;  Spe¬ 
cialized  Fields  Offer  Many  Job 
Opportunities  For  Graduates.” 

“Ohio  ‘U’  Journalists  Trained 
For  Rewarding  Careers;  There 
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Are  Job  Offers  Aplenty  For 
Graduates.” 

“Marquette  Mark:  1450  Jour¬ 
nalists  Trained  Since  ‘20 ;  School 
Keeps  Tabs  On  Its  Graduates.” 

“Finding  Graduates  For  Jobs 
Is  Medill’s  No.  1  Problem;  47 
Journalists  Had  Their  Pick  Of 
247  Offers.” 

“Northern  Illinois  ‘U’  Stresses 
Values  of  Journalism  Career; 
Both  Students  And  Press  Aided 
By  New  Division.” 

“Colorado  ‘U’  Journalists 
Make  Mark  Wide  World  Over; 
Three  Jobs  Or  More  Awaiting 
Each  Graduate.” 

“Students  In  Journalism 
‘Learn  By  Doing’  At  Bradley; 
Enrollments  Total  Trebles  In 
Four  Years.” 

*  *  * 

Those  headlines  alone  clear 
up  any  misconceptions  young 
people  might  have  about  oppor¬ 
tunities  in  newspaper  work.  The 
articles  add  to  the  education. 

Fred  Whiting,  assistant  dean 
of  the  Medill  School  of  Journal¬ 
ism,  Northwestern  University, 
wrote  to  C.  Raymond  Long,  edi¬ 
tor  and  publisher  of  the  Elgin 
Courier-News:  “It’s  obvious 
you’re  willing  to  tackle  what  we 
consider  the  number  one  prob¬ 
lem  of  journalism  right  now,  the 
failure  of  most  media  to  sell 
themselves  to  young  people  who 
might  be  interested  in  entering 
our  field.” 

Howard  R.  Long,  chairman  of 
the  department  of  journalism  at 
Southern  Illinois  University, 
wrote:  “I  am  convinced  that  a 
determined  effort  on  the  part  of 
newspaper  publishers  to  tell  the 
story  of  journalism  as  a  career 
to  prospective  students  is  the 
most  effective  possible  means  of 
gaining  professional  recruits.” 

There  are  good  joumalisr 
schools  all  over  the  country.  An: 
newspaper  could  develop  a  simi 
lar  series  about  the  schools  ir 
its  area. 

• 

Toronto  Star  Pact 
Settled  with  Guild 

Toront< 

The  Toronto  Star  and  Toront« 
Newspaper  Guild  reached  agree 
ment  this  week  on  a  14%  wag< 
increase  over  34  months.  Thi 
minimum  weekly  salary  for  ex 
perienced  reporters  next  yea 
will  be  $135.  An  initial  3%  in 
crease  is  retroactive  to  Decern 
ber.  The  contract  covers  1,000 
employees. 


THE  FOURTH  ESTATE 


Harold  Gross,  former  team¬ 
ster  union  official,  has  won  a 
new  trial  on  a  charge  of  income 
tax  evasion  because  of  a  court 
error. 

The  case  grew  out  of  a  Sen¬ 
ate  committee’s  disclosure  that 
Gross  had  received  $20,000  from 
Neo-Gravure  Printing  (k).,  re¬ 
imbursed  by  Hearst  Publishing 
Co.,  to  insure  delivery  of  the 
American  Weekly  to  the  New 
York  Journal- American.  He  was 
convicted  of  evasion  of  $7,900  in 
income  taxes  for  1953  through 
1968  and  received  a  five-year 
jail  sentence. 

The  U.S.  Court  of  Appeals 
ruled  this  week  that  the  trial 
judge  had  permitted  the  prose¬ 
cutor  to  question  Gross  in  such 
a  way  as  to  establish  in  the 
minds  of  the  jury  the  preju¬ 
dicial  fact  that  Gross  had 
pleaded  the  Fifth  Amendment 
against  self-incrimination  at  the 
Senate  committee  hearings. 


The  Associated  Press  is  tr. 
tinuing  to  send  news  reports! 
radio  and  cable  to  the  Tima 
India  in  New  Delhi,  despite  s 
government  moves  to  allow* 
eign  news  services  to  sell  tb 
reports  only  to  Indian  news  se 
ices  and  not  to  individual  so 
papers. 

The  government  of  India  t 
long  time  has  sought  to  rests 
newspapers  of  that  country  fe 
buying  news  directly  from  i 
eign  agencies. 

• 

Scripps  Talk  Gted 

Charles  E.  Scripps,  chain 
of  the  board  of  Sciipps-Hon 
Newspapers,  has  received  a  a 
tificate  of  merit  from  Mh 
Scope  Magazine  in  its  Ms 
Awards  for  his  talk,  “Mra 
Media,  and  Minutes,”  Jan. 
1959  tefore  the  Cincinnati .( 
vertisers’  Club.  E&P  publishw 
Jan.  24,  1959. 
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Is  this  common  sense  ? 

Spending  MO, 000, 000, 000  to  lose  ^350,000,000  a  year 


WHAT  YOU  CAN  DO 

'•'lit*  choice  seems  so  easy  you  wonder  why  it’s 
necessary  to  talk  ulH>ut  it.  But  timt  $10  billion  may 
Ik*  s|)ent  for  more  feileral  “public  |KJwer“  l)ecause  so 
very  few  |K*ople  know  the  facts. 

Will  you  help  spread  the  word?  The  TOiijHin  l)elow 
will  bring  you  more  facts  and  figures.  Check  the  infor¬ 
mation  you  want.  It  will  come  promptly,  at  no  charge. 


Doesn’t  make  sense,  does  it?  Yet  that  is  exactly  what 
is  l)eing  urged  on  the  I’.  S.  by  the  lobbyists  for  more 
fjovernment-in-the-eletdric-business.  .Vnd  all  America’s 
taxpayers  would  have  to  pay  for  this  |K*culiar  deal. 


AVOIDING  SHARE  OF  TAXES 

Here’s  how  it  works.  The  advocates  of  federal  elec¬ 
tric  power  systems  want  government  to  spend 
$10,00(),000,0(K)  more  on  top  of  about  $;>, 500,000,000 
of  taxpayers’  money  already  s|)ent.  These  .so-called 
“public  power”  systems  are  e.xempt  from  all  federal 
taxation,  and  largely  from  any  state  or  local  taxing. 

On  the  other  hand.  $10,000,000,000  spent  by  inde- 
I)endent  electric  companies  would  produce  about 
$350,(MMI.000  yearly  in  federal,  local  and  state  taxes, 
at  todav’s  rates. 


AMERICA’S  INDEPENDENT 
ELECTRIC  LIGHT  AND  PDWER  CDMPANIES 


POWER  COMPANIES 

Ro«m  1112-R,  1271  Av».  of  th*  AaMrieas,  N«w  York  20,  N.Y, 


Please  send  material  checked  below: 

[H  The  new,  free  booklet,  “Who  Pays  for  Govern- 
ment-in-the- Electric- Business?” . . .  telling  how 
my  taxes  are  affected  when  the  government  gets 
into  the  electric  business,  and  important  facts 
about  the  independent  electric  companies. 

n  Names  of  companies  that  sponsor  this  adver¬ 
tisement. 


TAXPAYERS  PAY  TWICE 

So  the  “public  power”  proposal  boils  down  to  hit¬ 
ting  most  taxpayers  twice:  use  their  taxes  to  build 
government  power  systems — and  tap  them  for  the 
share  of  taxes  that  government  systems  escape. 


UNNECESSARY  SPENDING 

The  tragic  fact  is  that  more  spending  for  such 
federal  power  programs  would  lie  unnec-essary.  The 
hundrcfls  of  independent  electric  companies  are  able 
and  ready  to  provide  for  the  nation’s  growing  electric 
needs.  They  are  financed  by  investors  instead  of  tax¬ 
payers.  They’ve  proved  they  can  supply  plenty  of 
low-price  jxiwer  without  using  tax  money  to  do  it. 

Printed  in  U.S.A. 


NAME 


iPleoMr  print) 


ZONE.  STATE 


CITY. 


Inside  outer  space 


Man  will  fly  out  beyond  the  earth’s  atmosphere 
and  return,  probably  within  3  years. 

So  says  John  Troan,  Scripps-Howard’s  science- 
and-spaceman  extraordinary.  For  his  widely  re  ‘d 
“Man  in  Space”  series,  Troan  interviewed  scores 
of  scientists,  brought  our  readers  an  authoritative 
eye-view  of  where  we  stand  and  where  we  are 
going,  in  space. 

John’s  reports  run  the  gamut  of  science:  medi¬ 
cine  and  psychology  and  physics  and  chemistry— 


everything  from  astronomy  to  zoology.  There’s  no 
limit  to  his  talent  for  explaining  the  little  known 
and  exploring  the  unknown. 


Elected  president  in  1958  of  the  National  Asso¬ 


ciation  of  Science  Writers  and  cited  by  Carnegie., 
Institute  of  Technology  for  public  service  in  science,'! 
John  Troan  is  truly  a  man  to  be  proud  of.  And 
typical,  may  we  add,  of  the  men  who  staff  the 
Washington  Bureau  of  the  Scripps-Howard  News-' 
paper  .Alliance. 


There’s  only  one  TROAN  . . .  and  he’s  strictly 
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